
BWI because of their collec-

tive talents.” 

   A frequent topic of conver-

sation between BWI board 

members is how to bolster 

our bottom line to ensure our 

organization will remain 

healthy and relevant. And in 

keeping with our desire to use 

the collective wisdom of our 

members, we welcome sugges-

tions about ways to improve 

or expand our writing contest 

or how we can leverage the 

prestige of BWI to create 

more opportunities for our 

members. Feel free to reach 

out to me anytime and I will 

be happy to bring to the board 

any great ideas you might have. 

   You can reach me at 

boatscribe@ comcast.net.  

  

Alan Jones 

BWI President 

During a recent teleconfer-

ence about improving the 

writer’s facilities at the next 

Fort Lauderdale International 

Boat Show, one of the pro-

moters of that event asked, 

“How many writers are there 

in your organization?” When 

we answered, “About 300,” 

there was a pause on the 

other end as they processed 

that number, which I suspect 

was larger than they expected 

to hear.  

   (We also have roughly an-

other 60 Supporting members 

and a dozen Associate mem-

bers representing communica-

tion agencies.) 

   For a relatively small indus-

try, that’s a huge number and 

given the fact most have us 

have been doing this for a long 

time, represents an incredible 

wealth of boating knowledge. 

And I often wonder how we 

can use our collective sphere 

of influence to the best advan-

tage of our membership. 

   Organizations like the 

NMMA have long recognized 

the marquee value and integ-

rity of BWI by entrusting us 

to judge their Innovation 

Awards contest. Curious as to 

how other leaders in the in-

dustry view the membership 

of BWI, I reached out to Carl 

Blackwell, who is the chief 

marketing officer of Discover 

Boating, an NMMA organiza-

tion with the mission to bring 

new boaters into the fold and 

asked about his experience 

with BWI. 

  “I’m a big fan of BWI,” 

Blackwell said, “and have sup-

ported them since day one of 

my tenure and assure you 

that will continue to get 

stronger. Having boating 

knowledge is very important 

to us, especially the ability to 

write for new or potential 

boaters. 

   “We have used several of 

your members in the past 

and, in fact, I just hired BWI 

member Kim Koditek as our 

senior content manager. Hav-

ing someone like Koditek on 

board was long overdue and 

there will be more opportuni-

ties as we start to refresh our 

content. I would imagine that 

she’ll likely use even more 

writers/photographers/

videographers that belong to 
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Several times a year we send 

our partners a free marketing 

intelligence report. Our filing 

from the recent Consumer 

Electronics Show in Las Ve-

gas attended by 140,000 peo-

ple focused on the prolifera-

tion of “pads” coming to 

market and how phones and 

TVs as information-providing 

devices keep evolving. I 

thought BWI members 

would be interested in the 

trends and commentary 

about them we picked up.    

    After four days of elbow-

ing through crowds of con-

sumer electronics gour-

mands, I feel like taking two 

tablets for indigestion 

brought on by too many tab-

lets that all look like an iPad. 

Now I’m also really confused 

about which smart phone to 

buy – although Verizon is 

introducing the iPhone for 

CDMA, while Motorola’s 

Atrix handset and laptop 

dock is likely to score big 

along with Droid Bionic.  

    For business – and those 

who serve and/or write for 

them – the messages are 

clear: say goodbye to the era 

of the personal PC and wel-

come to the age of mobile 

computing. 

    More than 70 tablet-like 

devices were shown at CES. 

Most will never make it to 

market, thankfully, but sev-

eral stand out. Motorola 

Xoom won Best of Show. 

Running on Android Honey-

comb, due out in the first 

quarter of this year, the 10-

inch screen format sports a 

dual-core, 4G-compatiable 

network (Verizon’s) and in-

cludes HDMI out, and front 

and back facing cameras. Mo-

torola will offer this to other 

carriers as well. 

    Close seconds go to the 

Dell Streak for a nifty lap-

top-like computer with a 

screen that pirouettes and 

becomes a tablet. Other 

notables, Blackberry’s tablet 

for business enterprise and 

security, Samsung Galaxy, 

already established as the 

number two player in the 

market and, in the lower 

price category, Coby Kyros. 

See pictures and videos at 

www.ces.cnet.com/ces-

tablets-ebooks. 

    Bottom line, the Android 

platform from Google, with 

its growing App store, 

which powers all of these 

tablets, is the real winner. 

