
boat surveys and valuation to 

avoiding on board hazards, 
improving air and water quality 
aboard to adapting new land-
based electronics for water-

based use.  
   To wrap up the day, IBEX 
holds a general hospitality 

gathering on the exhibit floor. 
This will be another opportu-
nity for members to spend 

time with movers and shakers 
of the boat building world and 
fellow journalists. 

   As final plans come together, 
we’ll keep you advised. In the 
meantime, put Tampa on your 

calendar in late September. 
 

Journal Skips August 
 

August is the traditional month 
of rest for this newsletter, 

though it is also the time for 
production of the Annual Di-
rectory. All members in good 

standing are included in it, 
along with a variety of other 
association information. Two 

online directories are also 
available on www.bwi.org un-
der the “Directories” tab: the 

opt-in Active & Associate 
member directory and another 
maintained by BWI listing Sup-

porting Members. 
   You can reach me at Alan@ 
wendt productions.com.  
  

Alan Wendt 
BWI President 

The BWI Board had a confer-

ence call a few weeks ago to 
keep tabs on the affairs of the 
association and to dig a bit 
deeper into the results from 

the Member Survey. In a nut-
shell, we are doing well finan-
cially, despite losses of writers 

working in boating. Of par-
ticular focus on the Survey 
were responses that ranked 

networking, marketing your 
work and keeping up with  
technologies as areas where 

you are looking for support. 
   To pick up on last month’s 
column regarding our partici-

pation at the International 
Boat Builders Exhibition, or 
IBEX, it is a logical venue to 

leverage some of your re-
quests. Networking is a high-
light both with writing peers 

and industry colleagues; those 
in the industry (potential cli-
ents) can provide fodder for 

reporting or articles; new 
technology for the boating 
industry is a hallmark of the 
show in exhibits and pre-

sented in seminars; and staying 
on top of both marine tech-
nology and media advance-

ments are already built in to 
the format – or can be. 
   Response from show offi-

cials to help us achieve these 
deliverables has been positive. 
We are suggesting staging two 

events and dovetailing into 
another, all on Tuesday Sep-
tember 30 – IBEX takes place 

at the Tampa (FL) Convention 
Center and continues on Oc-

tober 1 and 2. Our first event 
would extend the introduc-
tions of the Innovation 

Awards and open the door to 
others with new products to 
show them to BWI members. 

This concept, originally envi-
sioned as “new product speed 
dating” by Director Alan 

Jones, is appealing to BWI 
Active and Supporting mem-
bers, he says. It would give 

the product introducers a 
chance to put new wares in 
front of the media, and media 
the advantage to see what’s 

new and get the details. 
  A second plan in develop-
ment will focus on craft im-

provement for media and 
others utilizing the IBEX semi-
nar format. Our idea is to 

identify those that would be 
of broad interest to boating 
consumers (and publications 

that would likely want to re-
port them). There are many 
potential topics ranging from 
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Several times a year we send 

our partners a free marketing 
intelligence report. Our filing 
from the recent Consumer 
Electronics Show in Las Ve-

gas attended by 140,000 peo-
ple focused on the prolifera-
tion of “pads” coming to 

market and how phones and 
TVs as information-providing 
devices keep evolving. I 

thought BWI members 
would be interested in the 
trends and commentary 

about them we picked up.    
    After four days of elbow-
ing through crowds of con-

sumer electronics gour-
mands, I feel like taking two 
tablets for indigestion 

brought on by too many tab-
lets that all look like an iPad. 
Now I’m also really confused 

about which smart phone to 
buy – although Verizon is 
introducing the iPhone for 

CDMA, while Motorola’s 
Atrix handset and laptop 
dock is likely to score big 
along with Droid Bionic.  

    For business – and those 
who serve and/or write for 
them – the messages are 

clear: say goodbye to the era 
of the personal PC and wel-
come to the age of mobile 

computing. 
    More than 70 tablet-like 
devices were shown at CES. 

Most will never make it to 
market, thankfully, but sev-
eral stand out. Motorola 

Xoom won Best of Show. 
Running on Android Honey-
comb, due out in the first 

quarter of this year, the 10-
inch screen format sports a 
dual-core, 4G-compatiable 

network (Verizon’s) and in-
cludes HDMI out, and front 
and back facing cameras. Mo-
torola will offer this to other 

carriers as well. 

