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The BWI Board had a conference call a few weeks ago to
keep tabs on the affairs of the
association and to dig a bit
deeper into the results from
the Member Survey. In a nutshell, we are doing well financially, despite losses of writers
working in boating. Of particular focus on the Survey
were responses that ranked
networking, marketing your
work and keeping up with
technologies as areas where
you are looking for support.
To pick up on last month’s
column regarding our participation at the International
Boat Builders Exhibition, or
IBEX, it is a logical venue to
leverage some of your requests. Networking is a highlight both with writing peers
and industry colleagues; those
in the industry (potential clients) can provide fodder for
reporting or articles; new
technology for the boating
industry is a hallmark of the
show in exhibits and presented in seminars; and staying
on top of both marine technology and media advancements are already built in to
the format – or can be.
Response from show officials to help us achieve these
deliverables has been positive.
We are suggesting staging two
events and dovetailing into
another, all on Tuesday September 30 – IBEX takes place

at the Tampa (FL) Convention
Center and continues on October 1 and 2. Our first event
would extend the introductions of the Innovation
Awards and open the door to
others with new products to
show them to BWI members.
This concept, originally envisioned as “new product speed
dating” by Director Alan
Jones, is appealing to BWI
Active and Supporting members, he says. It would give
the product introducers a
chance to put new wares in
front of the media, and media
the advantage to see what’s
new and get the details.
A second plan in development will focus on craft improvement for media and
others utilizing the IBEX seminar format. Our idea is to
identify those that would be
of broad interest to boating
consumers (and publications
that would likely want to report them). There are many
potential topics ranging from

boat surveys and valuation to
avoiding on board hazards,
improving air and water quality
aboard to adapting new landbased electronics for waterbased use.
To wrap up the day, IBEX
holds a general hospitality
gathering on the exhibit floor.
This will be another opportunity for members to spend
time with movers and shakers
of the boat building world and
fellow journalists.
As final plans come together,
we’ll keep you advised. In the
meantime, put Tampa on your
calendar in late September.

Journal Skips August
August is the traditional month
of rest for this newsletter,
though it is also the time for
production of the Annual Directory. All members in good
standing are included in it,
along with a variety of other
association information. Two
online directories are also
available on www.bwi.org under the “Directories” tab: the
opt-in Active & Associate
member directory and another
maintained by BWI listing Supporting Members.
You can reach me at Alan@
wendt productions.com.

Alan Wendt
BWI President
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include realistic virtual environments in which the museum visitor participates in
the action.
The nonprofit National
Coast Guard Museum Association has created partnership opportunities affording
valuable, lifetime branding
recognition in affiliation with
the Coast Guard at what will
be a world-class museum. To
learn more about the museum or donate, visit
www.coastguardmuseum.org.

Support Coast Guard Museum
Alan Wendt has been an
active member of BWI for
nearly two decades, is a
current Director, and has
served as writing contest
judge and Innovations
Awards judge. He is the
editorial director for Marine CEO magazine and
publisher of two custom
lifestyle boating publications. Contact him at
Alan@wendtproductions.
com.
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The premier of British Columbia, Christy Clarke, inaugurated the new state-of-theart micro-grid lab at Xantrex
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in early July. Built at a cost of
U.S. $13 million, the 15,000
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KVH Crewtoo Is
Top Maritime Site

Crewtoo, the seafarer social
network operated by KVH
Industries, Inc., has been
named the most popular
maritime website in The
Crew Communications Survey 2014. With 105,000
members, Crewtoo is said to
be the world’s largest online
Business magazine
enetwork
dedicatedintoitsseafarnewsletter.
In
2010,
the
ers, and was founded lessfull
daily two
Megayacht
News
feed
than
years ago.
It gives
was
also
syndicated
by
seafarers a way to post comYachtWorld.
com and from
ments
and photographs
Boats.com.
their
vessels, chat with colleagues on other ships, take
part
in pollsSmith
and votes,
and
Kenton
Adds
keep
up
with
maritime
news.
Legendary Marine
Crewtoo
also has
a maritime
Wanda Kenton
Smith
of
jobs
board
to
help
match will
Kenton Smith Marketing
companies
with the
seafarer
head up strategic
dealership
prospects.
Contact
Jill
Conmarketing efforts for Legennors,
jconnors@kvh.com.
dary Marine. She will serve
as both agency of record

and the
dealership’s
official
Bass
Pro
Donates
to
in-house
director
of
marketRBFF Outreach Effort

ing, overseeing marine marThe Recreational Boating &
keting for four dealership
Fishing Foundation’s (RBFF)
locations in Destin, Panama
Hispanic outreach campaign,
City and Ft. Walton Beach,
Vamos a Pescar™, received a
FL, as well as Gulf Shores,
$125,000 donation to boost
AL. Contact Kenton Smith
awareness of fishing and
at wanda@kentonsmith
boating among the Hispanic
marketing.com.
population from Bass Pro
Shops. The donation was
TwoinMembers
Serve
given
honor of former
president
H.W.
BoatUSGeorge
Issue Council
Bush.
Said
BoatUS
hasJohnny
made Morris,
new apfounder
of Bass
Pro,
“By
pointments
to its
National
Advisory Council including
Bob Adriance, editor of
Seaworthy magazine. He
joins Dean Travis Clarke,
executive editor, Sport Fishing and Marlin magazines
who continues service. Both
are BWI members.
The current 13-member
Council was created over

supporting
30
years agoopportunities
to advise and to
invite
everyone
to go fishing,
guide the over half-millionespecially
children,
member association we’re
on fedhonoring
everything
Presieral
and state
issues critical
Bush has boaters.
done to uptodent
recreational
hold our fishing
traditions
Throughout
the years
it has
and
invite
future
generations
debated policy topics
rangto from
enjoyunfair
this great
sport.”
ing
fees and
With
the
launch
of
VamosAtaxes to today's hot-button
Pescar.org
(Let’s
Go
Fishing),
issues such as the increasing
the
program
aims
to
encourlevels of ethanol in gasoline,
age a Hispanic
audience
to
mandatory
life jacket
wear,
participate
in
fishing
and
marine protected areas and
boating. Contact:
homeland
security. Stephanie
Vatalaro, svatalaro@rbff.org.

