
spray some buckshot. If 

you only have two entries 

it might be years before 

you hear your name men-

tioned in Miami at the 

awards ceremony. This is 

your time to shine and 

show the industry you are 

one of the best writers 

out there. For new, free-

lance writers, it’s proba-

bly the best way to get 

your name out there and 

editors do take notice 

when they hear some-

one’s name mentioned. 

   I am really surprised 

that two of our newer 

categories haven’t gained 

more traction. Last year, the 

Photography category only got 

the minimum 10 entries, which 

is surprising since most of us 

take lots of photos. Consider-

ing the direction of our indus-

try, I was shocked the Video 

category only received 16 en-

tries. Most of us spend lots of 

time on social media (whether 

we like it or not) and videos 

seem to be the currency of 

choice. All it takes to enter is a 

Facebook or YouTube link. 

Remember: You’ve got to be 

in it to win it. 

   You can reach me at boat 

scribe@comcast.net.  

  

Alan Jones 

BWI President 

It’s that time of year 

again. The BWI annual 

writing contest is now 

open for entries and 

this year we’ll be giv-

ing away $15,000 in 

prize money to 45 

worthy winners – and 

Certificates of Merit 

for honorable efforts. 

But before entering 

the contest, I urge 

everyone to first go 

to this link on bwi.org 

and read some win-

ning entries from last 

year to see what reso-

nates with the judges. 

   If you never judged in 

this contest, this year you 

should change that. Not only 

will you be helping our organi-

zation but it will also help you 

get a better appreciation of 

how entries are viewed.  

   A common theme among 

winning articles is a strong 

lead. Picture a judge in a popu-

lar category like Boating 

Travel or Destinations, which 

received 33 mostly feature-

length entries. If you don’t 

grab their attention in the first 

few paragraphs, it’s probably 

going nowhere. 

   If I could just use one word 

to categorize writing that 

doesn’t score well, it’s 

“pedantic.” Often, writers fall 

into the trap of flinging so 

many unadorned facts at the 

reader to show how knowl-

edgeable they are, it reads like 

a textbook. Great writers find 

a unique angle from which to 

approach a subject; there’s a 

theme that’s interlaced 

through the entire article that 

ties everything together.  

   One thing you’ll probably 

notice from winning entries is 

a strong sense of flow. The 

sentences are intertwined and 

they lead the reader on a 

journey. And if it’s really 

good, the reader will be sorry 

when it’s finished. Sometimes 

writers forget we are not just 

in the information-dispensing 

business, we are also enter-

tainers. Even the IRS catego-

rizes us with artists, entertain-

ers and athletes (I always 

laugh at the last one). 

   My last bit of advice is to 
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Several times a year we send 

our partners a free marketing 

intelligence report. Our filing 

from the recent Consumer 

Electronics Show in Las Ve-

gas attended by 140,000 peo-

ple focused on the prolifera-

tion of “pads” coming to 

market and how phones and 

TVs as information-providing 

devices keep evolving. I 

thought BWI members 

would be interested in the 

trends and commentary 

about them we picked up.    

    After four days of elbow-

ing through crowds of con-

sumer electronics gour-

mands, I feel like taking two 

tablets for indigestion 

brought on by too many tab-

lets that all look like an iPad. 

Now I’m also really confused 

about which smart phone to 

buy – although Verizon is 

introducing the iPhone for 

CDMA, while Motorola’s 

Atrix handset and laptop 

dock is likely to score big 

along with Droid Bionic.  

    For business – and those 

who serve and/or write for 

them – the messages are 

clear: say goodbye to the era 

of the personal PC and wel-

come to the age of mobile 

computing. 

    More than 70 tablet-like 

devices were shown at CES. 

Most will never make it to 

market, thankfully, but sev-

eral stand out. Motorola 

Xoom won Best of Show. 

Running on Android Honey-

comb, due out in the first 

quarter of this year, the 10-

inch screen format sports a 

dual-core, 4G-compatiable 

network (Verizon’s) and in-

cludes HDMI out, and front 

and back facing cameras. 

Motorola will offer this to 

other carriers as well. 

    Close seconds go to the 

Dell Streak for a nifty lap-

top-like computer with a 

screen that pirouettes and 

becomes a tablet. Other 

notables, Blackberry’s tablet 

for business enterprise and 

security, Samsung Galaxy, 

already established as the 

number two player in the 

market and, in the lower 

price category, Coby Kyros. 

