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“Every day is
Memorial Day”
is the phrase
you may have
heard over the
holiday weekend spoken by
the spouse of a
fallen or
wounded service member or
first responder.
Or perhaps it
was voiced somewhere by a
reporter filing a story about a
veteran, police officer, fireman, EMT, etc. in national or
local news coverage or in cyberspace. It reminds that
many who have served – and
their families and caregivers –
live with the memories or the
day-to-day results of actions
undertaken to protect others.
For them, it isn’t a finite time
for reflection and appreciation, rather it is every day.
The boating business, like a
number of others, endeavors
to thank current and former
military members and others
for their service, often extending the recognition to
their families. Many offer discounts or help in purchasing
boating products or services.
Some focus on hiring vets.
Others provide on-water
boating or fishing excursions
intended to transport the participants away from on-shore
concerns or routines. Product

donations are the route for
suppliers who want to help
others build boats for these
purposes. All good.
And there are myriad other
good works, maybe one-time
responses, undertaken in
boating. Boats and motors
loaned during floods, auctions
with funds earmarked for
community support, fishing
tournaments with proceeds
to benefit medical research,
programs to teach the disabled water skills, fundraisers
for college tuition for kids
losing a parent, waterway
cleanups. The list goes on.
Boating writers and their
publications have gotten involved in the recognition and
organizational efforts. Sometimes it’s spreading the word
that a particular offering or
benefit is available. There are
stories profiling current boaters and anglers who assist the
programs, companies involved, the goals and results.

There are also
profiles of courage of veterans
now in the industry, a few of
which have featured BWI members. And, by the
way, for all BWI
members who
have “been
there,” thank you
for your service!
Part of the reason for these
comments begs the question
of could we do more, or establish some form of clearing
house to identify the programs
available – and perhaps encourage others to get involved
or add new ones? BWI may
not have the funds to help
with any of the many worthwhile military service or civilian programs aimed at making
life better for those in need.
But, collectively we have the
resources to get the word out,
particularly in the boating
arena.
With Memorial Day fresh in
memory, perhaps this should
be an organization goal for us.
I’d appreciate hearing your
thoughts on the subject.
You can reach me at Alan@
wendtproductions.com.

