
wendtpro.com) to be 

considered at IBEX 

or Zuzana Prochazka 

(totem group@ 

msn.com) to be con-

sidered for the Miami 

Boat Show in Febru-

ary ‘19.  

   Working with IBEX 

producers, we have 

also helped manage 

the “Pitch the Press” event 

there which gives media a 

quick and useful review and 

exhibitors a chance to pro-

mote their “new thing or ser-

vice.” Picking up on that, we 

envision an online forum for 

our supporting members who 

have products or services they 

could actually make available 

to our writers. This would 

help our supporters reach new 

media members they perhaps 

hadn't used before to help tell 

their story. 

   Facilitating the flow of infor-

mation between what drives 

the boating market and media 

has always been a key role for 

us. Participating in judging and 

reviewing – whether on a 

show floor, on the water and 

through our writing – is a 

mainstay of why readers come 

to us for objective advice. 

    You can reach me at boat 

scribe@comcast.net.  

  

Alan Jones 

BWI President 

Many in the industry 

and observers suggest 

technology is driving 

boating, making it 

more pleasurable or 

easier to learn. This 

may be most notable 

in marine electronics 

and propulsion (e.g., 

big outboards and 

PODS), yet it extends 

into maintenance, services, 

security, insurance and more. 

It’s challenging for everybody 

connected to boats – owners, 

makers, suppliers, writers, etc. 

– to keep up with and to try 

to determine what is really 

going to impact or change the 

market. Or improve our own 

boating and fishing experi-

ences. 

   Shows and industry events 

are good at spotlighting what’s 

new or trendy: IBEX covers 

much of the supply side; 

NMEA’s Expo focuses on 

emerging electronics; the Fort 

Lauderdale International Boat 

Show offers the yacht and 

international view; and 

NMMA’s Miami International 

Boat Show and Informa’s Mi-

ami Yacht Show offer a look 

at darn near everything power 

and sail. 

   Evidence of growing interest 

in reporting on technological 

gains comes from the recent 

Soundings plan to recognize 

"innovative companies" (see 

more detail on page 3). A fair 

number of other boating pub-

lication editors shine light on 

“what’s new” for readers. 

   All of this ties in with the 

role boating writers play in 

helping identify what may be 

“more innovative” or “newer” 

or simply “cooler” from per-

sonal experience or real test-

ing and reporting. The world 

really does want a better 

mousetrap, on land or sea. 

   BWI has been soliciting 

qualified members and they 

have been involved in judging 

since the dawn of marine in-

novation award programs. 

The judges are often the first 

to see what will influence the 

marine industry in the future. 

Members interested in serving 

as judges are encouraged to 

submit a brief bio to lead 

judges and BWI Past Presi-

dents Alan Wendt (alan@ 

Keeping Up With High Tech 

July 2018 Founded in 1970 

 Journal 
Inside this issue: 

Hi Ethanol a “No Sale” 

In Big Corn State 

 

Anglers Ranks Grow 

2 

Member News 3 

Calendar & Events 

 

New Members 

4 

 

 

 

 

 

 

 

  

  

BWI Innovation judges in Mi-

ami (from l), Alan Wendt, Pete 

McDonald, Ann Hoffner, Lenny 

Rudow and Robert Beringer 

with a Yanmar rep.  

mailto:alan@wendtpro.com
mailto:totemgroup@msn.com
mailto:totemgroup@msn.com
mailto:boatscribe@comcast.net
mailto:boatscribe@comcast.net
mailto:alan@wendtpro.com


Several times a year we send 

our partners a free marketing 

intelligence report. Our filing 

from the recent Consumer 

Electronics Show in Las Ve-

gas attended by 140,000 peo-

ple focused on the prolifera-

tion of “pads” coming to 

market and how phones and 

TVs as information-providing 

devices keep evolving. I 

thought BWI members 

would be interested in the 

trends and commentary 

about them we picked up.    

    After four days of elbow-

ing through crowds of con-

sumer electronics gour-

mands, I feel like taking two 

tablets for indigestion 

brought on by too many tab-

lets that all look like an iPad. 

