
This provides an additional 

buffer for those who may 
get delayed in the trans-
portation routine. We’ll 
start with the Writing 

Awards, then progress to 
"What Editors Want and 
How They Want It from 

Freelancers and Market-
ers," a joint effort with 
our colleagues from Ma-

rine Marketers of America 
and ably produced by BWI 
Director Michael Sciulla. 

More details will be pro-
vided as we near February. 
   Active and Associate mem-

bers will also receive election 
materials in January. We have 
interest from four candidates 

for three openings. As this is a 
contested election, please take 
time to consider the creden-

tials of those running and vote.  
   There is a position on the 
Board for a Past President 

which I will move to in Febru-
ary. Time for some younger, 
fresh faces to continue on with 
the BWI legacy. Some final 

thoughts on the past two years 
as your President next month. 
   For now, on behalf of the 

Board and myself, sincerest 
wishes for a Merry Christmas, 
and Happy New Year. 

   You can reach me at Alan@ 
wendtproductions.com.  
  

Alan Wendt 

BWI President 

Thank goodness NMMA 

finally got the necessary 
permits and approvals for 
the Miami International 
Boat Show’s move to Vir-

ginia Key. The daily saga of 
11th hour dramas was re-
sembling the Hallmark 

Channel’s nightly line up of 
gooey holiday cookie cut-
ter plots, knowing full well 

in the end that boy gets 
girl and the town Christ-
mas is saved. 

   Thom Dammrich and 
the NMMA Show Team have 
earned this year’s ”And to all 

a good night!” 
   Keeping with the theme of 
traditional holiday movies, this 

is the week for “It’s a Won-
derful Life”. The movie that 
depicts the rise, fall and re-

newal of George Bailey might 
be viewed as a parallel sce-
nario for the boating business, 

and perhaps the boating media 
business. We’re seeing some 
continued firming in the indus-
try after some really tough 

sledding and the trickle down 
is nurturing a rebound for 
many of the BWI members. 

Let’s hope it continues. 
   Despite the Holiday celebra-
tions, it’s time for getting your 

entries plugged into the An-
nual Writing Contest. Now 
that we are “digitized,” the 

lure could be to wait until the 
final moments. You can, of 
course. Yet a rush to upload 

can be disruptive to the serv-
ers we use so it may take a 

long time to do so; start a 
little earlier and have the op-
tion to spend more time 

around the eggnog bowl. 
   We have collaborated with 
the Miami Show team to 

make getting to the new 
venue on Virginia Key easier. 
BWI members who apply for 

credentials in advance will 
receive them by mail, then 
have access to bus or water 
taxi transportation earlier in 

the day, similar to exhibitors. 
Active members will receive 
instructions on how to do this 

in early January. It’s a nice 
member benefit that won’t be 
available to all boating writers. 

   The BWI meeting in Miami 
takes place on the traditional 
day and time – that’s Friday 

morning February 12th. 
Doors will open at 8 a.m. and 
the program begins at 8:30. 
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Several times a year we send 

our partners a free marketing 
intelligence report. Our filing 
from the recent Consumer 
Electronics Show in Las Ve-

gas attended by 140,000 peo-
ple focused on the prolifera-
tion of “pads” coming to 

market and how phones and 
TVs as information-providing 
devices keep evolving. I 

thought BWI members 
would be interested in the 
trends and commentary 

about them we picked up.    
    After four days of elbow-
ing through crowds of con-

sumer electronics gour-
mands, I feel like taking two 
tablets for indigestion 

brought on by too many tab-
lets that all look like an iPad. 
Now I’m also really confused 

about which smart phone to 
buy – although Verizon is 
introducing the iPhone for 

CDMA, while Motorola’s 
Atrix handset and laptop 
dock is likely to score big 
along with Droid Bionic.  

    For business – and those 
who serve and/or write for 
them – the messages are 

clear: say goodbye to the era 
of the personal PC and wel-
come to the age of mobile 

computing. 
    More than 70 tablet-like 
devices were shown at CES. 