DeMartini Gains
ACR Survivors
Performance
Account
Join Club,
AgainPR
Marilyn
DeMartini’s

In October
of 2013,
Len and
Power
has been
preparing
Lisa
Rorke
activated
their
to promote a new client,
emergency
indicating
Ditec
USA, atposition
the Miami
radioShow.
beacon
and
Boat
She(EPIRB)
discovered
became
members
the
company
when of
sheACR
purElectronics
Survivor
Club
chased
an Audi
and wanted
after their for
sailboat
lostcolsteerprotection
the light
ing.
Not
even
six
months
ored car and convertible
laterAfter
on April
25, the couple
top.
experiencing
were
13
days
into
what she calls "The crossing
Ditec
the Atlantic--heading
Difference"
a finish to
thatthe
United
Kingdom.
Their
makes dirt, dust and con-journey endeda non-issue
with two days
taminants
for of
gale force
and
high
'clean
freak'winds
vehicle
and
seas which
broke
their
sailvessel
owners
-- she
sought
boat
in
half
and
they
were
the company as a client for
forced
to take
to a life raft.
the
marine
industry.
With
the
EPIRB
in operation,
DeMartini booked
the
they
were
saved
by at
the
U.S.
deal in early January
the
Coast
Guard
and
a
ship
Palm Beach International
tanker crew.
To read
the
Speedway
where,
“It was
whole
story,
and
others,
really fun to drive my car visit
www.acrartex.com/
around
the road course at
survivors/.
the
raceway!" Contact her
at md@prpower.biz.

Ken Hammond, Chairman (2nd fr. r.) and President Frank Peterson (2nd
fr. l.) of RBFF accept donation from Director of
Conservation Martin G.
Mac Donald (l.) and Marketing Director Maurice
Brown of Bass Pro.
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NMEA's Conference
Returns to Fort Myers

With a focus on new products
and technology developments,
The National Marine Electronics Association International
Marine Electronics Conference & Expo will return to the
Sanibel Harbour Marriott Resort, in Fort Myers, FL October 8-11. It will focus on training, new product introductions, and developments in the
technology of marine electronics. The conference and
expo is the largest event in
North America for the marine
electronics trade. Details are
posted at www.NMEA.org.

Future Waterways
Feedback Wanted

A new Future of Navigation /
21st Century Waterways initiative is underway to establish
a framework for the transfer
of data between and among
vessels and shore facilities, and
that integrates and transforms
it into usable information.
Digital advances have presented an opportunity to im-

prove current aids to navigation, information systems,
and charting. The U.S. Aids
to Navigation System mitigates transit risks to promote the safe, economic, and
efficient movement of vessels
by assisting navigators with
determining their position, a
safe course, and warning
them of dangers and obstructions. The U.S. Coast Guard
has established a feedback
website for the initiative to
record facts or opinions. To
provide input, go to
www.surveymonkey.com/
s/21stCenturyWaterways.

SNAME Updates
Annual Meet & Expo

The Society of Naval Architects & Marine Engineers
have changed the name of its
annual industry event from
“annual meeting and expo”
to the SNAME Maritime
Convention. It will take place
October 20 to 25 at the
Hyatt Regency Houston
(TX). Featured will be an
International Maritime Forum, short courses for professional development, panel
sessions and new product
and technology demonstrations in the Expo Hall and
National Ship Research Program (NSRP) Expo. For

schedule updates and listings
of papers and abstracts, visit
www.sname.org/SMC.

Fort Lauderdale Show
Grows With Pier 66

Entering its 55th year, the
Fort Lauderdale International
Boat Show® (FLIBS), takes
place from Oct. 30 through
Nov. 3, attracting marine
enthusiasts to the “Yachting
Capital of the World.” Several enhancements already
have been confirmed for this
year’s show, including the
addition of Pier 66 Marina, a
full-service pop-up restaurant
and the IGFA Sportfishing
Lounge. Pier 66 Marina, cur-

rently undergoing upgrades,
will be the show’s seventh
location and display brokerage yachts. FLIBS is owned by
the Marine Industries Association of South Florida, and
managed and produced by
Show Management. Visit
www.ShowManagement.com.

The BWI Journal is produced by and for members of Boating Writers International, 108 Ninth Street, Wilmette, IL 60091. (847) 736-4142. www.bwi.org.
Send items to be considered for publication to Greg Proteau, info@bwi.org. All
information contained herein is meant for the use of members, is in their best
interest, and appears in as true and accurate a form as possible.
Membership in BWI is open to anyone involved in the recreational boating industry. Active members are generally writers, editors, photographers and broadcasters. Associate members are generally P.R. or communications firms. Supporting members are usually manufacturers or ad agencies.

