
that’s affecting more 

than half the coral spe-

cies and kills its afflicted 

host within months. 

Since 2014, it’s spread to 

almost the entire reef 

and threatens its very 

existence. 

   In addition, I will be 

posting info about both 

The Turtle Hospital and 

the coral disease issue 

on social media, which is 

probably the best avenue 

available to all of us. If 

you don’t have a blog or 

several social media plat-

forms, you are missing a 

great way to get publicity for a 

cause dear to you. So get out 

there and change the world…

one post or article at a time. 
 

Journal Schedule 
 

The BWI Journal, which nor-

mally has 11 issues annually, 

will be moving to nine issues 

going forward. Starting next 

month, June 2019 will be 

skipped as will the next April 

issue. August has traditionally 

been the Annual Directory 

month, without a newsletter. 

September through March 

issues will continue. 

   You can reach me at 

boatscribe@ comcast.net.  

  

Alan Jones 

BWI President 

Most of us who have 

been writing in the ma-

rine industry for a while 

have built a following 

thanks to the hundreds 

or even thousands of 

articles and/or social 

media posts we’ve writ-

ten. Most of the time, 

we grind away trying to 

make a living with little 

time for anything else. 

But having the public’s 

trust also gives us the 

opportunity -- no, make 

that a responsibility -- 

to use that platform to 

help causes that need 

publicity. Most non-profit or-

ganizations don’t get govern-

ment assistance and rely on 

donations to survive and we 

are in a position to help. 

   I am lucky; in every issue of 

Boating World Magazine, I 

write the Editor’s Letter and I 

like to give publicity to good 

causes that promote boating 

in some way. Often, my topics 

are about the environment. 

Recently, I went on a press 

trip to Marathon in the Florida 

Keys as did BWI’s first VP, 

Chris Woodward. While it 

was mostly centered on fish-

ing and the gear we use, both 

of us had the chance to go 

outside the usual boating in-

dustry box. Chris took an 

ecological kayak tour back in 

the mangroves (though some 

BWI members smuggled rods 

along) and I got to watch a 

rehabbed loggerhead turtle 

named Mr. T get released 

back into the wild. 

   This gave me the opportu-

nity to write about The Turtle 

Hospital (turtlehospital.org), 

founded in 1986 by Ritchie 

Moretti, whom I met back in 

the early 1990s when I lived 

not far away. Over the years, 

they’ve rehabbed and released 

1,500 sea turtles and do a 

great job of educating the 

public about the animals they 

love and the challenges they 

face. 

   In the same article, I was 

also able to bring to my read-

ership’s attention a serious 

issue that’s facing the reefs 

surrounding the Keys. Known 

as “coral disease” (they need 

a better name), it’s a malady 
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Several times a year we send 

our partners a free marketing 

intelligence report. Our filing 

from the recent Consumer 

Electronics Show in Las Ve-

gas attended by 140,000 peo-

ple focused on the prolifera-

tion of “pads” coming to 

market and how phones and 

TVs as information-providing 

devices keep evolving. I 

thought BWI members 

would be interested in the 

trends and commentary 

about them we picked up.    

    After four days of elbow-

ing through crowds of con-

sumer electronics gour-

mands, I feel like taking two 

tablets for indigestion 

brought on by too many tab-

lets that all look like an iPad. 

Now I’m also really confused 

about which smart phone to 

buy – although Verizon is 

introducing the iPhone for 

CDMA, while Motorola’s 

Atrix handset and laptop 

dock is likely to score big 

along with Droid Bionic.  

    For business – and those 

who serve and/or write for 

them – the messages are 

clear: say goodbye to the era 

of the personal PC and wel-

come to the age of mobile 

computing. 

    More than 70 tablet-like 

devices were shown at CES. 

Most will never make it to 

market, thankfully, but sev-

eral stand out. Motorola 

Xoom won Best of Show. 

Running on Android Honey-

comb, due out in the first 

quarter of this year, the 10-

inch screen format sports a 

dual-core, 4G-compatiable 

network (Verizon’s) and in-

cludes HDMI out, and front 

and back facing cameras. Mo-

torola will offer this to other 

carriers as well. 

