
participate in a conference 

call with seven representa-

tives from Informa U.S. 

Boat Shows, Marine Indus-

tries Association of South 

Florida and Pierson Grant 

Public Relations to discuss 

what happened and what 

we’d like to see at next 

year’s show. 

   As we suspected, the 

amenity vacuum was a 

dropped ball issue rather 

than a deliberate snub and 

the promoters of the event 

assured us they valued our 

collective power to help them 

promote FLIBS. We helped 

them understand the many 

ways we use the press room 

and detailed our basic needs.  

   Due to construction of the 

next phase of the show’s 

makeover, they couldn’t guar-

antee we could get the loca-

tion moved to within the 

show’s perimeter, but they 

assured us that our voice was 

heard and that they would 

work hard to create an envi-

ronment that will allow us to 

do our jobs as efficiently as 

possible. 

   I’m looking forward to see-

ing you in Miami. You can 

reach me at boatscribe@ 

comcast.net.  

  

Alan Jones 

BWI President 

We’re only a few weeks 

away from NMMA’s Miami 

Boat Show and Informa’s 

Yacht Shows and, once 

again, members of BWI 

will gather at MIBS on 

Thursday, February 14 

from 8 to 9:30 at the Per-

oni Lounge on Pier 4 to 

find out who are the win-

ners in this year’s annual 

writing contest. This year 

there were 343 entries, 

which eclipsed last year’s 

total by 72. See more de-

tails on page 2. Our col-

leagues at Marine Marketers 

of America will also present 

their Neptune Awards dur-

ing the program. 

   In the past, the cost for 

these breakfast events have 

come straight out of BWI’s 

and/or co-hosts pockets. All 

showgoers know food – and 

AV – costs are substantial. Just 

finding a place to hold our 

events is also a challenge, but 

with help from MIBS show 

management, we’ve been ac-

commodated at the Miami 

Marine Stadium site since 

moving there a few years ago. 

   This year the total event 

cost is being picked up by  

Yamaha Boats. They have a 

game-changing new product 

to unveil at a press event im-

mediately following our soirée 

and I hope everyone will at-

tend. I guarantee you won’t be 

disappointed. 

   Throughout the event we 

will be giving away some great 

prizes generously donated by 

our supporting members so 

you’ll be a winner even if you 

don’t snag a writing award. In 

addition, Yamaha Outboards 

is planning to give something 

to each BWI attendee and 

we’ll update you on the other 

prizes we’ll be giving away in a 

special pre-show e-letter 

events blast. 

 

FLIBS Media Update 
 

In response to our member-

ship’s collective concern over 

the press amenities at the 

most recent Fort Lauderdale 

International Boat Show, BWI 

executive director Greg Pro-

teau and I were invited to 
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Several times a year we send 

our partners a free marketing 

intelligence report. Our filing 

from the recent Consumer 

Electronics Show in Las Ve-

gas attended by 140,000 peo-

ple focused on the prolifera-

tion of “pads” coming to 

market and how phones and 

TVs as information-providing 

devices keep evolving. I 

thought BWI members 

would be interested in the 

trends and commentary 

about them we picked up.    

    After four days of elbow-

ing through crowds of con-

sumer electronics gour-

mands, I feel like taking two 

tablets for indigestion 

brought on by too many tab-

lets that all look like an iPad. 

Now I’m also really confused 

about which smart phone to 

buy – although Verizon is 

introducing the iPhone for 

CDMA, while Motorola’s 

Atrix handset and laptop 

dock is likely to score big 

along with Droid Bionic.  

    For business – and those 

who serve and/or write for 

them – the messages are 

clear: say goodbye to the era 

of the personal PC and wel-

come to the age of mobile 

computing. 

    More than 70 tablet-like 

devices were shown at CES. 

Most will never make it to 

market, thankfully, but sev-

eral stand out. Motorola 

Xoom won Best of Show. 

Running on Android Honey-

comb, due out in the first 

quarter of this year, the 10-

inch screen format sports a 

dual-core, 4G-compatiable 

network (Verizon’s) and in-

cludes HDMI out, and front 

and back facing cameras. Mo-

torola will offer this to other 

carriers as well. 