    Close seconds go to the 
Dell Streak for a nifty lap-
top-like computer with a 
screen that pirouettes and 

becomes a tablet. Other 
notables, Blackberry’s tablet 
for business enterprise and 

security, Samsung Galaxy, 
already established as the 
number two player in the 

market and, in the lower 
price category, Coby Kyros. 
See pictures and videos at 

www.ces.cnet.com/ces-
tablets-ebooks. 
    Bottom line, the Android 

platform from Google, with 
its growing App store, 
which powers all of these 

tablets, is the real winner. 
    With presentations from 
22 CEO’s of major compa-

nies this was an orgy for 
analysts who follow trends 
that drive consumer behav-

ior and loyalty. Verizon 
CEO Ivan Seidenberg, in his 
CES Keynote address, pre-
sented these nuggets:  

 

Your interaction with cus-

tomers must be seamless 
across device platforms as 
customers shed traditional 

business hours and geo-
graphic handcuffs in this 
“always on” world.  

There are two billion 
unique Internet users in the 
world. This connected 

planet seeks personalized 
experiences, partnerships 
and collaboration like 

never before.  

Broadband is now in 85 
million households and the 

speeds for downloads are 
so fast that the average 
length movie can be trans-

ferred in under four min-
utes. For business this sug-

gests that video-to-video in 

real time with no latency 
opens up savings in travel 
budgets and business-to-
consumer help centers on 

a much more personalized 
basis.  

 

    The 4G LTE network by 
Verizon is already on in one 
third of the country – pri-

marily the largest cities with 
a nationwide build out due 
in 18 months. All of the 

mobile phone execs in at-
tendance are clamoring for 
content relationships as this 

shift begins to Internet con-
nected TV. Sony, for exam-
ple, introduced 26 new 

models at CES, 16 of them 
with built-in Internet. While 
no one company stole the 

show with an easy to use 
set box that lets you create 
your own TV guide, clearly 

the technology is there. 
    As you can imagine, after 
four days of walking and 
seeing 2700 booths, we 

gathered an impressive 
stack of literature on new 
products and social trends. 

Got questions or want to 
brainstorm? Just call. 
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BWI Annual Election Results 

Alan Wendt  has been an 

active member of BWI for 

nearly two decades, is a 

current Director, and has 

served as writing contest 

judge and Innovations 

Awards judge. He is the 

editorial director for Ma-

rine CEO magazine and 

publisher of two custom 

lifestyle boating publica-

tions. Contact him at 

Alan@wendtproductions.

com.  

Motorola Xoom 
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The International Boatbuild-

ers’ Exhibition and Confer-
ence (IBEX) reports that a 
panel of seven BWI members 
will judge the 2014 IBEX In-

novation Awards. The awards 
honor achievement in prod-
uct development in boatbuild-

ing methods and materials, 
engines, hardware, interior 
parts and furnishings, and 

safety equipment. Judges may 
also award an entry that pro-
vides environmental benefit. 

   Recipients will be an-
nounced in the Tampa (FL) 
Convention Center at the 

Industry Breakfast on Sep-
tember 30. All entries will be 
displayed for the three days 

in the Innovation Awards 
New Product Showcase. En-
tries for the Awards are due 

by August 29. 
   The judges for 2014 are: 
 Lead judge, Zuzana Pro-

chazka, freelance writer and 
photographer for publications 

such as BoatU.S. Magazine, 

Sail, Sea, Yachtworld.com, 
Boats.com and others. Pro-
chazka is a past president of 
BWI, and editor of gear web-

site, TalkoftheDock.com. 
 Ben Ellison is one of the 
foremost journalistic authori-

ties on marine electronics and 
editor of Panbo, the marine 
electronics hub on the web. 

 Beth Leonard is the Direc-
tor of Technical Services for 
BoatU.S. and technical editor 

for all BoatU.S. Publications 
including BoatU.S. Magazine 
and Seaworthy, a publication 

focused on vessel seaworthi-
ness and boating safety. 
 Bill Bishop has served as a 

technical judge for BWI in the 
NMEA awards for the past 
three years. He writes for 

numerous publications includ-
ing the popular The Marine 
Installers Rant online blog. 

