
 

Scholarship Update 

 

Robert Beringer has been 

dotting the I's and cross-

ing the T's to make the 

BWI Writer Scholarship 

a reality. It's been ap-

proved by the IRS, mean-

ing donations will be a 

tax deductible for those 

who make them. Ben 

Ellison, creator of 

panbo.com, has already 

offered $1,000 to get the 

ball rolling and we also 

have a four-figure com-

mitment from Suzuki. 

We will have a link to 

PayPal soon but right now you 

can stroke a check payable to 

the "BWI Scholarship Fund" 

and send it to Robert Beringer 

at 4599 Deep River Place, 

Jacksonville, FL 32224.  

   Most of us in this industry 

have had some help along the 

way and we think it's really 

important to help the next 

generation of boating writers. 

Make sure to contact us if you 

know a budding writer who 

could use some help funding 

their education. 

    You can reach me at boat 

scribe@comcast.net.  

  

Alan Jones 

BWI President 
 

During the annual BWI 

meeting in Miami a few 

months ago — just as Di-

rector Charlie Levine and I 

were in the process of dis-

tributing more than $4,000 

worth of merchandise gen-

erously donated to us by 

our supporting members — 

I got a text message from 

Neal Wheaton from Ya-

maha saying she had some 

high-end Bluetooth stereo 

earbuds to add to our first 

annual prize giveaway and 

listed the value at $40.  

   We gave away a certifi-

cate for one set and I didn't 

think any more about it 

until I got another message 

after the meeting ended, cryp-

tically saying, "$4,000." Later 

on, I found out what she 

meant: she had 100 of them to 

give to us! I Googled them 

and found they're $40 if you 

buy 100, so that means the 

retail price is more likely $60-

70 apiece. 

   About a third of our mem-

bers attend the Miami Interna-

tional Boat Show so we'd like 

to spread the wealth to in-

clude those who regrettably 

weren't able to join us. So 

we're making most of these 

awesome-sounding earbuds 

“that feature crisp highs and 

satisfyingly deep bass,” avail-

able to the first 70 who email 

me at boatscribe@comcast. 

net. All we're going to ask of 

you is help defray the cost of 

shipping by sending me $5 on 

PayPal.com. Just click on 

"send money" then enter my 

email address, the amount and 

then click "continue." Make 

sure you click the "Sending to 

a friend" tab or else we get 

charged a fee and in the notes 

include your mailing address.  

   These earbuds are fantastic 

for wirelessly listening to the 

tunes you have stored on 

your phone when you're 

working out, riding on an air-

plane or working on your 

next BWI writing contest 

masterpiece. Thanks again, 

Yamaha! 
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Several times a year we send 

our partners a free marketing 

intelligence report. Our filing 

from the recent Consumer 

Electronics Show in Las Ve-

gas attended by 140,000 peo-

ple focused on the prolifera-

tion of “pads” coming to 

market and how phones and 

TVs as information-providing 

devices keep evolving. I 

thought BWI members 

would be interested in the 

trends and commentary 

about them we picked up.    

    After four days of elbow-

ing through crowds of con-

sumer electronics gour-

mands, I feel like taking two 

tablets for indigestion 

brought on by too many tab-

lets that all look like an iPad. 

Now I’m also really confused 

about which smart phone to 

buy – although Verizon is 

introducing the iPhone for 

CDMA, while Motorola’s 

Atrix handset and laptop 

dock is likely to score big 

along with Droid Bionic.  

    For business – and those 

who serve and/or write for 

them – the messages are 

clear: say goodbye to the era 

of the personal PC and wel-

come to the age of mobile 

computing. 

    More than 70 tablet-like 

devices were shown at CES. 

Most will never make it to 

market, thankfully, but sev-

eral stand out. Motorola 

Xoom won Best of Show. 

