
There are also 

profiles of cour-
age of veterans 
now in the indus-
try, a few of 

which have fea-
tured BWI mem-
bers. And, by the 

way, for all BWI 
members who 
have “been 

there,” thank you 
for your service! 

   Part of the reason for these 

comments begs the question 
of could we do more, or es-
tablish some form of clearing 

house to identify the programs 
available – and perhaps en-
courage others to get involved 

or add new ones?  BWI may 
not have the funds to help 
with any of the many worth-

while military service or civil-
ian programs aimed at making 
life better for those in need. 

But, collectively we have the 
resources to get the word out, 
particularly in the boating 
arena. 

   With Memorial Day fresh in 
memory, perhaps this should 
be an organization goal for us. 

I’d appreciate hearing your 
thoughts on the subject. 
   You can reach me at Alan@ 

wendtproductions.com.  
  

Alan Wendt 

BWI President 

“Every day is 

Memorial Day” 
is the phrase 
you may have 
heard over the 

holiday week-
end spoken by 
the spouse of a 

fallen or 
wounded ser-
vice member or 

first responder. 
Or perhaps it 
was voiced somewhere by a 

reporter filing a story about a 
veteran, police officer, fire-
man, EMT, etc. in national or 

local news coverage or in cy-
berspace. It reminds that 
many who have served – and 

their families and caregivers – 
live with the memories or the 
day-to-day results of actions 

undertaken to protect others. 
For them, it isn’t a finite time 
for reflection and apprecia-

tion, rather it is every day. 
   The boating business, like a 
number of others, endeavors 
to thank current and former 

military members and others 
for their service, often ex-
tending the recognition to 

their families. Many offer dis-
counts or help in purchasing 
boating products or services. 

Some focus on hiring vets. 
Others provide on-water 
boating or fishing excursions 

intended to transport the par-
ticipants away from on-shore 
concerns or routines. Product 

donations are the route for 

suppliers who want to help 
others build boats for these 
purposes. All good. 

   And there are myriad other 
good works, maybe one-time 
responses, undertaken in 

boating. Boats and motors 
loaned during floods, auctions 
with funds earmarked for 

community support, fishing 
tournaments with proceeds 
to benefit medical research, 

programs to teach the dis-
abled water skills, fundraisers 
for college tuition for kids 
losing a parent, waterway 

cleanups. The list goes on. 
    Boating writers and their 
publications have gotten in-

volved in the recognition and 
organizational efforts. Some-
times it’s spreading the word 

that a particular offering or 
benefit is available. There are 
stories profiling current boat-

ers and anglers who assist the 
programs, companies in-
volved, the goals and results. 
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Several times a year we send 

our partners a free marketing 
intelligence report. Our filing 
from the recent Consumer 
Electronics Show in Las Ve-

gas attended by 140,000 peo-
ple focused on the prolifera-
tion of “pads” coming to 

market and how phones and 
TVs as information-providing 
devices keep evolving. I 

thought BWI members 
would be interested in the 
trends and commentary 

about them we picked up.    
    After four days of elbow-
ing through crowds of con-

sumer electronics gour-
mands, I feel like taking two 
tablets for indigestion 

brought on by too many tab-
lets that all look like an iPad. 
Now I’m also really confused 

about which smart phone to 
buy – although Verizon is 
introducing the iPhone for 

CDMA, while Motorola’s 
Atrix handset and laptop 
dock is likely to score big 
along with Droid Bionic.  

    For business – and those 
who serve and/or write for 
them – the messages are 

clear: say goodbye to the era 
of the personal PC and wel-
come to the age of mobile 

computing. 
    More than 70 tablet-like 
devices were shown at CES. 

Most will never make it to 
market, thankfully, but sev-
eral stand out. Motorola 

Xoom won Best of Show. 
Running on Android Honey-
comb, due out in the first 

quarter of this year, the 10-
inch screen format sports a 
dual-core, 4G-compatiable 

network (Verizon’s) and in-
cludes HDMI out, and front 
and back facing cameras. Mo-
torola will offer this to other 

carriers as well. 