 Mark Masciarotte is a 40-
year veteran of the industry 

and princi-

pal of 
DSG As-
sociates, 
which 

specializes 
in con-
struction of yachts and com-

mercial vessels. He is cur-
rently in charge of worldwide 
sales for Westport Yachts.  

 Brady Kay is editor of Pon-
toon & Deckboat Magazine and 
editor of Houseboat Magazine. 

His writing and reporting 
focuses on boating travel and 
lifestyles, performance tests, 

fishing and family boating. 
 Judy Waldman is president 
of JW Yachts, and a lifelong 

cruiser. She writes of her 
journeys and reviews boats in 
Passagemaker and online. 

   For more information on 
IBEX, go to www.ibexshow. 
com. For questions on the 

awards, contact Rachel 
Timko, rtimko@nmma.org. 

Members Judge IBEX Innovations 

Support Coast Guard Museum 
service members in the 

dreams and goals for the fu-
ture. Interactive and innova-
tive exhibits and displays will 
include realistic virtual envi-

ronments in which the mu-
seum visitor participates in 
the action.  

   The nonprofit National 
Coast Guard Museum Asso-
ciation has created partner-

ship opportunities affording 
valuable, lifetime branding 
recognition in affiliation with 

the Coast Guard at what will 
be a world-class museum. To 
learn more about the mu-

seum or donate, visit 
www.coastguardmuseum.org. 

Support is being sought to 

show appreciation for the 
work of the Coast Guard by 

participating in 
the capital 

campaign to 
build the Na-
tional Coast 

Guard Mu-
seum in New 
London, CT. 

The Coast 
Guard is the 
only branch of 

the armed 
services that does not have a 
national museum to celebrate 

its role in the life of the na-
tion and to honor the 42,000 

men and women who serve. 

Since its inception in 1790, 
the Coast Guard has estab-
lished a proud and illustrious 
history which deserves rec-

ognition from the public. 
   Planned are permanent and 
revolving multi-media exhibits 

to tell compelling stories of 
its past, present and future as 
they evoke the Coast 

Guard’s critical role and mis-
sion in maritime security, 
safety, protection of natural 

resources, and national de-
fense. As a dynamic institu-
tion charged with these roles, 

the Museum will engage the 
public, veterans and present 

http://www.ces.cnet.com/ces-tablets-ebooks
http://www.ces.cnet.com/ces-tablets-ebooks
mailto:Alan@wendtproductions.com
mailto:Alan@wendtproductions.com
http://www.ibexshow.com
http://www.ibexshow.com
mailto:rtimko@nmma.org
http://www.coastguardmuseum.org


Byrne Enhances 

MegaYacht News Site 
Diane Byrne’s MegaYacht 
News, the independent 
website devoted to luxury 

yachts, has a new look and a 
new URL. Re-launched to 
provide a contemporary, 

dynamic design, waterfall 
menus on every page make 
it easier to access both cur-

rent and archival content, 
grouped under intuitive 
categories like ‘Yachts’, 

‘Builders’, ‘People’, and 
‘Events’. A slideshow di-
rectly beneath these menus 

on the homepage offers top 
stories of the day, with links 
leading to full articles. Its 

new URL is www.megayacht 
news.com (previously .org). 
    Bryne says her site has 

excelled in capitalizing on 
the growing use of internet 
based news and story ex-
change. It was named in The 

Helium Report’s (now Halo-
gen Guides) best yacht blogs 
list, received third place in 

the Original Online Content 
Category for BWI’s annual 
awards in 2009, and is the 

go-to yachting source for 
Reuters, CNBC, 
Forbes.com, The Wall Street 

Journal, Vanity Fair, The Sun-
day Times, CNN.com, and 
others. One story per week 

is syndicated by Superyacht 

Business magazine in its e-

newsletter. In 2010, the full 
daily Megayacht News feed 
was also syndicated by 
YachtWorld. com and 

Boats.com.  
 

Kenton Smith Adds 

Legendary Marine 
Wanda Kenton Smith of 
Kenton Smith Marketing will 

head up strategic dealership 
marketing efforts for Legen-
dary Marine. She will serve 

as both agency of record 
and the dealership’s official 
in-house director of market-

ing, overseeing marine mar-
keting for four dealership 
locations in Destin, Panama 

City and Ft. Walton Beach, 
FL, as well as Gulf Shores, 
AL. Contact Kenton Smith 

at wanda@kentonsmith 
marketing.com.  
 

