
   I was the chair of the 

Travel and Destinations 

category, which had 34 

entries and was really 

impressed with the qual-

ity of work we judged. 

Although we never men-

tion scores, I am breaking 

that rule by noting the 

winner in this category 

scored 98.25, the highest 

average score I’ve ever 

seen. If you only read one 

entry, check out “A Fever For 

South Georgia” by Thies 

Matzen. It’s not a story about 

Valdosta, but the other South 

Georgia, just north of Antarc-

tica, where he spent two win-

ters and three summers in a 

30-foot wooden boat. 

   And to help the next genera-

tion of award-winning writers, 

it’s with great pride I announce 

the winner of our first BWI 

Scholarship for $2,000 goes to 

Carly Sisson. A special thank 

you goes to Suzuki and Chev-

ron for being this year’s spon-

sors. This scholarship was 

spearheaded by Ron Ballanti, 

Robert Beringer and Dan Ar-

mitage and was helped along 

by Greg Proteau, Lenny Ru-

dow and yours truly. Con-

gratulations Carly! 

   You can reach me at 

boatscribe@ comcast.net.  
  

Alan Jones 

BWI President 

Another successful 

Miami International 

Boat Show is in the 

books and I was really 

glad to see so many of 

our members attend 

this year’s BWI Writ-

ing Contest awards 

presentation. Not 

only did we give away 

$16,000 in cash for 

this year’s winners but 

we also had more 

than $6,000 worth of prizes 

to give away to those at-

tending, which worked out 

to about $120 per person …

not bad for a $50 member-

ship. A special thanks once 

again to Yamaha Outboards, 

Mercury Marine, Rushton 

Gregory, BoatUS, Costa, 

West Marine, RBFF, Freedom 

Boat Club and our very own 

Doug Olander for their gener-

ous donations. 

   I’d also like to give a big 

shout-out to Yamaha Water-

craft who sponsored this 

year’s meeting and paid all our 

expenses, which normally 

comes out of our pocket. 

Their A/V team also helped us 

avert a disaster. When we 

arrived, we discovered the 

sound system hadn’t been set 

up and they volunteered to 

get it going. Otherwise, I 

would have had to shout out 

the winners like the Loud 

Family in the famous SNL skit. 

   Another big thank you goes 

out to the 64 judges and 

chairpersons in our 26th an-

nual contest who once again 

successfully herded the cats. 

This year we had 68 more 

entries than last year, which 

will help next year’s bottom 

line. One of the perks of be-

ing a member of BWI is we 

get to read all the entries that 

won awards on our bwi.org 

website. Not only is it enter-

taining, but it’s also a great 

way to learn what resonates 

with the judges. 

   You can see who took 

home the bacon which also 

links to the articles, photos 

and videos and Merit 

awardees by visiting www.bwi. 

org/best-boating-journalism-

imaging-gain-annual-awards/. 

Pictures of the Miami presen-

tations can be found inside on 

pages 2 – 3. 
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Alan Jones (l.) and Bryan Seti of 

Yamaha Watercraft served as pri-
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meeting at the Miami Show. 
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Several times a year we send 

our partners a free marketing 

intelligence report. Our filing 

from the recent Consumer 

Electronics Show in Las Ve-

gas attended by 140,000 peo-

ple focused on the prolifera-

tion of “pads” coming to 

market and how phones and 

TVs as information-providing 

devices keep evolving. I 

thought BWI members 

would be interested in the 

trends and commentary 

about them we picked up.    

    After four days of elbow-

ing through crowds of con-

sumer electronics gour-

mands, I feel like taking two 

tablets for indigestion 

brought on by too many tab-

lets that all look like an iPad. 

Now I’m also really confused 

about which smart phone to 

buy – although Verizon is 

introducing the iPhone for 

CDMA, while Motorola’s 

Atrix handset and laptop 

dock is likely to score big 

along with Droid Bionic.  

    For business – and those 

who serve and/or write for 

them – the messages are 

clear: say goodbye to the era 

of the personal PC and wel-

come to the age of mobile 

computing. 

    More than 70 tablet-like 

devices were shown at CES. 

Most will never make it to 

market, thankfully, but sev-

eral stand out. Motorola 

Xoom won Best of Show. 

Running on Android Honey-

comb, due out in the first 

quarter of this year, the 10-

inch screen format sports a 

dual-core, 4G-compatiable 

network (Verizon’s) and in-

cludes HDMI out, and front 

and back facing cameras. Mo-

torola will offer this to other 

carriers as well. 