Now I’m also really confused 

about which smart phone to 

buy – although Verizon is 

introducing the iPhone for 

CDMA, while Motorola’s 

Atrix handset and laptop 

dock is likely to score big 

along with Droid Bionic.  

    For business – and those 

who serve and/or write for 

them – the messages are 

clear: say goodbye to the era 

of the personal PC and wel-

come to the age of mobile 

computing. 

    More than 70 tablet-like 

devices were shown at CES. 

Most will never make it to 

market, thankfully, but sev-

eral stand out. Motorola 

Xoom won Best of Show. 

Running on Android Honey-

comb, due out in the first 

quarter of this year, the 10-

inch screen format sports a 

dual-core, 4G-compatiable 

network (Verizon’s) and in-

cludes HDMI out, and front 

and back facing cameras. Mo-

torola will offer this to other 

carriers as well. 

    Close seconds go to the 

Dell Streak for a nifty lap-

top-like computer with a 

screen that pirouettes and 

becomes a tablet. Other 

notables, Blackberry’s tablet 

for business enterprise and 

security, Samsung Galaxy, 

already established as the 

number two player in the 

market and, in the lower 

price category, Coby Kyros. 

See pictures and videos at 

www.ces.cnet.com/ces-

tablets-ebooks. 

    Bottom line, the Android 

platform from Google, with 

its growing App store, 

which powers all of these 

tablets, is the real winner. 

    With presentations from 

22 CEO’s of major compa-

nies this was an orgy for 

analysts who follow trends 

that drive consumer behav-

ior and loyalty. Verizon 

CEO Ivan Seidenberg, in his 

CES Keynote address, pre-

sented these nuggets:  

 

Your interaction with cus-

tomers must be seamless 

across device platforms as 

customers shed traditional 

business hours and geo-

graphic handcuffs in this 

“always on” world.  

There are two billion 

unique Internet users in the 

world. This connected 

planet seeks personalized 

experiences, partnerships 

and collaboration like 

never before.  

Broadband is now in 85 

million households and the 

speeds for downloads are 

so fast that the average 

length movie can be trans-

ferred in under four min-

utes. For business this sug-

gests that video-to-video in 

real time with no latency 

opens up savings in travel 

budgets and business-to-

consumer help centers on 

a much more personalized 

basis.  

 

    The 4G LTE network by 

Verizon is already on in one 

third of the country – pri-

marily the largest cities with 

a nationwide build out due 

in 18 months. All of the 

mobile phone execs in at-

tendance are clamoring for 

content relationships as this 

shift begins to Internet con-

nected TV. Sony, for exam-

ple, introduced 26 new 

models at CES, 16 of them 

with built-in Internet. While 

no one company stole the 

show with an easy to use 

set box that lets you create 

your own TV guide, clearly 

the technology is there. 

    As you can imagine, after 

four days of walking and 

seeing 2700 booths, we 

gathered an impressive 

stack of literature on new 

products and social trends. 

Got questions or want to 

brainstorm? Just call. 
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Alan Wendt  has been an 

active member of BWI for 

nearly two decades, is a 

current Director, and has 

served as writing contest 

judge and Innovations 

Awards judge. He is the 

editorial director for Ma-

rine CEO magazine and 

publisher of two custom 

lifestyle boating publica-

tions. Contact him at 

Alan@wendtproductions.

com.  

Motorola Xoom 
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Big Corn Says No to Big Ethanol 

Fishing Adds 2 Million Anglers 
total participation and 

tended to be young. 
 11.6 million youth partici-

pated in fishing, a 1.2 per-

cent increase. 
 4.2 million Hispanics went 

fishing in 2017 – a 400,000 

person increase and the 

highest participation rate 

since the report was created 

in 2007. 
 84.2 percent of fishing trips 

resulted in a catch, up 

slightly from last year. 
 30.1 million people were 

interested in taking up fish-

ing or rejoining the activity, 

the highest number since 

first measured in 2010. 
   Find the report at www. 

takemefishing.org/special  

report/. Contact Bruna 

Carincotte, bcarincotte 

@rbff.org. 

tions. Anglers and boaters 

help protect our natural 

aquatic places and the wildlife 

that lives there through fish-

ing licenses, boat registra-

tions, fishing gear, boat fuel 

sales and much more." 