    Close seconds go to the 

Dell Streak for a nifty lap-

top-like computer with a 

screen that pirouettes and 

becomes a tablet. Other 

notables, Blackberry’s tablet 

for business enterprise and 

security, Samsung Galaxy, 

already established as the 

number two player in the 

market and, in the lower 

price category, Coby Kyros. 

See pictures and videos at 

www.ces.cnet.com/ces-

tablets-ebooks. 

    Bottom line, the Android 

platform from Google, with 

its growing App store, 

which powers all of these 

tablets, is the real winner. 

    With presentations from 

22 CEO’s of major compa-

nies this was an orgy for 

analysts who follow trends 

that drive consumer behav-

ior and loyalty. Verizon 

CEO Ivan Seidenberg, in his 

CES Keynote address, pre-

sented these nuggets:  

 

Your interaction with cus-

tomers must be seamless 

across device platforms as 

customers shed traditional 

business hours and geo-

graphic handcuffs in this 

“always on” world.  

There are two billion 

unique Internet users in the 

world. This connected 

planet seeks personalized 

experiences, partnerships 

and collaboration like 

never before.  

Broadband is now in 85 

million households and the 

speeds for downloads are 

so fast that the average 

length movie can be trans-

ferred in under four min-

utes. For business this sug-

gests that video-to-video in 

real time with no latency 

opens up savings in travel 

budgets and business-to-

consumer help centers on 

a much more personalized 

basis.  

 

    The 4G LTE network by 

Verizon is already on in one 

third of the country – pri-

marily the largest cities with 

a nationwide build out due 

in 18 months. All of the 

mobile phone execs in at-

tendance are clamoring for 

content relationships as this 

shift begins to Internet con-

nected TV. Sony, for exam-

ple, introduced 26 new 

models at CES, 16 of them 

with built-in Internet. While 

no one company stole the 

show with an easy to use 

set box that lets you create 

your own TV guide, clearly 

the technology is there. 

    As you can imagine, after 

four days of walking and 

seeing 2700 booths, we 

gathered an impressive 

stack of literature on new 

products and social trends. 

Got questions or want to 

brainstorm? Just call. 
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BWI Annual Election Results 

Alan Wendt  has been an 

active member of BWI for 

nearly two decades, is a 

current Director, and has 

served as writing contest 

judge and Innovations 

Awards judge. He is the 

editorial director for Ma-

rine CEO magazine and 

publisher of two custom 

lifestyle boating publica-

tions. Contact him at 

Alan@wendtproductions.

com.  

Motorola Xoom 
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Sixteen categories in the 2018 

Writing Contest were valid 

(requiring at least 10 entries) 

this year. Top categories 

were Travel and Columns 

while lowest was Boating 

Photography. Overall final 

count is 343 entries by 119 

entrants compared with 277 

entries by 126 entrants, re-

spectively, last year.  

   First-, second- and third-

place scorers will receive 

cash awards of $500, $300 

and $200, respectively, 

Thursday February 14 during 

the Annual Meeting in Miami. 

Certificates of Merit, number-

ing 47, will also be announced 

in the press release issued in 

concert with the ceremony.  

   Categories and entry num-

bers are as follow: 

Boat Projects & Retrofits 23 

Boat Tests & Reviews 26 

Boating Adventures 22 

Boating Columns  32 

Boating Issues  15 

Boating Lifestyles  19 

Boating Photography 10 

Boating Profiles  29 

Boating Travel  33 

Boating Videos  16 

Business of Boating 21 

Environmental Awareness 18 

Fishing   22 

Gear & Product Tests 18 

Seamanship & Rescue  16 

Technical Writing 25 

   Cash awardees are advised 

by email that they “won 

something” and invited to 

retrieve it. Sponsors, noted 

nearby, will be invited as well 

to hand out the awards. 

Merit Certificates will be 

mailed after the Miami Show. 

Writing Contest Entry Tallies Rise 

membership, were: Alan 

Wendt (Chair): Past Presi-

dent of BWI who does new 

product testing for Lakeland 

Boating; Bill Gius, a contribut-

ing writer to Pontoon & Deck 

Boat Magazine and Great Lakes 

Boating Magazine; and Brady 

Kay, executive editor of Pon-

toon & DeckBoat, Houseboat 

and Great Lakes Boating maga-

zines. 

