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During a recent teleconference about improving the
writer’s facilities at the next
Fort Lauderdale International
Boat Show, one of the promoters of that event asked,
“How many writers are there
in your organization?” When
we answered, “About 300,”
there was a pause on the
other end as they processed
that number, which I suspect
was larger than they expected
to hear.
(We also have roughly another 60 Supporting members
and a dozen Associate members representing communication agencies.)
For a relatively small industry, that’s a huge number and
given the fact most have us
have been doing this for a long
time, represents an incredible
wealth of boating knowledge.
And I often wonder how we
can use our collective sphere
of influence to the best advantage of our membership.
Organizations like the
NMMA have long recognized
the marquee value and integrity of BWI by entrusting us
to judge their Innovation
Awards contest. Curious as to
how other leaders in the industry view the membership
of BWI, I reached out to Carl
Blackwell, who is the chief
marketing officer of Discover
Boating, an NMMA organization with the mission to bring

BWI annual meetings in Miami, co-hosted by Marine Marketers
of America, have been growing with the move to Virginia Key.

new boaters into the fold and
asked about his experience
with BWI.
“I’m a big fan of BWI,”
Blackwell said, “and have supported them since day one of
my tenure and assure you
that will continue to get
stronger. Having boating
knowledge is very important
to us, especially the ability to
write for new or potential
boaters.
“We have used several of
your members in the past
and, in fact, I just hired BWI
member Kim Koditek as our
senior content manager. Having someone like Koditek on
board was long overdue and
there will be more opportunities as we start to refresh our
content. I would imagine that
she’ll likely use even more
writers/photographers/
videographers that belong to

BWI because of their collective talents.”
A frequent topic of conversation between BWI board
members is how to bolster
our bottom line to ensure our
organization will remain
healthy and relevant. And in
keeping with our desire to use
the collective wisdom of our
members, we welcome suggestions about ways to improve
or expand our writing contest
or how we can leverage the
prestige of BWI to create
more opportunities for our
members. Feel free to reach
out to me anytime and I will
be happy to bring to the board
any great ideas you might have.
You can reach me at
boatscribe@ comcast.net.

Alan Jones
BWI President

Page
Page 2
2

March 2019
February
2011

Active
Associate
Member
News
BWI&Annual
Election
Results
Several
times a year we send
IBI’s
Hopkinson
our
partners
a free marketing
Moves to Chairman

Motorola Xoom

Christine Carlson (l.) of
Volvo Penta accepts
“Neptune”
MMA
Alan Wendt from
has been
an
Director
Jim
Rhodes.
active member of BWI for
nearly two decades, is a
current Director, and has
served as writing contest
judge and Innovations
Awards judge. He is the
editorial director for Marine CEO magazine and
publisher of two custom
lifestyle boating publications. Contact him at
Alan@wendtproductions.
com.
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Fort Myers Technical
College is an early recipient of Evinrude engines
to use in its training program. Photo: ABYC.
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Calendar & Events
Palm Beach Show
Sails March 28 - 31
Those planning to attend and
editorially cover the Palm
Beach International Boat
Show, March 28 – 31, visit the
link to register for a complimentary media credential:
www.pbboatshow.com/en/
media/Media-Credentials.html,
For more information including parking and transportation
maps, visit www.PBboatshow.
com. Contact is Danny Grant,
dgrant@piersongrant.com.

Boat & Cycle Tour
Returns for Year 5
Boaterz n Bikerz Hull of a
Tour 5 returns May 5 – 11
with “The Dragon’s Roar,” a
five-day excursion in the
Great Smoky Mountains. The
group will headquarter at the
Iron Horse Motorcycle Lodge
& Resort in Robbinsville, NC
and conduct day rides
throughout the tri-state region. Evinrude/BRP is title
sponsor; returning sponsors
are Soundings Trade Only, Sea
Tow and Kenton Smith Marketing. Contact Wanda
Kenton Smith, wanda@
kentonsmithmarketing.com;
details at www.kenton smithmar keting.com/hull-of-atour.html.

Ladies Fishing Univ
Set for Lauderdale
Ladies, Let's Go Fishing hosts
the South Florida Fishing University April 26-28 in Fort
Lauderdale. Women, teens
and male guests can learn and
practice fishing at several
hands-on skill stations, plus
have an option to charter fish.
Registration includes networking reception, classes,
hands on practice and more.
Ladies can register a male
guest or teens to include the
whole family. Details:
www.ladiesletsgofishing.com,
contact info@ladieslets
gofishing.com.

Chevron Supporting
Saltwater Bass Series
Chevron Products Company
has partnered with Southern
California’s Saltwater Bass
Series (SBS) to offer complimentary product samples of
new Techron® Marine Protection Plus Fuel Treatment.
Anglers will fish for calico
bass, sand bass and spotted
bay bass. Next events scheduled are the Oceanside
Coastal on April 20, Long
Beach Night Tournament on
May 18, and Championships
in Long Beach on June 8-9.
Details at https://saltwater
bassseries.com/. Contact Ron
Ballanti, ron@strike-zone.net.

Active Members

Dori Jordan Balbresky, Freelance Writer, Auburn, ME
Jeff Butler, Freelance Writer, Toronto, ON
Joe Janson, Publsher, Melbourne, FL
Glenn Patron, Freelance Writer, Miami, FL
Adam Quandt, Managing Editor, Minneapolis, MN
Juergen Wieshoff, Freelance Writer, Ludwigshafen, Germany
Molly Winans, Managing Editor, Annapolis, MD
Supporting Member
Costa Sunglasses, Andrew Cox, Offshore Community Leader,
Daytona Beach, FL

The BWI Journal is produced by and for members of Boating Writers International, 108 Ninth Street, Wilmette, IL 60091. (847) 736-4142. www.bwi.org.
Send items to be considered for publication to Greg Proteau, info@bwi.org. All
information contained herein is meant for the use of members, is in their best
interest, and appears in as true and accurate a form as possible.
Membership in BWI is open to anyone involved in the recreational boating industry. Active members are generally writers, editors, photographers and broadcasters. Associate members are generally P.R. or communications firms. Supporting members are usually manufacturers or marine organizations.