    Close seconds go to the 

Dell Streak for a nifty lap-

top-like computer with a 

screen that pirouettes and 

becomes a tablet. Other 

notables, Blackberry’s tablet 

for business enterprise and 

security, Samsung Galaxy, 

already established as the 

number two player in the 

market and, in the lower 

price category, Coby Kyros. 

See pictures and videos at 

www.ces.cnet.com/ces-

tablets-ebooks. 

    Bottom line, the Android 

platform from Google, with 

its growing App store, 

which powers all of these 

tablets, is the real winner. 

    With presentations from 

22 CEO’s of major compa-

nies this was an orgy for 

analysts who follow trends 

that drive consumer behav-

ior and loyalty. Verizon 

CEO Ivan Seidenberg, in his 

CES Keynote address, pre-

sented these nuggets:  

 

Your interaction with cus-

tomers must be seamless 

across device platforms as 

customers shed traditional 

business hours and geo-

graphic handcuffs in this 

“always on” world.  

There are two billion 

unique Internet users in the 

world. This connected 

planet seeks personalized 

experiences, partnerships 

and collaboration like 

never before.  

Broadband is now in 85 

million households and the 

speeds for downloads are 

so fast that the average 

length movie can be trans-

ferred in under four min-

utes. For business this sug-

gests that video-to-video in 

real time with no latency 

opens up savings in travel 

budgets and business-to-

consumer help centers on 

a much more personalized 

basis.  

 

    The 4G LTE network by 

Verizon is already on in one 

third of the country – pri-

marily the largest cities with 

a nationwide build out due 

in 18 months. All of the 

mobile phone execs in at-

tendance are clamoring for 

content relationships as this 

shift begins to Internet con-

nected TV. Sony, for exam-

ple, introduced 26 new 

models at CES, 16 of them 

with built-in Internet. While 

no one company stole the 

show with an easy to use 

set box that lets you create 

your own TV guide, clearly 

the technology is there. 

    As you can imagine, after 

four days of walking and 

seeing 2700 booths, we 

gathered an impressive 

stack of literature on new 

products and social trends. 

Got questions or want to 

brainstorm? Just call. 
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Alan Wendt  has been an 

active member of BWI for 

nearly two decades, is a 

current Director, and has 

served as writing contest 

judge and Innovations 

Awards judge. He is the 

editorial director for Ma-

rine CEO magazine and 

publisher of two custom 

lifestyle boating publica-

tions. Contact him at 

Alan@wendtproductions.

com.  

Motorola Xoom 
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Election Adds New Board Member 
BWI members re-elected 

two Directors, welcomed a 

new Director and its Board 

elected three Officers in 

early 2019. Newly elected to 

the Board is Ron Ballanti 

while returning Officers are 

President Alan Jones, Editor 

for Boating World Magazine; 

1st Vice President Charlie 

Levine, Editor/Publisher of 

FishTrack.com; and 2nd Vice 

President Chris Woodward, 

Editor of Sport Fishing. 

   Ballanti is a freelance writer 

and photographer and presi-

dent of Strike Zone Commu-

nications, a marketing com-

munications agency based in 

Chatsworth, CA specializing 

in the boating, marine elec-

tronics, fishing and outdoor 

markets for the past 15 

years. He has been a regular 

editiorial contributor to ma-

rine publications for more 

than 25 years, including Boat-

ing, Boat/US, Salt Water Sports-

man, Sport Fishing, Anglers 

Journal, Soundings, Western 

Outdoor News, Pacific Coast 

Sportfishing and others. 

Ballanti has chaired and 

judged BWI Writing Contest 

categories and earned nine 

Writing Awards. He is cur-

rently serving on the BWI 

Scholarship Committee. 

   Continuing as Directors 

are: Immediate Past President 

Lenny Rudow, a freelance 

writer, editor and Angler in 

Chief of FishTalk magazine; 

Zuzana Prochazka, a free-

lance writer and photogra-

pher who contributes to a 

number of boating titles; Jim 

Fullilove, currently chief edi-

tor of Marine Electronics Jour-

nal; Brady Kay, executive 

editor of Pontoon & Deck Boat 

magazine and who oversees 

two additional Midwestern 

focused boating publications; 

and Gary Reich, senior editor 

at Soundings and senior 

writer at Anglers Journal.  

   BWI Executive Director 

Greg Proteau serves as sec-

retary/treasurer of the board. 