Most will never make it to 
market, thankfully, but sev-
eral stand out. Motorola 

Xoom won Best of Show. 
Running on Android Honey-
comb, due out in the first 

quarter of this year, the 10-
inch screen format sports a 
dual-core, 4G-compatiable 

network (Verizon’s) and in-
cludes HDMI out, and front 
and back facing cameras. Mo-
torola will offer this to other 

carriers as well. 

    Close seconds go to the 
Dell Streak for a nifty lap-
top-like computer with a 
screen that pirouettes and 

becomes a tablet. Other 
notables, Blackberry’s tablet 
for business enterprise and 

security, Samsung Galaxy, 
already established as the 
number two player in the 

market and, in the lower 
price category, Coby Kyros. 
See pictures and videos at 

www.ces.cnet.com/ces-
tablets-ebooks. 
    Bottom line, the Android 

platform from Google, with 
its growing App store, 
which powers all of these 

tablets, is the real winner. 
    With presentations from 
22 CEO’s of major compa-

nies this was an orgy for 
analysts who follow trends 
that drive consumer behav-

ior and loyalty. Verizon 
CEO Ivan Seidenberg, in his 
CES Keynote address, pre-
sented these nuggets:  

 

Your interaction with cus-

tomers must be seamless 
across device platforms as 
customers shed traditional 

business hours and geo-
graphic handcuffs in this 
“always on” world.  

There are two billion 
unique Internet users in the 
world. This connected 

planet seeks personalized 
experiences, partnerships 
and collaboration like 

never before.  

Broadband is now in 85 
million households and the 

speeds for downloads are 
so fast that the average 
length movie can be trans-

ferred in under four min-
utes. For business this sug-

gests that video-to-video in 

real time with no latency 
opens up savings in travel 
budgets and business-to-
consumer help centers on 

a much more personalized 
basis.  

 

    The 4G LTE network by 
Verizon is already on in one 
third of the country – pri-

marily the largest cities with 
a nationwide build out due 
in 18 months. All of the 

mobile phone execs in at-
tendance are clamoring for 
content relationships as this 

shift begins to Internet con-
nected TV. Sony, for exam-
ple, introduced 26 new 

models at CES, 16 of them 
with built-in Internet. While 
no one company stole the 

show with an easy to use 
set box that lets you create 
your own TV guide, clearly 

the technology is there. 
    As you can imagine, after 
four days of walking and 
seeing 2700 booths, we 

gathered an impressive 
stack of literature on new 
products and social trends. 

Got questions or want to 
brainstorm? Just call. 
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BWI Annual Election Results 

Alan Wendt  has been an 

active member of BWI for 

nearly two decades, is a 

current Director, and has 

served as writing contest 

judge and Innovations 

Awards judge. He is the 

editorial director for Ma-

rine CEO magazine and 

publisher of two custom 

lifestyle boating publica-

tions. Contact him at 

Alan@wendtproductions.

com.  

Motorola Xoom 
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BWI’s Annual Writing Con-

test is seeing, as always, a 
flurry of entries in the final 
weeks of the year. To all en-
trants, remember that the 

hard-and-fast deadline for 
getting entries in is December 
31 (and all submissions are 

electronically time stamped 
to clearly delineate when they 
are uploaded). 

   Each category requires 10 
submissions to be valid and 
judgeable. Travel, Lifestyles 

and Seamanship often draw 
the highest participation, 
while Ethics & Environment, 

Business of Boating and 
Online Expressions see lower 
entries (and as a result, the 

odds of gaining awards im-
prove). New and redefined 
categories last year – Photog-

raphy and Gear & Electronics 
Tests –  saw roughly mid-
level entry action. 

   All of the contest details 
are included in a brochure 
accessible at www.bwi. org/
downloads/BWI-Contest-

15.pdf). The electronic entry 

form (at www.bwi.org/
bwicontest) provides the 
process for slotting the entry 
and paying dues by check or 

PayPal (credit card) or 
through a publisher. Re-
minder to publishers: there is 

a quantity dues discount if 
you sign up three or more of 
your writers at once. 

  
Consider Judging 

  

68 judges will score the en-
tries. Last year's readers are 
being contacted, yet more 

will be needed, plus a handful 
of alternates. Judging is a 
great way to keep up on all 

the subjects, ideas and great 
writing that have taken place 
during the year. With the 

Contest in “the cloud,” judg-
ing has been streamlined and 
simplified. Interested? Con-

tact Contest chair Lindsey 
Johnson at iamlindseyjohn-
son@gmail.com  or Greg 
Proteau info@bwi.org. 