  This year’s program evalu-

ated eleven products with 

judges selecting three: 

Aluminum Fishing Boats: 

     Adventure, Lund Boats  

Fiberglass Fishing Boats:     

    WX2200, Skeeter Boats  

Pontoon Boats: 

    Mirage 8524 DLZ Bar,  

     Smoker Craft, Inc.  
  “It’s gratifying to see many 

of the innovations, first intro-

duced at IBEX, being inter-

preted so many different 

ways in these boating catego-

ries on display in Minneapo-

lis,” said Judging Chair Alan 

Wendt. 

   For general questions about 

the Innovation Awards, con-

tact Rachel Harmon, rhar-

mon@nmma.org. 

NMMA and BWI presented 

2019 Minneapolis Innovation 

Awards on January 23, open-

ing night of the 

Minneapolis 

Boat Show. The 

Awards pro-

gram came to 

Minneapolis in 

2018 to focus 

on the following 

categories: alu-

minum fishing 

boats, fiberglass 

fishing boats, and pontoon 

boats. 

   Judges, drawn from the BWI 

Boat Innovations In Minneapolis 

Contest Categories & Sponsors 

 

Boating Columns – sponsored by KVH Industries, Inc. 

Boating Lifestyles – sponsored by Discover Boating 

Boating Profiles – sponsored by  ZF Marine 

Boating Travel or Destinations – sponsored by  

 The Moorings 

Boating Adventures – sponsored by Yamaha Marine 

Boating Photography – sponsored by  

 Freedom Boat Club 

Environmental Awareness & Education  –  

 sponsored by Torqeedo Inc. 

Fishing – sponsored by Suzuki Motor Corporation 
Boating Issues, News and Analysis – sponsored by 

 Mercury Marine 

The Business of Boating – sponsored by Evinrude 

Seamanship, Rescue & Safety – sponsored by 

 Sea Tow Services International 

Technical Writing – sponsored by Dometic Marine 

Boat Tests & Reviews – sponsored by Volvo Penta 

Gear, Electronics & Product Tests – sponsored by  

 Xantrex/Schneider Electric 

Boat Projects, Renovations & Retrofits –  

 sponsored by Evinrude 

Boating Videos – sponsored by  

 Boat Owners Assn. of the U.S. 

Lund’s Aluminum “Adventure” 

http://www.ces.cnet.com/ces-tablets-ebooks
http://www.ces.cnet.com/ces-tablets-ebooks
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mailto:Alan@wendtproductions.com
mailto:rharmon@nmma.org
mailto:rharmon@nmma.org


Byrne Enhances 

MegaYacht News Site 
Diane Byrne’s MegaYacht 

News, the independent 

website devoted to luxury 

yachts, has a new look and a 

new URL. Re-launched to 

provide a contemporary, 

dynamic design, waterfall 

menus on every page make 

it easier to access both cur-

rent and archival content, 

grouped under intuitive 

categories like ‘Yachts’, 

‘Builders’, ‘People’, and 

‘Events’. A slideshow di-

rectly beneath these menus 

on the homepage offers top 

stories of the day, with links 

leading to full articles. Its 

new URL is www.megayacht 

news.com (previously .org). 

    Bryne says her site has 

excelled in capitalizing on 

the growing use of internet 

based news and story ex-

change. It was named in The 

Helium Report’s (now Halo-

gen Guides) best yacht blogs 

list, received third place in 

the Original Online Content 

Category for BWI’s annual 

awards in 2009, and is the 

go-to yachting source for 

Reuters, CNBC, 

Forbes.com, The Wall Street 

Journal, Vanity Fair, The Sun-

day Times, CNN.com, and 

others. One story per week 

is syndicated by Superyacht 

Business magazine in its e-

newsletter. In 2010, the full 

daily Megayacht News feed 

was also syndicated by 

YachtWorld. com and 

Boats.com.  