All Directors are profiled on 

the BWI website at http://

www.bwi.org/about-us/.  

Sciulla Recognized for Service Work 

Ron Ballanti 

Michael Sciulla has stepped 

down from BWI Board ser-

vice after a 20-plus-year run. 

During that time he served as 

the organization’s president 

and in other committee lead-

ership roles. Over the same 

time period, he served the 

Marine Marketers of America 

in director and officer roles. 

   Sciulla worked to bring 

numerous boating notables as 

speakers and panel present-

ers to BWI membership 

meetings to provide news 

and views on the industry, 

environment, economic chal-

lenges, issues of importance 

to boat owners, and legisla-

tive efforts. Several sessions 

dealt with managing the 

changes facing journalists and 

marine companies as cyber-

space and social media took 

hold and grew. 

   At BoatU.S., Sciulla was 

editor and publisher of 

BoatU.S. Magazine and pub-

lisher of DIY Boat Owner 

magazine. He also spear-

headed the association’s gov-

ernment relations efforts and 

helped navigate through nu-

merous crises, notably help-

ing repeal the boat luxury 

tax.  

    More recently, Sciulla es-

tablished his own consulting 

firm focusing on communica-

tion strategies and penned a 

Soundings Trade Only market-

ing column. Offers BWI’s 

Greg Proteau, “Michael has 

always been a guiding force 

for editorial scrutiny, ideas 

and input for many of us 

boating scribes. As an organi-

zation volunteer, few have 

matched his energy and out-

put, fairness and ability to 

help colleagues achieve 

shared goals.” 

Michael Sciulla (c.) is recog-

nized for service to the Ma-

rine Marketers of America 

by President Wanda Kenton 

Smith (l.) and BWI by Greg 

Proteau. Photo: Brady Kay. 
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Byrne Enhances 

MegaYacht News Site 
Diane Byrne’s MegaYacht 

News, the independent 

website devoted to luxury 

yachts, has a new look and a 

new URL. Re-launched to 

provide a contemporary, 

dynamic design, waterfall 

menus on every page make 

it easier to access both cur-

rent and archival content, 

grouped under intuitive 

categories like ‘Yachts’, 

‘Builders’, ‘People’, and 

‘Events’. A slideshow di-

rectly beneath these menus 

on the homepage offers top 

stories of the day, with links 

leading to full articles. Its 

new URL is www.megayacht 

news.com (previously .org). 

    Bryne says her site has 

excelled in capitalizing on 

the growing use of internet 

based news and story ex-

change. It was named in The 

Helium Report’s (now Halo-

gen Guides) best yacht blogs 

list, received third place in 

the Original Online Content 

Category for BWI’s annual 

awards in 2009, and is the 

go-to yachting source for 

Reuters, CNBC, 

Forbes.com, The Wall Street 

Journal, Vanity Fair, The Sun-

day Times, CNN.com, and 

others. One story per week 

is syndicated by Superyacht 

Business magazine in its e-

newsletter. In 2010, the full 

daily Megayacht News feed 

was also syndicated by 

YachtWorld. com and 

Boats.com.  

 

Kenton Smith Adds 

Legendary Marine 
Wanda Kenton Smith of 

Kenton Smith Marketing will 

head up strategic dealership 

marketing efforts for Legen-

dary Marine. She will serve 

as both agency of record 

and the dealership’s official 

in-house director of market-

ing, overseeing marine mar-

keting for four dealership 

locations in Destin, Panama 

City and Ft. Walton Beach, 

FL, as well as Gulf Shores, 

AL. Contact Kenton Smith 

at wanda@kentonsmith 

marketing.com.  

 

Two Members Serve 

BoatUS Issue Council 
BoatUS has made new ap-

pointments to its National 

Advisory Council including 

Bob Adriance, editor of 

Seaworthy magazine. He 

joins Dean Travis Clarke, 

executive editor, Sport Fish-

ing and Marlin magazines 

who continues service. Both 

are BWI members. 

    The current 13-member 

Council was created over 

30 years ago to advise and 

guide the over half-million-

member association on fed-

eral and state issues critical 

to recreational boaters. 

Throughout the years it has 

debated policy topics rang-

ing from unfair fees and 

taxes to today's hot-button 

issues such as the increasing 

levels of ethanol in gasoline, 

mandatory life jacket wear, 

marine protected areas and 

homeland security.  