   Created in partnership 

with The Outdoor Founda-

tion, the report provides a 

comprehensive look at the 

state of U.S. fishing and boat-

ing participation. Key findings 

from the 2018 report in-

clude: 

 16.5 percent of the US 

population participates in 

fishing. 
 Americans took 885 million 

total fishing trips or an aver-

age of 18 trips per partici-

pant. 
 New fishing participants 

accounted for 6 percent of 

More than 49 million Ameri-

cans took to the water to 

cast a line in 2017, demon-

strating a year-over-year in-

crease of nearly 2 million 

anglers according to the Rec-

reational Boating & Fishing 

Foundation's (RBFF) 2018 

Special Report on Fishing. 

"These are exciting figures 

that reflect the sustained 

growth in our industry," said 

RBFF President 

and CEO Frank 

Peterson. 

"Getting more 

Americans to 

spend time out-

doors is a cru-

cial part of pro-

tecting our 

natural re-

sources for fu-

ture genera-

In Iowa, a state where 

big corn farming feeds 

ethanol production, resi-

dents are choosing etha-

nol-free gas (E0) more 

than E15 (15 percent 

ethanol) and all flex fuels 

(E20, E85) combined, 

purchasing more than 

200 million gallons of E0 

fuel in 2016, according 

to a state department of 

revenue report. 

   BoatUS recently spread 

word that citizens of the 

number-one ethanol-produ-

cing state in the nation prefer 

ethanol-free fuel providing an 

example of the need for Re-

newable Fuel Standard re-

form. BoatUS Manager of 

Government Affairs David 

Kennedy commented that 

Iowans know what damage 

ethanol can do to their vehi-

cles, power equipment and 

boats. 

   To keep up with the RFS 

mandate to increase use of 

ethanol, EPA granted a 

waiver to allow E15 into the 

marketplace. But only 

fuels containing up to 

10 percent ethanol 

(E10) are permitted 

for use in recrea-

tional boats, and any-

thing greater voids 

many marine engine 

warranties. Marine 

engine owners have 

seen damage caused 

by ethanol, which also de-

creases fuel economy. Indus-

try groups have concerns 

over consumer misfueling 

resulting from minimal E15 

pump labeling requirements. 

   For information on the 

issue go to https://smarter 

fuelfuture.org/. Contact Scott 

Croft, SCroft@BoatUS.com. 
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Byrne Enhances 

MegaYacht News Site 
Diane Byrne’s MegaYacht 

News, the independent 

website devoted to luxury 

yachts, has a new look and a 

new URL. Re-launched to 

provide a contemporary, 

dynamic design, waterfall 

menus on every page make 

it easier to access both cur-

rent and archival content, 

grouped under intuitive 

categories like ‘Yachts’, 

‘Builders’, ‘People’, and 

‘Events’. A slideshow di-

rectly beneath these menus 

on the homepage offers top 

stories of the day, with links 

leading to full articles. Its 

new URL is www.megayacht 

news.com (previously .org). 

    Bryne says her site has 

excelled in capitalizing on 

the growing use of internet 

based news and story ex-

change. It was named in The 

Helium Report’s (now Halo-

gen Guides) best yacht blogs 

list, received third place in 

the Original Online Content 

Category for BWI’s annual 

awards in 2009, and is the 

go-to yachting source for 

Reuters, CNBC, 

Forbes.com, The Wall Street 

Journal, Vanity Fair, The Sun-

day Times, CNN.com, and 

others. One story per week 

is syndicated by Superyacht 

Business magazine in its e-

newsletter. In 2010, the full 

daily Megayacht News feed 

was also syndicated by 

YachtWorld. com and 

Boats.com.  