Two Members Serve 

BoatUS Issue Council 
BoatUS has made new ap-
pointments to its National 

Advisory Council including 
Bob Adriance, editor of 
Seaworthy magazine. He 

joins Dean Travis Clarke, 
executive editor, Sport Fish-
ing and Marlin magazines 

who continues service. Both 
are BWI members. 
    The current 13-member 

Council was created over 

30 years ago to advise and 

guide the over half-million-
member association on fed-
eral and state issues critical 
to recreational boaters. 

Throughout the years it has 
debated policy topics rang-
ing from unfair fees and 

taxes to today's hot-button 
issues such as the increasing 
levels of ethanol in gasoline, 

mandatory life jacket wear, 
marine protected areas and 
homeland security.  

 

DeMartini Gains 

Performance Account 
Marilyn DeMartini’s PR 
Power has been preparing 
to promote a new client, 

Ditec USA, at the Miami 
Boat Show. She discovered 
the company when she pur-

chased an Audi and wanted 
protection for the light col-
ored car and convertible 
top. After experiencing 

what she calls "The Ditec 
Difference" -- a finish that 
makes dirt, dust and con-

taminants a non-issue for 
'clean freak' vehicle and 
vessel owners -- she sought 

the company as a client for 
the marine industry.  
    DeMartini booked the 

deal in early January at the 
Palm Beach International 
Speedway where, “It was 

really fun to drive my car 
around the road course at 
the raceway!" Contact her 

at md@prpower.biz. 

Active & Associate Member News 

Page 3 February 2011 

Xantrex Inverter Lab 

Is $13 Million Addition 
The premier of British Co-
lumbia, Christy Clarke, inau-
gurated the new state-of-the-

art micro-grid lab at Xantrex 
headquarters in Burnaby, BC 
in early July. Built at a cost of 

U.S. $13 million, the 15,000 
square foot lab, is one of the 
largest of its kind in North 

America. The lab is spread 
over three floors, houses 
over 370,000 pounds of 

equipment and cables and is 
powered by its own substa-
tion. The new test chambers 

in the lab can create a variety 
of thermal and humidity 
stresses with a series of sud-

den and extreme changes 
stretching products beyond  
expected use. Contact Mitul 

Chandrani, Mitul.chandrani 
@schneider-electric.com. 
  

Six Marinas Join  

Boat Village in Florida 
Six marinas have joined The 
Boat Village's collaborative in 

Southeast Florida to promote 
online service coordination 
developed to simplify boat 

ownership. Old Port Cove 
Marina, New Port Cove Ma-
rina, the Palm Bay Club Ma-

rina and three marinas from 
the Aquamarina portfolio 
have joined to promote tech-

nology developed to manage 
and maintain recreational 
boats. “Customers transact 

online with banks, pharma-
cies and retail stores - it's 
routine," said Kevin Hutchin-

son, CEO. "Our mission is to 
move the marine industry in 
that direction, too.” Contact 

Tammy Lewis, tammy.lewis@ 
my-villages.com. 

KVH Crewtoo Is 

Top Maritime Site 
Crewtoo, the seafarer social 
network operated by KVH 
Industries, Inc., has been 

named the most popular 
maritime website in The 
Crew Communications Sur-

vey 2014. With 105,000 
members, Crewtoo is said to 
be the world’s largest online 

network dedicated to seafar-
ers, and was founded less 
than two years ago. It gives 

seafarers a way to post com-
ments and photographs from 
their vessels, chat with col-

leagues on other ships, take 
part in polls and votes, and 
keep up with maritime news. 

Crewtoo also has a maritime 
jobs board to help match 
companies with the seafarer 

prospects. Contact Jill Con-
nors, jconnors@kvh.com. 

 
Bass Pro Donates to 

RBFF Outreach Effort 
The Recreational Boating & 
Fishing Foundation’s (RBFF) 
Hispanic outreach campaign, 

Vamos a Pescar™, received a 
$125,000 donation to boost 
awareness of fishing and 

boating among the Hispanic 
population from Bass Pro 
Shops. The donation was 
given in honor of former 

president George H.W. 
Bush. Said Johnny Morris, 
founder of Bass Pro, “By 

supporting opportunities to 

invite everyone to go fishing, 
especially children, we’re 
honoring everything Presi-
dent Bush has done to up-

hold our fishing traditions 
and invite future generations 
to enjoy this great sport.” 