    Close seconds go to the 

Dell Streak for a nifty lap-

top-like computer with a 

screen that pirouettes and 

becomes a tablet. Other 

notables, Blackberry’s tablet 

for business enterprise and 

security, Samsung Galaxy, 

already established as the 

number two player in the 

market and, in the lower 

price category, Coby Kyros. 

See pictures and videos at 

www.ces.cnet.com/ces-

tablets-ebooks. 

    Bottom line, the Android 

platform from Google, with 

its growing App store, 

which powers all of these 

tablets, is the real winner. 

    With presentations from 

22 CEO’s of major compa-

nies this was an orgy for 

analysts who follow trends 

that drive consumer behav-

ior and loyalty. Verizon 

CEO Ivan Seidenberg, in his 

CES Keynote address, pre-

sented these nuggets:  

 

Your interaction with cus-

tomers must be seamless 

across device platforms as 

customers shed traditional 

business hours and geo-

graphic handcuffs in this 

“always on” world.  

There are two billion 

unique Internet users in the 

world. This connected 

planet seeks personalized 

experiences, partnerships 

and collaboration like 

never before.  

Broadband is now in 85 

million households and the 

speeds for downloads are 

so fast that the average 

length movie can be trans-

ferred in under four min-

utes. For business this sug-

gests that video-to-video in 

real time with no latency 

opens up savings in travel 

budgets and business-to-

consumer help centers on 

a much more personalized 

basis.  

 

    The 4G LTE network by 

Verizon is already on in one 

third of the country – pri-

marily the largest cities with 

a nationwide build out due 

in 18 months. All of the 

mobile phone execs in at-

tendance are clamoring for 

content relationships as this 

shift begins to Internet con-

nected TV. Sony, for exam-

ple, introduced 26 new 

models at CES, 16 of them 

with built-in Internet. While 

no one company stole the 

show with an easy to use 

set box that lets you create 

your own TV guide, clearly 

the technology is there. 

    As you can imagine, after 

four days of walking and 

seeing 2700 booths, we 

gathered an impressive 

stack of literature on new 

products and social trends. 

Got questions or want to 

brainstorm? Just call. 
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BWI Annual Election Results 

Alan Wendt  has been an 

active member of BWI for 

nearly two decades, is a 

current Director, and has 

served as writing contest 

judge and Innovations 

Awards judge. He is the 

editorial director for Ma-

rine CEO magazine and 

publisher of two custom 

lifestyle boating publica-

tions. Contact him at 

Alan@wendtproductions.

com.  

Motorola Xoom 
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the end of their service lives, 

largely as a result of the boat 

building boom of the past few 

decades. (Between 2003 and 

2012 alone, about 1.5 million 

recreational boats in the U.S. 

were retired.) 

   RIFVR has now collected 20 

tons of recycled material and 

is preparing to process it for 

delivery to concrete plants 

where it will be used as an 

energy source and as a filler 

for concrete products. As 

part of the pilot expected to 

be completed later this year, 

RIMTA will also conduct an 

economic analysis of the pro-

gram to help determine its 

long-term sustainability. They 

will also investigate legislation 

and regulations supportive of 

boat recycling, document 

lessons learned and develop 

resources to aid other fiber-

glass recycling programs. 

“This is an issue that no one 

has solved yet, but one we 

think about every day,” said 

BoatUS Foundation for Boat-

ing Safety and Clean Water 

President Chris Edmonston. 

“No one wishes to see dere-

lict boats on our waters. 

RIFVR could show the nation 

a more environmentally 

friendly solution to boat dis-

posal, and we look forward 

to the findings and hopefully 

expanding the program.” 

   The Pilot Project was made 

possible with support from 

11th Hour Racing, the Asso-

ciation of Marina Industries, 

BoatUS Foundation Grass-

roots Grant Program and the 

Rhode Island Resource Re-

covery Corporation. 

