
   Lawmakers have said 

they would “carve out” 

protections for freelancers 

they feel shouldn’t be in-

cluded, but Kavin worries 

that would amount to the 

example of, “if you like 

your doctor you can keep 

your doctor.” The core 

issue, she adds is, “It’s time 

for an in-depth, smart, 

nuanced national conversa-

tion about the meaning of 

the term independent con-

tractor in the Age of the 

Gig Economy.” Contact 

her at kimkavin@com 

cast.net. 

   Also on the concern side 

was the recent closure of Sea 

and Boating World magazines, 

which impacts a number of our 

members, including me as 

Managing Editor of the latter. 

There are interested parties 

looking to acquire the maga-

zines. We recognize the chal-

lenge publishers have in keep-

ing their businesses healthy; 

we hope that those who carry 

on will consider reaching out 

to BWI journalists who offer a 

record of writing excellence. 

   Happy Holidays from your 

BWI Board of Directors. 

   You can reach me at boat 

scribe@comcast.net.  

  

Alan Jones 

BWI President 

Most of us are looking 

forward to traditional or 

seasonal celebrations this 

month and anticipating 

the changeover to 2020. 

The year-end scenario is 

also when we look at our 

employment situations, 

whether we work for 

ourselves, in a corporate 

environment, etc. Some 

of us plan to hold steady 

or may plan changes. Of 

course, outsiders some-

time have ideas that af-

fect that. 

    On the bright side, 

our BWI Writing Con-

test offers all members 

pretty good odds of earning 

some cash (which totals $15K 

this year), and/or recognition, 

for great writing (see page 2). 

    Many of us are looking for-

ward to BWI’s Annual Meet-

ing at the Miami Boat Show. 

That will be Thursday Febru-

ary 13, 2020 at 8 a.m. on the 

docks in front of the show 

(more details coming soon). 

   On the worry side, some 

states are considering legisla-

tion that would reclassify free-

lancers so that companies 

would have to hire them as 

staffers. Proposed legislation 

aims to improve benefits for 

certain workers in specific 

jobs, but the language and 

scope as written will put oth-

ers in jeopardy. Freelancers, 

including writers, have ended 

up on the losing side of the 

current equation. 

   California and New Jersey 

are states where proposals 

are currently being consid-

ered, but other states may 

float similar plans. If writers 

aren’t in states where laws 

are enacted, they will likely 

still be affected if publishers 

are based there. 

   BWI past president Kim 

Kavin is actively working the 

issue in her home state of 

New Jersey and coordinating 

with publishers, other writer 

and freelance groups that rec-

ognize the damage they’ll face 

if the bills pass. She recently 

penned an op-ed piece in the 

Washington Post which can be 

read here: www.washington 

post.com/outlook/. 
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Several times a year we send 

our partners a free marketing 

intelligence report. Our filing 

from the recent Consumer 

Electronics Show in Las Ve-

gas attended by 140,000 peo-

ple focused on the prolifera-

tion of “pads” coming to 

market and how phones and 

TVs as information-providing 

devices keep evolving. I 

thought BWI members 

would be interested in the 

trends and commentary 

about them we picked up.    

    After four days of elbow-

ing through crowds of con-

sumer electronics gour-

mands, I feel like taking two 

tablets for indigestion 

brought on by too many tab-

lets that all look like an iPad. 

Now I’m also really confused 

about which smart phone to 

buy – although Verizon is 

introducing the iPhone for 

CDMA, while Motorola’s 

Atrix handset and laptop 

dock is likely to score big 

along with Droid Bionic.  

    For business – and those 

who serve and/or write for 

them – the messages are 

clear: say goodbye to the era 

of the personal PC and wel-

come to the age of mobile 

computing. 

    More than 70 tablet-like 

devices were shown at CES. 

Most will never make it to 

market, thankfully, but sev-

eral stand out. Motorola 

Xoom won Best of Show. 

Running on Android Honey-

comb, due out in the first 

quarter of this year, the 10-

inch screen format sports a 

dual-core, 4G-compatiable 

network (Verizon’s) and in-

cludes HDMI out, and front 

and back facing cameras. Mo-

torola will offer this to other 

carriers as well. 