    Close seconds go to the 
Dell Streak for a nifty lap-
top-like computer with a 
screen that pirouettes and 

becomes a tablet. Other 
notables, Blackberry’s tablet 
for business enterprise and 

security, Samsung Galaxy, 
already established as the 
number two player in the 

market and, in the lower 
price category, Coby Kyros. 
See pictures and videos at 

www.ces.cnet.com/ces-
tablets-ebooks. 
    Bottom line, the Android 

platform from Google, with 
its growing App store, 
which powers all of these 

tablets, is the real winner. 
    With presentations from 
22 CEO’s of major compa-

nies this was an orgy for 
analysts who follow trends 
that drive consumer behav-

ior and loyalty. Verizon 
CEO Ivan Seidenberg, in his 
CES Keynote address, pre-
sented these nuggets:  

 

Your interaction with cus-

tomers must be seamless 
across device platforms as 
customers shed traditional 

business hours and geo-
graphic handcuffs in this 
“always on” world.  

There are two billion 
unique Internet users in the 
world. This connected 

planet seeks personalized 
experiences, partnerships 
and collaboration like 

never before.  

Broadband is now in 85 
million households and the 

speeds for downloads are 
so fast that the average 
length movie can be trans-

ferred in under four min-
utes. For business this sug-

gests that video-to-video in 

real time with no latency 
opens up savings in travel 
budgets and business-to-
consumer help centers on 

a much more personalized 
basis.  

 

    The 4G LTE network by 
Verizon is already on in one 
third of the country – pri-

marily the largest cities with 
a nationwide build out due 
in 18 months. All of the 

mobile phone execs in at-
tendance are clamoring for 
content relationships as this 

shift begins to Internet con-
nected TV. Sony, for exam-
ple, introduced 26 new 

models at CES, 16 of them 
with built-in Internet. While 
no one company stole the 

show with an easy to use 
set box that lets you create 
your own TV guide, clearly 

the technology is there. 
    As you can imagine, after 
four days of walking and 
seeing 2700 booths, we 

gathered an impressive 
stack of literature on new 
products and social trends. 

Got questions or want to 
brainstorm? Just call. 
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Alan Wendt  has been an 

active member of BWI for 

nearly two decades, is a 

current Director, and has 

served as writing contest 

judge and Innovations 

Awards judge. He is the 

editorial director for Ma-

rine CEO magazine and 

publisher of two custom 

lifestyle boating publica-

tions. Contact him at 

Alan@wendtproductions.

com.  
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recreational vessels. Property 

damage totaled approximately 
$39 million. 
   "We thank our partners for 
their work in boating safety, 

particularly for the Wear It! 
and other key outreach initia-
tives promoting life jacket 

use, boating education efforts, 
and Operation Dry Water 
activities. Together, we focus 

on the important role of life 
jacket use, navigational 
knowledge and safe, sober 

boating to prevent accidents," 
said Captain Jon Burton, di-
rector of inspections and 

compliance at Coast Guard 
headquarters. 
   The publication states alco-

hol use was the leading con-
tributing factor in fatal boat-
ing accidents; it was listed as 

the leading factor in 21 per-
cent of the deaths. Operator 
inattention, improper look-

out, operator inexperience, 
excessive speed and alcohol 
use ranked as the top five 
primary contributing factors 

in accidents.  
   Where the cause of death 
was known, 78 percent of 

fatal boating accident victims 

drowned; of those drowning 

victims, 84 percent were not 
wearing a life jacket. Where 
boating instruction was 
known, 77 percent of deaths 

occurred on vessels where 
the operator had not re-
ceived boating safety instruc-

tions. The most common 
types of vessels involved in 
reported accidents were 

open motorboats, personal 
watercraft and cabin motor-
boats. The vessel types with 

the highest number of fatali-
ties were open motorboats, 
canoes and kayaks. 