Alan Wendt
BWI President
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BWI Annual
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Results
The U.S. Coast Guard rerecreational vessels. Property drowned; of those drowning
Several times a year we send
carriers as well.
gests that video-to-video in
cently reported its 2014 Recdamage totaled approximately victims, 84 percent were not
our partners a free marketing
Close seconds go to the
real time with no latency
reational Boating Statistics,
$39 million.
wearing a life jacket. Where
intelligence report. Our filing
Dell Streak for a nifty lapopens up savings in travel
revealing boating fatalities last
"We thank our partners for boating instruction was
from the recent Consumer
top-like computer with a
budgets and business-toyear totaled 610, the secondtheir work in boating safety,
known, 77 percent of deaths
Electronics Show in Las Vescreen that pirouettes and
consumer help centers on
lowest number of yearly
particularly for the Wear It!
occurred on vessels where
gas attended by 140,000 peobecomes a tablet. Other
a much more personalized
boating fatalities on record.
and other key outreach initia- the operator had not reple focused on the proliferanotables, Blackberry’s tablet
basis.
From 2013 to 2014, deaths
tives promoting life jacket
ceived boating safety instruction of “pads” coming to
for business enterprise and
increased from 560 to 610, an use, boating education efforts, tions. The most common
market and how phones and
security, Samsung Galaxy,
The 4G LTE network by
8.9 percent inand Operation Dry Water
types of vessels involved in
TVs as information-providing
already established as the
Verizon is already on in one
crease, injuries
activities. Together, we focus
reported accidents were
devices keep evolving. I
number two player in the
third of the country – priincreased from
on the important role of life
open motorboats, personal
thought BWI members
market and, in the lower
marily the largest cities with
2,620 to 2,678, a
jacket use, navigational
watercraft and cabin motorwould be interested in the
price category, Coby Kyros.
a nationwide build out due
2.2 percent inknowledge and safe, sober
boats. The vessel types with
trends and commentary
See pictures and videos at
in 18 months. All of the
crease and the total boating to prevent accidents," the highest number of fataliabout them we picked up.
www.ces.cnet.com/cesmobile phone execs in atnumber of accisaid Captain Jon Burton, dities were open motorboats,
After four days of elbowtablets-ebooks.
tendance are clamoring for
dents increased
rector of inspections and
canoes and kayaks.
ing through crowds of conBottom line, the Android
content relationships as this
from 4,062 to
compliance at Coast Guard
The Coast Guard reminds
sumer electronics gourplatform from Google, with
shift begins to Internet con4,064, a 0.05 perheadquarters.
all boaters to boat responsimands, I feel like taking two
its growing App store,
nected TV. Sony, for examcent increase. Even
The publication states alcobly while on the water: wear
tablets for indigestion
which powers all of these
ple, introduced 26 new
with these inhol use was the leading cona life jacket; take a boating
brought on by too many tabtablets, is the real winner.
models at CES, 16 of them
creases as comtributing factor in fatal boatsafety course; get a free veslets that all look like an iPad.
With presentations from
with built-in Internet. While
pared to the reing accidents; it was listed as
sel safety check; and avoid
Now I’m also really confused
22 CEO’s of major compano one company stole the
Motorola Xoom
cord low year of
the leading factor in 21 peralcohol or other impairing
about which smart phone to
nies this was an orgy for
show with an easy to use
2013, 2012 to 2014 cent of the deaths. Operator
substance consumption.
buy – although Verizon is
analysts who follow trends
set box that lets you create
collectively set reinattention, improper lookTo view the 2014 Recreaintroducing the iPhone for
that drive consumer behavyour own TV guide, clearly
cord lows for acciout, operator inexperience,
tional Boating Statistics, go to
CDMA, while Motorola’s
ior and loyalty. Verizon
the technology is there.
dents, deaths and injuries.
excessive speed and alcohol
http://uscgboating.org/library/
Atrix handset and laptop
CEO Ivan Seidenberg, in his
As you can imagine, after
The fatality rate of 5.2
use ranked as the top five
accident-statistics/
dock is likely to score big
CES Keynote address, prefour days of walking and
deaths per 100,000 registered primary contributing factors
Recreational-Boatingalong with Droid Bionic.
sented these nuggets:
seeing 2700 booths, we
recreational vessels reflected
in accidents.
Statistics-2014.pdf. For more
For business – and those
gathered an impressive
a 10.6 percent increase from
Where the cause of death
information on boating rewho serve and/or write for
stack of literature on new
Your
interaction
with
custhe previous year's rate of 4.7 was known, 78 percent of
sponsibly, visit
them – the messages are
products and social trends.
tomers
must
be
seamless
deaths per 100,000 registered fatal boating accident victims
www.uscgboating.org.
clear: say goodbye to the era
Got questions or want to
across device platforms as
of the personal PC and welbrainstorm? Just call.
customers shed traditional
Coast
Safetyhours
Appand geocome toGuard
the age Unveils
of mobile Mobile
business
computing.
graphic
handcuffs
Safe boating
needs
are saidintothis
be addressed in a new mobile applicaMore
than
70
tablet-like
“always
on”
world.
Alan Wendt has been an
tion from the U.S. Coast
Guard.
devices were shown at CES.
There
areapp
two
billion state boating information; a safety
active member of BWI for
Features
of the
include:
Most
will
never
make
it
to
unique
Internet
in the
nearly two decades, is a
equipment checklist; freeusers
boating
safety check requests; navigation
market,
thankfully,
but
sevworld.
This
connected
current Director, and has
rules; float plans; and calling features to report pollution or suspieral stand out. Motorola
planetWhen
seeks location
personalized
served as writing contest
cious activity.
services are enabled, users can receive
Xoom
won
Best
of
Show.
experiences,
partnerships
judge and Innovations
weather reports, report
the location of hazards on the water, and
Running on Android Honeyand collaboration
likecommand center through an Emergency
Awards judge. He is the
call the closest
Coast Guard
comb, due out in the first
never
before.
editorial director for MaAssistance button.
quarter of this year, the 10Broadband
is now
in 85 to replace a boater's marine
rine CEO magazine and
The mobile
app was
not designed
inch screen format sports a
million
households
the strongly recommends all boaters
publisher of two custom
VHF radio, which the Coastand
Guard
dual-core, 4G-compatiable
speeds
forvessels.
downloads
are was mainly designed to provide
lifestyle boating publicahave aboard
their
The app
network (Verizon’s) and infast that
the average
tions. Contact him at
additionalsoboating
safety
resources for mobile device users.
cludes
HDMI
out,
and
front
length
movie
be are
transAlan@wendtproductions.
Details and downloadcan
links
available at www.uscg.mil/mobile/.
and back facing cameras. Moferred in under four mincom.
torola will offer this to other
utes. For business this sug-

