
   In order to help our 

supporting members get 

the word out on news-

worthy new products or 

services or if they have an 

idea for an article that 

showcases them, we plan 

to feature these on our 

website and coordinate 

this with the IBEX show's 

Pitch the Press media 

event in early Octo-

ber. For writers this would 

be a preview to the event 

and getting the scoop on 

what’s cool and new. I 

invite our Supporters to 

send those ideas to me for 

a reading on getting them 

included in the program. 

   All of this good stuff is a 

reflection of membership in 

BWI. In preparation for pub-

lishing our annual directory 

this summer – which is not 

posted on line but delivered to 

all members and newcomers 

through the year – dues for 

2018 need to be paid. Those in 

arrears have received remind-

ers and will get one more be-

fore those listings and benefits 

expire. 

   We appreciate all members 

support of BWI. And we hope 

you will be “in” vs. “out.” 

    You can reach me at boat 

scribe@comcast.net.  

  

Alan Jones 

BWI President 

Just for fun, I went to our 

online/member opt-in 

writer's directory (on the 

website at www.bwi.org/

writers/) to scan the 

names listed there and 

learned a few things. For 

starters, we have no mem-

bers listed there whose 

last names start with the 

letters I, Q or X, so if you 

know anyone with a last 

name that begins thusly, 

tell them they’ll have a 

page all to themselves if 

they join. 

   Another thing I learned 

is that despite having close 

to 300 writer members, 

only 182 have entries. 

Whenever I've had an assign-

ment where I've needed a 

writer for a specific topic, it's 

my go-to place, so don't cost 

yourself some potential 

money by ignoring it. While 

going through the directory, I 

tried to think of an influential 

marine writer who wasn't in 

the directory and everyone 

who is anyone in our business 

is there.  

   Then I went to my entry 

and discovered the only thing 

under my entry was my 

name…oops! I quickly reme-

died that but that should be a 

lesson for everyone to check 

and update your information. 

So for those of you not listed, 

shoot Greg Proteau an email 

at info@bwi.org and he will 

help you get your info posted. 

   Next, I went to our list of 

Supporting members (www. 

bwi.org/downloads/bwi-

supporters.pdf), which totals 

55 and found a wide variety of 

companies and organizations 

that have the potential to 

make our jobs easier. If you 

are looking for a topic for an 

article you want to pitch to 

your editors, this is a great 

place to start. I am always 

looking for quotes from ex-

perts on a variety of subjects 

and for interesting products 

to write about and this is a 

target-rich environment. 
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Several times a year we send 

our partners a free marketing 

intelligence report. Our filing 

from the recent Consumer 

Electronics Show in Las Ve-

gas attended by 140,000 peo-

ple focused on the prolifera-

tion of “pads” coming to 

market and how phones and 

TVs as information-providing 

devices keep evolving. I 

thought BWI members 

would be interested in the 

trends and commentary 

about them we picked up.    

    After four days of elbow-

ing through crowds of con-

sumer electronics gour-

mands, I feel like taking two 

tablets for indigestion 

brought on by too many tab-

lets that all look like an iPad. 

Now I’m also really confused 

about which smart phone to 

buy – although Verizon is 

introducing the iPhone for 

CDMA, while Motorola’s 

Atrix handset and laptop 

dock is likely to score big 

along with Droid Bionic.  

    For business – and those 

who serve and/or write for 

them – the messages are 

clear: say goodbye to the era 

of the personal PC and wel-

come to the age of mobile 

computing. 

    More than 70 tablet-like 

devices were shown at CES. 

Most will never make it to 

market, thankfully, but sev-

eral stand out. Motorola 

Xoom won Best of Show. 

Running on Android Honey-

comb, due out in the first 

quarter of this year, the 10-

inch screen format sports a 

dual-core, 4G-compatiable 

network (Verizon’s) and in-

cludes HDMI out, and front 

and back facing cameras. Mo-

torola will offer this to other 

carriers as well. 

    Close seconds go to the 

Dell Streak for a nifty lap-

top-like computer with a 

screen that pirouettes and 

becomes a tablet. Other 

notables, Blackberry’s tablet 

for business enterprise and 

security, Samsung Galaxy, 

already established as the 

number two player in the 

market and, in the lower 

price category, Coby Kyros. 

See pictures and videos at 

www.ces.cnet.com/ces-

tablets-ebooks. 

    Bottom line, the Android 

platform from Google, with 

its growing App store, 

which powers all of these 

tablets, is the real winner. 

    With presentations from 

22 CEO’s of major compa-

nies this was an orgy for 

analysts who follow trends 

that drive consumer behav-

ior and loyalty. Verizon 

CEO Ivan Seidenberg, in his 

CES Keynote address, pre-

sented these nuggets:  

 

Your interaction with cus-

tomers must be seamless 

across device platforms as 

customers shed traditional 

business hours and geo-

graphic handcuffs in this 

“always on” world.  

