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Just for fun, I went to our
online/member opt-in
writer's directory (on the
website at www.bwi.org/
writers/) to scan the
names listed there and
learned a few things. For
starters, we have no members listed there whose
last names start with the
letters I, Q or X, so if you
know anyone with a last
name that begins thusly,
tell them they’ll have a
page all to themselves if
they join.
Another thing I learned
is that despite having close
to 300 writer members,
only 182 have entries.
Whenever I've had an assignment where I've needed a
writer for a specific topic, it's
my go-to place, so don't cost
yourself some potential
money by ignoring it. While
going through the directory, I
tried to think of an influential
marine writer who wasn't in
the directory and everyone
who is anyone in our business
is there.
Then I went to my entry
and discovered the only thing
under my entry was my
name…oops! I quickly remedied that but that should be a
lesson for everyone to check
and update your information.
So for those of you not listed,
shoot Greg Proteau an email
at info@bwi.org and he will

In order to help our
supporting members get
the word out on newsworthy new products or
services or if they have an
idea for an article that
showcases them, we plan
to feature these on our
website and coordinate
this with the IBEX show's
Pitch the Press media
event in early October. For writers this would
be a preview to the event
and getting the scoop on
what’s cool and new. I
invite our Supporters to
send those ideas to me for
a reading on getting them
BWI’s Annual Directory -- last
included in the program.
year’s cover shown -- includes
All of this good stuff is a
all members plus more assoreflection of membership in
ciation info. Will you be in it?
BWI. In preparation for publishing our annual directory
help you get your info posted. this summer – which is not
Next, I went to our list of
posted on line but delivered to
Supporting members (www.
all members and newcomers
bwi.org/downloads/bwithrough the year – dues for
supporters.pdf), which totals
2018 need to be paid. Those in
55 and found a wide variety of arrears have received remindcompanies and organizations
ers and will get one more bethat have the potential to
fore those listings and benefits
make our jobs easier. If you
expire.
are looking for a topic for an
We appreciate all members
article you want to pitch to
support of BWI. And we hope
your editors, this is a great
you will be “in” vs. “out.”
place to start. I am always
You can reach me at boat
looking for quotes from exscribe@comcast.net.
perts on a variety of subjects
and for interesting products
Alan Jones
to write about and this is a
BWI President
target-rich environment.
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ple, introduced 26 new
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kins@nmma.org.
For aWhile
boatno one
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guidecompany
to American
stole colthe
show and
leges
withmarine
an easytrade
to use
set box visit
schools
that www.BoatUS.
lets you create
your own TV guide, clearly
com/Colleges.
the technology is there.
As you can imagine, after
four days of walking and
seeing 2700 booths, we
gathered an impressive
stack of literature on new
products and social trends.
soundsorcarry
Got questions
wantover
to
water,
when
brainstorm? Just call. it’s
loud homeowners
can likely hear it;
- Minimize repetitive
passes by moving to
varying shoreline
areas.
WSIA is asking the
industry to help
educate boaters
about safe practices
on the water with
marketing materials
available for
downloading. To
access those, visit www.wsia.
net/wake-responsibly/.

Considerate Wakesurfing Promotion
Alan Wendt has been an
active member of BWI for
nearly two decades, is a
current Director, and has
served as writing contest
judge and Innovations
Awards judge. He is the
editorial director for Marine CEO magazine and
publisher of two custom
lifestyle boating publications. Contact him at
Alan@wendtproductions.
com.

Your interaction with customers must be seamless
across device platforms as
customers shed traditional
business hours and geographic handcuffs in this
“always on” world.
There are two billion
unique Internet users in the
world. This connected
planet seeks personalized
experiences, partnerships
and collaboration like
never before.
Broadband is now in 85
million households and the
speeds for downloads are
so fastmusic
that the
average
- Keep
on board
at
length
movie
can
be transreasonable levels. Since
ferred in under four minutes. For business this sug-
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NMMA Adjusts Crew
As Ben Wold Retires