    With presentations from 

22 CEO’s of major compa-

nies this was an orgy for 

analysts who follow trends 

that drive consumer behav-

ior and loyalty. Verizon 

CEO Ivan Seidenberg, in his 

CES Keynote address, pre-

sented these nuggets:  

 

Your interaction with cus-

tomers must be seamless 

across device platforms as 

customers shed traditional 

business hours and geo-

graphic handcuffs in this 

“always on” world.  

There are two billion 

unique Internet users in the 

world. This connected 

planet seeks personalized 

experiences, partnerships 

and collaboration like 

never before.  

Broadband is now in 85 

million households and the 

speeds for downloads are 

so fast that the average 

length movie can be trans-

ferred in under four min-

utes. For business this sug-

gests that video-to-video in 

real time with no latency 

opens up savings in travel 

budgets and business-to-

consumer help centers on 

a much more personalized 

basis.  

 

    The 4G LTE network by 

Verizon is already on in one 

third of the country – pri-

marily the largest cities with 

a nationwide build out due 

in 18 months. All of the 

mobile phone execs in at-

tendance are clamoring for 

content relationships as this 

shift begins to Internet con-

nected TV. Sony, for exam-

ple, introduced 26 new 

models at CES, 16 of them 

with built-in Internet. While 

no one company stole the 

show with an easy to use 

set box that lets you create 

your own TV guide, clearly 

the technology is there. 

    As you can imagine, after 

four days of walking and 

seeing 2700 booths, we 

gathered an impressive 

stack of literature on new 

products and social trends. 

Got questions or want to 

brainstorm? Just call. 
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BWI Annual Election Results 

Alan Wendt  has been an 

active member of BWI for 

nearly two decades, is a 

current Director, and has 

served as writing contest 

judge and Innovations 

Awards judge. He is the 

editorial director for Ma-

rine CEO magazine and 

publisher of two custom 

lifestyle boating publica-

tions. Contact him at 

Alan@wendtproductions.

com.  

Motorola Xoom 
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Kenton Smith and Award co-

chairs Sally Helme of the Bon-

nier Sailing Group and Kris-

ten Frohnhoefer of Sea Tow 

Services International. A num-

ber of BWI Supporting mem-

bers received awards includ-

ing Volvo Penta, Recreational 

Boating & Fishing Foundation, 

Evinrude, Yamaha Watercraft, 

Yamaha Marine Group, 

Seakeeper, and Sea Tow Ser-

vices. All winning entries, 

images and press release are 

posted at www. marinemar-

ketersofamerica.org. 

 

Capt. Fred Davis  

Died in February 
BWI member, writer and 

fishing charter operator Fred 

Davis, 80, of Port Austin, MI 

died in early February. He 

shared tales of his exploits in 

many publications including 

the Huron Daily Tribune to 

help educate people and often 

said, “I hope those who read 

my articles will learn what 

not to do.” Over a span of 33 

years, he and his Coast Guard 

Auxiliary Flotilla crews per-

formed many rescues on Lake 

Huron. His book, “Perils of 

the Fresh Water Sea’s,” soon 

to be published, is a compila-

tion of many of his sea adven-

tures. Davis is survived by his 

wife of 61 years, Pat, and four 

daughters. More detail at 

www.knoblockfuneralhome.c

om/obituary/frederick-davis. 

 

Gordon Houser  

Passes On At 88 
Longtime supporter and 

friend of many BWI mem-

bers, Gordon Houser died in 

Sarasota, FL March 1 at the 

age of 88. In a remembrance 

published in Soundings Trade 

Only, Bob Black called him the 

boating industry’s first mar-

keting guru noting his pio-

neering forays into non-

marine media, 

television and 

movies. 

Houser guided 

marketing at 

many marine 

companies, 

beginning in 

1954 with 

Thompson 

Boats, then 

moving to 

Donzi, and 

OMC and Genmar 

brands. He is survived by his 

wife, Vida, two daughters, 

four grandchildren, and two 

great grandchildren. For 

more detail, see www. trade-

onlytoday.com/industry-

news/gordon-houser-dies. 

 

Martin Flory Group 

Gains New Accounts 
Nova Luxe Yachts has signed 

Martin Flory Group to handle 

North American public rela-

tions and promote its electric 

power catamarans. The com-

pany converts 35'–50' power 

catamarans from diesel en-

gines to Torqeedo Deep Blue 

drives powered by BMW i3 

batteries and rooftop solar 

arrays. Ritchie Navigation has 

also hired Martin Flory for 

public relations, product pro-

motion and corporate news. 

