
hold. This would help 

both writers and 

those holding product 

intros or hospitalities 

since most of these 

occur at Bahia Mar or 

in the tents and docks 

on “that end” of the 

show. Support area 

space is at a real pre-

mium and its availabil-

ity has been compli-

cated by the HOF construc-

tion, and at the Fort Lauder-

dale Convention Center 

planned for next year, Even so, 

we’ll continue to encourage 

this change going forward. 
 

ZF Marine/BWI Breakfast 
 

Plan to join us for our show 

hospitality event. Celebrating 

its 8th year, ZF Marine is again 

hosting BWI members on 

Thursday October 31. Market-

ing Manager Martin Meissner 

notes, “Get into the show 

while things are still quiet, en-

joy a great breakfast, and then 

hit the docks ready for your 

day.” Breakfast is 8:30 to 9:30 

a.m. at the ZF Marine booth – 

1042, just inside the South 

Gate entrance to the show at 

Bahia Mar. RSVP to Meiss-

ner, martin.meissner@ zf.com. 

   You can reach me at 

boatscribe@ comcast.net.  
  

Alan Jones 

BWI President 

The Fort Lauderdale 

International Boat 

Show launches late 

this month and the 

owners, Marine Indus-

tries Association of 

South Florida 

(MIASF), and pro-

ducer, Informa Exhibi-

tions, are reporting 

that it will be bigger 

and better than ever. 

Commemorating 60 years, the 

show is adding a Superyacht 

Village location bringing to 

seven locations which will 

attract an expected 110,000 

worldwide visitors. 

   Informa and MIASF take an 

annual look at ways to im-

prove the big event to make 

major changes or tweaks to 

address visitor and exhibitor 

value or comfort. A challenge 

this year is the reconstruction 

of the Hall of Fame (HOF) 

Marina which has resulted in 

lots of moving and shaking. 

   Early this month, we had an 

encouraging conference call 

with show officials about me-

dia needs. Participants inclu-

ded Lana Bernstein from In-

forma, Patience Cohn of MI-

ASF, the new public relations 

team Laura Acker and Iliana 

Torres-Sanchez from Kreps 

DeMaria, myself, Zuzana Pro-

chazka and Greg Proteau. 

   At last year’s show, the Me-

dia Center was a disappointing 

experience on many levels and 

we brought our concerns to 

the organizers. And they lis-

tened. This year’s Media Cen-

ter will be located at 5th 

Street and A1A. See the loca-

tion (#13) on the show map 

here https://www. flibs.com/

en/attend/maps.html. It’s an 

air-conditioned building on 

the HOF property near 

where show busses will be 

staged. There will be wifi, 

drinks, and space to leave 

backpacks or show material. It 

will be open until 6 p.m. Oc-

tober 29, the day before show 

opening for credential pickup, 

and through the balance of 

the event. 

   We also asked that media 

be allowed entrance to show 

venues before and after public 

hours. This allows getting to 

numerous exhibitor events 

held beyond public hours. 

   Our request that the media 

center return to the more 

convenient location near or at 

the Bahia Mar Hotel is on 
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Several times a year we send 

our partners a free marketing 

intelligence report. Our filing 

from the recent Consumer 

Electronics Show in Las Ve-

gas attended by 140,000 peo-

ple focused on the prolifera-

tion of “pads” coming to 

market and how phones and 

TVs as information-providing 

devices keep evolving. I 

thought BWI members 

would be interested in the 

trends and commentary 

about them we picked up.    

    After four days of elbow-

ing through crowds of con-

sumer electronics gour-

mands, I feel like taking two 

tablets for indigestion 

brought on by too many tab-

lets that all look like an iPad. 

Now I’m also really confused 

about which smart phone to 

buy – although Verizon is 

introducing the iPhone for 

CDMA, while Motorola’s 

Atrix handset and laptop 

dock is likely to score big 

along with Droid Bionic.  

    For business – and those 

who serve and/or write for 

them – the messages are 

clear: say goodbye to the era 

of the personal PC and wel-

come to the age of mobile 

computing. 

    More than 70 tablet-like 

devices were shown at CES. 

Most will never make it to 

market, thankfully, but sev-

eral stand out. Motorola 

Xoom won Best of Show. 