Groene Reviews
Featurewell Website

Ben Wold, executive vice
president for NMMA, retired
in mid-May from his role with
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Enhances
industry’s main
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article/21967.
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Featurewell is a syndicate
that offers first, second, regional or foreign rights
(depending on where stories
originally appeared). BWI
member freelancer and editor Janet Groene has a number of service and how-to
boat features available there.
She
offersmagazine
that boaing
Business
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BoatUS Issue Council
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up
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3 million
up 21% PR
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hasmillion
been preparing
from 2.5
to
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2016
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USA, participation
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11% Show.
to 4.2 She
million.
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company
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with
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protection
for research,
the light col- positive results. For deutilize RBFF’s
tails, go to www.take
ored
car and
convertible
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experiencing
ningAfter
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found here:
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-- a finish that
corporate/resourcemakes
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taminants a non-issue for
'clean
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vehicle
and
Martin
Flory
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vessel owners -- she sought
New Accounts
the company as a client for
To marine
supportindustry.
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the
the
North
American
recreaDeMartini booked the
tional
and
commercial
marine
deal in early January at the
and
RV
markets,
Glomex
Palm Beach International has
hired Martin
Flory“ItGroup.
Speedway
where,
was
The
PR
firm
will
really fun to drivepromote
my car the
company's
antenna
line at
and
around
the road
course
communicate
its
corporate
the raceway!" Contact her
SeaSucker, designer,
atnews.
md@prpower.biz.
manufacturer, wholesaler and
retailer of vacuum-mounted
marine accessories, has hired
the firm to promote its products and corporate news.
Details at www.martin
flory.com.
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Calendar & Events
ICAST Opens July 10
The International Convention
of Allied Sportfishing Trades
(ICAST) is being held July 10 –
13 in the North/South Concourse at the Orange County
Convention Center in Orlando, FL is a trade event for
innovations in fishing gear,
accessories and apparel.
NMMA's Marine Accessories
Pavilion is a new feature
showcasing marine aftermarket accessories and components. Media-editorial badges
are complimentary and required for professional writers. Registration details can be
found at www.icastfishing.org/
media/obtaining-mediacredentials/. Contact Mary
Jane Williamson, mjwilliamson@asafishing.org.

Long Range Planner
February 14 is Valentine’s Day
in America, the day everyone
gives something nice to someone they love. On that day at
BWI’s annual meeting in Miami in 2019, the plan includes
awarding the first scholarship
to an undergraduate college
student pursuing a career in
boating media: writing, photography, video, broadcasting,
film or art. To do that, member participation is needed.
Consider sending a tax de

Associate Member
Leslie Sundahl, Public Relations Counselor, St. Louis Park, MN

Supporting Member
Chevron Products Company, Joe DiFina,
Business Manager — Fuel Additives, San Ramon, CA

ductible check in any amount
to: BWI Scholarship Fund,
4599 Deep River Place,
Jacksonville, FL 32224.
Thank You!

July Dates for
NMEA Training
NMEA Marine Electronics
Installer Training is scheduled
for Sarasota, FL in July. The
23rd is Basic Marine Electronics; 24th, Basic NMEA2000®
Network; 25th, Advanced
NMEA2000® Network; and
26th, Advanced Marine Electronics. Registration costs and
details from Cindy Love,
410/975-9425,
clove@nmea.org.

NOAA Highlights
Marine Sanctuaries
BoatUS is helping spread the
word on the diversity of the
National Marine Sanctuary
System which protects many
of the country’s natural and
cultural marine resources.
NOAA's Office of National
Marine Sanctuaries fourth
national “Get Into Your Sanctuary” celebration has been
staging events that continue
through early August highlighting sites along both
Coasts, Gulf, Great Lakes,
Hawaii and American Samoa.
Find information at www.
sanctuaries.noaa.gov/visit/
giys.html.

The BWI Journal is produced by and for members of Boating Writers International, 108 Ninth Street, Wilmette, IL 60091. (847) 736-4142. www.bwi.org.
Send items to be considered for publication to Greg Proteau, info@bwi.org. All
information contained herein is meant for the use of members, is in their best
interest, and appears in as true and accurate a form as possible.
Membership in BWI is open to anyone involved in the recreational boating industry. Active members are generally writers, editors, photographers and broadcasters. Associate members are generally P.R. or communications firms. Supporting members are usually manufacturers or marine organizations.