See pictures and videos at 

www.ces.cnet.com/ces-

tablets-ebooks. 

    Bottom line, the Android 

platform from Google, with 

its growing App store, 

which powers all of these 

tablets, is the real winner. 

    With presentations from 

22 CEO’s of major compa-

nies this was an orgy for 

analysts who follow trends 

that drive consumer behav-

ior and loyalty. Verizon 

CEO Ivan Seidenberg, in his 

CES Keynote address, pre-

sented these nuggets:  

 

Your interaction with cus-

tomers must be seamless 

across device platforms as 

customers shed traditional 

business hours and geo-

graphic handcuffs in this 

“always on” world.  

There are two billion 

unique Internet users in the 

world. This connected 

planet seeks personalized 

experiences, partnerships 

and collaboration like 

never before.  

Broadband is now in 85 

million households and the 

speeds for downloads are 

so fast that the average 

length movie can be trans-

ferred in under four min-

utes. For business this sug-

gests that video-to-video in 

real time with no latency 

opens up savings in travel 

budgets and business-to-

consumer help centers on 

a much more personalized 

basis.  

 

    The 4G LTE network by 

Verizon is already on in one 

third of the country – pri-

marily the largest cities with 

a nationwide build out due 

in 18 months. All of the 

mobile phone execs in at-

tendance are clamoring for 

content relationships as this 

shift begins to Internet con-

nected TV. Sony, for exam-

ple, introduced 26 new 

models at CES, 16 of them 

with built-in Internet. While 

no one company stole the 

show with an easy to use 

set box that lets you create 

your own TV guide, clearly 

the technology is there. 

    As you can imagine, after 

four days of walking and 

seeing 2700 booths, we 

gathered an impressive 

stack of literature on new 

products and social trends. 

Got questions or want to 

brainstorm? Just call. 
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Alan Wendt  has been an 

active member of BWI for 

nearly two decades, is a 

current Director, and has 

served as writing contest 

judge and Innovations 

Awards judge. He is the 

editorial director for Ma-

rine CEO magazine and 

publisher of two custom 

lifestyle boating publica-

tions. Contact him at 

Alan@wendtproductions.

com.  
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BWI's Annual Writing Con-

test marks its 27th year to 

recognize exceptional creativ-

ity in boating journalism, pho-

tography and videography. 

Entries are being accepted in 

15 categories which translates 

to $15,000 available in prize 

awards. All of the details are 

included in a brochure posted 

at https://www.bwi.org/

downloads/BWI-Contest-

19.pdf. The electronic entry 

form (https://bwi.org/

bwicontest) provides the 

process for uploading entries, 

"doing the paperwork," and 

paying dues by check or Pay-

Pal or through a publisher. 

BWI members get two free 

entries; non-members can 

enter at $50 apiece (or join 

for $100 and get the two free 

entries). 

   This year's categories in-

clude those recently added or 

revised: “Boating Lifestyles,” 

“Boat Projects, Renovations 

& Retrofits,” "Boating Vid-

eos," and "Boating Photogra-

phy.” Entries in all categories 

are welcome from digital-only 

-- including blogs and on-line 

videos -- or traditional print 

sources. Category definitions 

are included in the contest 

brochure. 

   The contest recognizes the 

best marine writing and imag-

ing in the world and presents 

cash awards to first- ($500), 

second- ($300) and third-

place ($200) scorers in each 

category. Presentation of 

awards will be made at the 

Miami International Boat 

Show during the BWI Annual 

Meeting in February 2020. 

   Deadline for entries is De-

cember 31, 2019.  

Writing & Imaging Contest Underway 

meetings a year (no expenses 

paid), usually held in conjunc-

tion with Miami and Ft. 

Lauderdale boat shows, avail-

ability for as-needed confer-

ence calls, and volunteering 

for assignments such as Com-

mittee chairperson, new 

product or writing contest 

category chair, etc.  For more 

information, contact Greg 

Proteau, info@bwi.org. 

    Candidates need to pro-

vide a brief summary, by mid-

December, of their experi-

ence, qualifications and ideas 

to help BWI grow. Summa-

ries are reviewed by the 

nominating committee which 

consists of the President, Im-

mediate Past President and 

Executive Director. These are 

provided to the members 

along with the ballot when 

voting commences in January.  