Project Aims to Grow Boat Recycling 
The most common 

way to dispose of an 

old boat is to crush 

and bury the pieces 

in a landfill where 

the fiberglass de-

grades slowly. Some 

boats are aban-

doned, potentially 

creating navigation 

hazards or causing 

environmental harm 

to waterways. How-

ever, a new initiative by rec-

reational marine industry busi-

nesses in the state of Rhode 

Island aims to find a solution 

for recycling boats. In its sec-

ond year, the Rhode Island 

Fiberglass Vessel Recycling 

(RIFVR) program aims to ad-

dress the disposal issue for 

the high number of recrea-

tional fiberglass boats reaching 

Particles made from 

deconstructed, ground-

up fiberglass boats can 

be recycled to make 

concrete for construc-

tion projects. (Photo: 

Ayla Fox) 

Out of more than 100 

nominations, 25 women 

were selected and hon-

ored by the 2019 Boating 

Industry magazine’s 

Women Making Waves 

feature. The program is 

an effort to recognize 

women in the industry 

who have made, and continue 

to make, contributions to its 

success, propel its growth and 

lead their organizations and 

peers into the future. 

   Women recognized for 

Making Waves as nominated 

by the industry and selected 

by the magazine’s editors in-

clude a number associated 

with BWI members. They are 

noted below.  

- Three of NMMA’s staff were 

selected: Sara Anghel, 

NMMA Canada President; 

Ellen Bradley, Chief Commu-

nications Officer and Senior 

Vice President; and Jennifer 

Thompson, Senior Vice 

President of Boat and 

Sportshows. 

- Shannon Aronson, Market-

ing/PR Director, The Ameri-

can Boat & Yacht Council 

- Delinda Davis, District 

Manager, Yamaha Watercraft 

Group 

- Mary Klenk, National 

Sales Operations Man-

ager, Honda Marine 

- Gail Kulp, Executive 

Director, Sea Tow Foun-

dation 

- Cindy McCaffery, Vice 

President of Program 

Development, Sea Tow Ser-

vices International Inc. 

- Maggie Meredith, Marketing 

Manager, Seakeeper 

- Morgan Neuhoff. Govern-

ment Affairs, BoatUS 

- Laura Barry Grillon. Direc-

tor of Marketing Communica-

tions and Regional Marketing, 

West Marine. 

   For a complete list and 

more information, visit 

www.boatingindustry.com.  

BWI-ers are Women Wave Makers 
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Byrne Enhances 

MegaYacht News Site 
Diane Byrne’s MegaYacht 

News, the independent 

website devoted to luxury 

yachts, has a new look and a 

new URL. Re-launched to 

provide a contemporary, 

dynamic design, waterfall 

menus on every page make 

it easier to access both cur-

rent and archival content, 

grouped under intuitive 

categories like ‘Yachts’, 

‘Builders’, ‘People’, and 

‘Events’. A slideshow di-

rectly beneath these menus 

on the homepage offers top 

stories of the day, with links 

leading to full articles. Its 

new URL is www.megayacht 

news.com (previously .org). 

    Bryne says her site has 

excelled in capitalizing on 

the growing use of internet 

based news and story ex-

change. It was named in The 

Helium Report’s (now Halo-

gen Guides) best yacht blogs 

list, received third place in 

the Original Online Content 

Category for BWI’s annual 

awards in 2009, and is the 

go-to yachting source for 

Reuters, CNBC, 

Forbes.com, The Wall Street 

Journal, Vanity Fair, The Sun-

day Times, CNN.com, and 

others. One story per week 

is syndicated by Superyacht 

Business magazine in its e-

newsletter. In 2010, the full 

daily Megayacht News feed 

was also syndicated by 

YachtWorld. com and 

Boats.com.  

 

Kenton Smith Adds 

Legendary Marine 
Wanda Kenton Smith of 

Kenton Smith Marketing will 

head up strategic dealership 

marketing efforts for Legen-

dary Marine. She will serve 

as both agency of record 

and the dealership’s official 

in-house director of market-

ing, overseeing marine mar-

keting for four dealership 

locations in Destin, Panama 

City and Ft. Walton Beach, 

FL, as well as Gulf Shores, 

AL. Contact Kenton Smith 

at wanda@kentonsmith 

marketing.com.  

 

Two Members Serve 

BoatUS Issue Council 
BoatUS has made new ap-

pointments to its National 

Advisory Council including 

Bob Adriance, editor of 

Seaworthy magazine. He 

joins Dean Travis Clarke, 

executive editor, Sport Fish-

ing and Marlin magazines 

who continues service. Both 

are BWI members. 