   The Coast Guard reminds 
all boaters to boat responsi-
bly while on the water: wear 

a life jacket; take a boating 
safety course; get a free ves-
sel safety check; and avoid 

alcohol or other impairing 
substance consumption.  
   To view the 2014 Recrea-

tional Boating Statistics, go to  
http://uscgboating.org/library/
accident-statistics/
Recreational-Boating-

Statistics-2014.pdf. For more 
information on boating re-
sponsibly, visit 

www.uscgboating.org. 

Statistics Show Boat Safety Trends 
The U.S. Coast Guard re-

cently reported its 2014 Rec-
reational Boating Statistics, 
revealing boating fatalities last 
year totaled 610, the second-

lowest number of yearly 
boating fatalities on record.  
   From 2013 to 2014, deaths 

increased from 560 to 610, an 
8.9 percent in-
crease, injuries 

increased from 
2,620 to 2,678, a 
2.2 percent in-

crease and the total 
number of acci-
dents increased 

from 4,062 to 
4,064, a 0.05 per-
cent increase. Even 

with these in-
creases as com-
pared to the re-

cord low year of 
2013, 2012 to 2014 
collectively set re-

cord lows for acci-
dents, deaths and injuries. 
   The fatality rate of 5.2 
deaths per 100,000 registered 

recreational vessels reflected 
a 10.6 percent increase from 
the previous year's rate of 4.7 

deaths per 100,000 registered 

Coast Guard Unveils Mobile Safety App 
 

Safe boating needs are said to be addressed in a new mobile applica-
tion from the U.S. Coast Guard.  

   Features of the app include: state boating information; a safety 
equipment checklist; free boating safety check requests; navigation 
rules; float plans; and calling features to report pollution or suspi-

cious activity. When location services are enabled, users can receive 
weather reports, report the location of hazards on the water, and 
call the closest Coast Guard command center through an Emergency 

Assistance button. 
   The mobile app was not designed to replace a boater's marine 
VHF radio, which the Coast Guard strongly recommends all boaters 

have aboard their vessels. The app was mainly designed to provide 
additional boating safety resources for mobile device users. 
  Details and download links are available at www.uscg.mil/mobile/. 
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Byrne Enhances 

MegaYacht News Site 
Diane Byrne’s MegaYacht 
News, the independent 
website devoted to luxury 

yachts, has a new look and a 
new URL. Re-launched to 
provide a contemporary, 

dynamic design, waterfall 
menus on every page make 
it easier to access both cur-

rent and archival content, 
grouped under intuitive 
categories like ‘Yachts’, 

‘Builders’, ‘People’, and 
‘Events’. A slideshow di-
rectly beneath these menus 

on the homepage offers top 
stories of the day, with links 
leading to full articles. Its 

new URL is www.megayacht 
news.com (previously .org). 
    Bryne says her site has 

excelled in capitalizing on 
the growing use of internet 
based news and story ex-
change. It was named in The 

Helium Report’s (now Halo-
gen Guides) best yacht blogs 
list, received third place in 

the Original Online Content 
Category for BWI’s annual 
awards in 2009, and is the 

go-to yachting source for 
Reuters, CNBC, 
Forbes.com, The Wall Street 

Journal, Vanity Fair, The Sun-
day Times, CNN.com, and 
others. One story per week 

is syndicated by Superyacht 

Business magazine in its e-

newsletter. In 2010, the full 
daily Megayacht News feed 
was also syndicated by 
YachtWorld. com and 

Boats.com.  
 

Kenton Smith Adds 

Legendary Marine 
Wanda Kenton Smith of 
Kenton Smith Marketing will 

head up strategic dealership 
marketing efforts for Legen-
dary Marine. She will serve 

as both agency of record 
and the dealership’s official 
in-house director of market-

ing, overseeing marine mar-
keting for four dealership 
locations in Destin, Panama 

City and Ft. Walton Beach, 
FL, as well as Gulf Shores, 
AL. Contact Kenton Smith 

at wanda@kentonsmith 
marketing.com.  
 