Elections for BWI Directors 

will be held in January. Three 

seats (that carry three-year 

terms) are coming open. Ac-

tive and Associate members 

may run for Directors spots, 

and active and associate mem-

bers will be asked to vote in 

the election. 

    Those who think they'd like 

to serve are encouraged to 

run. Duties include participa-

tion in two in-person director 

Candidates Sought for Directors 

 

Contest Categories & Sponsors 

 

Boating Columns – sponsored by KVH Industries, Inc. 

Boating Lifestyles – sponsored by Discover Boating 

Boating Profiles – sponsored by  ZF Marine 

Boating Travel or Destinations – sponsored by  

 Kicker Marine Audio 

Boating Adventures – sponsored by Yamaha Marine 

Boating Photography – sponsored by  

 Freedom Boat Club 

Environmental Awareness & Education  –  

 sponsored by Torqeedo Inc. 

Fishing – sponsored by Suzuki Motor Corporation 
Boating Issues, News and Analysis – sponsored by 

 Mercury Marine 

The Business of Boating – sponsored by  

 Evinrude 

Seamanship, Rescue & Safety – sponsored by 

 Sea Tow Services International 

Boat Tests & Reviews – sponsored by Volvo Penta 

Gear, Electronics & Product Tests – sponsored by  

 Xantrex/Schneider Electric 

Boat Projects, Renovations & Retrofits –  

 sponsored by BoatsGroup 

Boating Videos – sponsored by  

 Boat Owners Assn. of the U.S. 
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Byrne Enhances 

MegaYacht News Site 

Diane Byrne’s MegaYacht 

News, the independent 

website devoted to luxury 

yachts, has a new look and a 

new URL. Re-launched to 

provide a contemporary, 

dynamic design, waterfall 

menus on every page make 

it easier to access both cur-

rent and archival content, 

grouped under intuitive 

categories like ‘Yachts’, 

‘Builders’, ‘People’, and 

‘Events’. A slideshow di-

rectly beneath these menus 

on the homepage offers top 

stories of the day, with links 

leading to full articles. Its 

new URL is www.megayacht 

news.com (previously .org). 

    Bryne says her site has 

excelled in capitalizing on 

the growing use of internet 

based news and story ex-

change. It was named in The 

Helium Report’s (now Halo-

gen Guides) best yacht blogs 

list, received third place in 

the Original Online Content 

Category for BWI’s annual 

awards in 2009, and is the 

go-to yachting source for 

Reuters, CNBC, 

Forbes.com, The Wall Street 

Journal, Vanity Fair, The Sun-

day Times, CNN.com, and 

others. One story per week 

is syndicated by Superyacht 

Business magazine in its e-

newsletter. In 2010, the full 

daily Megayacht News feed 

was also syndicated by 

YachtWorld. com and 

Boats.com.  

 

Kenton Smith Adds 

Legendary Marine 

Wanda Kenton Smith of 

Kenton Smith Marketing will 

head up strategic dealership 

marketing efforts for Legen-

dary Marine. She will serve 

as both agency of record 

and the dealership’s official 

in-house director of market-

ing, overseeing marine mar-

keting for four dealership 

locations in Destin, Panama 

City and Ft. Walton Beach, 

FL, as well as Gulf Shores, 

AL. Contact Kenton Smith 

at wanda@kentonsmith 

marketing.com.  

 

Two Members Serve 

BoatUS Issue Council 

BoatUS has made new ap-

pointments to its National 

Advisory Council including 

Bob Adriance, editor of 

Seaworthy magazine. He 

joins Dean Travis Clarke, 

executive editor, Sport Fish-

ing and Marlin magazines 

who continues service. Both 

are BWI members. 

    The current 13-member 

Council was created over 

30 years ago to advise and 

guide the over half-million-

member association on fed-

eral and state issues critical 

to recreational boaters. 

Throughout the years it has 

debated policy topics rang-

ing from unfair fees and 

taxes to today's hot-button 

issues such as the increasing 

levels of ethanol in gasoline, 

mandatory life jacket wear, 

marine protected areas and 

homeland security.  