Writing Contest Final Reminders 

New Markets Group Plans Video 
The New Markets Task Force 

of the Recreational Boating 
and Leadership Council is un-
derway on a new educational 
initiative for 2016. The plan 

includes production of an in-
dustry training module which 
will incorporate a mix of up-

dated new data and content 
including video segments fea-
turing best practices by those 

successfully engaging and sell-
ing to diverse markets. 
   “For us to grow boating, we 

believe the equation must in-
volve embracing and engaging 
new diverse audiences,” said 

has been raised from four 

sponsors. Title sponsor is the 
RBFF, with platinum sponsors 
including the MRAA, NMMA 
and Freedom Boat Club. The 

joint funds will be used to 
underwrite video production, 
while the content develop-

ment and presentations will 
be contributed by volunteers. 
   Marine media successful in 

engaging and/or selling to a 
multicultural market are en-
couraged to share their sto-

ries. Contact Kenton Smith, 
wanda@freedomboatclub. 
com. 

New Markets Task Force 

Chairperson and BWI mem-
ber Wanda Kenton Smith. 
“Our educational initiative is 
designed to share the latest 

facts and findings while bring-
ing winning tactical strategies 
for industry consideration 

and potential adoption.” 
   The educational initiative 
required private fundraising. 

Frank Peterson of the Rec-
reational Boating and Fishing 
Foundation (RBFF) pledged 

$10,000 seed money so long 
as additional funding was 
matched. A total of $20,000 

Contest Categories & Sponsors 

Boating Columns – sponsored by KVH Industries, Inc. 

Boating Lifestyles – sponsored by Discover Boating 

Boating Profiles – sponsored by  ZF Marine 

Boating Travel or Destinations – sponsored by 

 Martin Flory Group 

Boating Adventures – sponsored by Yamaha Marine  

Boat/Engine Care and Maintenance – sponsored by   

 Interlux Yacht Finishes 

Boating Photography – sponsored by  

 Freedom Boat Club 

Ethics and Environment – sponsored by  

 American Boat & Yacht Council 

Fishing – sponsored by Suzuki Motor Corporation 

Boating Issues, News and Analysis – sponsored by 

 Mercury Marine 

The Business of Boating – sponsored by  

 Home Port Marine Marketing 

Seamanship, Rescue & Safety – sponsored by 

 Sea Tow Services International 

Technical Writing – sponsored by Dometic Marine 

Boat Tests & Reviews – sponsored by Volvo Penta 

Gear, Electronics & Product Tests – sponsored by  

 Xantrex/Schneider Electric 

Boat Projects, Renovations & Retrofits – sponsored by 

 Awlgrip North America 

Online Expressions – sponsored by  

 Boat Owners Assn. of the U.S. 
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Byrne Enhances 

MegaYacht News Site 
Diane Byrne’s MegaYacht 
News, the independent 
website devoted to luxury 

yachts, has a new look and a 
new URL. Re-launched to 
provide a contemporary, 

dynamic design, waterfall 
menus on every page make 
it easier to access both cur-

rent and archival content, 
grouped under intuitive 
categories like ‘Yachts’, 

‘Builders’, ‘People’, and 
‘Events’. A slideshow di-
rectly beneath these menus 

on the homepage offers top 
stories of the day, with links 
leading to full articles. Its 

new URL is www.megayacht 
news.com (previously .org). 
    Bryne says her site has 

excelled in capitalizing on 
the growing use of internet 
based news and story ex-
change. It was named in The 

Helium Report’s (now Halo-
gen Guides) best yacht blogs 
list, received third place in 

the Original Online Content 
Category for BWI’s annual 
awards in 2009, and is the 

go-to yachting source for 
Reuters, CNBC, 
Forbes.com, The Wall Street 

Journal, Vanity Fair, The Sun-
day Times, CNN.com, and 
others. One story per week 

is syndicated by Superyacht 

Business magazine in its e-

newsletter. In 2010, the full 
daily Megayacht News feed 
was also syndicated by 
YachtWorld. com and 

Boats.com.  
 