Ritchie claims to be the 

world's largest manufacturer 

of magnetic compasses, for 

recreational, commercial and 

military vessels. Contact 

info@martinflory.com.  

Active & Associate Member News 
IBI’s Hopkinson  

Moves to Chairman 
Nick Hopkinson, after 50 

years’ continuous involvement 

with International Boat Industry, 

is moving from publishing di-

rector to become executive 

chairman of the company 

prior to retiring in 2020. 
Boating Communications Ltd, 

the publisher of IBI magazine, 

the IBInews.com website and 

the IBI Daily Newsletter, is 

also the co-owner, with RAI 

Amsterdam, of the Boat 

Builder Awards for Business 

Achievement and the official 

magazine of Metstrade. For-

mer Time Inc. UK divisional 

managing director Simon 

Owen takes over as publishing 

director in April. Owen has 

had a 35-year career in maga-

zine and national press pub-

lishing in both print and digital 

formats. Contact Hopkinson 

at nick@ibiplus.co.uk. 

 

Marine Marketers  

Present “Neptunes” 
Several BWI “crossover” 

members manage the Marine 

Marketers of America’s annual 

Neptune Awards recently 

presented during the Miami 

Boat Show. They include 

MMA president Wanda 

Houser 

Christine Carlson (l.) of 

Volvo Penta accepts 

“Neptune” from MMA 

Director Jim Rhodes. 
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Byrne Enhances 

MegaYacht News Site 
Diane Byrne’s MegaYacht 

News, the independent 

website devoted to luxury 

yachts, has a new look and a 

new URL. Re-launched to 

provide a contemporary, 

dynamic design, waterfall 

menus on every page make 

it easier to access both cur-

rent and archival content, 

grouped under intuitive 

categories like ‘Yachts’, 

‘Builders’, ‘People’, and 

‘Events’. A slideshow di-

rectly beneath these menus 

on the homepage offers top 

stories of the day, with links 

leading to full articles. Its 

new URL is www.megayacht 

news.com (previously .org). 

    Bryne says her site has 

excelled in capitalizing on 

the growing use of internet 

based news and story ex-

change. It was named in The 

Helium Report’s (now Halo-

gen Guides) best yacht blogs 

list, received third place in 

the Original Online Content 

Category for BWI’s annual 

awards in 2009, and is the 

go-to yachting source for 

Reuters, CNBC, 

Forbes.com, The Wall Street 

Journal, Vanity Fair, The Sun-

day Times, CNN.com, and 

others. One story per week 

is syndicated by Superyacht 

Business magazine in its e-

newsletter. In 2010, the full 

daily Megayacht News feed 

was also syndicated by 

YachtWorld. com and 

Boats.com.  

 

Kenton Smith Adds 

Legendary Marine 
Wanda Kenton Smith of 

Kenton Smith Marketing will 

head up strategic dealership 

marketing efforts for Legen-

dary Marine. She will serve 

as both agency of record 

and the dealership’s official 

in-house director of market-

ing, overseeing marine mar-

keting for four dealership 

locations in Destin, Panama 

City and Ft. Walton Beach, 

FL, as well as Gulf Shores, 

AL. Contact Kenton Smith 

at wanda@kentonsmith 

marketing.com.  

 

Two Members Serve 

BoatUS Issue Council 
BoatUS has made new ap-

pointments to its National 

Advisory Council including 

Bob Adriance, editor of 

Seaworthy magazine. He 

joins Dean Travis Clarke, 

executive editor, Sport Fish-

ing and Marlin magazines 

who continues service. Both 

are BWI members. 

    The current 13-member 

Council was created over 

30 years ago to advise and 

guide the over half-million-

member association on fed-

eral and state issues critical 

to recreational boaters. 

Throughout the years it has 

debated policy topics rang-

ing from unfair fees and 

taxes to today's hot-button 

issues such as the increasing 

levels of ethanol in gasoline, 

mandatory life jacket wear, 

marine protected areas and 

homeland security.  

 

DeMartini Gains 

Performance Account 
Marilyn DeMartini’s PR 

Power has been preparing 

to promote a new client, 

Ditec USA, at the Miami 

Boat Show. She discovered 

the company when she pur-

chased an Audi and wanted 

protection for the light col-

ored car and convertible 

top. After experiencing 

what she calls "The Ditec 

Difference" -- a finish that 

makes dirt, dust and con-

taminants a non-issue for 

'clean freak' vehicle and 

vessel owners -- she sought 

the company as a client for 

the marine industry.  