 

DeMartini Gains 

Performance Account 

Marilyn DeMartini’s PR 

Power has been preparing 

to promote a new client, 

Ditec USA, at the Miami 

Boat Show. She discovered 

the company when she pur-

chased an Audi and wanted 

protection for the light col-

ored car and convertible 

top. After experiencing 

what she calls "The Ditec 

Difference" -- a finish that 

makes dirt, dust and con-

taminants a non-issue for 

'clean freak' vehicle and 

vessel owners -- she sought 

the company as a client for 

the marine industry.  

    DeMartini booked the 

deal in early January at the 

Palm Beach International 

Speedway where, “It was 

really fun to drive my car 

around the road course at 

the raceway!" Contact her 

at md@prpower.biz. 

Active & Associate Member News 
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It’s not often that you 

can make an investment 

and immediately double 

your money, but an 

anonymous donor to the 

BWI Scholarship Fund 

has allowed us to do just 

that. Until December 31, 

when a BWI member 

makes a donation to the 

BWI Scholarship Fund it 

will be matched 100%, up to 

$2,000. 

   The Fund hopes to con-

tinue awarding scholarships 

each year to a deserving col-

lege student pursuing a ca-

reer in boating journalism, 

photography, video, broad-

casting, film, or art. Last 

year’s recipient, Carly Sisson, 

is pursuing a BS in English at 

the University of Vermont 

and working as a contributing 

editor at Power & MotorYacht 

magazine. 

   “It's great to know that the 
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Double Your $s With BWI Scholarships 
impact of the donation 

gets doubled,” stated 

Fund president Lenny 

Rudow. “And your con-

tribution works twice as 

hard to support a young 

future boating writer. 

We should all take full 

advantage of this oppor-

tunity, ASAP.” 

   Donations can qualify 

as tax deductible as the fund 

is a 501(c)(3) non-profit en-

tity. They should be mailed 

to 4599 Deep River Place, 

Jacksonville, FL  32224. Addi-

tional details about making 

donations or applying for the 

scholarship can be found on 

the BWI website, https://

www.bwi.org/scholarship-

apps-donations/. 

Marketing Awards Seek Entries 
Marine Marketers of America 

(MMA) is accepting entries 

for the 2019 Neptune 

Awards competition, which 

they say is the most prestig-

ious recognition program for 

marine marketers in North 

America. The annual contest, 

now in its 12th year, is open 

to any company or organiza-

tion producing and publishing 

marine industry marketing in 

calendar year 2019. Entries 

will be accepted through 

January 13, 2020. The awards 

will be presented at the Mi-

ami International Boat Show 

in February 2020. 

   Crystal Neptune awards 

will be presented in 20 cate-

gories, covering all areas of 

marketing, from national and 

regional magazine and digital 

ads and newsletters to video, 

product literature, PR, mar-

keting innovation and diver-

sity initiatives. In addition, a 

best-in-show “King Neptune” 

will be awarded to the top 

entry among all categories. 

The submissions will be 

scored by panels of inde-

pendent judges following 

established criteria. 

    Sally Helme, MMA vice 

president and awards com-

mittee co-chair, said: “The 

Neptune Awards have be-

come increasingly competi-

tive through the years as 

reflected in the exceptionally 

high level of creativity and 

quality in the entries submit-

ted.” Last year’s competition 

drew a record high of 172 

entries in 20 categories from 

48 companies, according to 

Helme. 

   Complete program details, 

including entry guidelines and 

the official entry form, are 

available for view and down-

load at www.marine market-

ersofamerica.org. 
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Several times a year we send 

our partners a free marketing 

intelligence report. Our filing 

from the recent Consumer 

Electronics Show in Las Ve-

gas attended by 140,000 peo-

ple focused on the prolifera-

tion of “pads” coming to 

market and how phones and 

TVs as information-providing 

devices keep evolving. I 

thought BWI members 

would be interested in the 

trends and commentary 

about them we picked up.    

    After four days of elbow-

ing through crowds of con-

sumer electronics gour-

mands, I feel like taking two 

tablets for indigestion 

brought on by too many tab-

lets that all look like an iPad. 

Now I’m also really confused 

about which smart phone to 

buy – although Verizon is 

introducing the iPhone for 

CDMA, while Motorola’s 

Atrix handset and laptop 

dock is likely to score big 

along with Droid Bionic.  

    For business – and those 

who serve and/or write for 

them – the messages are 

clear: say goodbye to the era 

of the personal PC and wel-

come to the age of mobile 

computing. 