There are two billion 

unique Internet users in the 

world. This connected 

planet seeks personalized 

experiences, partnerships 

and collaboration like 

never before.  

Broadband is now in 85 

million households and the 

speeds for downloads are 

so fast that the average 

length movie can be trans-

ferred in under four min-

utes. For business this sug-

gests that video-to-video in 

real time with no latency 

opens up savings in travel 

budgets and business-to-

consumer help centers on 

a much more personalized 

basis.  

 

    The 4G LTE network by 

Verizon is already on in one 

third of the country – pri-

marily the largest cities with 

a nationwide build out due 

in 18 months. All of the 

mobile phone execs in at-

tendance are clamoring for 

content relationships as this 

shift begins to Internet con-

nected TV. Sony, for exam-

ple, introduced 26 new 

models at CES, 16 of them 

with built-in Internet. While 

no one company stole the 

show with an easy to use 

set box that lets you create 

your own TV guide, clearly 

the technology is there. 

    As you can imagine, after 

four days of walking and 

seeing 2700 booths, we 

gathered an impressive 

stack of literature on new 

products and social trends. 

Got questions or want to 

brainstorm? Just call. 
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Alan Wendt  has been an 

active member of BWI for 

nearly two decades, is a 

current Director, and has 

served as writing contest 

judge and Innovations 

Awards judge. He is the 

editorial director for Ma-

rine CEO magazine and 

publisher of two custom 

lifestyle boating publica-

tions. Contact him at 

Alan@wendtproductions.

com.  

Motorola Xoom 
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Worker Crunch Impacts Boating 

Considerate Wakesurfing Promotion 
sounds carry over 

water, when it’s 

loud homeowners 

can likely hear it; 

- Minimize repetitive 

passes by moving to 

varying shoreline 

areas. 

  WSIA is asking the 

industry to help 

educate boaters 

about safe practices 

on the water with 

marketing materials 

available for 

downloading. To 

access those, visit www.wsia. 

net/wake-responsibly/. 

- Keep music on board at 

reasonable levels. Since 

The Water Sports 

Industry Association 

is promoting its 

“Wake Responsibly” 

campaign for a sec-

ond year as these 

activities increase in 

summer months. 

Messages stress three 

key points that ad-

dress, in part, com-

plaints about water 

sports, especially 

wakesurfing: 

- Stay at least 150 

feet away from 

docks, structures and shore-

lines; 

A collaborative effort by ma-

rine dealers, manufacturers 

and state marine trade 

groups has resulted in the 

release of “10+1 Strategy: A 

Marine Industry Guide to 

Growing the Worforce.” The 

document addresses what 

tradespeople say are work-

force shortages crippling the 

marine industry. In the intro-

duction, authors underscore 

the challenge saying, “This 

isn’t just a workforce prob-

lem. It’s a customer service 

problem. If we can’t build the 

boats that we can sell and we 

can’t service the boats that 

we have already sold, boating 

will suffer.” 

   Endorsed by 25 national, 

regional and state trade asso-

ciations, the guide represents 

an industrywide business plan 

in the form of an instructive  

document designed to help 

address the marine work-

force shortages. It features 

10 specific strategies in-

tended to cultivate a unified 

approach toward building the 

workforce, as well as a “plus 

1” strategy that calls for the 

hiring of a national workforce 

coordinator to spearhead 

industry efforts. 

   Underpinning the 11 

strategies are nearly 90 spe-

cific tactics and more than 20 

individual resources that can 

be implemented and used by 

national, regional and state 

organizations as well as in-

dustry employers and writers 

covering the issue. The guide 

seeks to serve as an industry 

roadmap to begin addressing 

worker shortages wherever 

they are and whatever their 

existing support or budget 

limitations may be. It’s posted 

at www.nmma.org/assets/

cabinets/Cabinet518/Marine 

WorkforceGuide_final.pdf. 

Contact Ellen Hopkins, ehop-

kins@nmma.org. For a boat-

ing guide to American col-

leges and marine trade 

schools visit www.BoatUS. 

com/Colleges. 
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Byrne Enhances 

MegaYacht News Site 
Diane Byrne’s MegaYacht 

News, the independent 

website devoted to luxury 

yachts, has a new look and a 

new URL. Re-launched to 

provide a contemporary, 

dynamic design, waterfall 

menus on every page make 

it easier to access both cur-

rent and archival content, 

grouped under intuitive 

categories like ‘Yachts’, 

‘Builders’, ‘People’, and 

‘Events’. A slideshow di-

rectly beneath these menus 

on the homepage offers top 

stories of the day, with links 

leading to full articles. Its 

new URL is www.megayacht 

news.com (previously .org). 

