
start early, run until 

late at night, be sure 
to factor in travel 
time, program in Uber 
and taxi numbers into 

your smartphones in 
advance and get a 
hotel nailed down. 

   Keep in mind that 
the Yacht and Broker-
age Show will con-

tinue along Collins 
Avenue on Miami 

Beach. In case you're 

wondering, that's 13.16 miles 
and a bunch of taxi receipts 
away. Strictly Sail will remain 

parked somewhat in-between 
at Miamarina at Bayside. 
   Now back to the allusion to 

Congress. For several years, 
NMMA has gathered industry 
professionals to DC to spread 

the word to legislators on 
what’s needed to keep boating 
and fishing healthy. At the 

American Boating Congress, 
issues we often write about 
are addressed, like access, 
invasive species, ethanol man-

dates (see next page) and 
more. Details can be found at 
www.nmma.org/government/

abc/default.aspx. Should you 
go? Maybe. Should you at least 
follow the issues? I think yes.       
   You can reach me at Alan@ 
wendt productions.com.  
  

Alan Wendt 

BWI President 

News Flash - Boating 

Season is just about 
here (says The Wea-
ther Channel) and the 
Miami Boat Show is 

only 11 months away. 
   First, given the lousy 
record-breaking win-

ter in many sections 
of the U.S. (did you 
hear it was the warm-

est winter on record 
elsewhere?), we’re 
hearing positive rum-

blings from members who just 
want to get back “out there” 
and builders saying boat 

shows have once again in-
stilled promise in their sales-
peoples’ hearts. Obviously, we 

need to get through March 
Madness (some would say 
hockey season) to get people 

off the couch and back on the 
water, yet hope really does 
spring eternal in this business. 

   Understanding writers' 
shared penchant with Con-
gress’ for procrastination per-
taining to deadlines, it's really 

important you hear this and 
act now. The Progressive In-
surance Miami Boat Show is 

moving next year. Off the 
beach and south of downtown 
to Virginia Key, site of the 

Miami Marine Stadium Park 
and Basin. (Ok - take a minute 
to Google this because I 

couldn't place the location 
either.) This link from NMMA 
is a 3-minute preview to help 

set the stage: www.youtube. 
com/watch?v=nf2v4jOX7-I). 
   The urgency for you is in 

finding hotel space, keeping in 
mind that Virginia Key is not 
within walking or wading dis-

tance from anywhere. Produc-
ers have suggested, however, 
that upgraded water taxis will 

provide another transporta-
tion option between Miami 
proper and the show site. 

   For those of us unim-
pressed with art deco lobbies, 
too old to care about mir-
rored ceilings and crushed red 

velvet wall coverings, a new 
hotel venue sounds welcome. 
I was instantly lured to the 

rooftop poolside cabana at 
the 36-story luxury Conrad 
Miami dreaming about a Mo-

jito. The magazine’s account-
ant quickly red lined my ex-
citement and the Homestead 

Motel 6 and a can of Red Bull 
is back on the radar.  
   Because many of our events 
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Several times a year we send 

our partners a free marketing 
intelligence report. Our filing 
from the recent Consumer 
Electronics Show in Las Ve-

gas attended by 140,000 peo-
ple focused on the prolifera-
tion of “pads” coming to 

market and how phones and 
TVs as information-providing 
devices keep evolving. I 

thought BWI members 
would be interested in the 
trends and commentary 

about them we picked up.    
    After four days of elbow-
ing through crowds of con-

sumer electronics gour-
mands, I feel like taking two 
tablets for indigestion 

brought on by too many tab-
lets that all look like an iPad. 
Now I’m also really confused 

about which smart phone to 
buy – although Verizon is 
introducing the iPhone for 

CDMA, while Motorola’s 
Atrix handset and laptop 
dock is likely to score big 
along with Droid Bionic.  

    For business – and those 
who serve and/or write for 
them – the messages are 

clear: say goodbye to the era 
of the personal PC and wel-
come to the age of mobile 

computing. 
    More than 70 tablet-like 
devices were shown at CES. 

Most will never make it to 
market, thankfully, but sev-
eral stand out. Motorola 

Xoom won Best of Show. 
Running on Android Honey-
comb, due out in the first 

quarter of this year, the 10-
inch screen format sports a 
dual-core, 4G-compatiable 

network (Verizon’s) and in-
cludes HDMI out, and front 
and back facing cameras. Mo-
torola will offer this to other 

carriers as well. 