Kenton Smith Adds 

Legendary Marine 
Wanda Kenton Smith of 
Kenton Smith Marketing will 

head up strategic dealership 
marketing efforts for Legen-
dary Marine. She will serve 

as both agency of record 
and the dealership’s official 
in-house director of market-

ing, overseeing marine mar-
keting for four dealership 
locations in Destin, Panama 

City and Ft. Walton Beach, 
FL, as well as Gulf Shores, 
AL. Contact Kenton Smith 

at wanda@kentonsmith 
marketing.com.  
 

Two Members Serve 

BoatUS Issue Council 
BoatUS has made new ap-
pointments to its National 

Advisory Council including 
Bob Adriance, editor of 
Seaworthy magazine. He 

joins Dean Travis Clarke, 
executive editor, Sport Fish-
ing and Marlin magazines 

who continues service. Both 
are BWI members. 
    The current 13-member 

Council was created over 

30 years ago to advise and 

guide the over half-million-
member association on fed-
eral and state issues critical 
to recreational boaters. 

Throughout the years it has 
debated policy topics rang-
ing from unfair fees and 

taxes to today's hot-button 
issues such as the increasing 
levels of ethanol in gasoline, 

mandatory life jacket wear, 
marine protected areas and 
homeland security.  

 

DeMartini Gains 

Performance Account 
Marilyn DeMartini’s PR 
Power has been preparing 
to promote a new client, 

Ditec USA, at the Miami 
Boat Show. She discovered 
the company when she pur-

chased an Audi and wanted 
protection for the light col-
ored car and convertible 
top. After experiencing 

what she calls "The Ditec 
Difference" -- a finish that 
makes dirt, dust and con-

taminants a non-issue for 
'clean freak' vehicle and 
vessel owners -- she sought 

the company as a client for 
the marine industry.  
    DeMartini booked the 

deal in early January at the 
Palm Beach International 
Speedway where, “It was 

really fun to drive my car 
around the road course at 
the raceway!" Contact her 

at md@prpower.biz. 

Active & Associate Member News 
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ZF Acquiring Two 

Bosch Gear Units 
ZF is acquiring the industrial 
gears and wind turbine gear-
box business from Bosch 

Rexroth AG. The acquisition 
includes the transmission 
product lines for mining ap-

plications and large construc-
tion machinery, offshore and 
marine applications, industrial 

plants and equipment as well 
as for cableways. These op-
erations will be brought to-

gether in the new ZF Indus-
trial Gears business unit 
based in Witten, Germany. 

Witten is also the production 
location of ZF's existing 
Wind Power Technology 

business unit which is head-
quartered in Lommel, Bel-
gium. Contact Martin Meiss-

ner, MartinMeissner@zf.com. 
 

Miami Show Move 
Sees Local Support 
The Marine Industries Asso-
ciation of South Florida, along 
with seven other organiza-

tions that support the Miami 
International Boat Show, 
commissioned a poll of regis-

tered voters throughout Mi-
ami-Dade County reveal-
ing support for it and the 

move to the Miami Marine 
Stadium Park & Basin at Vir-
ginia Key. 87% of voters ex-

pressed their support for the 
Show to continue its pres-
ence in the community. Addi-

tionally, 51% vs. 23% favor 
moving the show from Miami 
Beach to Virginia Key, a 

move prompted by renova-
tion work at the Show’s long-
time home, the Miami Beach 

Convention Center. When 
asked if they supported the 
move despite the Village of 

Key Biscayne’s widely-

documented objections, re-
spondents agreed by a margin 
of 46% to 31%. For additional 
detail, click here.  

 

RBFF Hosts Kids at 

Miami Boat Show 
Recreational Boating & Fish-

ing Foundation is showcasing 
its Take Me Fishing™ and 
Vamos A Pescar™ brands at 

the next Miami International 
Boat Show as part of a Kids 
Corner exhibit with fishing 

and boat-

ing activi-
ties for 
families. 