    More than 70 tablet-like 

devices were shown at CES. 

Most will never make it to 

market, thankfully, but sev-

eral stand out. Motorola 

Xoom won Best of Show. 

Running on Android Honey-

comb, due out in the first 

quarter of this year, the 10-

inch screen format sports a 

dual-core, 4G-compatiable 

network (Verizon’s) and in-

cludes HDMI out, and front 

and back facing cameras. 

Motorola will offer this to 

other carriers as well. 

    Close seconds go to the 

Dell Streak for a nifty lap-

top-like computer with a 

screen that pirouettes and 

becomes a tablet. Other 

notables, Blackberry’s tablet 

for business enterprise and 

security, Samsung Galaxy, 

already established as the 

number two player in the 

market and, in the lower 

price category, Coby Kyros. 

See pictures and videos at 

www.ces.cnet.com/ces-

tablets-ebooks. 

    Bottom line, the Android 

platform from Google, with 

its growing App store, 

which powers all of these 

tablets, is the real winner. 

    With presentations from 

22 CEO’s of major compa-

nies this was an orgy for 

analysts who follow trends 

that drive consumer behav-

ior and loyalty. Verizon 

CEO Ivan Seidenberg, in his 

CES Keynote address, pre-

sented these nuggets:  

 

Your interaction with cus-

tomers must be seamless 

across device platforms as 

customers shed traditional 

business hours and geo-

graphic handcuffs in this 

“always on” world.  

There are two billion 

unique Internet users in the 

world. This connected 

planet seeks personalized 

experiences, partnerships 

and collaboration like 

never before.  

Broadband is now in 85 

million households and the 

speeds for downloads are 

so fast that the average 

length movie can be trans-

ferred in under four min-

utes. For business this sug-

gests that video-to-video in 

real time with no latency 

opens up savings in travel 

budgets and business-to-

consumer help centers on 

a much more personalized 

basis.  

 

    The 4G LTE network by 

Verizon is already on in one 

third of the country – pri-

marily the largest cities with 

a nationwide build out due 

in 18 months. All of the 

mobile phone execs in at-

tendance are clamoring for 

content relationships as this 

shift begins to Internet con-

nected TV. Sony, for exam-

ple, introduced 26 new 

models at CES, 16 of them 

with built-in Internet. While 

no one company stole the 

show with an easy to use 

set box that lets you create 

your own TV guide, clearly 

the technology is there. 

    As you can imagine, after 

four days of walking and 

seeing 2700 booths, we 

gathered an impressive 

stack of literature on new 

products and social trends. 

Got questions or want to 

brainstorm? Just call. 
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Alan Wendt  has been an 

active member of BWI for 

nearly two decades, is a 

current Director, and has 

served as writing contest 

judge and Innovations 

Awards judge. He is the 

editorial director for Ma-

rine CEO magazine and 

publisher of two custom 

lifestyle boating publica-

tions. Contact him at 

Alan@wendtproductions.

com.  

Motorola Xoom 
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Martin Flory Growing 
Publisher of over 1,000 com-

mercial and recreational nau-

tical titles, ProStar Publica-

tions has hired Martin Flory 

Group to promote its prod-

ucts and corporate news 

throughout North America. 

The agency was also retained 

for similar service by Safashor 

Products International, de-

signer and manufacturer of 

dock and boat gangplank sys-

tems. Contact Kelly Flory, 

info@martin flory.com.  

 

Ladies Gain Fish At 

Tampa Boat Show 
The Ladies, Let’s Go Fishing 

Learn to Fish event at the 

Tampa Boat Show in October 

offered instruction on inshore 

fishing, hands-on skill practice 

with guides and was preceded 

by a Freedom Boat Club 

cruise.  Betty Bauman, foun-

der of Ladies, Let’s Go Fish-

ing, led the instruction along 

with several other lady fishing 

captains. “We thank the boat 

show for their attention to 

women, who represent 45 

percent of all new anglers and 

offer tremendous potential 

for fishing industry growth,” 

said Bauman. Contact her at 

fish@ladiesletsgofishing.com.  

BWI-ers Join Forces 

To Rep Kicker Marine 
PR Power’s Marilyn DeMar-

tini, a veteran of the power-

boat circuit, and Kenton 

Smith Marketing’s Wanda 

Kenton Smith, with years of 

industry experience, have 

partnered on a joint initiative 

for Kicker Marine Audio. 