    Close seconds go to the 
Dell Streak for a nifty lap-
top-like computer with a 
screen that pirouettes and 

becomes a tablet. Other 
notables, Blackberry’s tablet 
for business enterprise and 

security, Samsung Galaxy, 
already established as the 
number two player in the 

market and, in the lower 
price category, Coby Kyros. 
See pictures and videos at 

www.ces.cnet.com/ces-
tablets-ebooks. 
    Bottom line, the Android 

platform from Google, with 
its growing App store, 
which powers all of these 

tablets, is the real winner. 
    With presentations from 
22 CEO’s of major compa-

nies this was an orgy for 
analysts who follow trends 
that drive consumer behav-

ior and loyalty. Verizon 
CEO Ivan Seidenberg, in his 
CES Keynote address, pre-
sented these nuggets:  

 

Your interaction with cus-

tomers must be seamless 
across device platforms as 
customers shed traditional 

business hours and geo-
graphic handcuffs in this 
“always on” world.  

There are two billion 
unique Internet users in the 
world. This connected 

planet seeks personalized 
experiences, partnerships 
and collaboration like 

never before.  

Broadband is now in 85 
million households and the 

speeds for downloads are 
so fast that the average 
length movie can be trans-

ferred in under four min-
utes. For business this sug-

gests that video-to-video in 

real time with no latency 
opens up savings in travel 
budgets and business-to-
consumer help centers on 

a much more personalized 
basis.  

 

    The 4G LTE network by 
Verizon is already on in one 
third of the country – pri-

marily the largest cities with 
a nationwide build out due 
in 18 months. All of the 

mobile phone execs in at-
tendance are clamoring for 
content relationships as this 

shift begins to Internet con-
nected TV. Sony, for exam-
ple, introduced 26 new 

models at CES, 16 of them 
with built-in Internet. While 
no one company stole the 

show with an easy to use 
set box that lets you create 
your own TV guide, clearly 

the technology is there. 
    As you can imagine, after 
four days of walking and 
seeing 2700 booths, we 

gathered an impressive 
stack of literature on new 
products and social trends. 

Got questions or want to 
brainstorm? Just call. 
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BWI Annual Election Results 

Alan Wendt  has been an 

active member of BWI for 

nearly two decades, is a 

current Director, and has 

served as writing contest 

judge and Innovations 

Awards judge. He is the 

editorial director for Ma-

rine CEO magazine and 

publisher of two custom 

lifestyle boating publica-

tions. Contact him at 

Alan@wendtproductions.

com.  

Motorola Xoom 
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valves and deterioration 

of gaskets. With the po-
tential to have both E10 
and E15 dispensed from 
the same local fuel pumps, 

boaters are at risk of mis-
fueling and voiding war-
ranties. 

  Several bills have been 
introduced in Congress to 
reform or repeal the RFS 

and limit the amount of etha-
nol required in gas. There 
were also bills introduced in 

FL, ME, NH and OR that pur-
sued the right to waive the 
mandate. 

   Representative Bob Good-
latte (R-VA) in February in-
troduced The RFS Reform 

Act (HR 704). It would elimi-
nate the corn-based ethanol 
requirements and cap the 

amount of ethanol at 10 per-
cent.  
   Senators Pat Toomey (R-

PA) and Diane Feinstein (D-
CA) recently introduced leg-
islation in the Senate that 

would reform the ethanol 
mandate and stop E15 from 
spreading across the country. 

The bill (S. 577) coincides 
with HR 704 and suggests 
momentum is building against 

the ethanol mandate.  
  The efforts are supported 
by BoatUS and NMMA and a 

diverse coalition of stake-
holder groups, but need the 
support of more members of 

Congress. To gain informa-
tion or voice an opinion on 
the issue, go to 

www.votervoice.net/NMMA/
Campaigns/38547/Respond, 
or http://goo.gl/2H8vI9. 

Anti E15 Fuel Campaign Continues 

BWI Firms Gain Marketing Awards 
toughest competition yet." 