Running on Android Honey-

comb, due out in the first 

quarter of this year, the 10-

inch screen format sports a 

dual-core, 4G-compatiable 

network (Verizon’s) and in-

cludes HDMI out, and front 

and back facing cameras. Mo-

torola will offer this to other 

carriers as well. 

    Close seconds go to the 

Dell Streak for a nifty lap-

top-like computer with a 

screen that pirouettes and 

becomes a tablet. Other 

notables, Blackberry’s tablet 

for business enterprise and 

security, Samsung Galaxy, 

already established as the 

number two player in the 

market and, in the lower 

price category, Coby Kyros. 

See pictures and videos at 

www.ces.cnet.com/ces-

tablets-ebooks. 

    Bottom line, the Android 

platform from Google, with 

its growing App store, 

which powers all of these 

tablets, is the real winner. 

    With presentations from 

22 CEO’s of major compa-

nies this was an orgy for 

analysts who follow trends 

that drive consumer behav-

ior and loyalty. Verizon 

CEO Ivan Seidenberg, in his 

CES Keynote address, pre-

sented these nuggets:  

 

Your interaction with cus-

tomers must be seamless 

across device platforms as 

customers shed traditional 

business hours and geo-

graphic handcuffs in this 

“always on” world.  

There are two billion 

unique Internet users in the 

world. This connected 

planet seeks personalized 

experiences, partnerships 

and collaboration like 

never before.  

Broadband is now in 85 

million households and the 

speeds for downloads are 

so fast that the average 

length movie can be trans-

ferred in under four min-

utes. For business this sug-

gests that video-to-video in 

real time with no latency 

opens up savings in travel 

budgets and business-to-

consumer help centers on 

a much more personalized 

basis.  

 

    The 4G LTE network by 

Verizon is already on in one 

third of the country – pri-

marily the largest cities with 

a nationwide build out due 

in 18 months. All of the 

mobile phone execs in at-

tendance are clamoring for 

content relationships as this 

shift begins to Internet con-

nected TV. Sony, for exam-

ple, introduced 26 new 

models at CES, 16 of them 

with built-in Internet. While 

no one company stole the 

show with an easy to use 

set box that lets you create 

your own TV guide, clearly 

the technology is there. 

    As you can imagine, after 

four days of walking and 

seeing 2700 booths, we 

gathered an impressive 

stack of literature on new 

products and social trends. 

Got questions or want to 

brainstorm? Just call. 
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BWI Annual Election Results 

Alan Wendt  has been an 

active member of BWI for 

nearly two decades, is a 

current Director, and has 

served as writing contest 

judge and Innovations 

Awards judge. He is the 

editorial director for Ma-

rine CEO magazine and 

publisher of two custom 

lifestyle boating publica-

tions. Contact him at 

Alan@wendtproductions.

com.  

Motorola Xoom 
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   Priorities of the recrea-

tional fishing and boating 

community were identified 

and presented to federal pol-

icy makers by the Commis-

sion on Saltwater Recrea-

tional Fisheries Management. 

The Commission released “A 

Vision for Managing America’s 

Saltwater Recreational Fisher-

ies,” which included six key 

policy changes to expand 

saltwater recreational fish-

ing’s social, economic and 

conservation benefits. Many 

recommendations of the 

Commission are addressed 

by the new legislation. For 

background details, go to 

http://www.sportfishingpolicy. 

com/media-room/modern-

fish-act-takes-major-step-

toward-becoming-law/.  

   Both houses must pass the 

Modern Fish Act in order for 

it to move on to the Presi-

dent's desk for his signature. 

A current Boating United 

alert is asking those with an 

interest to take action by 

sending electronic messages 

through this link: https://

www.votervoice.net/NMMA/

Campaigns/58554/Respond.  

Support Needed For Fed Fish Bill 
Legislation dubbed the Modern 

Fish Act is now being consid-

ered in both the U.S. House of 

Representatives and Senate. It 

calls for important updates to 

the oversight of federal fisher-

ies, including adding enhance-

ments for fishery managers, 

improving data collection tech-

niques, and examining some 

decades-old fishery allocations.  