    The current 13-member 

Council was created over 

30 years ago to advise and 

guide the over half-million-

member association on fed-

eral and state issues critical 

to recreational boaters. 

Throughout the years it has 

debated policy topics rang-

ing from unfair fees and 

taxes to today's hot-button 

issues such as the increasing 

levels of ethanol in gasoline, 

mandatory life jacket wear, 

marine protected areas and 

homeland security.  

 

DeMartini Gains 

Performance Account 
Marilyn DeMartini’s PR 

Power has been preparing 

to promote a new client, 

Ditec USA, at the Miami 

Boat Show. She discovered 

the company when she pur-

chased an Audi and wanted 

protection for the light col-

ored car and convertible 

top. After experiencing 

what she calls "The Ditec 

Difference" -- a finish that 

makes dirt, dust and con-

taminants a non-issue for 

'clean freak' vehicle and 

vessel owners -- she sought 

the company as a client for 

the marine industry.  

    DeMartini booked the 

deal in early January at the 

Palm Beach International 

Speedway where, “It was 

really fun to drive my car 

around the road course at 

the raceway!" Contact her 

at md@prpower.biz. 

Active & Associate Member News 
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Mercury New Prez, 

Parent Buys Freedom 
Brunswick Corporation re-

cently announced that Chris-

topher 

Drees, 

Mercury 

Marine’s 

president 

of marine 

parts and 

accesso-

ries, has 

been pro-

moted to 

president. 

Drees 

joined the 

firm in 1998 in marketing and 

has served as general man-

ager of the propeller busi-

ness, head of Attwood op-

erations and vice president of 

global operations. Former 

Merc president John Pfeifer 

has moved to Oshkosh Cor-

poration, a manufacturer of 

specialty vehicles, as execu-

tive vice president and chief 

operating officer, a newly 

created role. 

   In a separate announce-

ment, Brunswick said it has 

acquired Freedom Boat Club 

said to be the largest mem-

bership-based boat club op-

erator in the industry. FBC 

president and CEO John Gig-

lio and the existing manage-

ment team will continue to 

lead the unit. 

 

Seakeeper Gains  

Edison Award 
The Edison Awards honor 

excellence in new product 

and service development, 

marketing, human-centered 

design and innovation. The 

gyrostabilizer, Seakeeper 2, 

was chosen as a finalist in the 

Transportation Technology 

category and received a gold 

award, the highest possible. 

Products are judged on their 

concept, value, delivery and 

impact and finalists were cho-

sen by a steering committee 

and a small group of industry 

experts. The finalists were 

then submitted to a panel of 

more than 3,000 judges. For 

more information visit 

www.edisonawards.com.  

 

Hugelmeyer Named 

NMMA President 
NMMA announced the selec-

tion of Frank Hugelmeyer, a 

veteran in the outdoor rec-

reation industry, as the asso-

ciation’s next president. He 

succeeds Thom Dammrich, 

who served NMMA for 20 

years. 

Hugel-

meyer 

comes 

from the 

RV Indus-

try Asso-

ciation 

(RVIA), 

where he 

was presi-

dent since 

2015. He 

focused on 

market development and an 

industry-wide consumer cam-

paign, Go RVing. RVIA repre-

sents the $50 billion RV in-

dustry with a membership of 

400 manufacturers and com-

ponent and aftermarket sup-

pliers that produce 98 per-

cent of all RVs made in the 

U.S. After a transition period 

beginning in July, Hugelmeyer 

takes the helm in October. 
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Member News 
Koditek Joins  

Grow Boating 
BWI’s own Kim Koditek 

switches positions but stays 

within the industry. Prior to 

joining NMMA as senior 

brand content Manager, she 

was digital editor for Boats 

Group, where she managed 

editorial, social media, and 

video content for boats.com, 

Boat Trader and Yacht-

World. She now heads digital 

content development for 

DiscoverBoating.com and the 

campaign’s social channels. 

She can be reached at kko-

ditek@nmma.org.  