Running on Android Honey-

comb, due out in the first 

quarter of this year, the 10-

inch screen format sports a 

dual-core, 4G-compatiable 

network (Verizon’s) and in-

cludes HDMI out, and front 

and back facing cameras. Mo-

torola will offer this to other 

carriers as well. 

    Close seconds go to the 

Dell Streak for a nifty lap-

top-like computer with a 

screen that pirouettes and 

becomes a tablet. Other 

notables, Blackberry’s tablet 

for business enterprise and 

security, Samsung Galaxy, 

already established as the 

number two player in the 

market and, in the lower 

price category, Coby Kyros. 

See pictures and videos at 

www.ces.cnet.com/ces-

tablets-ebooks. 

    Bottom line, the Android 

platform from Google, with 

its growing App store, 

which powers all of these 

tablets, is the real winner. 

    With presentations from 

22 CEO’s of major compa-

nies this was an orgy for 

analysts who follow trends 

that drive consumer behav-

ior and loyalty. Verizon 

CEO Ivan Seidenberg, in his 

CES Keynote address, pre-

sented these nuggets:  

 

Your interaction with cus-

tomers must be seamless 

across device platforms as 

customers shed traditional 

business hours and geo-

graphic handcuffs in this 

“always on” world.  

There are two billion 

unique Internet users in the 

world. This connected 

planet seeks personalized 

experiences, partnerships 

and collaboration like 

never before.  

Broadband is now in 85 

million households and the 

speeds for downloads are 

so fast that the average 

length movie can be trans-

ferred in under four min-

utes. For business this sug-

gests that video-to-video in 

real time with no latency 

opens up savings in travel 

budgets and business-to-

consumer help centers on 

a much more personalized 

basis.  

 

    The 4G LTE network by 

Verizon is already on in one 

third of the country – pri-

marily the largest cities with 

a nationwide build out due 

in 18 months. All of the 

mobile phone execs in at-

tendance are clamoring for 

content relationships as this 

shift begins to Internet con-

nected TV. Sony, for exam-

ple, introduced 26 new 

models at CES, 16 of them 

with built-in Internet. While 

no one company stole the 

show with an easy to use 

set box that lets you create 

your own TV guide, clearly 

the technology is there. 

    As you can imagine, after 

four days of walking and 

seeing 2700 booths, we 

gathered an impressive 

stack of literature on new 

products and social trends. 

Got questions or want to 

brainstorm? Just call. 
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BWI Annual Election Results 

Alan Wendt  has been an 

active member of BWI for 

nearly two decades, is a 

current Director, and has 

served as writing contest 

judge and Innovations 

Awards judge. He is the 

editorial director for Ma-

rine CEO magazine and 

publisher of two custom 

lifestyle boating publica-

tions. Contact him at 

Alan@wendtproductions.

com.  

Motorola Xoom 
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 Radar - Furuno  

   DRS4DNXT 

 Fishfinder - Furuno DFF3D  

   Multi-Beam 3D 

 Satellite Comm. Antenna -  

   KVH TracPhone V3HTS 

 Marine Camera - FLIR  

   M400XR 

 AIS - Furuno FA170 Class A 

 NMEA 2000 Sensor - Furu- 

   no SC33 Satellite Compass 

 WiFi/Cellular Device - KVH  

   TracPhone LTE-1 

 Commercial - Furuno  

   FAR2228BB IMO Radar 

   The NMEA Technology 

Award names a single marine 

electronics product that 

scores highest in the same 

four criteria categories that 

were used for the Best New 

Product Award. The judges 

chose Raymarine/FLIR's Cle-

arCruise AR as the winner 

from among 11 entries. 

"ClearCruise AR is an indus-

try-first technology that com-

bines augmented reality and 

advanced image stabilization 

to help boaters make smarter 

and faster navigation deci-

sions by placing visual over-

lays of nav aids, AIS traffic 

and destination waypoints on 

Raymarine Axiom multi-

function displays," judges said. 

  Judges this year included 

BWI members Lenny Rudow 

and Jim Fullilove. Complete 

award details are posted at 

www.nmea.org/Assets/NMEA 

%20ProductAwards.pdf.  For 

more information contact 

Mark Reedenauer, mreede-

nauer@nmea.org.  