 

Kenton Smith Adds 

Legendary Marine 
Wanda Kenton Smith of 

Kenton Smith Marketing will 

head up strategic dealership 

marketing efforts for Legen-

dary Marine. She will serve 

as both agency of record 

and the dealership’s official 

in-house director of market-

ing, overseeing marine mar-

keting for four dealership 

locations in Destin, Panama 

City and Ft. Walton Beach, 

FL, as well as Gulf Shores, 

AL. Contact Kenton Smith 

at wanda@kentonsmith 

marketing.com.  

 

Two Members Serve 

BoatUS Issue Council 
BoatUS has made new ap-

pointments to its National 

Advisory Council including 

Bob Adriance, editor of 

Seaworthy magazine. He 

joins Dean Travis Clarke, 

executive editor, Sport Fish-

ing and Marlin magazines 

who continues service. Both 

are BWI members. 

    The current 13-member 

Council was created over 

30 years ago to advise and 

guide the over half-million-

member association on fed-

eral and state issues critical 

to recreational boaters. 

Throughout the years it has 

debated policy topics rang-

ing from unfair fees and 

taxes to today's hot-button 

issues such as the increasing 

levels of ethanol in gasoline, 

mandatory life jacket wear, 

marine protected areas and 

homeland security.  

 

DeMartini Gains 

Performance Account 
Marilyn DeMartini’s PR 

Power has been preparing 

to promote a new client, 

Ditec USA, at the Miami 

Boat Show. She discovered 

the company when she pur-

chased an Audi and wanted 

protection for the light col-

ored car and convertible 

top. After experiencing 

what she calls "The Ditec 

Difference" -- a finish that 

makes dirt, dust and con-

taminants a non-issue for 

'clean freak' vehicle and 

vessel owners -- she sought 

the company as a client for 

the marine industry.  

    DeMartini booked the 

deal in early January at the 

Palm Beach International 

Speedway where, “It was 

really fun to drive my car 

around the road course at 

the raceway!" Contact her 

at md@prpower.biz. 
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Soundings To Name 

Innovative Companies 
Soundings Trade Only plans to 

recognize companies that its 

staff perceive are moving the 

industry in new directions. 

Those selected as a “Most 

Innovative Marine Company” 

will go beyond product de-

velopment working to trans-

form the industry through 

the use of new manufacturing 

processes, marketing ap-

proaches, technologies, prod-

ucts, workforce and other 

initiatives. Applications will 

be evaluated by a team of 

Soundings Trade Only and AIM 

Marine Group staff. The win-

ners will be announced in the 

November issue and on its 

website. Applications ac-

cepted thru August 31. De-

tails at www.tradeonly today. 

com/page/2018-innovation-

awards-nominations.  

 

Captains Sought for 

On-Water Training 
The BoatUS Foundation for 

Boating Safety and Clean Wa-

ter is seeking U.S. Coast 

Guard Licensed Captains 

interested in teaching on-

water powerboat handling 

and navigation skills at loca-

tions around the country. 

Courses are taught in small 

groups, provided by local 

partners such as marinas, 

boat dealers and select Free-

dom Boat Club locations. 

Instructors will teach three-

hour courses over a day or 

weekend. Pay ranges from 

$250 to $350 per day. More 

detail at www.boatus.com/

pressroom/release.asp?

id=1416. Contact Scott 

Croft, SCroft@BoatUS.com. 

Latest Cookbook  

Published by Dabney 
Sylvia Williams Dabney, a 

longtime live-aboard sailor 

with more than sixty thou-

sand offshore miles, shares 

knowledge of the necessity of 

a well-

stored 

pantry 

and her 

collec-

tion of 

recipes 

from 

around 

the 

world in The Boater’s Cook-

book. Readers will find a com-

prehensive list of what gadg-

ets, gear and supplies to bring 

and how to store them in 

limited space aboard a fully 

functioning yacht galley – 

whether it’s a 27-foot sail-

boat or a 60-foot motor 

cruiser. The 450 time-tested 

recipes by longtime sailors 

feature stories that came 

along with them. It’s available 

on Barnes & Noble or Ama-

zon. Contact Dabney at che-

lanwedding@aol.com. 