   The Act has received biparti-

san support from 12 cospon-

sors representing coastal and 

non-coastal states. A coalition 

of organizations representing 

the saltwater recreational fish-

ing and boating community has 

endorsed the Act and high-

lighted the importance of up-

dating the nation’s fisheries 

management system to more 

accurately distinguish between 

recreational and commercial 

fishing. 

about the industry’s economic 

impact, the coalition’s mem-

bership and the latest outdoor 

recreation news from across 

the country. 

   ORR members met with 

Interior Secretary Ryan Zinke 

to discuss the role of the de-

partment’s new Outdoor Rec-

reation Advisory Committee, 

which will facilitate public-

private partnerships that im-

prove public lands and waters. 

Discussions with the secretary 

also included ways that the 

Interior Department, which 

manages more than 25 percent 

of the American landscape, can 

elevate outdoor recreation as 

a federal priority. 

    “It is a landmark day for the 

outdoor recreation industry in 

the United States,” said Thom 

Dammrich, president of 

NMMA who is serving as ORR 

chair. “From boating and fish-

ing to camping and hiking, we 

are united in working toward a 

shared goal of making outdoor 

recreation a national priority.” 

   Cited was the Department 

of Commerce’s recent Bureau 

of Economic Analysis (BEA) 

report that found the outdoor 

recreation industry’s annual 

gross output to be $673 bil-

lion. Outdoor recreation 

makes up 2 percent of the U.S. 

GDP, increasing an average of 

4.4 percent since 2012, great-

er than the 3.6 percent aver-

age increase in overall GDP. 

New Outdoor Group Has Boat Focus 
Congressional and administra-

tion officials joined recreation 

industry members in mid-April 

to mark the formal launch of a 

coalition of outdoor trade 

associations, the Outdoor Rec-

reation Roundtable (ORR). 

Participants include NMMA 

and BoatUS. 

The new 

group out-

lined its pri-

orities including publicizing the 

value of the outdoor recrea-

tion economy and ensuring 

public lands and waters remain 

accessible to enthusiasts. 

   The launch also included un-

veiling of a new website, www. 

RecreationRoundtable.org, 

which will serve as a resource 
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Byrne Enhances 

MegaYacht News Site 
Diane Byrne’s MegaYacht 

News, the independent 

website devoted to luxury 

yachts, has a new look and a 

new URL. Re-launched to 

provide a contemporary, 

dynamic design, waterfall 

menus on every page make 

it easier to access both cur-

rent and archival content, 

grouped under intuitive 

categories like ‘Yachts’, 

‘Builders’, ‘People’, and 

‘Events’. A slideshow di-

rectly beneath these menus 

on the homepage offers top 

stories of the day, with links 

leading to full articles. Its 

new URL is www.megayacht 

news.com (previously .org). 

    Bryne says her site has 

excelled in capitalizing on 

the growing use of internet 

based news and story ex-

change. It was named in The 

Helium Report’s (now Halo-

gen Guides) best yacht blogs 

list, received third place in 

the Original Online Content 

Category for BWI’s annual 

awards in 2009, and is the 

go-to yachting source for 

Reuters, CNBC, 

Forbes.com, The Wall Street 

Journal, Vanity Fair, The Sun-

day Times, CNN.com, and 

others. One story per week 

is syndicated by Superyacht 

Business magazine in its e-

newsletter. In 2010, the full 

daily Megayacht News feed 

was also syndicated by 

YachtWorld. com and 

Boats.com.  

 

Kenton Smith Adds 

Legendary Marine 
Wanda Kenton Smith of 

Kenton Smith Marketing will 

head up strategic dealership 

marketing efforts for Legen-

dary Marine. She will serve 

as both agency of record 

and the dealership’s official 

in-house director of market-

ing, overseeing marine mar-

keting for four dealership 

locations in Destin, Panama 

City and Ft. Walton Beach, 

FL, as well as Gulf Shores, 

AL. Contact Kenton Smith 

at wanda@kentonsmith 

marketing.com.  