 

Kenton Smith Adds 

Legendary Marine 
Wanda Kenton Smith of 

Kenton Smith Marketing will 

head up strategic dealership 

marketing efforts for Legen-

dary Marine. She will serve 

as both agency of record 

and the dealership’s official 

in-house director of market-

ing, overseeing marine mar-

keting for four dealership 

locations in Destin, Panama 

City and Ft. Walton Beach, 

FL, as well as Gulf Shores, 

AL. Contact Kenton Smith 

at wanda@kentonsmith 

marketing.com.  

 

Two Members Serve 

BoatUS Issue Council 
BoatUS has made new ap-

pointments to its National 

Advisory Council including 

Bob Adriance, editor of 

Seaworthy magazine. He 

joins Dean Travis Clarke, 

executive editor, Sport Fish-

ing and Marlin magazines 

who continues service. Both 

are BWI members. 

    The current 13-member 

Council was created over 

30 years ago to advise and 

guide the over half-million-

member association on fed-

eral and state issues critical 

to recreational boaters. 

Throughout the years it has 

debated policy topics rang-

ing from unfair fees and 

taxes to today's hot-button 

issues such as the increasing 

levels of ethanol in gasoline, 

mandatory life jacket wear, 

marine protected areas and 

homeland security.  

 

DeMartini Gains 

Performance Account 
Marilyn DeMartini’s PR 

Power has been preparing 

to promote a new client, 

Ditec USA, at the Miami 

Boat Show. She discovered 

the company when she pur-

chased an Audi and wanted 

protection for the light col-

ored car and convertible 

top. After experiencing 

what she calls "The Ditec 

Difference" -- a finish that 

makes dirt, dust and con-

taminants a non-issue for 

'clean freak' vehicle and 

vessel owners -- she sought 

the company as a client for 

the marine industry.  

    DeMartini booked the 

deal in early January at the 

Palm Beach International 

Speedway where, “It was 

really fun to drive my car 

around the road course at 

the raceway!" Contact her 

at md@prpower.biz. 

Active & Associate Member News 
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Top 10 Stories In 

BoatUS Magazine 
A fascination with celebrity 

boaters and dramatic boat 

collisions combined with 

practical boating tips and the 

desire to learn from others’ 

mistakes were just some of 

the most-read topics to 

make BoatUS Magazine’s Top 

10 Stories of 2018. The 

magazine is delivered to 

more than half a million 

members of BoatUS. Other 

articles in the top ten in-

cluded: details of new tax 

provisions; reasons boats get 

towed; boats under $30K; 

improving fishing regulations; 

and alternatives to ethanol. 

View the top ten at www. 

BoatUS.com/2018-Top-10. 

 

Martin Flory Group 

Adds New Clients  
Martin Flory Group recently 

added two new clients to its 

corporate roster. It will pro-

vide North American public 

relations services to Boatset-

ter, an online peer-to-peer 

boat rental marketplace; and 

serve Nauti-Tech Systems to 

promote its line of marine 

electrical and electronic sys-

tems. Contact Kelly Flory, 

kelly@martinflory.com.  

 

NMMA Offers New 

Boat Safety Series 
NMMA is offering a new se-

ries of boating safety bro-

chures to help educate con-

sumers on important safety 

guidelines. The series is avail-

able in print-ready and digital 

formats at no cost to the 

recreational marine indus-

try. Each brochure, which 

covers safety information, 

helpful tips, and contact in-

formation, can be printed as 

a physical brochure or used 

online through an embed 

code. Topics include: Safety 

in the Marina; Carbon Mon-

oxide Poisoning; Electrical 

Shock Hazards; Green Boat-

ing; Marine Fuel Systems 

Safety; Propeller Safety; 

Towed Watersports Safety; 

and Operating Guidelines. 

Details at www.nmma.org/

certification/products/

brochures.  

 

RBFF Suggests 

DIY Video Tips 
With video marketing 

spreading, the Recreational 

Boating & Fishing Foundation 

is suggesting that more writ-

ers and organizations add 

video content to their rou-

tines. With advances in tech-

nology and free or inexpen-

sive editing tools, equipment 

needed is growing and may 

not require a dedicated 

budget. Tips outlined include 

content strategies, equipment 

options, where to find talent 

and crew, editing routines 

and where the videos can be 

hosted for various audiences. 

To review the tips, go to 

www.NewsWaves#video.  