    Close seconds go to the 

Dell Streak for a nifty lap-

top-like computer with a 

screen that pirouettes and 

becomes a tablet. Other 

notables, Blackberry’s tablet 

for business enterprise and 

security, Samsung Galaxy, 

already established as the 

number two player in the 

market and, in the lower 

price category, Coby Kyros. 

See pictures and videos at 

www.ces.cnet.com/ces-

tablets-ebooks. 

    Bottom line, the Android 

platform from Google, with 

its growing App store, 

which powers all of these 

tablets, is the real winner. 

    With presentations from 

22 CEO’s of major compa-

nies this was an orgy for 

analysts who follow trends 

that drive consumer behav-

ior and loyalty. Verizon 

CEO Ivan Seidenberg, in his 

CES Keynote address, pre-

sented these nuggets:  

 

Your interaction with cus-

tomers must be seamless 

across device platforms as 

customers shed traditional 

business hours and geo-

graphic handcuffs in this 

“always on” world.  

There are two billion 

unique Internet users in the 

world. This connected 

planet seeks personalized 

experiences, partnerships 

and collaboration like 

never before.  

Broadband is now in 85 

million households and the 

speeds for downloads are 

so fast that the average 

length movie can be trans-

ferred in under four min-

utes. For business this sug-

gests that video-to-video in 

real time with no latency 

opens up savings in travel 

budgets and business-to-

consumer help centers on 

a much more personalized 

basis.  

 

    The 4G LTE network by 

Verizon is already on in one 

third of the country – pri-

marily the largest cities with 

a nationwide build out due 

in 18 months. All of the 

mobile phone execs in at-

tendance are clamoring for 

content relationships as this 

shift begins to Internet con-

nected TV. Sony, for exam-

ple, introduced 26 new 

models at CES, 16 of them 

with built-in Internet. While 

no one company stole the 

show with an easy to use 

set box that lets you create 

your own TV guide, clearly 

the technology is there. 

    As you can imagine, after 

four days of walking and 

seeing 2700 booths, we 

gathered an impressive 

stack of literature on new 

products and social trends. 

Got questions or want to 

brainstorm? Just call. 
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BWI Annual Election Results 

Alan Wendt  has been an 

active member of BWI for 

nearly two decades, is a 

current Director, and has 

served as writing contest 

judge and Innovations 

Awards judge. He is the 

editorial director for Ma-

rine CEO magazine and 

publisher of two custom 

lifestyle boating publica-

tions. Contact him at 

Alan@wendtproductions.

com.  

Motorola Xoom 
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With a December 31 dead-

line, BWI’s Annual Writing 

Contest always sees a flurry 

of entries in the final weeks of 

the year. Fifteen categories 

are offered this year, noted 

nearby. Entries in all catego-

ries are welcome from digital-

only or print sources. 

    The contest recognizes the 

best marine writing and imag-

ing in the world and presents 

cash awards to first- ($500), 

second- ($300) and third-

place ($200) scorers in each 

category. Last year, an addi-

tional 47 Certificates of Merit 

were awarded. 

   Each category requires 10 

submissions to be valid and 

judgeable. Category popular-

ity shifts each year; last year, 

top categories in number of 

entries were Travel, Columns 

and Profiles while lowest 

were Photography, Issues & 

News, and Videos. The goal 

of the Contest is to award all 

prizes in all categories. Cate-

gory definitions are included 

in the contest brochure.  

    
With 15 categories $15,000 

in cash awards are offered. 

Presentation of awards will 

be made at the Miami Boat 

Show during the BWI Annual 

Meeting in February 2020. 

   All details are included in a 

brochure posted at www.bwi. 

org/downloads/BWI-Contest-

19.pdf. An electronic form 

(www.bwi.org/bwicontest) 

provides the entry process.   

   BWI members get two free 

entries as a membership 

benefit; additional entries can 

be included for $25 apiece. 