    DeMartini booked the 

deal in early January at the 

Palm Beach International 

Speedway where, “It was 

really fun to drive my car 

around the road course at 

the raceway!" Contact her 

at md@prpower.biz. 

Active & Associate Member News 

Page 3 February 2011 

Electronics Gaining 

Global Alliance Group 
The International Marine 

Electronics Alliance (IMEA), a 

501(c)(3) nonprofit corpora-

tion affiliated with the Na-

tional Marine Electronics 

Association (NMEA), is seek-

ing board members, donors, 

and partners to further a 

mission of marine electronics 

safety and education. It will 

collaborate with other asso-

ciations and government 

agencies worldwide to ad-

vance relevant education, 

scientific knowledge, and 

testing of marine electronics. 

It has also gained liaison 

status with the International 

Organization for Standardiza-

tion (ISO) and International 

Electrotechnical Commission 

(IEC), who focus on the 

maritime sector. For more 

visit www.imea-marine.org. 

 

Survivor Feedback 

In ACR’s New PLB 
ACR Electronics has launch-

ed its next generation ResQ-

Link™ Personal Locator Bea-

cons (PLB) including first-

hand feedback from survivors 

who have activated the bea-

cons in real-life emergencies. 

They bring the benefits of 

ACR’s digital display capabili-

ties to users including GPS 

coordinates, operating in-

structions, usage tips, trans-

mission bursts, as well as 

battery power. One of 12 

new products being intro-

duced this spring, more infor-

mation on the PLBs can be 

found at www.resqlink.com/. 

Contact Mikele D'Arcangelo, 

mikele. darcangelo@ 

acrartex.com.  

Mercury’s Gordon 

Expands Media Role 
Mercury Marine’s Lee 

Gordon is expanding his 

communications role to be-

come Director of Marine 

Communications & Public 

Relations for parent Bruns-

wick Corp. As such, he will 

continue to be the media 

contact for Mercury, add the 

boat group and their brands 

plus a business acceleration 

team and involved in Bruns-

wick corporate matters. 

Gordon will maintain an of-

fice at Mercury but will base 

out of the Brunswick corpo-

rate office in northern Illi-

nois. His new email is Lee. 

Gordon@brunswick.com.  

 

Volvo & Tiara Offer 

Integrated OB Package 
A combination of Volvo 

Penta DuoProp drives linked 

to twin Seven 527 6.2-liter 

V8 outboards and packaged 

into the Tiara Sport 38 LS 

was unveiled during the re-

cent Miami boat show. The 

result includes joystick driv-

ing and docking, enhanced 

helm station with Glass 

Cockpit, dynamic positioning, 

autopilot-joystick integration 

and Easy Connect remote 

connectivity, tied together by 

Volvo’s Electronic Vessel 

Control platform. Ron Huib-

ers, CEO of Volvo Penta and 

chairman of Seven Marine, 

commented, “We are launch-

ing today with Tiara Sport 

the industry’s first fully inte-

grated system designed to 

propel bigger boats with out-

board performance and in-

board features … a giant step 

forward to push boundaries 
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Supporting Member News 
on what is possible today in 

outboard technology.” Con-

tact Christine Carlson, Chris- 

tine.carlson@volvo.com. 

 

Evinrude & ABYC 

Join In Training Effort 
Evinrude Outboards and the 

American Boat and Yacht 

Council jointly announced 

during the Miami boat show 

that the engine builder will 

donate $2 million worth of 

V6 outboards supporting 

ABYC’s marine technician 

training program across the 

U.S. and Canada to address a 

growing labor shortage. The 

donations will be made avail-

able to a total of 30 schools 

over the next 12 months 

with more engines and 

schools to follow over the 

next three years. To address 

the marine industry’s need 

for post-secondary technical 

education, ABYC has devel-

oped the Marine League of 

Schools and assisted in the 

development of a standards-

based curriculum and instruc-

tor training certification. De-

tails on the training effort can 

be found at www.abycfoun 

dation.org/. Contact Candace 

Gawrysiak, candace.gawrysiak 

@brp.com or Shannon Aron-

son, saronson@abycinc.org.  