 

DeMartini Gains 

Performance Account 
Marilyn DeMartini’s PR 

Power has been preparing 

to promote a new client, 

Ditec USA, at the Miami 

Boat Show. She discovered 

the company when she pur-

chased an Audi and wanted 

protection for the light col-

ored car and convertible 

top. After experiencing 

what she calls "The Ditec 

Difference" -- a finish that 

makes dirt, dust and con-

taminants a non-issue for 

'clean freak' vehicle and 

vessel owners -- she sought 

the company as a client for 

the marine industry.  

    DeMartini booked the 

deal in early January at the 

Palm Beach International 

Speedway where, “It was 

really fun to drive my car 

around the road course at 

the raceway!" Contact her 

at md@prpower.biz. 

Active & Associate Member News 
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Writing Contest Award Presentations 

Annual Writing Award presentations brought winners to-

gether with sponsors. Above (from l.): Dan Harding, Evin-

rude’s Wendy Wilson, Rich Armstrong; and Lenny Rudow 

with Suzuki’s Dean Corbisier. Below top row (from l.): Pim 

Van Hemmen, John Stefancik, Pete McDonald, Volvo’s 

Ron Huibers; and Zuzana Prochazka with Freedom Boat 

Club’s John Giglio. Below bottom row (from l.): Cheryl 

Costello, Kim Koditek, BoatU.S.’s Scott Croft; and Simon 

Murray with Yamaha’s Dale Barnes. Photos: Ron Ballanti.  

Contest results are posted on BWI website here. 
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Writing Contest Awards ... continued 

Annual Writing Award presentations, continued: Above 

from l.): Gary Reich with ZF Marine’s Martin Meissner; 

and Jim Hendricks with Jeff Moser (accepting for Bill 

Pike). Below top row (from l.): Sea Tow International’s 

Kristen Frohnhoefer with David Schmidt; Craig Ritchie,  

Torqeedo’s Tess Smallridge and John Stefancik. Below bot-

tom row (from l.): Norris Comer with Dometic Marine’s Ned 

Trigg; and KVH’s Jill Connors with Bill Sisson. Photos: Ron 

Ballanti.  Contest results are posted on BWI website here. 

https://www.bwi.org/best-boating-journalism-imaging-gain-annual-awards/


both her journalistic talent 

and her passion for boating. 

   Perhaps neither of these 

qualities should come as a 

surprise, given that her father 

is Bill Sisson, Editor-in-Chief 

of Anglers Journal Magazine 

and a longtime member of 

the boating press corps. 

   Getting to this point for 

BWI took a lot of hard work, 

the bulk of which was done 

by member Robert Beringer. 

As a result, the BWI Scholar-

ship Fund is ready to con-

tinue and grow in the future 

– and work is already under-

way to make it even bigger 

and better next year. 

   This year’s award was 

made possible through the 

generosity and support of 

A key highlight of the Annual 

BWI Breakfast meeting at the 

Miami Boat Show 

was the presenta-

tion of BWI’s Inau-

gural Scholarship 

award. A check for 

$2,000 was 

awarded to Carly 

Sisson, currently 

studying at the 

University of Ver-

mont. Accept- 

ing her award was 

               Daniel Harding, 

Editor-in-Chief of Power & 

Motoryacht Magazine and Out-

board Magazine. Even though 

she is still in college, Sisson 

has already had several fea-

ture articles published in the 

pages of these titles, proving 

two BWI Supporting Mem-

ber companies. Suzuki Ma-

rine, who has been a sponsor 

the BWI Writing Awards 

every year since the begin-

ning, and relatively new BWI 

Supporting Member Chevron 

Lubricants, each contributed 

$1,000 to the scholarship 

fund. Additional details about 

the Scholarship effort can be 

found at www.bwi. org/

scholarship-fund/.  
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Innovations Abound in  Miami 
NMMA and BWI presented 

Innovation Awards during the 

Miami International Boat 

Show which recognize 

groundbreaking new con-

sumer marine products. This 

year’s program evaluated 66 

products across 26 catego-

ries. The judges ultimately 

selected 18 winners and one 

honorable mention in 18 

categories for a total of 19 

honorees. 

   The judges’ committee is 

comprised of eight BWI 

members who perform prod-

uct testing throughout the 

year and have specific exper-

tise in marine products and 

equipment. Co-Chaired by 

Zuzana Prochazka and Alan 

Wendt, additional judges in 

Miami were Alan Jones, Kim 

Koditek, Frank Lanier, Pat 

Rains, Greta Schanen, and 

Ben Stein. 