With the launch of VamosA-
Pescar.org (Let’s Go Fishing), 
the program aims to encour-

age a Hispanic audience to 
participate in fishing and 
boating. Contact: Stephanie 

Vatalaro, svatalaro@rbff.org. 
 

ACR Survivors  

Join Club, Again 
In October of 2013, Len and 
Lisa Rorke activated their 

emergency position indicating 
radio beacon (EPIRB) and 
became members of ACR 

Electronics Survivor Club 
after their sailboat lost steer-
ing. Not even six months 
later on April 25, the couple 

were 13 days into crossing 
the Atlantic heading to the 
United Kingdom. Their jour-

ney ended with two days of 
gale force winds and high 
seas which broke their sail-

boat in half and they were 
forced to take to a life raft. 
With the EPIRB in operation, 

they were saved by the U.S. 
Coast Guard and a ship 
tanker crew. To read the 

whole story, and others, visit 
www.acrartex.com/
survivors/. 

Supporting Member News 
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Ken Hammond, Chair-

man (2nd fr. r.) and Presi-
dent Frank Peterson (2nd 

fr. l.) of RBFF accept do-
nation from Director of 

Conservation Martin G. 
Mac Donald (l.) and Mar-

keting Director Maurice 
Brown of Bass Pro. 
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prove current aids to naviga-

tion, information systems, 
and charting. The U.S. Aids 
to Navigation System miti-
gates transit risks to pro-

mote the safe, economic, and 
efficient movement of vessels 
by assisting navigators with 

determining their position, a 
safe course, and warning 
them of dangers and obstruc-

tions. The U.S. Coast Guard 
has established a feedback 
website for the initiative to 

record facts or opinions. To 
provide input, go to 
www.surveymonkey.com/

s/21stCenturyWaterways. 
 

SNAME Updates  

Annual Meet & Expo 
The Society of Naval Archi-
tects & Marine Engineers 

have changed the name of its 
annual industry event from 
“annual meeting and expo” 
to the SNAME Maritime 

Convention. It will take place 
October 20 to 25 at the 
Hyatt Regency Houston 

(TX). Featured will be an 
International Maritime Fo-
rum, short courses for pro-

fessional development, panel 
sessions and new product 
and technology demonstra-

tions in the Expo Hall and 
National Ship Research Pro-
gram (NSRP) Expo. For 

NMEA's Conference 

Returns to Fort Myers 
With a focus on new products 
and technology developments, 

The National Marine Electron-
ics Association International 
Marine Electronics Confer-
ence & Expo will return to the 

Sanibel Harbour Marriott Re-
sort, in Fort Myers, FL Octo-
ber 8-11. It will focus on train-

ing, new product introduc-
tions, and developments in the 
technology of marine elec-

tronics. The conference and 
expo is the largest event in 
North America for the marine 

electronics trade. Details are 
posted at www.NMEA.org.  
 

Future Waterways 

Feedback Wanted 
A new Future of Navigation / 

21st Century Waterways ini-
tiative is underway to establish 
a framework for the transfer 

of data between and among 
vessels and shore facilities, and 
that integrates and transforms 

it into usable information. 
Digital advances have pre-
sented an opportunity to im-

schedule updates and listings 

of papers and abstracts, visit 
www.sname.org/SMC. 
 

Fort Lauderdale Show 

Grows With Pier 66 
Entering its 55th year, the 
Fort Lauderdale International 

Boat Show® (FLIBS), takes 
place from Oct. 30 through 
Nov. 3, attracting marine 

enthusiasts to the “Yachting 
Capital of the World.” Sev-
eral enhancements already 

have been confirmed for this 
year’s show, including the 
addition of Pier 66 Marina, a 

full-service pop-up restaurant 
and the IGFA Sportfishing 
Lounge. Pier 66 Marina, cur-

rently undergoing upgrades, 
will be the show’s seventh 
location and display broker-

age yachts. FLIBS is owned by 
the Marine Industries Asso-
ciation of South Florida, and 

managed and produced by 
Show Management. Visit 
www.ShowManagement.com. 
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