    Bryne says her site has 

excelled in capitalizing on 

the growing use of internet 

based news and story ex-

change. It was named in The 

Helium Report’s (now Halo-

gen Guides) best yacht blogs 

list, received third place in 

the Original Online Content 

Category for BWI’s annual 

awards in 2009, and is the 

go-to yachting source for 

Reuters, CNBC, 

Forbes.com, The Wall Street 

Journal, Vanity Fair, The Sun-

day Times, CNN.com, and 

others. One story per week 

is syndicated by Superyacht 

Business magazine in its e-

newsletter. In 2010, the full 

daily Megayacht News feed 

was also syndicated by 

YachtWorld. com and 

Boats.com.  

 

Kenton Smith Adds 

Legendary Marine 
Wanda Kenton Smith of 

Kenton Smith Marketing will 

head up strategic dealership 

marketing efforts for Legen-

dary Marine. She will serve 

as both agency of record 

and the dealership’s official 

in-house director of market-

ing, overseeing marine mar-

keting for four dealership 

locations in Destin, Panama 

City and Ft. Walton Beach, 

FL, as well as Gulf Shores, 

AL. Contact Kenton Smith 

at wanda@kentonsmith 

marketing.com.  

 

Two Members Serve 

BoatUS Issue Council 
BoatUS has made new ap-

pointments to its National 

Advisory Council including 

Bob Adriance, editor of 

Seaworthy magazine. He 

joins Dean Travis Clarke, 

executive editor, Sport Fish-

ing and Marlin magazines 

who continues service. Both 

are BWI members. 

    The current 13-member 

Council was created over 

30 years ago to advise and 

guide the over half-million-

member association on fed-

eral and state issues critical 

to recreational boaters. 

Throughout the years it has 

debated policy topics rang-

ing from unfair fees and 

taxes to today's hot-button 

issues such as the increasing 

levels of ethanol in gasoline, 

mandatory life jacket wear, 

marine protected areas and 

homeland security.  

 

DeMartini Gains 

Performance Account 
Marilyn DeMartini’s PR 

Power has been preparing 

to promote a new client, 

Ditec USA, at the Miami 

Boat Show. She discovered 

the company when she pur-

chased an Audi and wanted 

protection for the light col-

ored car and convertible 

top. After experiencing 

what she calls "The Ditec 

Difference" -- a finish that 

makes dirt, dust and con-

taminants a non-issue for 

'clean freak' vehicle and 

vessel owners -- she sought 

the company as a client for 

the marine industry.  

    DeMartini booked the 

deal in early January at the 

Palm Beach International 

Speedway where, “It was 

really fun to drive my car 

around the road course at 

the raceway!" Contact her 

at md@prpower.biz. 

Active & Associate Member News 
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NMMA Adjusts Crew 

As Ben Wold Retires 
Ben Wold, executive vice 

president for NMMA, retired 

in mid-May from his role with 

the association where he 

served 41 years and oversaw 

boat and sport 

shows. Wold 

started his career 

in the industry 

working on the 

industry’s main 

trade show, IM-

TEC, and suc-

ceeded Frank Scal-

pone as head of all 

NMMA shows. Said 

NMMA president 

Thom Dammrich, 

“Ben has not only 

shaped our shows but has 

shaped the culture within 

NMMA, helping to create a 

bright, talented and passion-

ate team poised to do great 

things for the industry.” As 

Wold departs, Jennifer 

Thompson rises to senior 

vice president of Boat and 

Sport Shows.  

   In another personnel ac-

tion, NMMA created a new 

public affairs and government 

communications initiative to 

bolster lobbying efforts and 

visibility among influencers 

and decision makers. This 

effort is being led by Ellen 

Hopkins Bradley who has 

been promoted to senior 

vice president and chief com-

munications officer. She will 

continue to oversee commu-

nications and publicity for 

Statistics and Research and 

Association Marketing de-

partments. For details on 

other executive changes, see 

www.nmma.org/press/

article/21967.  

Groene Reviews  

Featurewell Website 
Featurewell is a syndicate 

that offers first, second, re-

gional or foreign rights 

(depending on where stories 

originally appeared). BWI 

member freelancer and edi-

tor Janet Groene has a num-

ber of service and how-to 

boat features available there. 

She offers that boaing writ-

ers can apply to post their 

own articles and, while not 

all are accepted, the commis-

sion is modest and the op-

erator reliable. Go to 

www.featurewell.com, click 

on “Writers,” then “G” and 

select Groene to see her 

articles. Others can apply to 

post their own work. Con-

tact Groene at janetgroene 

@yahoo.com.  