Two Members Serve 

BoatUS Issue Council 
BoatUS has made new ap-
pointments to its National 

Advisory Council including 
Bob Adriance, editor of 
Seaworthy magazine. He 

joins Dean Travis Clarke, 
executive editor, Sport Fish-
ing and Marlin magazines 

who continues service. Both 
are BWI members. 
    The current 13-member 

Council was created over 

30 years ago to advise and 

guide the over half-million-
member association on fed-
eral and state issues critical 
to recreational boaters. 

Throughout the years it has 
debated policy topics rang-
ing from unfair fees and 

taxes to today's hot-button 
issues such as the increasing 
levels of ethanol in gasoline, 

mandatory life jacket wear, 
marine protected areas and 
homeland security.  

 

DeMartini Gains 

Performance Account 
Marilyn DeMartini’s PR 
Power has been preparing 
to promote a new client, 

Ditec USA, at the Miami 
Boat Show. She discovered 
the company when she pur-

chased an Audi and wanted 
protection for the light col-
ored car and convertible 
top. After experiencing 

what she calls "The Ditec 
Difference" -- a finish that 
makes dirt, dust and con-

taminants a non-issue for 
'clean freak' vehicle and 
vessel owners -- she sought 

the company as a client for 
the marine industry.  
    DeMartini booked the 

deal in early January at the 
Palm Beach International 
Speedway where, “It was 

really fun to drive my car 
around the road course at 
the raceway!" Contact her 

at md@prpower.biz. 

Active & Associate Member News 
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ACR Electronics 

Adds Ocean Signal 
ACR Electronics, Inc. has 
acquired Ocean Signal, Ltd. 
The companies plan to com-

bine their electronic engi-
neering teams to develop the 
next generation of survival 

products for the maritime, 
terrestrial, military, and avia-
tion markets. Together they 

offer Emergency Position 
Indicating Radio Beacons, 
Personal Locator Beacons, 

Search and Rescue Trans-
ponders, AIS Man Overboard 
Beacons, VHF radios, Search-

lights, rescue strobe lights, 
pyrotechnics, and safety ac-
cessories. Contact Nichole 

Kalil, news@meltwater 
press.com. 
 

Miami Show In 

“Top 100” Events 
BizBash recently announced 
its annual “Top 100” events 

for Miami/South Florida, 
ranking the Miami Interna-
tional Boat Show as one of 

the most influential events in 
the “Trade Events, Expos & 
Conventions” category. Biz-

Bash also highlighted the boat 
show’s move to the Miami 
Marine Stadium in 2016. To 

choose and rank the annual 
events on the “Top 100” list, 
BizBash looks at several fac-

tors, including economic im-
pact, buzz, innovation, and 
prominence within the com-

munities it intends to serve. 
For more information, visit 
www.bizbash.com/top-100.  

 

Boat - Fish Campaign 

Notes Gains, ’15 Plans 

With its fiscal year beginning 
in April, the Recreational 

Boating & Fishing Foundation 

(RBFF) reports its “Take Me 
Fishing™” campaign achieved 
high brand awareness of 43%, 
and drove a record 9.1 mil-

lion visits to websites where 
consumers engaged with fish-
ing and boating ‘how to’ and 

‘where to’ content. The 
“Vamos A Pescar™” Spanish-
language campaign, launched 

in 2014, reached nearly 
400,000 website visitors, 
surpassing an annual visits 

goal. New is “#FirstCatch” 
where boaters and anglers 
can shared their fishing 

memories and entered to 
win a fishing boat through 
May 25. Details at http://

news.takemefishing. org/
FirstCatch. 
 

Boating Industry’s 

2015 Top Products 
In its annual listing of the top 
products chosen by Boating 

Industry editors highlight a 
number of BWI Supporting 
Members products, all intro-

duced or significantly updated 
since the beginning of 2014. 
Products were chosen based 

on factors such as impact on 
the industry, innovation and 
how they advanced their 

category. Cited were: 
- Dometic’s Smart Touch 
Integrated Intelligence Con-

trol (STIIC) allows owners to 
use a mobile device or com-
puter to turn Dometic de-

vices on or off remotely. 
- Indmar’s ROUSHCharged 
Raptor 575 is the first emis-

sions certified catalyzed in-
board to bring supercharging 
technology to the marine 

industry and produces the 
most torque ever offered in a 
towboat. 