   BWI Supporting members 
were recognized along with 
related creative firms. These 
included: 

 
Best Mobile Application: Ya-
maha Watercraft for 

"WaveRunner 2015 App" 
Best Digital Newsletter: 
Neptune Group Yachting for 

"The Neptune Pilot" created 
by Turnkey Communications 
and PR and DMT Design 

Best Email Blast: IBEX for 
"2014 Summer Series Cam-
paign" created by CSG Crea-

tive 

Best Print Newsletter: 

Bimini Sands Resort & Ma-
rina for "Tidelines" created 
by Turnkey Communica-
tions and PR 

Best Regional/Local Market-
ing: SeaTow for "Life Jacket 
Loaner Program" 

Best Social Media Cam-
paign: Mercury Marine for 
"Carol of the Bells." 

 
To see all 2014 Neptune 
Award recipients, go to 

www.files.ctctcdn.com/ab 
201275401/d36a28f3-dc9a-
46d1-9dd1-3b343bb31 

c1f.pdf. 

Marine Marketers of America 

(MMA) presented 2014 Nep-
tune Awards for Marketing 
Excellence during the recent 
Miami International Boat 

Show. "There were 122 en-
tries in 14 categories, our larg-
est field ever," said Wanda 

Kenton Smith, president of 
MMA. "There was great diver-
sity - entries came from com-

panies large and small, sail and 
power, from insurance to fish-
ing tournaments and every-

thing in between. The standard 
of work overall was very high, 
and in the seven years of the 

Neptune Awards, this was the 

Because there are fewer gal-

lons of gas to blend with the 
mandated amount of ethanol 
under the Federal Renewable 
Fuel Standard (RFS), the nation 

has hit the “blend wall” at 
which point ethanol cannot be 
blended into gasoline at levels 

safe for all engines. In order to 
comply with the growing man-
date, in 2010 the EPA ap-

proved the use of gasoline 
containing up to 15% ethanol 
(E15) for some engines – cars 

and light trucks 2001 and 
newer.  E15 is now available in 
IL, IA, KS, NE, NC, ND, SD, 

MI and WI. But, this fuel is 
prohibited in marine engines, 
motorcycles, snowmobiles, 

and other small engines. 
   Currently there are no ma-
rine engines warranted to run 

on E15. Marine engine tests on 
new 2- and 4-stroke engines 
showed that significant tem-

perature increases occurred 
using E15, as well as piston 
damage, misfiring, cracked 

SeaTow’s Loaner  

Campaign Graphic 
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Byrne Enhances 

MegaYacht News Site 
Diane Byrne’s MegaYacht 
News, the independent 
website devoted to luxury 

yachts, has a new look and a 
new URL. Re-launched to 
provide a contemporary, 

dynamic design, waterfall 
menus on every page make 
it easier to access both cur-

rent and archival content, 
grouped under intuitive 
categories like ‘Yachts’, 

‘Builders’, ‘People’, and 
‘Events’. A slideshow di-
rectly beneath these menus 

on the homepage offers top 
stories of the day, with links 
leading to full articles. Its 

new URL is www.megayacht 
news.com (previously .org). 
    Bryne says her site has 

excelled in capitalizing on 
the growing use of internet 
based news and story ex-
change. It was named in The 

Helium Report’s (now Halo-
gen Guides) best yacht blogs 
list, received third place in 

the Original Online Content 
Category for BWI’s annual 
awards in 2009, and is the 

go-to yachting source for 
Reuters, CNBC, 
Forbes.com, The Wall Street 

Journal, Vanity Fair, The Sun-
day Times, CNN.com, and 
others. One story per week 

is syndicated by Superyacht 

Business magazine in its e-

newsletter. In 2010, the full 
daily Megayacht News feed 
was also syndicated by 
YachtWorld. com and 

Boats.com.  
 

Kenton Smith Adds 

Legendary Marine 
Wanda Kenton Smith of 
Kenton Smith Marketing will 

head up strategic dealership 
marketing efforts for Legen-
dary Marine. She will serve 

as both agency of record 
and the dealership’s official 
in-house director of market-

ing, overseeing marine mar-
keting for four dealership 
locations in Destin, Panama 

City and Ft. Walton Beach, 
FL, as well as Gulf Shores, 
AL. Contact Kenton Smith 

at wanda@kentonsmith 
marketing.com.  
 