NMEA Salutes Top Electronics 
Marine electronic manufactur-

ers were recognized at the 

National Marine Electronics 

Association’s Conference & 

Expo held in 

mid-September. 

A total of 18 

products re-

ceived honors 

in three award 

competitions. 

   NMEA mem-

bers selected 

the winners in 

16 categories of 

the annual 

Product of Excellence Awards 

through an online voting proc-

ess. Awards were given to a 

number of BWI Supporting 

Members in these categories: 

 Satellite TV Antenna - KVH 

TracVision TV3 

The 2019 IBEX Innovation 

Awards, managed by NMMA 

and judged by BWI, were pre-

sented October 1 at the Inter-

national BoatBuilders’ Exhibi-

tion and Conference (IBEX). 

Eight BWI judges with various 

technical backgrounds se-

lected the new product win-

ners from more than 100 en-

tries submitted – the largest 

program to date. 

   Judges drawn from the BWI 

membership were: Alan 

Wendt (Chair), Zuzana Pro-

chazka (Co-Chair), Lenny Ru-

dow, Brady Kay, Phil Gutow-

ski, Andrew Adams, Capt. 

Barb Carey, and Capt. Debbie 

Hanson. 

   BWI Supporting Member 

products recognized in the 

program included: 

  Inboard Engines: Volvo 

Penta, Next-Generation D4/

D6 Marine Propulsion Sys-

tems: “The ability to reengi-

neer both the D4 and D6 

propulsion systems brought 

out about higher horse-

power, better fuel efficiency, 

significantly lower mainte-

nance cost, extended service 

intervals and stationary posi-

tioning for stern drives,” said 

Alan Wendt. 

  Mechanical Systems: 

Dometic Corporation, Turbo 

Global Air-Conditioning 

Unit: “The air conditioner to 

replace them all. Dometic 

goes global with support for 

any voltage around the 

world,” said Phil Gutowski. 

  OEM Electronics: Dometic 

Corporation, E-Actuator: 

“Ditch the hoses, ditch the 

hydraulic fluid, ditch the 

pumps, people – the Optimus 

E-Actuator eliminates them 

all,” said Lenny Rudow. 

  Outboard Engines: Evin-

rude, E-TEC: “Finally, a 115-

horse two-stroke outboard 

that can compete head to 

head against any four-stroke 

on the market and in some 

ways, maybe even beat it,” 

said Rudow. 

   Awards presented in 15 

categories can be found here: 

www.nmma.org/press/article/ 

22902. BWI members inter-

ested in judging new products 

at several venues should con-

tact Zuzana Prochazka, For 

award info, contact Andrew 

Golden, agolden@rushton 

gregory.com. 

IBEX Awards Innovations 

Screen view of  

Raymarine/FLIR’s 

ClearCruise AR 

http://www.ces.cnet.com/ces-tablets-ebooks
http://www.ces.cnet.com/ces-tablets-ebooks
mailto:Alan@wendtproductions.com
mailto:Alan@wendtproductions.com
https://www.nmea.org/Assets/NMEA%20Product%20Awards%202019.pdf
https://www.nmea.org/Assets/NMEA%20Product%20Awards%202019.pdf
mailto:mreedenauer@nmea.org.
mailto:mreedenauer@nmea.org.
https://www.nmma.org/press/article/22902
https://www.nmma.org/press/article/22902
mailto:agolden@rushtongregory.com
mailto:agolden@rushtongregory.com


Byrne Enhances 

MegaYacht News Site 
Diane Byrne’s MegaYacht 

News, the independent 

website devoted to luxury 

yachts, has a new look and a 

new URL. Re-launched to 

provide a contemporary, 

dynamic design, waterfall 

menus on every page make 

it easier to access both cur-

rent and archival content, 

grouped under intuitive 

categories like ‘Yachts’, 

‘Builders’, ‘People’, and 

‘Events’. A slideshow di-

rectly beneath these menus 

on the homepage offers top 

stories of the day, with links 

leading to full articles. Its 

new URL is www.megayacht 

news.com (previously .org). 