 

Two Members Serve 

BoatUS Issue Council 
BoatUS has made new ap-

pointments to its National 

Advisory Council including 

Bob Adriance, editor of 

Seaworthy magazine. He 

joins Dean Travis Clarke, 

executive editor, Sport Fish-

ing and Marlin magazines 

who continues service. Both 

are BWI members. 

    The current 13-member 

Council was created over 

30 years ago to advise and 

guide the over half-million-

member association on fed-

eral and state issues critical 

to recreational boaters. 

Throughout the years it has 

debated policy topics rang-

ing from unfair fees and 

taxes to today's hot-button 

issues such as the increasing 

levels of ethanol in gasoline, 

mandatory life jacket wear, 

marine protected areas and 

homeland security.  

 

DeMartini Gains 

Performance Account 
Marilyn DeMartini’s PR 

Power has been preparing 

to promote a new client, 

Ditec USA, at the Miami 

Boat Show. She discovered 

the company when she pur-

chased an Audi and wanted 

protection for the light col-

ored car and convertible 

top. After experiencing 

what she calls "The Ditec 

Difference" -- a finish that 

makes dirt, dust and con-

taminants a non-issue for 

'clean freak' vehicle and 

vessel owners -- she sought 

the company as a client for 

the marine industry.  

    DeMartini booked the 

deal in early January at the 

Palm Beach International 

Speedway where, “It was 

really fun to drive my car 

around the road course at 

the raceway!" Contact her 

at md@prpower.biz. 

Active & Associate Member News 
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Clarke’s New Book 

Sells Out First Run 
Longtime BWI member and 

maritime writer Wendy Mit-

man Clarke reports that her 

first novel, Still Water Bending, 

published last 

fall has sold 

out its first 

printing. Based 

on the Chesa-

peake Bay, the 

novel tells the 

story of a 

third-gener-

ation water-

man and his 

estranged 

daughter who 

swore she 

would never return to her 

family home. But when the 

father suffers a stroke she is 

called back and the two learn 

to navigate their relationship 

on new terms. Reviewers 

have called it "a courageous 

piece of work," a story “with 

authenticity and sensitivity 

how people and communities 

adapt to the turbulence of 

life,” and told with “prose 

flow[ing] like a swift running 

tide." Clarke has presented 

on it at various venues and 

on area radio stations. More 

at www. wendymitman-

clarke.com. 

 

ZF Has Record Year, 

Will Increase R&D 
ZF Friedrichshafen AG ended 

fiscal year 2017 with record 

sales of €36.4 billion, which 

adjusted for exchange rate 

effects and M&A activities 

represented organic growth 

of six percent. In 2017, the 

firm spent €2.2 billion on 

research and development, 

an increase of almost 15 per-

cent compared to 2016. This 

year, R&D will be raised 

again to advance electric 

drives and the hybridization 

of transmission technology as 

well as vehicle safety systems 

and automated driving. ZF is 

also constructing two new 

plants for the production of 

electric drive components, 

among other products. Con-

tact Martin Meissner, Mar-

tin.Meissner@ zf.com.  

 

Martin Flory Reps 

Maker of Anodes 
To increase consumer 

awareness and its market 

share, Performance Metals 

Products has hired Martin 

Flory Group. The PR firm will 

promote its line of sacrificial 

anodes throughout North 

America. The anode manu-

facturer uses Navalloy, an 

alloy said to be equally effec-

tive in fresh and salt water, 

lasting 30 percent longer than 

zinc and featuring an Indica-

tor that alerts when enough 

material has corroded away. 

Contact Kelly Flory, 

news@martinflory.com. 