Two Members Serve 

BoatUS Issue Council 
BoatUS has made new ap-
pointments to its National 

Advisory Council including 
Bob Adriance, editor of 
Seaworthy magazine. He 

joins Dean Travis Clarke, 
executive editor, Sport Fish-
ing and Marlin magazines 

who continues service. Both 
are BWI members. 
    The current 13-member 

Council was created over 

30 years ago to advise and 

guide the over half-million-
member association on fed-
eral and state issues critical 
to recreational boaters. 

Throughout the years it has 
debated policy topics rang-
ing from unfair fees and 

taxes to today's hot-button 
issues such as the increasing 
levels of ethanol in gasoline, 

mandatory life jacket wear, 
marine protected areas and 
homeland security.  

 

DeMartini Gains 

Performance Account 
Marilyn DeMartini’s PR 
Power has been preparing 
to promote a new client, 

Ditec USA, at the Miami 
Boat Show. She discovered 
the company when she pur-

chased an Audi and wanted 
protection for the light col-
ored car and convertible 
top. After experiencing 

what she calls "The Ditec 
Difference" -- a finish that 
makes dirt, dust and con-

taminants a non-issue for 
'clean freak' vehicle and 
vessel owners -- she sought 

the company as a client for 
the marine industry.  
    DeMartini booked the 

deal in early January at the 
Palm Beach International 
Speedway where, “It was 

really fun to drive my car 
around the road course at 
the raceway!" Contact her 

at md@prpower.biz. 

Active & Associate Member News 
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Xantrex How-Tos 

Feature Ed Sherman 
Xantrex has built a reposi-
tory of how-to and technical 
information in print and 

video formats for installers 
and do-it-yourselfers of in-
verters and chargers for ma-

rine, RV and commercial ap-
plications. This complements 
the company’s "Tech Doc-

tor" program designed pri-
marily for end-users. Re-
cently Xantrex collaborated 

with Ed Sherman, ABYC's 
director of educational pro-
gramming, to share the or-

ganization’s experience on 
electrical systems via a new 
video series. In the video 

series titled "Power Time," 
Sherman educates sellers and 
users about AC power prod-

ucts. To view the videos, go 
to www.youtube.com/
playlist?list=PLVySY-
vtyBV_L2QpSptSuAUJwhuml

PKPu. Contact Clara Garcia, 
Clara.Garcia@schneider-
electric.com. 

 

ACR Supporting 
“Saved by Beacon” 
A new boating safety cam-
paign by the National Safe 
Boating Council (NSBC), 

dubbed “Saved by the Bea-
con,” explains the impor-
tance of emergency locator 

(406 
MHz) 
beacons 

and how 
to use 
them 

correctly 
in boating 
emergen-

cies. The 
campaign 

was launched in Miami co-

hosted by ACR Electronics. It 
will detail the difference be-
tween EPIRBs (Position Indi-
cating Beacons) versus PLBs 

(Personal Locator) for life 
jackets and compare benefits 
with other communications 

devices such as VHF-FM 
(DSC) radios, GPS trackers 
and cellphones. Visit 

www.savedbythebeacon. 
com; contact Nichole Kalil, 
nichole.kalil@acrartex.com. 

 

Beneteau Partners 

with SailTime in U.S. 
Beneteau America announc-
ed its partnership with 
SailTime North America, a 

boat membership company, 
to bring Beneteau sailboats 
to their North American 

fleets. Two new sailboats 
have been ordered for the 
San Francisco and Marina Del 
Ray CA base locations. 

SailTime plans to add ten 
additional boats in six other 
base locations by 2016. “We 

are thrilled this partnership 
will give more people the 
opportunity to experience 

sailing on a Beneteau”, com-
mented Laurent Fabre, presi-
dent of Beneteau America. 

Contact Maryline O’Shea,  
m.oshea@beneteau.com. 
 