 

Boat – Bike Tour 

Wraps Fifth Season 
A group of boating industry 

executives and their spon-

sored friends from eight 

states joined recently for the 

fifth Boaterz n Bikerz of 

America: Hull of a Tour 5, 

“The Dragon’s Roar,” an 

event featuring boating and 

motorcycling and the recrea-

tional outdoor lifestyle. 

Staged this year in the 

Smokey Mountains, the event 

brought together 36 partici-

pants and 24 motorcycles for 

a series of bike and boat 

rides in the tri-state region of 

North Carolina, Tennessee 

and Georgia. Tour 5 was 

supported by several national 

brands led by Title Sponsor 

Evinrude/BRP. Contact 

Wanda Kenton Smith, wanda 

@kentonsmithmarketing.com

Hull of a Tour bikers at a 

stop during the ride. 

Hugelmeyer 

Drees 

Koditek 
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Capt. Skip Bradeen. Partici-

pants can fish from their own 

boats or charters supplied by 

the organization with license 

and equipment supplied. For 

more information contact 

fish@ladiesletsgofishing.com  

or 954-475-9068. 

 

Boat - Fish Week 
Celebrating the importance of 

recreational boating and fish-

ing, the upcoming NBFW is 

June 1-9. Many states offer 

“free fishing days” where an-

glers can fish on public bodies 

of water without a license. 

The event is celebrated annu-

ally and events vary by state. 

NWSA Women’s  

Sail Conference 
The National Women’s Sailing 

Association (NWSA) 18th 

Annual Women’s Sailing Con-

ference will be held Saturday, 

June 1 at the Corinthian Yacht 

Club in Marblehead, MA. The 

event, which features hands-

on land- and water-based 

workshops and seminars, of-

fers women an opportunity to 

learn or hone sailing skills, 

network with other women 

sailors and gain confidence by 

participating in over 20 work-

shops. Raffle ticket sales and 

silent auction proceeds will 

benefit the AdventureSail pro-

gram, learn-to-sail scholar-

ships for young girls at risk 

and the Sue Corl Youth Sailing 

Scholarship for underserved 

teenage girls. The keynote 

speaker will be Haley Lhamon 

of the winning boat Sail Like a 

Girl (June 2018 Race to 

Alaska). Details at www. 

womensailing.org.  

 

Ladies Fish In June 
Ladies, Let’s Go Fishing hosts 

the LLGF Screamin’ Reels 

Tournament June 21-23 in 

Islamorada, FL. The tourna-

ment kicks off on Friday with 

a class on offshore fishing and 

conservation conducted by 
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The BWI Journal is produced by and for members of Boating Writers Interna-

tional, 108 Ninth Street, Wilmette, IL  60091. (847) 736-4142. www.bwi.org.  

 

Send items to be considered for publication to Greg Proteau, info@bwi.org. All 

information contained herein is meant for the use of members, is in their best 

interest, and appears in as true and accurate a form as possible.  

 

Membership in BWI is open to anyone involved in the recreational boating indus-

try. Active members are generally writers, editors, photographers and broad-

casters. Associate members are generally P.R. or communications firms. Sup-

porting members are usually manufacturers or marine organizations. 

For more information and a 

list of places to fish check out 

www.takeme fishing.org.  

 

JK Sail Adds Passages 
John Kretschmer has opened 

up three berths on another 

offshore passage on his 2020 

schedule. St. Thomas USVI to 

Annapolis, April 28-May 8, an 

always challenging, 1400 mile 

blue water passage. Also 

available are berths on the 

French Canal excursion this 

September and legs on 

Azores and Croatia legs in 

summer of 2020. For more 

information, contact jrkret-

schmer@gmail.com.  

 

  BWI Members Needed for Scholarship Effort 

 
If you attended the annual BWI break-
fast in February you know that BWI 
has a committee that raises funds to 
award an annual scholarship to a de-
serving college student interested in 
pursuing a career in our field. 
   The newly formed BWI Scholarship Committee is look-
ing for BWI members to assist in generating funds, ac-
quire sponsors and spread the word about the scholar-
ship. No travel is required, just a desire to help and a few 
hours per year, mostly for conference calls. See additional 
information about the effort at www.bwi.org/bwi-awards-
first-scholarship/. 
   Members interested in participating or needing more 
details should contact Robert Beringer, robertberinger 
@yahoo.com.  
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