Fort Myers Technical 

College is an early recipi-

ent of Evinrude engines 

to use in its training pro-

gram. Photo: ABYC. 
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Ladies Fishing Univ 

Set for Lauderdale  
Ladies, Let's Go Fishing hosts 

the South Florida Fishing Uni-

versity April 26-28 in Fort 

Lauderdale. Women, teens 

and male guests can learn and 

practice fishing at several 

hands-on skill stations, plus 

have an option to charter fish. 

Registration includes net-

working reception, classes, 

hands on practice and more. 

Ladies can register a male 

guest or teens to include the 

whole family. Details: 

www.ladiesletsgofishing.com, 

contact info@ladieslets 

gofishing.com.  

 

Palm Beach Show 

Sails March 28 - 31 
Those planning to attend and 

editorially cover the Palm 

Beach International Boat 

Show, March 28 – 31, visit the 

link to register for a compli-

mentary media credential:  

www.pbboatshow.com/en/

media/Media-Credentials.html, 

For more information includ-

ing parking and transportation 

maps, visit www.PBboatshow. 

com. Contact is Danny Grant, 

dgrant@piersongrant.com.  

 

Boat & Cycle Tour  

Returns for Year 5 
Boaterz n Bikerz Hull of a 

Tour 5 returns May 5 – 11 

with “The Dragon’s Roar,” a 

five-day excursion in the 

Great Smoky Mountains. The 

group will headquarter at the 

Iron Horse Motorcycle Lodge 

& Resort in Robbinsville, NC 

and conduct day rides 

throughout the tri-state re-

gion. Evinrude/BRP is title 

sponsor; returning sponsors 

are Soundings Trade Only, Sea 

Tow and Kenton Smith Mar-

keting. Contact Wanda 

Kenton Smith, wanda@ 

kentonsmithmarketing.com; 

details at www.kenton smith-

mar keting.com/hull-of-a-

tour.html.  
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The BWI Journal is produced by and for members of Boating Writers Interna-

tional, 108 Ninth Street, Wilmette, IL  60091. (847) 736-4142. www.bwi.org.  

 

Send items to be considered for publication to Greg Proteau, info@bwi.org. All 

information contained herein is meant for the use of members, is in their best 

interest, and appears in as true and accurate a form as possible.  

 

Membership in BWI is open to anyone involved in the recreational boating indus-

try. Active members are generally writers, editors, photographers and broad-

casters. Associate members are generally P.R. or communications firms. Sup-

porting members are usually manufacturers or marine organizations. 

Chevron Supporting 

Saltwater Bass Series 
Chevron Products Company 

has partnered with Southern 

California’s Saltwater Bass 

Series (SBS) to offer compli-

mentary product samples of 

new Techron® Marine Pro-

tection Plus Fuel Treatment. 

Anglers will fish for calico 

bass, sand bass and spotted 

bay bass. Next events sched-

uled are the Oceanside 

Coastal on April 20, Long 

Beach Night Tournament on 

May 18, and Championships 

in Long Beach on June 8-9. 

Details at https://saltwater 

bassseries.com/. Contact Ron 

Ballanti, ron@strike-zone.net. 

 
 
 
 
 
 

Active Members 
 

Dori Jordan Balbresky, Freelance Writer, Auburn, ME 

Jeff Butler, Freelance Writer, Toronto, ON 

Joe Janson, Publsher, Melbourne, FL 

Glenn Patron, Freelance Writer, Miami, FL 

Adam Quandt, Managing Editor, Minneapolis, MN 

Juergen Wieshoff, Freelance Writer, Ludwigshafen, Germany  

Molly Winans, Managing Editor, Annapolis, MD 
 

Supporting Member 

Costa Sunglasses, Andrew Cox, Offshore Community Leader,  

Daytona Beach, FL 

http://www.ladiesletsgofishing.com/
mailto:info@ladiesletsgofishing.com
mailto:info@ladiesletsgofishing.com
http://www.pbboatshow.com/en/media/Media-Credentials.html
http://www.pbboatshow.com/en/media/Media-Credentials.html
http://www.PBboatshow.com
http://www.PBboatshow.com
mailto:dgrant@piersongrant.com
mailto:wanda@kentonsmithmarketing.com
mailto:wanda@kentonsmithmarketing.com
http://www.kentonsmithmarketing.com/hull-of-a-tour.html
http://www.kentonsmithmarketing.com/hull-of-a-tour.html
http://www.kentonsmithmarketing.com/hull-of-a-tour.html
http://www.bwi.org
mailto:info@bwi.org
https://saltwaterbassseries.com/
https://saltwaterbassseries.com/
mailto:ron@strike-zone.net