February
May 2015
2011

Page 3

Supporting
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News News
Active & Associate
ACR Electronics
Adds Ocean Signal

ACR Electronics, Inc. has
acquired Ocean Signal, Ltd.
The companies plan to combine their electronic engineering teams to develop the
next generation of survival
products for the maritime,
terrestrial, military, and aviation markets. Together they
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Writer’s Resources
NMEA 2000 Update

The NMEA 2000® Standards
Committee has updated and
improved the internationally
accepted network standard.
Edition 3.10 adds 19 new Network Messages including 12
for Audio/Entertainment and 3
for AIS such as Man Overboard, Heave, Watermaker,
Heartbeat and user-defined
alerts. Other changes include
consolidation of certification
levels, enhancements to application notes and new testing
documents. Contact Mark
Reedenauer, reedenauer@
nmea.org.

New Online Course
Preps for Hurricanes

With hurricane season starting June 1, a new online
course will help prepare for
approaching storms.
“Hurricane Preparation for
Boaters,” available from the
BoatUS Foundation for Boating Safety and Clean Water
and the United States Power
Squadrons, can be taken from
a desktop, tablet or smartphone by going to
www.BoatUS.org/courses.
Other hurricane planning
tools at www.BoatUS.com/
hurricanes, include guides for
marinas, boatyards and clubs.

Contact Scott Croft, SCroft
@BoatUS.com.

Future Materials Area
Added at IBEX ‘15
A hands-on exhibit will be a
new feature at the 25th International BoatBuilders'
Exhibition & Conference
(IBEX) focusing on "Future
Materials.” Curated by editors from Professional BoatBuilder and CompositesWorld
magazines, this collection of
new materials, processes,
and technologies will be gathered from a wide variety of
sources including marine,
aerospace, and automotive
industries, plus some applied
academic research and development. The trade event
takes place September 15 –
17 in Louisville, KY. To obtain a press badge for IBEX,
media may register in advance by contacting Amy
Riemer, amy@riemercom
munications.com.

ABYC Consolidates
Warning Labels

The American Boat & Yacht
Council (ABYC) has released
new, consolidated boat
warning labels. The average
new boat has numerous
warning labels, the same

model may have more or
fewer labels in dissimilar locations, and with unique appearances. Research found
that the high number of labels diluted the importance
of individual warning messages and they are often removed for aesthetic reasons.
Labels can be reviewed at
www.abyc inc.org/warnings.
Contact media@ abycinc.org.

Active Members
Jessica Muffett, Writer/
Publisher, Princeville, HI
Gene Nigro, Writer/
Lecturer, Leonardo, NJ

The BWI Journal is produced by and for members of Boating Writers International, 108 Ninth Street, Wilmette, IL 60091. (847) 736-4142. www.bwi.org.
Send items to be considered for publication to Greg Proteau, info@bwi.org. All
information contained herein is meant for the use of members, is in their best
interest, and appears in as true and accurate a form as possible.
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