ZF Turns 100 With 

Major Acquisition 
In September 1915, "Zahn-

radfabrik GmbH" appeared in 
a trade register marking this 
year as the 100th anniversary 

of the foundation of the ZF 
Group. The company now 
has a global network of 

71,600 employees at 122 
locations worldwide. ZF is 

also engaged in the largest 

acquisition in its history with 
the purchase in the U.S. of 
TRW Automotive moving it 
into the top three in the 

global auto supplier industry. 
At the start, the company 
produced "gears and trans-

missions for aircraft, motor 
vehicles, and motor boats." 
Today's ZF portfolio includes 

transmissions, driveline and 
chassis components, com-
plete axle systems and mod-

ules. ZF technology is used in 
passenger cars, commercial 
vehicles, construction and 

agricultural machinery, rail 
vehicles, and marine applica-
tions. The company also fo-

cuses on the wind power and 
electronic components busi-
ness. Visit www.zf.com; con-

tact Martin.Meissner, Mar-
tin.Meissner@zf.com. 
 

RBFF Fishing Outreach 

Supported by Disney  
The Recreational Boating & 
Fishing Foundation's (RBFF) 

Hispanic outreach campaign, 
Vamos A Pescar, received a 
$50,000 contribution to 

boost awareness of and par-
ticipation from The Walt 
Disney Company. RBFF 

launched www.VamosA 
Pescar.org (which translates 
to 'Let's Go Fishing') in TX 

and FL in 2014 to increase 
participation in recreational 
fishing and boating among 

Hispanics. In its first 10 
months, the site has received 
more than 300,000 visits and 

numerous awards. In April 
2015, the program expands 
to include CA, IL and NY. 

Contact Stephanie Vata-

laro, svatalaro@rbff.org.  

Supporting Member News 
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Advertisement for ZF‘s 

‘Knueppelgetriebe” (push 

stick transmission) from 

1920 
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more.  To contact the Mer-

cury communications team, 
use the form at 
www.mercurynewsroom. 
com/home/contact/. 

 

Hurricane Prep Course 

Has Online Version 
United States Power Squad-
rons and BoatUS Foundation 

have released the online ver-
sion of Hurricane Prepara-
tion for Boaters -- Protect 

your boat from the next big 
one: storms, floods and wind. 
The interactive seminar fo-
cuses on developing a plan to 

protect boats from the on-
slaught of a hurricane. Cov-
ered are: Creating a hurri-

cane plan; Evaluating the 
storm protection provided 
by marina or storage area; 

Determining if, when and 
how you move a boat; Steps 
needed before a hurricane 

approaches; and Securing a 
boat for 
hurricane 

conditions. 
The seminar 
is available 

for $24.95 
as are other 
USPS online 

seminars — 
Weather 
for Boaters, 
Partner in 

IBI Unveils Job Portal 
International Boat Industry 
(IBI) has announced the launch 

of IBI Jobs, a job portal dedi-
cated to professionals and 
recruiters in the recreational 

marine industry. The stand-
alone site at www.ibi-
jobs.com, offers search op-

tions by category and location. 
Nick Hopkinson, publishing 
director of IBI, says: “With a 

worldwide readership, IBI can 
satisfy the demand for an all-
encompassing recruitment 
service dedicated to the ma-

rine leisure industry. IBI Jobs 
provides an answer to those 
recruiters seeking a simplified 

and intuitive service solely for 
this niche sector.” For more 
information contact Holly 

McNally, holly.mcnally@ 
timeinc.com. 
 

Mercury Launches 

New Media Newsroom 
Mercury Marine has launched 

an all-new online pressroom 
dedicated to Mercury news 
and media relations. It will 

continue to be populated with 
press releases and photos of 
the new products as they are 

introduced. Visit 
www.mercurynewsroom. 
com/ for releases, image 

downloads, trade show and 
boat show coverage, and 

Command, and Boating on 

Rivers, Locks and Lakes. For 
details, go to www.usps.org/
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Bree’s Book Hits on 

April Fools’ Day 
 

Known for his pot-boiler 
tales, Marlin Bree’s first 
novel hits the newsstands 

(so to speak) on April 1. 
“Dead on the Wind” has a 
clear connection to BWI-ers. 

The protagonist is a strug-
gling young BWI member – 
Writing Contest Award win-

ner – hired away from an 
Eastern magazine to get 
some good stuff going for a 

California title, except that 
his cover story involving a 
beautiful Aussie racer is 

about to be yanked from the 
press because she goes miss-
ing on her first unassisted 

trials on the Tasman Sea. 
Those interested in the out-
come, or a review, can find 

more detail at www.marlin 
bree.com; contact him at 
marlin.marlor @minn.net. 
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