    Bryne says her site has 

excelled in capitalizing on 

the growing use of internet 

based news and story ex-

change. It was named in The 

Helium Report’s (now Halo-

gen Guides) best yacht blogs 

list, received third place in 

the Original Online Content 

Category for BWI’s annual 

awards in 2009, and is the 

go-to yachting source for 

Reuters, CNBC, 

Forbes.com, The Wall Street 

Journal, Vanity Fair, The Sun-

day Times, CNN.com, and 

others. One story per week 

is syndicated by Superyacht 

Business magazine in its e-

newsletter. In 2010, the full 

daily Megayacht News feed 

was also syndicated by 

YachtWorld. com and 

Boats.com.  

 

Kenton Smith Adds 

Legendary Marine 
Wanda Kenton Smith of 

Kenton Smith Marketing will 

head up strategic dealership 

marketing efforts for Legen-

dary Marine. She will serve 

as both agency of record 

and the dealership’s official 

in-house director of market-

ing, overseeing marine mar-

keting for four dealership 

locations in Destin, Panama 

City and Ft. Walton Beach, 

FL, as well as Gulf Shores, 

AL. Contact Kenton Smith 

at wanda@kentonsmith 

marketing.com.  

 

Two Members Serve 

BoatUS Issue Council 
BoatUS has made new ap-

pointments to its National 

Advisory Council including 

Bob Adriance, editor of 

Seaworthy magazine. He 

joins Dean Travis Clarke, 

executive editor, Sport Fish-

ing and Marlin magazines 

who continues service. Both 

are BWI members. 

    The current 13-member 

Council was created over 

30 years ago to advise and 

guide the over half-million-

member association on fed-

eral and state issues critical 

to recreational boaters. 

Throughout the years it has 

debated policy topics rang-

ing from unfair fees and 

taxes to today's hot-button 

issues such as the increasing 

levels of ethanol in gasoline, 

mandatory life jacket wear, 

marine protected areas and 

homeland security.  

 

DeMartini Gains 

Performance Account 
Marilyn DeMartini’s PR 

Power has been preparing 

to promote a new client, 

Ditec USA, at the Miami 

Boat Show. She discovered 

the company when she pur-

chased an Audi and wanted 

protection for the light col-

ored car and convertible 

top. After experiencing 

what she calls "The Ditec 

Difference" -- a finish that 

makes dirt, dust and con-

taminants a non-issue for 

'clean freak' vehicle and 

vessel owners -- she sought 

the company as a client for 

the marine industry.  

    DeMartini booked the 

deal in early January at the 

Palm Beach International 

Speedway where, “It was 

really fun to drive my car 

around the road course at 

the raceway!" Contact her 

at md@prpower.biz. 

Active & Associate Member News 
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Volvo Celebrates  

Six Decades Of Tech 
Volvo Penta is celebrating the 

60th anniversary of its Aqua-

matic sterndrive. Since de-

buting the product in 1959, 

Volvo Penta has remained 

innovative introducing the 

DuoProp (1982), Inboard 

Performance System (IPS) 

(2005), Joystick (2006), Glass 

Cockpit (2013), Forward 

Drive (2015) and Easy Con-

nect (2018), among others. 

Said Ron Huibers, president 

and CEO, “These advance-

ments have impacted all seg-

ments of our business, 

whether power, sail or the 

outboard segment.” Contact 

Christine Carlson, christine. 

carlson@volvo.com, 

 

KVH Signs On  

To America’s Cup 
KVH Industries announced 

that it has been named an 

Official Supplier of New York 

Yacht Club American Magic, 

a Challenger for the 36th 

America’s Cup. KVH has 

installed advanced satellite-

based and cellular-based 

communications equipment 

for the team’s chase boats 

for high-speed data transmis-

sions. In addition, the firm is 

providing fiber optic gyro 

(FOG)-based sensors to aid 

in performance metrics for 

the team’s race boats. Notes 

Martin Kits van Heyningen, 

CEO of KVH, “There is spe-

cial meaning for us since the 

America’s Cup is part of 

KVH’s history, with our very 

first product developed for a 

12-meter yacht preparing for 

the 1980 America’s Cup.” 

Contact Jill Connors, jcon-

nors@kvh.com. 

 

Sea Tow & Prop Firm 

Announce Promotion 
Sea Tow Services Interna-

tional and Turning Point Pro-

pellers have announced a 

partnership to provide boat-

ers with added value and 

peace of mind on the water. 