Writing Contest Entries Due Dec. 31 

Grow Boating Board. Engine 

Manufacturers included Nata-

lie Carrera, Indmar Marine; 

Michelle Dauchy, Mercury 

Marine; Susan Bonovich, 

Volvo Penta; and Dale Barnes, 

Yamaha Marine. From the 

Accessory Sector is Laurie 

Louvier of Dometic. At-Large 

Representatives include 

Glenn Sandridge, Bonnier 

Corporation; Louis Chemi, 

Freedom Boat Club; and 

Michele Goldsmith, Soundings 

Trade Only. 

   During the recent IBEX 

Show, a Grow Boating Sum-

mit presentation included 

how to leverage digital mar-

keting channels, such as dis-

play ads, video, social media, 

email, search and websites; 

these can be accessed at 

www.growboating.org/

marketing-summit.aspx. Con-

tact Carl Blackwell, Grow 

Boating president, cblack-

well@nmma.org, 

Bryan Seti, general manager of 

sales and marketing, Yamaha 

WaterCraft Group, was 

elected chairperson of the 

Grow Boating Board of Direc-

tors during its annual meeting 

in November in Chicago. Seti 

succeeds Joe Lewis, owner 

and general manager of Mt. 

Dora Boating Center, who 

served as chairperson from 

2011 through October 2019. 

   In addition to Seti, a number 

of BWI-related representa-

tives were elected to the 

BWI Reps Serving Grow Boating 

 

Contest Categories & Sponsors 

 

Boating Columns – sponsored by KVH Industries, Inc. 

Boating Lifestyles – sponsored by Discover Boating 

Boating Profiles – sponsored by  ZF Marine 

Boating Travel or Destinations – sponsored by  

 Kicker Marine Audio 

Boating Adventures – sponsored by Yamaha Marine 

Boating Photography – sponsored by  

 Freedom Boat Club 

Environmental Awareness & Education  –  

 sponsored by Torqeedo Inc. 

Fishing – sponsored by Suzuki Motor Corporation 
Boating Issues, News and Analysis – sponsored by 

 Mercury Marine 

The Business of Boating – sponsored by  

 Evinrude 

Seamanship, Rescue & Safety – sponsored by 

 Sea Tow Services International 

Boat Tests & Reviews – sponsored by Volvo Penta 

Gear, Electronics & Product Tests – sponsored by  

 Xantrex/Schneider Electric 

Boat Projects, Renovations & Retrofits –  

 sponsored by Boats Group 

Boating Videos – sponsored by  

 Boat Owners Assn. of the U.S. 

Bryan Seti 
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Byrne Enhances 

MegaYacht News Site 
Diane Byrne’s MegaYacht 

News, the independent 

website devoted to luxury 

yachts, has a new look and a 

new URL. Re-launched to 

provide a contemporary, 

dynamic design, waterfall 

menus on every page make 

it easier to access both cur-

rent and archival content, 

grouped under intuitive 

categories like ‘Yachts’, 

‘Builders’, ‘People’, and 

‘Events’. A slideshow di-

rectly beneath these menus 

on the homepage offers top 

stories of the day, with links 

leading to full articles. Its 

new URL is www.megayacht 

news.com (previously .org). 

    Bryne says her site has 

excelled in capitalizing on 

the growing use of internet 

based news and story ex-

change. It was named in The 

Helium Report’s (now Halo-

gen Guides) best yacht blogs 

list, received third place in 

the Original Online Content 

Category for BWI’s annual 

awards in 2009, and is the 

go-to yachting source for 

Reuters, CNBC, 

Forbes.com, The Wall Street 

Journal, Vanity Fair, The Sun-

day Times, CNN.com, and 

others. One story per week 

is syndicated by Superyacht 

Business magazine in its e-

newsletter. In 2010, the full 

daily Megayacht News feed 

was also syndicated by 

YachtWorld. com and 

Boats.com.  

 

Kenton Smith Adds 

Legendary Marine 
Wanda Kenton Smith of 

Kenton Smith Marketing will 

head up strategic dealership 

marketing efforts for Legen-

dary Marine. She will serve 

as both agency of record 

and the dealership’s official 

in-house director of market-

ing, overseeing marine mar-

keting for four dealership 

locations in Destin, Panama 

City and Ft. Walton Beach, 

FL, as well as Gulf Shores, 

AL. Contact Kenton Smith 

at wanda@kentonsmith 

marketing.com.  