 

Indmar Ramps Up 

Certification Efforts 
Indmar Marine Engines has 

completed the International 

Organization for Standardiza-

tion (ISO) 9001:2015 audit 

for its office and manufactur-

ing facility in Millington, 

TN. This certification is glob-

ally recognized as a quality 

management standard, is vol-

untary and compliance must 

be verified through an inde-

pendent agency. Explained 

Scott Clack, Vice President of 

Business Development, “The 

rigor and discipline required 

to meet the requirements of 

ISO 9001 demanding certifi-

cation and audit process is a 

testament of our core values 

and consistent approach of 

placing quality at the heart of 

our company.” Contact Nata-

lie Carrera, ncarrera@  

indmar.com. 

 

Eichenmuller Pens  

2nd Nautical Mystery  
Marine writer Ann Eichen-

muller’s second nautical mys-

tery, The Lies We Are, has 

been released. Confronted 

with a dead man’s secrets and 

a girl’s forgotten past, livea-

board sailor and amateur 

sleuth Sandi Beck’s search for 

answers pits her against a 

small-town Southern dynasty, 

a billionaire developer, and 

her own conflicting desires. 

She must decide – will she 

pursue the truth at any cost, 

even if the price is her own 

life? Eichenmuller’s first fic-

tion mystery garnered this 

review in Chesapeake Bay 

Magazine: ”A thrilling, twist-

ing tale of love and deception 

that riveted us until the very 

end.” Available on Amazon 

and Kindle. To learn more go 

to www.anneichenmuller.org. 

 

Martin Flory Adds 

New Global Client 
MCE Marine Group has hired 

Martin Flory Group to handle 

its global public relations and 

product promotion. MCE 

offers a line of electrical 

equipment for larger boats 

and maintains a global service 

and support network. Con-

tact Kelly Flory, news@  

martinflory.com. 
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IBEX Overview,  

“Pitch” Date Set 
The 28th International Boat-

Builders’ Exhibition and Con-

ference (IBEX) is set for Oc-

tober 2-4 at the Tampa Con-

vention Center. North Amer-

ica’s largest technical trade 

event for marine industry 

professionals, it’s owned and 

produced by the NMMA and 

RAI Amsterdam. Featured are 

675 exhibits in a space cover-

ing exhibit halls, outdoor dis-

plays, and on the IBEX docks. 

It also offers training and edu-

cation from industry experts 

and associations. BWI part-

ners with IBEX to present 

“Pitch the Press” on Wednes-

day, October 3 with live pres-

entations of new products on 

the show floor selected by 

industry journalists. Present-

ers pitch for 2 minutes, fol-

Entries Sought for 

NMEA Tech Awards 
The National Marine Electron-

ics Association (NMEA) seeks 

nominations for its Product of 

Excellence Awards. Presenta-

tions will be made at the Ma-

rine Electronics Conference & 

Expo, September 25-28 at the 

PGA Resort in Palm Beach 

Gardens, FL. NMEA members 

are encouraged to participate 

with nominations due by July 

27, Details at www.expo. 

nmea.org. Contact Mark 

Reedenauer, mreedenauer 

@nmea.org. 

 

Grow Boating / IBEX 

Marketing Summit 
The 2018 Grow Boating Mar-

keting Summit will provide 

opportunities to learn how to 

leverage digital marketing 

channels – display ads, video, 

social media, email, search, 

websites and more. Spon-

sored by Grow Boating and 

Marine Marketers of America, 

it’s open to all industry stake-

holders the day before IBEX 

(October 1) to review the 

latest tools to effectively mar-

ket to the next wave of boat-

ers. For agenda, speaker ros-

ter and registration go to 

www.growboating.org/

marketing-summit.aspx.  
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lowed by a 1 minute Q&A for 

press and buyers. Information 

for media at www.ibexshow. 

com/ibex-virtual-press-room/; 

registration at www. ibex-

show.com/register/. Contact 

Andrew Golden, agolden@ 

rushtongregory.com, for me-

dia inquiries. 
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