They will assist with commu-

nications and brand market-

ing initiatives, promotions and 

sponsorships, and special 

events. In an early move, 

Kicker Marine has signed on 

to sponsor the Boating Travel 

or Destinations category in 

this year’s BWI Writing Con-

test. Kicker Marine’s compo-

nents include durable and 

waterproof source units, sub-

woofers, coaxials, amplifiers, 

towers and enclosures with 

colorful lighting incorporated 

into speaker systems. Con-

tact DeMartini, md@pr 

power.biz and Kenton Smith, 

wanda@kentonsmithmarket 

ing.com.  

 

Good Old Boat 

Adding Freelancers 
Now in its second year of 

new ownership, Good Old 

Boat magazine is launching a 

re-design with its January 

2020 issue and is seeking ad-

ditional freelance contribu-

tors. Editors are looking for 

short (500- to 1,500-word) 

DIY or technical pieces that 

have to do with experiences 

of owning, maintaining, up-

grading, and sailing a produc-

tion boat. For more informa-

tion and to understand the 

magazine's needs, contact 

Michael Robertson, mi-

chael_r@good oldboat.com. 

Active & Associate Members News 

Wendt Looks Back  

On Judging Service 
BWI past president Alan 

Wendt sees his 18 years of 

judging boating innovations 

coming to an end in Miami 

next year. “BWI members 

benefited from the efforts that 

Zuzana Prochazka and I cham-

pioned behind the scenes. We 

lobbied successfully for an 

increase in the number of 

judges which meant more 

members had their expenses 

comped, letting them gain 

assignments and more stories 

behind the product. For 

NMMA, we added an Award 

program at the Minneapolis 

Boat Show – three more BWI 

members get to judge. To-

gether we purposely selected 

a gender-balanced team of 

judges at IBEX and Miami.  

   “Perhaps our greatest ac-

complishment was developing 

a system that insured every 

entrant got their product in 

front of the judges, instead of 

a shortlist. IBEX had a record 

103 entries this year. My 

thanks to Roger MarshalI who 

took a chance on mentoring 

me as a new writer 20 years 

ago to serve in the judging 

role.” Contact Wendt at 

alan@wendtpro.com. 

2019 IBEX Show  

Innovation Judges and 

BWI members (from l.) 

Zuzana Prochazka, Alan 

Wendt, Brady Kay, Barb 

Carey, Phil Gutowski, 

Debbie Hanson and 

Andy Adams. 
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Byrne Enhances 

MegaYacht News Site 

Diane Byrne’s MegaYacht 

News, the independent 

website devoted to luxury 

yachts, has a new look and a 

new URL. Re-launched to 

provide a contemporary, 

dynamic design, waterfall 

menus on every page make 

it easier to access both cur-

rent and archival content, 

grouped under intuitive 

categories like ‘Yachts’, 

‘Builders’, ‘People’, and 

‘Events’. A slideshow di-

rectly beneath these menus 

on the homepage offers top 

stories of the day, with links 

leading to full articles. Its 

new URL is www.megayacht 

news.com (previously .org). 

    Bryne says her site has 

excelled in capitalizing on 

the growing use of internet 

based news and story ex-

change. It was named in The 

Helium Report’s (now Halo-

gen Guides) best yacht blogs 

list, received third place in 

the Original Online Content 

Category for BWI’s annual 

awards in 2009, and is the 

go-to yachting source for 

Reuters, CNBC, 

Forbes.com, The Wall Street 

Journal, Vanity Fair, The Sun-

day Times, CNN.com, and 

others. One story per week 

is syndicated by Superyacht 

Business magazine in its e-

newsletter. In 2010, the full 

daily Megayacht News feed 

was also syndicated by 

YachtWorld. com and 

Boats.com.  

 

Kenton Smith Adds 

Legendary Marine 

Wanda Kenton Smith of 

Kenton Smith Marketing will 

head up strategic dealership 

marketing efforts for Legen-

dary Marine. She will serve 

as both agency of record 

and the dealership’s official 

in-house director of market-

ing, overseeing marine mar-

keting for four dealership 

locations in Destin, Panama 

City and Ft. Walton Beach, 

FL, as well as Gulf Shores, 

AL. Contact Kenton Smith 

at wanda@kentonsmith 

marketing.com.  