 

Two Members Serve 

BoatUS Issue Council 
BoatUS has made new ap-

pointments to its National 

Advisory Council including 

Bob Adriance, editor of 

Seaworthy magazine. He 

joins Dean Travis Clarke, 

executive editor, Sport Fish-

ing and Marlin magazines 

who continues service. Both 

are BWI members. 

    The current 13-member 

Council was created over 

30 years ago to advise and 

guide the over half-million-

member association on fed-

eral and state issues critical 

to recreational boaters. 

Throughout the years it has 

debated policy topics rang-

ing from unfair fees and 

taxes to today's hot-button 

issues such as the increasing 

levels of ethanol in gasoline, 

mandatory life jacket wear, 

marine protected areas and 

homeland security.  

 

DeMartini Gains 

Performance Account 
Marilyn DeMartini’s PR 

Power has been preparing 

to promote a new client, 

Ditec USA, at the Miami 

Boat Show. She discovered 

the company when she pur-

chased an Audi and wanted 

protection for the light col-

ored car and convertible 

top. After experiencing 

what she calls "The Ditec 

Difference" -- a finish that 

makes dirt, dust and con-

taminants a non-issue for 

'clean freak' vehicle and 

vessel owners -- she sought 

the company as a client for 

the marine industry.  

    DeMartini booked the 

deal in early January at the 

Palm Beach International 

Speedway where, “It was 

really fun to drive my car 

around the road course at 

the raceway!" Contact her 

at md@prpower.biz. 

Active & Associate Member News 
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Chesapeake Bay Adds 

Weekly News to Mix 
Chesapeake Bay Media an-

nounced in November that it 

is adding Bay Weekly, the 

southern Maryland-based 

newspaper, to its growing 

regional media family. Anna-

polis-based CBM publishes 

Chesapeake Bay Magazine and 

Bay Bulletin – a 24/7 multime-

dia news channel – along with 

several specialty destination, 

travel, and maritime publica-

tions. Launched in 1993, Bay 

Weekly is free and read by an 

estimated 60,000 people at 

500+ locations. “We think 

local news is most sought-

after in the media landscape, 

and Bay Weekly has set a 

good example how to main-

tain connections with the 

towns they serve,” said John 

Stefancik, Chesapeake Bay 

publisher. Contact Meg Vivi-

ano, meg@chesapeakebay 

magazine.com.  

 

Martin Flory  

Adds New Client 
To develop its market share 

and increase awareness of its 

newly launched North Amer-

ican operations, veratron US 

has hired Martin Flory 

Group. The PR firm will pro-

mote the company's line of 

veratron and VDO Marine 

sensors, controls and instru-

mentation. Contact Kelly 

Flory, info@martinflory.com.  

 

RBFF Web Plugin 

Eases Registrations 
Links to RBFF’s Fishing Li-

cense & Boat Registration 

Website Plugin is now on the 

websites of 88 brands. The 

tool, which brings license and 

registration information 

straight to the users of any 

consumer-facing website, 

recorded 111,000 sessions in 

the month of October. 

Among others, Amazon has 

added the plugin to its site. A 

click directs consumers to 

the proper state agency 

pages to purchase fishing 

licenses and register boats, 

ultimately leading to more 

funds for conservation efforts 

and more links to referrals to 

readers and customers. Ac-

cess the plugin at www.Take 

mefishing.org/websiteplugin.  

 

Sea Tow Presents 

Boat Safety Awards 
The Sea Tow Foundation 

recently announced winners 

of its inaugural National 

Boating Industry Safety 

Awards. They were estab-

lished to honor the best 

boating safety efforts in the 

for-profit sector of recrea-

tional boating in the U.S. 

Three BWI-related firms 

received recognition: 

– The Top Marine Media 

Award for Boating Safety was 

presented to Bonnier Corpo-

ration. 