 

West Marine at 50, 

Giving $120K in Gifts 
West Marine announced that 

it is commemorating the 

company’s 50th anniversary 

with a special promotion that 

was held April 21: every 

company location (nearly 250 

in the U.S. and Puerto Rico) 

gave the first 50 customers a 

mystery gift card valued from 

$5-100. Founded by sailor 

Randy Repass in 1968, he 

originally started the business 

by selling rope out of his ga-
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rage. The totals of gift cards 

are expected to reach nearly 

$120,000. Says Doug Robin-

son, CEO, “We know that 

many of our customers are 

experiencing a longer than 

usual winter and are eager to 

spend time on the water.” 

Contact Margo Donohue, 

margodono@gmail.com.  

 

ABYC Expanding  

Marine Tech Program 
The American Boat and 

Yacht Council is expanding 

its efforts to address a grow-

ing workforce shortage of 

marine service technicians. 

The organization noted three 

schools have adopted the 

new marine tech curriculum 

it developed and at least a 

dozen more are interested in 

it, it was reported in Sound-

ings Trade Only Today. The 

marine service technology 

program debuted last De-

cember to help secondary 

schools launch a standards-

based curriculum with an 

inland or coastal focus. Two 

schools in Maine and a voca-

tional school in New Jersey 

have implemented the pro-

gram. The program includes 

curriculums, tests, and study 

guides to simplify setting up 

marine service classes. Con-

tact Shannon Aronson,  

saronson@abycinc.org.  
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nars, offers women opportu-

nity to learn or hone sailing 

skills, network with other 

women sailors and gain the 

confidence necessary to be-

come a valuable crew mem-

ber or knowledgeable skipper. 

Details at www.women sail-

ing.org/events-education/

womens-sailing-conference/. 

 

NMEA Plans Florida 

Installer Courses 
NMEA Installer Training is 

scheduled for Fort Lauder-

Last Call for  

DC Boating Congress 
The American Boating Con-

gress on Capitol Hill May 9-

11, will formulate public policy 

and present a unified front on 

issues that impact marine busi-

nesses. Meet with elected 

officials, hear from a host of 

influential speakers, take part 

in a series of new workshops 

and seminars, and attend Hill 

visits to meet with key policy 

makers. Details at http://www. 

nmma.org/government/abc.  

 

Mother’s Day Fishing   
Ladies, Let's Go Fishing hosts 

a Palm Beach County surf 

fishing clinic on the beach on 

May 12 in Juno Beach, FL. The 

event is held to celebrate 

Mother’s Day weekend to 

encourage mothers and 

daughters to fish together. 

Information, www.ladieslets 

gofishing.com, contact 

info@ladiesletsgofishing.com. 

 

Women’s Sailing  

Conference In June 
The National Women’s Sailing 

Association (NWSA) holds its 

Annual Sailing Conference, 

June 2 in Marblehead, MA. 

The event, which features 

hands-on land- and water-

based workshops and semi-
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dale. FL June 5 to 8.  June 5th 

is Basic Marine Electronics 

Installer (MEI); June 6th, Basic 

NMEA2000® Network In-

staller; June 7th, Advanced 

Marine Electronics Installer 

(AMEI); and June 8th, Ad-

vanced NMEA2000® Net-

work Installer. All courses 

run from 8:00 a.m. until 5:00 

p.m. with lunch and an exam 

at the end of each session. 

Visit www.nmea.org to regis-

ter; contact Cindy Love 

clove@nmea.org. 
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Davis Instruments, John Hansen, Marketing Associate, 

 Hayward,CA 
 

Glomex Marine Antennas, Chris Catoe, Sales Director,  

Brooklyn, NY 
 

Hubbell Marine Electrical Products, Joe DiMaria, 

 Drector - Marine Marketing & Sales, Shelton, CT 
 

Iosso Products, Marianne Iosso, Vice President, 

 Elk Grove Village, IL 
 

Performance Metals Products, Martin Wigg, President,  

Cambridge, MD 
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