 

Home Port Adds Two 
Home Port Global has signed 

the manufacturers of Quan-

tum Paint and VersaChock to 

provide both companies with 

product marketing & PR ser-

vices. Quantum products 

include topcoat paint, varnish 

and related reducers, clean-

ers and additives. Versa-

Chock makes removable 

chocks to secure cargo on 

deck. More information at 

www.homeportmarine.com/. 

 

Fishing Gains Seen  

For Second Year 
The Recreational Boating & 

Fishing Foundation reports 

participation in fishing has 

increased for two years in a 

row measured by the soon-

to-be released Outdoor 

Foundation Outdoor Recrea-

tion Participation Report. 

Highlights: 

- Fishing participation rose 

4% to 49.1 million total par-

ticipants in 2017 

- Fishing license sales in-

creased 1.3%, 

up 4.3% over 

the last 10 years 

- Youth partici-

pation at 11.6 

million (ages 6-

17) up 5.4% 

- Female partici-

pation increased 

3.1% to 17.1 

million partici-

pants 

- First-timers at 

3 million up 21% 

from 2.5 million 

in 2016 

- Hispanic participation up 

11% to 4.2 million. 

    To communicate with 

participants, media can 

utilize RBFF’s research, 

marketing and event plan-

ning materials found here: 

www.takeme fishing.org/

corporate/resource-

center/.  

 

Martin Flory Gains  

New Accounts 
To support its expansion into 

the North American recrea-

tional and commercial marine 

and RV markets, Glomex has 

hired Martin Flory Group. 

The PR firm will promote the 

company's antenna line and 

communicate its corporate 

news. SeaSucker, designer, 

manufacturer, wholesaler and 

retailer of vacuum-mounted 

marine accessories, has hired 

the firm to promote its prod-

ucts and corporate news. 

Details at www.martin 

flory.com.  

Member News 
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           Wold RBFF’s campaign “60 in 

60” launched in 2017 to 

grow participation to 60 

million anglers in 60 

months is credited with 

positive results. For de-

tails, go to www.take 

mefishing.org/60in60/.  
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ductible check in any amount 

to: BWI Scholarship Fund, 

4599 Deep River Place, 

 Jacksonville, FL  32224. 

Thank You! 

 

July Dates for  

NMEA Training 
NMEA Marine Electronics 

Installer Training is scheduled 

for Sarasota, FL in July. The 

23rd is Basic Marine Electron-

ics; 24th, Basic NMEA2000® 

Network; 25th, Advanced 

NMEA2000® Network; and 

26th, Advanced Marine Elec-

tronics. Registration costs and 

details from Cindy Love, 

410/975-9425, 

clove@nmea.org. 

ICAST Opens July 10 
The International Convention 

of Allied Sportfishing Trades 

(ICAST) is being held July 10 – 

13 in the North/South Con-

course at the Orange County 

Convention Center in Or-

lando, FL is a trade event for 

innovations in fishing gear, 

accessories and apparel. 

NMMA's Marine Accessories 

Pavilion is a new feature 

showcasing marine aftermar-

ket accessories and compo-

nents. Media-editorial badges 

are complimentary and re-

quired for professional writ-

ers. Registration details can be 

found at www.icastfishing.org/

media/obtaining-media-

credentials/. Contact Mary 

Jane Williamson, mjwilliam-

son@asafishing.org. 

 

Long Range Planner 
February 14 is Valentine’s Day 

in America, the day everyone 

gives something nice to some-

one they love. On that day at 

BWI’s annual meeting in Mi-

ami in 2019, the plan includes 

awarding the first scholarship 

to an undergraduate college 

student pursuing a career in 

boating media: writing, pho-

tography, video, broadcasting, 

film or art. To do that, mem-

ber participation is needed. 

Consider sending a tax de 
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The BWI Journal is produced by and for members of Boating Writers Interna-

tional, 108 Ninth Street, Wilmette, IL  60091. (847) 736-4142. www.bwi.org.  

 

Send items to be considered for publication to Greg Proteau, info@bwi.org. All 

information contained herein is meant for the use of members, is in their best 

interest, and appears in as true and accurate a form as possible.  

 

Membership in BWI is open to anyone involved in the recreational boating indus-

try. Active members are generally writers, editors, photographers and broad-

casters. Associate members are generally P.R. or communications firms. Sup-

porting members are usually manufacturers or marine organizations. 

 

NOAA Highlights  

Marine Sanctuaries 
BoatUS is helping spread the 

word on the diversity of the 

National Marine Sanctuary 

System which protects many 

of the country’s natural and 

cultural marine resources. 

NOAA's Office of National 

Marine Sanctuaries fourth 

national “Get Into Your Sanc-

tuary” celebration has been 

staging events that continue 

through early August high-

lighting sites along both 

Coasts, Gulf, Great Lakes, 

Hawaii and American Samoa. 

Find information at www. 

sanctuaries.noaa.gov/visit/

giys.html. 
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