– The Top Marine Marketing 

and Boating Safety Outreach 

Award was won by Yamaha 

Outboards. 

– A new award went to Free-

dom Boat Club in recognition 

of its outstanding adoption 

and promotion of the Sober 

Skipper program. 
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Member News 
For more information about 

the Sober Skipper program, 

visit www.soberskipper.com. 

Contact Gail Kulp, gail@ 

boatingsafety.com.  

 

Bold Sea Stories In 

Bree’s New Book 
A compilation of 21 historical 

tales of great adventure have 

been packaged into Marlin 

Bree’s newest offering 

dubbed Bold Sea Stories. A 

multiple recipient of BWI’s 

Writing 

Awards, in-

cluding two 

Grand Prizes, 

he has a 

knack writing 

about the 

legends and 

lore of the 

world's wick-

edest waters. 

With a mari-

ner's insight 

he offers 

rousing details of notorious 

storms, shipwrecks and 

doomed crews fighting in-

credible challenges. “If some-

one has read one or two of 

my tales in previous books or 

magazine articles, they will 

find them changed: edited 

down, refined, snapped up a 

little,” says Bree and notes a 

publication date of April 

2020. More at www. ipg 

book.com/marlor-press--inc--

publisher-MRL; contact Bree 

at marlin.marlor @minn.net.  

 

On hand for the Safety 

Award presentations 

were (from l. to r.): Gail 

Kulp of Sea Tow, Hunter 

Bland of Yamaha Out-

boards, Kevin Falvey and 

John McEver of Bonnier, 

and Barry Slade and Nic 

Thomas of Freedom 

Boat Club. 
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on a stocked lake. Registra-

tion includes classes, equip-

ment, hands on practice, 

guided fishing, bait and door 

prizes. No experience or 

equipment is necessary. De-

tails at www.ladies letsgofish-

ing.com.  

 

Women’s Sail Confab 

Set for West Coast 
The Sailing Convention for 

Women presented by Gail 

Hine, will be held February 1, 

2020 at the Bahia Corinthian 

Yacht Club in Corona del 

Mar, CA. Attendees select a 

combination of workshops in 

areas that best fits their inter-

est and ability. Workshops 

range from beginning sailing 

Call For Innovations  

In Minnesota, Miami 
New products are being re-

cruited for NMMA’s Boat 

Show Innovation Awards in 

Minneapolis and Miami. Up 

north, awards will include 

three categories – aluminum 

fishing boats, 

fiberglass boats 

and pontoon 

boats – entry 

deadline is 

December 20. 

Down south entries can be 

made in 26 categories, from 

accessories and boats to elec-

tronics and watersports; dead-

line for entry is January 10, 

2020. Program details and 

requirements can be found at 

www.nmma.org/shows/

innovation. The Innovation 

Awards’ program is managed 

by NMMA and judged by BWI 

members. Contact Melissa 

Taylor, mtaylor@nmma.org. 

 

Fishing Ladies Meet 

In South Florida  
The nonprofit Ladies, Let's Go 

Fishing Foundation announces 

the South Florida Freshwater 

Fishing University February 8 

at IGFA in Dania Beach, FL. 

Women, men and teens can 

learn and practice fishing skills 

hands-on then fish from land 
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The BWI Journal is produced by and for members of Boating Writers Interna-

tional, 108 Ninth Street, Wilmette, IL  60091. (847) 736-4142. www.bwi.org.  

 

Send items to be considered for publication to Greg Proteau, info@bwi.org. All 

information contained herein is meant for the use of members, is in their best 

interest, and appears in as true and accurate a form as possible.  

 

Membership in BWI is open to anyone involved in the recreational boating indus-

try. Active members are generally writers, editors, photographers and broad-

casters. Associate members are generally P.R. or communications firms. Sup-

porting members are usually manufacturers or marine organizations. 

to those for experienced 

mariners such as engine care, 

singlehanding, weather, elec-

tronic navigation, offshore 

cruising and more. Sponsors 

are BoatUS and a host of 

other marine-related compa-

nies. Details at www.sailing 

conventionforwomen.com/

class-info/. 
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