   BWI Supporting members 

recognized in various catego-

ries were: 

 Battery Powered Propul-

sion/Hybrids, Torqeedo’s 

Deep Blue 100i 
 Inboard Engines, Indmar 

Marine’s 2.3L Ecoboost 
 Jet Boats, Yamaha Water-

Craft ‘s 275 series featuring 

“Drive” 
 Integrated Outboard Pro-

pulsion, Volvo Penta and 7 

Marine 
 Watersport Equipment, 

Yamaha WaterCraft’s 

“WakeBooster” Wake En-

hancer 
   To see the complete list of 

award winners and honorable 

mention, go to http://

www.nmma.org/press/

article/22505. For informa-

tion about the Awards, con-

tact Rachel Harmon at  

rharmon@nmma.org. 

First BWI Scholarship Presented 

BWI Miami Innovation judges (from l.):  Frank Lanier, 

Alan Jones. Pat Rains, Zuzana Prochazka, Kim Koditek, 

Greta Schanen, Ben Stein and Alan Wendt. 

Scholarship Fund President 

Robert Beringer (from l.) hands 

check to Dan Harding of Power 

& Motoryacht, accepting for 

Carly Sisson, as key sponsors Joe 

DeFina of Chevron and Dean 

Corbisier of Suzuki look on. 
Carly Sisson 

https://www.bwi.org/scholarship-fund/
https://www.bwi.org/scholarship-fund/
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Navy SEALs in their recovery 

and provide support to their 

families. Registration and 

other information at www. 

NakedWarriorProject.org.   

 

Palm Beach Show 
The 34th annual Palm Beach 

International Boat Show runs 

March 28 – 31 in West Palm 

Beach. FL. Boats range from  

Ladies Fish In March 
Ladies, Let's Go Fishing Gulf 

Coast Saltwater Fishing Uni-

versity is set for March 23-24 

at Bass Pro Shops, Fort 

Myers. Women, men and 

teens can learn and practice 

fishing at several hands-on skill 

stations then have an option 

to fish inshore from charter 

boats . Details, www.ladies 

letsgofishing.com. 

 

Boat & Cycle Tour  

Returns for Year 5 
Boaterz n Bikerz Hull of a 

Tour 5 returns May 5 – 11 

with “The Dragon’s Roar,” a 

five-day excursion in the 

Great Smoky Mountains. The 

group will headquarter at the 

Iron Horse Motorcycle Lodge 

& Resort in Robbinsville, NC 

and conduct day rides 

throughout the tri-state re-

gion. Contact Wanda Kenton 

Smith, wanda@kentonsmith 

marketing.com; visit www. 

kentonsmithmarketing.com/

hull-of-a-tour.html.  

 

Tourney To Aid 

Fallen Navy Seals 
The Naked Warrior Project 

hosts its first annual Fishing 

Tournament March 9 in Pom-

pano, FL. All proceeds will 

support fallen and injured 
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The BWI Journal is produced by and for members of Boating Writers Interna-

tional, 108 Ninth Street, Wilmette, IL  60091. (847) 736-4142. www.bwi.org.  

 

Send items to be considered for publication to Greg Proteau, info@bwi.org. All 
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Membership in BWI is open to anyone involved in the recreational boating indus-

try. Active members are generally writers, editors, photographers and broad-

casters. Associate members are generally P.R. or communications firms. Sup-

porting members are usually manufacturers or marine organizations. 

8-foot inflatables to super 

yachts nearly 300 feet in 

length and the show offers 

educational activities, includ-

ing free youth fishing clinics 

by Hook The Future and 

IGFA School of Sportfishing 

seminars. For more informa-

tion including parking and 

transportation maps, visit 

www.PBboatshow.com. 

 

Thank You Miami Raffle Donators 
 

 

 

 

 

 

 

 

 

 

 

 

 
A high percentage of BWI Annual Meeting attendees walked out of the 

event with valuable prizes raffled off by Charlie Levine (l.) and Alan Jones. 

Those supplying the SWAG included: 

- BoatUS 

- Costa Sunglasses 

- Freedom Boat Club 

- Mercury Marine  

- Chevron Lubricants 

- Recreational Boating & Fishing Foundation 

- Rushton Gregory Communications 

- Seakeeper 

- Sport Fishing Magazine Editor Doug Olander 

- Yamaha Outboards 
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