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Michael Verdon championed an ethics clause
for BWI, Roger Marshall
envisioned a mentor
program for young marine writers, Kim Kavin
ushered us into the
world of blogs and digital. Zuzana Prochazka
strengthened BWI’s role
in the Innovation
Awards. John Wooldridge brought stability
during a time when the industry was clawing back from low
tide. Over the past decade or
so these past presidents have
all lead BWI through an everchanging business model.
Today BWI is like the boat
industry itself, noticing a tad
more grey, an appreciation for
a well-placed boarding handle,
yet a ferocious spirit for our
joie de vivre on the water.
Five years ago members
completed our last survey that
helped BWI’s Board of Directors chart direction. Webinars
were coming into vogue; with
the help of supporting member Dometic Marine, BWI
met with some success on a
variety of topics.
As we all recognize, disruptive technology continues to
redefine our professional lives.
Eight years ago I listened to
fellow board member Alan
Jones lament being thrust into
the role of a video producer
and TV host in addition to his

editor role at Boating World.
Today he’s a star.
For we editors, staff writers, freelancers, bloggers, life
doesn’t get better by chance,
it gets better by change.
The same is true for BWI as
a professional organization.
The question is what kind of
change makes sense? From a
leadership perspective, change
should include a platform that
provides a succession plan for
the millennial generation that
can’t wait to take over.
Your board has already
identified one area of concern: professional development. That term needs some
definition. Does it mean the
mechanics of measuring fuel
consumption and speed on a
boat test? Or does it mean
editing video on an iPad and
posting to your company site?
The definition may well cross
a number of topics and platforms and that’s one reason
we need input.

One proposal being
explored is to create
a professional development day into IBEX.
This annual trade
show is North America’s best access to
every major and
emerging vendor in
the business, all in
one, easy and affordable location. Will you
be there to cover the
event? Manufacturers put on
training sessions at their plants
all the time to help educate
staff – why not create a similar program for BWI members?
What other areas should
this volunteer organization
tackle as a group to help you
tomorrow, while creating an
inviting BWI for the next generation of writers?
Look for an email soon with
a link to the BWI membership
survey. And if you know someone who is not a member of
BWI, invite them to become a
member. You’ll be amazed at
how the power of one can add
to the group’s success.
Thanks in advance for your
time to respond. You can
reach me at Alan@wendt productions.com.

Alan Wendt
BWI President
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Ben Ellison, tinkering
with electronics and on
“Gizmo,” his test boat
(right, photo by Dan
Corcoran).
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1967, where he worked for
Bertram Yachts.
In 1972, Allen founded
Southern Boating magazine
and in 1980, the first U.S.
Spanish-language boating
magazine, Mar Abierto, also
widely distributed in Latin
and South America. In 1986,
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Skip Allen
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Calendar & Events
Alan Wendt has been an
active member of BWI for
nearly two decades, is a
current Director, and has
served as writing contest
judge and Innovations
Awards judge. He is the
editorial director for Marine CEO magazine and
publisher of two custom
lifestyle boating publications. Contact him at
Alan@wendtproductions.
com.

million U.S. households had
gests that video-to-video in
at least one member who
real time with no latency
boated in 2012.
opens up savings in travel
 Of the 22.2 million boats
budgets and business-toowned in the U.S., 51% of
consumer help centers on
households owned powera much more personalized
boats, 3.7% sailboats, 8.5%
basis.
personal watercraft, 12.6%
canoes, 19.7% kayaks, 4.3%
The 4G LTE network by
pontoon boats, and 8.8%
Verizon is already on in one
rowboats or inflatables.
third of the country – pri Women comprised just
marily the largest cities with
under half (45%, 33.3 mila nationwide build out due
lion) of the almost 74 milin 18 months. All of the
lion U.S. boating particimobile phone execs in atpants.
tendance are clamoring for
 Boating participants incontent relationships as this
clude 57.9 million adults
shift begins to Internet conand 15.6 million children.
nected TV. Sony, for examAlmost 42% of recreational
ple, introduced 26 new
boating participants are ages
models at CES, 16 of them
35 to 64; 16.3% are 45 and
with built-in Internet. While
54 years old. Only 9.1% of
no one company stole the
participants are 65 or older.
show with an easy to use
 Average risk ratios for the
set box that lets you create
U.S. in 2012 were 18
your own TV guide, clearly
deaths/100 million exposure
the technology is there.
hours and 101 casualties/100
As you can imagine, after
million exposure hours.
four days of walking and
seeing 2700 booths, we
gathered an impressive
stack of literature on new
products and social trends.
Got questions or want to
brainstorm?
Just call. &
Electronics Conference
Expo will return to the Sanibel Harbour Marriott Resort,
in Fort Myers, Florida, on
October 8-11. "Our 2014
NMEA conference and expo
will focus on training, new
product introductions, and
developments in the technology of marine electronics,"
said Johnny Lindstrom,
NMEA's chairman of the
board. The conference and
expo is the largest event in
North America for the marine electronics trade. Details
posted at www.NMEA.org.
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KVH Film A Finalist
For Safety Award