- Mercury Marine’s 4.5L V-6 

200 hp. sterndrive, featuring 
newly designed rear facing 
throttle body, anti-whistle 
throttle plate, engine cover 

and mounts, light-
weight flywheel, fuel 
supply module, struc-

tural oil pan and Adap-
tive Speed Control. 
- Suzuki DF200AP 200 

hp. outboard with new 
features including the 
Keyless Start System, 

drive-by-wire electronic 
throttle and shift control and 
Selective Rotation for stan-

dard or counter rota-
tion from any unit. 
- Volvo Penta Forward 

Drive, designed with 
water sports in mind, 
with forward-facing dual 

counter-rotating props 
and adjustable-trim 
drive that pulls boats 

through the water with 
undisturbed water flow 
to the propellers. 
- Whale S360EW 12V water 

heater that does not 
need connection to a 
generator, inverter or 

shore power. It fits in 
compact spaces, has a 
rapid heat up time and 

heat retention of up 
to 10 hours. 
- Yamaha 19-foot FSH 

series, its first jet-
powered, center con-
sole family fishing boat 

available in a base 
model, Deluxe and 
Sport variations. All three 

come with Yamaha’s 1.8L 
High Output marine engine. 
   More information at http://

www.boatingindustry.com/
top-stories/2015/05/01/
boating-industry-2015-top-
products/. 
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Contact Scott Croft, SCroft 

@BoatUS.com. 
 

Future Materials Area 
Added at IBEX ‘15 
A hands-on exhibit will be a 
new feature at the 25th In-
ternational BoatBuilders' 

Exhibition & Conference 
(IBEX) focusing on "Future 
Materials.” Curated by edi-

tors from Professional Boat-
Builder and CompositesWorld 
magazines, this collection of 

new materials, processes, 
and technologies will be gath-
ered from a wide variety of 

sources including marine, 
aerospace, and automotive 
industries, plus some applied 

academic research and devel-
opment. The trade event 
takes place September 15 – 

17 in Louisville, KY. To ob-
tain a press badge for IBEX, 
media may register in ad-
vance by contacting Amy 

Riemer, amy@riemercom 
munications.com. 
 

ABYC Consolidates 

Warning Labels 
The American Boat & Yacht 

Council (ABYC) has released 
new, consolidated boat 
warning labels. The average 

new boat has numerous 
warning labels, the same 

NMEA 2000 Update 
The NMEA 2000® Standards 
Committee has updated and 

improved the internationally 
accepted network standard. 
Edition 3.10 adds 19 new Net-

work Messages including 12 
for Audio/Entertainment and 3 
for AIS such as Man Over-

board, Heave, Watermaker, 
Heartbeat and user-defined 
alerts. Other changes include 

consolidation of certification 
levels, enhancements to appli-
cation notes  and new testing 
documents. Contact Mark 

Reedenauer, reedenauer@ 
nmea.org. 
 

New Online Course 

Preps for Hurricanes 
With hurricane season start-

ing June 1, a new online 
course will help prepare for 
approaching storms. 

“Hurricane Preparation for 
Boaters,” available from the 
BoatUS Foundation for Boat-

ing Safety and Clean Water 
and the United States Power 
Squadrons, can be taken from 

a desktop, tablet or smart-
phone by going to 
www.BoatUS.org/courses. 

Other hurricane planning 
tools at www.BoatUS.com/
hurricanes, include guides for 

marinas, boatyards and clubs. 

model may have more or 
fewer labels in dissimilar lo-
cations, and with unique ap-

pearances. Research found 
that the high number of la-
bels diluted the importance 

of individual warning mes-
sages and they are often re-
moved for aesthetic reasons. 

Labels can be reviewed at 
www.abyc inc.org/warnings. 
Contact media@ aby-

cinc.org. 
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