 

Two Members Serve 

BoatUS Issue Council 

BoatUS has made new ap-

pointments to its National 

Advisory Council including 

Bob Adriance, editor of 

Seaworthy magazine. He 

joins Dean Travis Clarke, 

executive editor, Sport Fish-

ing and Marlin magazines 

who continues service. Both 

are BWI members. 

    The current 13-member 

Council was created over 

30 years ago to advise and 

guide the over half-million-

member association on fed-

eral and state issues critical 

to recreational boaters. 

Throughout the years it has 

debated policy topics rang-

ing from unfair fees and 

taxes to today's hot-button 

issues such as the increasing 

levels of ethanol in gasoline, 

mandatory life jacket wear, 

marine protected areas and 

homeland security.  

 

DeMartini Gains 

Performance Account 

Marilyn DeMartini’s PR 

Power has been preparing 

to promote a new client, 

Ditec USA, at the Miami 

Boat Show. She discovered 

the company when she pur-

chased an Audi and wanted 

protection for the light col-

ored car and convertible 

top. After experiencing 

what she calls "The Ditec 

Difference" -- a finish that 

makes dirt, dust and con-

taminants a non-issue for 

'clean freak' vehicle and 

vessel owners -- she sought 

the company as a client for 

the marine industry.  

    DeMartini booked the 

deal in early January at the 

Palm Beach International 

Speedway where, “It was 

really fun to drive my car 

around the road course at 

the raceway!" Contact her 

at md@prpower.biz. 
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Wide Reach for  

Sea Tow Safety Effort 
The Sea Tow Foundation, a 

nationwide nonprofit organi-

zation, has reported 2017-

2018 results for its Sober 

Skipper program. Launched 

in 2015 and now in more 

than 180 cities across 51 

states and territories, the 

program encourages boaters 

to be or to designate a Sober 

Skipper. The campaign is 

funded through a grant from 

the Sport Fish Restoration 

and Boating Trust Fund. “We 

have seen over 8.4 million 

people reached by the Sober 

Skipper Program this year,” 

Foundation executive Gail 

Kulp said. “The media gener-

ated by the Program this year 

was valued at over $215,000, 

which is more than double 

the amount of grant funding 

that the project was award-

ed.” Details at www.sober 

skipper.com.  

 

North America 

Boat Standards Set  
Transport Canada Marine 

Safety and Security (TCMSS) 

has published a policy on the 

acceptance of ABYC stan-

dards as an approved alterna-

tive method for small vessel 

compliance in Canada. The 

policy is effective as of Octo-

ber. 30, 2019. “Having one 

set of standards throughout 

North America is a huge 

benefit for engineering, 

manufacturing, and trade for 

the marine industry,” said 

Craig Scholten, ABYC Tech-

nical VP. “Being able to de-

sign, certify, and pro-

duce product to one stan-

dard will streamline and sim-

plify everyone’s efforts.” 

TCMSS will accept the equiv-

alent standards published by 

ABYC with some Canadian 

modifications. The policy 

affects pleasure craft less 

than 24 meters and other 

craft of not more than 15 

gross tonnage constructed, 

manufactured or rebuilt in, 

or imported into Canada. 

Contact Scholten, cschol-

ten@abycinc.org. 

 

Leadership Change 

For Volvo Penta 
Volvo Penta of the Americas 

president Ron Huibers has 

announced that he will retire 

at the start of 2020. Huibers 

has served for 26 years at 

Volvo Penta, Volvo and Mack 

Trucks, Volvo Finance and 

Volvo Construction Equip-

ment. He will assume new 

responsibilities with the firm 

supporting Volvo Penta presi-

dent and CEO Bjorn Inge-

manson as a senior advisor. 

He will be succeeded as 

president of Volvo Penta by 

current global CFO and busi-

ness office SVP, Martin Bjuve. 

Bjuve has been with Volvo 

Penta for 17 years. As SVP, 

global CFO and a member of 

the Executive Group, his 

daily responsibilities include 

overall strategy development, 

as well as process and IT. 