 

Furuno Radar Used 

For Wildlife Research 
The nonprofit Avian Conser-

vation Center in Awendaw, 

SC raises public awareness of 

ecological issues and encour-

ages the public to become 

active contributors to wildlife 

conservation efforts. Last 

September the Center's 15-

year old Furuno radar, which 
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tracks migration patterns of 

birds of prey, needed a dis-

continued part. Furuno tech-

nicians secured a replace-

ment from their own spares, 

provided it free of charge, 

revived the aging radar, and 

enabled research into raptor 

migration to continue. Con-

tact Jeff Kauzlaric, jeffk@ 

furuno.com. 

 

NMEA Issues New 

Satellite System Guide 
The National Marine Elec-

tronics Association (NMEA) 

has published a new version 

of NMEA 0183-Version 4.11, 

which includes updates to the 

Global Navigation Satellite 

Systems used in the U.S. 

(GPS), Russia, Europe, China, 

Japan and India. NMEA 0183 

continues to evolve outside 

of the marine recreational 

market. Other sectors in-

cluding surveying, mining, 

excavation and consumer 

goods use NMEA 0183 be-

cause of the growing integra-

tion of IoT (Internet of 

Things) and "Big Data" appli-

cations, as does SOLAS (Safe-

ty of Life at Sea) on commer-

cial vessels. Contact Steve 

Spitzer, sspitzer@nmea.org. 

Safety in the marina is 

one of nine titles in the 

series being offered by 

NMMA 
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   The partnership includes a 

joint advertising campaign, a 

combination ticket for those 

looking to attend both events, 

and free shuttle bus transpor-

tation between both shows. 

Both shows also offer con-

venient access via dedicated 

park-and-ride lots, and public 

transportation, including Mi-

ami’s Metrorail and new 

Brightline train service. MIBS 

also offers free water taxi 

service from Bayfront Park 

and American Airlines Arena 

and the Miami Yacht Show 

will run tenders between its 

downtown and Super Yacht 

sites. 

NMMA’s Miami International 

Boat Show and the Miami 

Yacht Show, co-owned by 

Informa and the International 

Yacht Brokers Association 

(IYBA), are working together 

to promote both events now 

being held in Miami on the 

same dates – February 14-18. 

Prompting the partnership is 

the 2019 move of the Yacht 

Show to downtown Miami at 

One Herald Plaza, across Bis-

cayne Bay from MIBS on Vir-

ginia Key at Miami Marine 

Stadium. The Yacht Show has 

an additional “Super Yacht” 

location at Island Gardens on 

Watson Island.  

MIBS & Yacht Show Partner Up 
BWI OFFICERS 
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Alan Jones (’19)  
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Michael Sciulla (’18) 

msciulla@gmail.com 
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garyreich@gmail.com  
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Jim Fullliove (’20) 
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Lenny Rudow 
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The BWI Journal is produced by and for members of Boating Writers Interna-

tional, 108 Ninth Street, Wilmette, IL  60091. (847) 736-4142. www.bwi.org.  

 

Send items to be considered for publication to Greg Proteau, info@bwi.org. All 

information contained herein is meant for the use of members, is in their best 

interest, and appears in as true and accurate a form as possible.  

 

Membership in BWI is open to anyone involved in the recreational boating indus-

try. Active members are generally writers, editors, photographers and broad-

casters. Associate members are generally P.R. or communications firms. Sup-

porting members are usually manufacturers or marine organizations. 

   Combined, the shows will 

bring nearly two thousand 

boats, yachts and superyachts. 

MIBS will feature more than 

1,400 new boats ranging in 

size from 10 feet to 100 feet 

with a large selection of ma-

rine accessories and equip-

ment by more than 500 ex-

hibitors. The Yacht & Super 

Yacht Shows will feature 

more than 500 new and bro-

kerage yachts and superyachts 

ranging from 40 feet to over 

320 feet and features a 67,000 

sq. ft. climate-controlled tent 

where more than 225 upland 

exhibitors can be on display. 

   For information on MIBS go 

to www.miamiboatshow.com/

mediacenter; and for the 

Yacht Shows visit https://

www.miamiyachtshow.com/.  
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