Beginning in January 2020, all 

of Turning Point’s stainless 

steel and aluminum propel-

lers will provide boaters with 

up to $25 off an annual Sea 

Tow membership. Sea Tow 

CEO Joseph Frohnhoefer III 

said, “We want to do every-

thing in our power to ensure 

boaters have the best possi-

ble trip each time they leave 

the dock, and helping to edu-

cate on propeller technology 

and use.” Contact Kristin 

Frohnhoefer, kristen@sea 

tow.com.  
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Supporting Member News 
Outdoor Recreation 

Big Piece of U.S. GDP 
Both NMMA and BoatUS are 

pointing out details of a Sep-

tember report from the De-

partment of Commerce’s 

Bureau of Economic Analy-

sis (BEA) that reaffirms out-

door recreation activities are 

a significant driver of eco-

nomic activity in the country, 

making up 2.2% ($247.2 bil-

lion) of the U.S. Gross Do-

mestic Product. In terms of 

“conventional” outdoor ac-

tivities, “boating/fishing” was 

the largest for the nation at 

$20.9 billion surpassing RV-

ing, motorcycling, hunting, 

and snow activities. At the 

state level, boating/fishing is 

the largest conventional ac-

tivity in 29 states and the 

District of Columbia. Con-

tact Nicole Vasilaros, nvasila-

ros@ nmma.org or Scott 

Croft, SCroft@BoatUS.com. 

 

New Furuno Video 

Shows Accesorizing  
The latest "Furuno Connec-

tions" takes viewers through 

accessorizing the NavNet 

TZtouch2 package plus tips 

and tricks for retrofitting 

accessories into holes that 

just aren't quite the right size. 

The series documents a com-

plete electronics retrofit pro-

ject aboard a 39-foot tourna-

ment fisherman from select-

ing replacement electronics, 

to cutting holes, installing all-

new equipment, and provid-

ing on-the-water demonstra-

tions. See the playlist here: 

www.youtube.com/playlist?

list=PLNAnyrS0eNSy_kODx

32YYIMp. Contact Jeff 

Kauzlaric, jeffk@furuno.com,  

KVH’s products are providing high-speed data transmission  

on American Magic’s chase boats. Photo: Amory Ross, 

NYYC American Magic.   

Boating and fishing 

across the U.S. adds up 

to big bucks in terms 

of economic impact.  

Photo: U.S. Coast 

Guard. 
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limited to 90. More informa-

tion here: https://marinemark 

etersofamerica.org/. 

 

FishTrack to Host 

Guatemala Fish Event 
FishTrack is inviting anglers to 

Guatemala to improve their 

skills and learn how to catch 

more fish in what is said to be 

the world’s top billfish desti-

nation. The provider of ma-

rine weather, tide and current 

for offshore anglers, has part-

nered up with the Pacific Fins 

Resort and Marina to create 

the fishing excursion. Dates 

are December 7-11, 2019. 

For more information, 

visit www.FishTrack.com; 

contact Charlie Levine, 

clevine@fishtrack.com. 

Pre-FLIBS Details 
FLIBS is in its 60th year with 

public hours Wednesday, Oc-

tober 30 to Sunday, Novem-

ber 3. It will span seven official 

venues this year, with a debut 

at Superyacht Village at Pier 

Sixty-Six Marina Southside. 

FLIBS news, credential and 

registration links can be found 

here: https://www.flibs.com/

en/media/press.html. Laura 

Acker (lacker@krepspr.com) 

and Iliana Torres-Sanchez 

(itorres@krepspr.com) are 

contacts from the new show 

publicity team at Kreps De-

Maria PR. The show posts a 

schedule of exhibitor events 

at https://teamup.com/

ksq9eukkgdsivvqxg4. BWI will 

also be sending out a FLIBS e-

blast at the beginning of the 

show week. 

 

Marine Marketers 

Annual FLIBS Program 
The Marine Marketers of 

America (MMA) will hold its 

annual membership luncheon 

on October 31 from 11:30 – 

1:00 pm in the Bahia Mar Har-

bor Lights Room. The keynote 

presenter is Christopher P. 

Ramey who will address “The 

8 Laws for Marketing to High 

Net Worth Individuals.” Seat-

ing is by reservation and is 
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