 

Paddle Sports To  

Get New Funding 
Growth of paddlesports in-

cluding stand-up paddle-

boarding, kayaking and ca-

noeing has local, state and 

federal governments consid-

ering paddler access, includ-

ing paddlecraft-only launches,  
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efforts to ensure paddler  

safety, and minimizing user 

conflicts with traditional 

boaters. To pay for the en-

hancements legislators are 

looking to a federal funding 

mechanism that generates 

revenue from recreational 

power, sail, and fishing boat 

owners. BoatUS Government 

Affairs reports a newly intro-

duced bill, the Sport Fish 

Restoration and Recreational 

Boating Safety Act of 2019, 

gives the Government Ac-

countability Office an oppor-

tunity to examine use of non-

motorized vessels and im-

pacts on existing launches, 

user conflicts and support for 

non-motorized boating safety 

programs. It will also look at 

boat recycling, a concern for 

some waterfront communi-

ties. Contact Scott Croft, 

SCroft@BoatUS.com. 

BWI president Alan Jones (l.) presents a plaque to ZF 

Marine’s Martin Meissner to recognize the company’s 

decade-long hospitality to media at the Fort Lauderdale 

Boat Show. ZF’s annual breakfast gatherings featuring 

German fare at FLIBS have become a popular pre-show 

opening event since the power products manufacturer 

began hosting it. Photo: Ron Ballanti. 
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Markets, is set for December 

5 to 8 with more than 400 

boats on display, both on land 

and in-water, and nearly 250 

exhibitors.  information on 

tickets, special events, and 

parking can be found at 

www.stpeteboatshow.com/

en/home.html. Contact Cindi 

Perantoni or Laura Acker, 

informamedia@krepspr.com.  

 

Boat Standards Week 

Set for January 6 - 10 
The American Boat & Yacht 

Council (ABYC), the non-

profit organization that devel-

ops the safety standards for 

the design, construction, 

maintenance and repair of 

recreational boats, has an-

nounced its 11th annual ABYC 

Standards Week, January 6-

10, 2020 in New Orleans, LA. 

Innovations Wanted  

In Minneapolis & Miami 
Minneapolis and Miami Inter-

national Boat Show Innovation 

Awards programs are accept-

ing submissions. Up north, the 

program offers three catego-

ries: aluminum fishing boats, 

fiberglass fishing boats and 

pontoon boats. Down south a 

whopping 26 categories offer 

a chance for recognition. 

Deadlines are December 20 in 

Minneapolis and January 14 at 

MIBS. Details at www.nmma. 

org/shows/innovation. Con-

tact Melissa Taylor, mtaylor@ 

nmma.org. 

 

NMEA Training Dates 
National Marine Electronics 

Association Installer Training 

sessions are scheduled for 

Newport, RI December 10 to 

13. Courses cover Basic, 

NMEA2000, Advanced and 

Advanced NMEA2000. Dates 

and locations for 2020 have 

also been set and posted at 

www.nmea.org under the 

“Training” tab, as are registra-

tion details. Contact Cindy 

Love, clove@nmea.org.  

 

St. Pete Boat Show 
The 42nd Annual St. Peters-

burg Power and Sailboat 

Show, produced by Informa 
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Membership in BWI is open to anyone involved in the recreational boating indus-

try. Active members are generally writers, editors, photographers and broad-

casters. Associate members are generally P.R. or communications firms. Sup-

porting members are usually manufacturers or marine organizations. 

ABYC standards cover all 

major boat systems and a 

broad range of topics includ-

ing U.S. Federal requirements. 

The standards are continu-

ously reviewed and revised by 

over 400 volunteers partici-

pating in Project Technical 

Committees (PTCs). 

Throughout Standards Week, 

PTCs meet to update the 

standards under review. 

Other events occurring dur-

ing the week include ABYC’s 

annual meeting and cocktail 

reception, the full-day Marine 

Law Symposium, and ABYC 

Standards Certification 

course. Information on events 

can be found at www. abyc 

standardsweek.com. Contact 

Shannon Aronson, saronson 

@abycinc.org. 

 

Leadership Award 

Seeks Nominations 
Nominations are being ac-

cepted for the 2020 Alan J. 

Freedman Memorial Leader-

ship Award recognizing indi-

viduals who have made out-

standing contributions to the 

marine accessories industry; 

included for consideration are 

members of marine-focused 

media. Deadline for nomina-

tions are December 13; see 

details at www.nmma.org/

industry-awards.   
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