Kids will 
have the 

opportunity to paint a Take 

Me Fishing™ or Vamos A 
Pescar™ t-shirt with fish 
patterns and take part in a 

Lifejacket Relay, among other 
activities. RBFF staff will also 
be handing out bi-lingual 

“Color A Fish” coloring 
books to attendees. 6,000 
children under the age of 12  

attended the Miami Boat 
Show this year. Contact 
Stephanie Vatalaro, svata-

laro@rbff.org. 
 

Mercury & Poveromo 
Aid Impaired Boater 
Juan Carlos Gil has been 
boating for more than 20 
years despite being born with 

cerebral palsy – he’s also 
legally blind. But use of a 
wheelchair has prevented 

him from getting into the 
driver’s seat. Recently in Mi-
ami, with the help of BWI 

member George Poveromo, 
host of World of Saltwater 
Fishing on NBC Sports, Gil 

left his wheelchair on the 
dock and was introduced to 
the joystick piloting system 

from Mercury Marine. Gil 
said the Mercury Marine 
technology, “has empowered 

me to be out on the water 
and be on an equal playing 
field with everyone else.” A 

video of the outing is posted 
at  www. youtube.com/
watch?v=fTw8 daBZdtk& 

feature=youtu.be. Contact 
Lee Gordon, Lee. gordon 
@mercmarine.com. 
 

NMEA Sets 2016  

Conference Dates 
Next September 20-22 is 

when the National Marine 
Electronics Association 
(NMEA) will stage its annual 

International Marine Elec-
tronics Conference & Expo in 
Naples, FL.. "A big thank you 

to our partners at American 
Boat & Yacht Council as they 
hosted their Electrical Certifi-

cation Fast Trac the day be-
fore the NMEA conference," 
said NMEA Chairman Johnny 

Lindstrom. "This partnership 
has brought in many new 
faces to the NMEA, especially 

ABYC marine electricians.” 
Details at www.expo. 
nmea.org. 

Supporting Member News 
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Juan Carlos Gil at the 

helm of the joystick-
equipped boat with 

George Poveromo. 
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Annual Lauderdale 

Billfish Tournament 
February 27, 2016 is the date 
of the 50th the Fort Lauder-

dale Billfish Tournament, 
owned by the Marine Indus-
tries Association of South 
Florida and benefiting the 

Marine Industry Cares Foun-
dation. Described as the pre-
mier not-for-profit fishing 

tournament in the southeast, 
the tournament is sponsored 
by the Miami Marlins 

and  combines a commitment 
to preserving the seas, cash 
prizes, a mandate of the re-

lease of billfish and the re-
sponsible take of fun fish. 
Details at www.billfish.org/

event/fort-lauderdale-billfish-
tournament/. 
 

Women’s Sail Confab 

Set for February 6 
The Southern California 

Yachting Association (SCYA) 
will hold its 27th Annual 
Women’s Sailing Convention 

on February 6, 2016 in Co-
rona del Mar, CA. The day-
long, ladies-only series of 

Miami Innovations  

Due Early January 
Writers can remind creators 
of innovative marine products 
that they should consider en-

tering the 2016 Miami Interna-
tional Boat Show Innovation 
Awards. All the details can be 

found at www.miamiboat 
show.com/innovation-awards. 
Entry deadline is January 6, 

2016. Questions can be di-
rected to Rachel Timko, 
rtimko@nmma.org. 

 

Deadline Set for  

Marketing Awards 
Marine Marketers of Amer-
ica’s 2015 Neptune Awards 
will accept entries in 17 differ-

ent categories. The awards, 
which recognize outstanding 
work in the marine marketing 

field, will be presented at the 
Miami Boat Show and are 
open to any company or or-
ganization producing and pub-

lishing marine industry mar-
keting work in the 2015 calen-
dar year. Deadline for submis-

sions is January 8, 2016. Com-
plete program details, includ-
ing entry guidelines and the 

official entry form, are posted 
on the association's website: 
www.marinemarketersofameri

ca.org. 
 

shore and boat-based work-

shops offer beginners to ex-
perts a welcoming environ-
ment to learn more about all 
topics sailing. BoatUS has 

been the event’s primary 
sponsor since its inception. 
Details and registration at 

www.WomensSailingConven
tion.com. 
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