“The Human Element,” produced by KVH Media Group,
is a finalist in the “Safety at
Sea” category of the Seatrade
Awards. The Awards recognize those in the shipping
industry who have demonstrated innovative solutions
for safe, efficient, and environmental
operation, and
Byrne Enhances
whose
actions
MegaYachtsupport
Newsgoals
Site
and objectives of the InternaDiane Byrne’s MegaYacht
tional Maritime Organization.
News, the independent
The film is a video within the
website devoted to luxury
KVH Media Group, a proyachts, has a new look and a
vider of news, entertainment,
new URL. Re-launched to
and training content to the
provide a contemporary,
marine trades. Contact Jill
dynamic design, waterfall
Connors, jconors@kvh.com.
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beneath
theseofmenus
hisrectly
nationwide
"Days
on the
homepage
offers top
Gold"
tour
as presenting
stories
of
the
day,
sponsor to inspire hiswith
fanslinks
leading
to full articles.
Its
and
concertgoers
to discover
URLwater.
is www.megayacht
lifenew
on the
An avid
news.com
(previously
.org).
boater
and angler,
Owen's
says herassite
has
musicBryne
is described
influexcelled
in capitalizing
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the growing use of internet
based news and story exchange. It was named in The
Helium Report’s (now Halogen Guides) best yacht blogs
list, received third place in
the Original Online Content
Category for BWI’s annual
awards in 2009, and is the
go-to yachting source for
Reuters, CNBC,
Forbes.com, The Wall Street
Journal, Vanity Fair, The Sunday Times, CNN.com, and
others. One story per week
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be out on the water." Each of
his shows, taking place in
boating-centric markets nationwide through October,
feature video screens with
footage of him boating, as
well as special Discover
Boating videos. The in-show
video screens will also incorporate interactive social media elements to encourage
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Safe Boating Week Materials
Boating safety advocates
across the U.S. and Canada are teaming up to
promote safe and responsible boating, including consistent life jacket
wear, during National
Safe Boating Week,
scheduled for May 1723. NSBW is the official
launch of the 2014
North American Safe
Boating Campaign.
The yearlong campaign
will highlight stories of
real boaters whose lives
were saved by wearing a
life jacket. In addition, the
campaign will remind boaters
of the importance of boating
safely, including consistent life
jacket wear, boating sober,
knowing navigational rules and
having a proper lookout.
U.S. Coast Guard statistics
show that drowning was the
reported cause of death in
almost three-fourths of recreational boating fatalities in
2012, and that 85 percent of
those who drowned were not
wearing life jackets. That’s
why boating safety advocates
continue to push for increased
and consistent life jacket wear
on the water.
The campaign unites the
efforts of a wide variety of
boating safety advocates, in-

cluding the National Association of State Boating Law
Administrators, Canadian
Safe Boating Council and
many members of the Na-

New Members
Helen Aitken, Freelance
Writer, Swansboro, NC
Hilary Kotoun, Website Content Provider, Newport, RI

tional Safe Boating
Council.
The campaign is
produced under a
grant from the Sports
Fish Restoration and
Boating Trust Fund,
administered by the
U.S. Coast Guard.
Partners hold local
events, teach classes,
offer on-water training, distribute educational materials and
perform free vessel
safety checks, among
other activities.
Other events that tie into
the safety campaign include
the following:
• Wear Your Life Jacket to
Work Day (May 16)
• Ready, Set, Wear It! Life
Jacket World Record Day
(May 17)
• National Safe Boating
Week (May 17-23)
• National Fishing and Boating Week (June 1-8)
• Operation Dry Water (June
27-29)
Media will find resources at
www.safeboatingcampaign.co
m/2014press/2014-Press-KitWearIt.pdf. Contact Yvonne
Pentz ypentz@paulwerth.
com.
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