
flash from every 

crevice and shelf, as 
a Rube Goldberg 
inspired contraption 
powered by what 

sounds somewhat 
like a Dyson vacuum 
mines Bitcoins.  

   With a hash rate of +/- 170 
the mining is slow. The noise 
of CPU cooling fans is loud. 

Profit is about $24.55 per 
month, which quickly conjures 
up the weekly closing credits 

of Two Broke Girls. (And 
that’s probably before I deduct 
for the extra electric it takes.) 

   But you have to admire the 
marketing savvy of Denison 
and the entrepreneurial spirit 

of people like Will.  
   As you look for stories in 
the year ahead, perhaps there 

are interesting angles like Bit-
coin or the emerging rental 
opportunities presented from 

Freedom Boat Club, the peer-
to-peer, GetMyBoat.com and 
Cruzin to share with readers 
that provide inspiration to new 

generations with entrepreneu-
rial attitudes.  
   From all the Directors of 

BWI, here’s wishing you 
Happy Holidays and a Prosper-
ous, Healthy New Year! 

   You can reach me at Alan@ 
wendtproductions.com.  
  

Alan Wendt 

BWI President 

‘Twas the night be-
fore Christmas when 
all through the house, 

the whir of computer 

fans kept time to the 
click of a mouse. 
   The stockings were 
hung by the chimney with 
care, In hopes that St. Bitcoin 

soon would be there;  

   Clearly my boomerang son 
was not snuggled in his bed, 
And I’m quite sure visions of 
wealth danced in his head. 
   “Did you know Dad,” he 
exclaimed with glee, 

“I can now buy a yacht with 

this Bitcoin machine – just 
wait and see!” 
 
December’s news release 

from Denison Yacht Sales that 
it will now accept the online 
peer-to-peer payment system, 

Bitcoin, for yacht purchases 
and yacht charters, may be 
more of a PR gimmick than a 

“tis the season” breaking 
story. Yet in the wealthy wa-
terfront enclaves of Palm 

Beach Gardens, the concept is 
not that farfetched. Since 
1948, dealers like Denison 

have found timely marketing 
nuggets to attract the Nou-
veau riche who are willing to 

push the envelope. 
   “We need to be present 
and available to all potential  
Clients in all marketplaces,” 

 

 

notes Bob Denison, president 
of the company that boasts 
locations from California, the 

Great Lakes, New York and 
even France. “If a client wants 
to pay with Bitcoins, we are 

now positioned to handle the 
transaction.” 
   Finding that next generation 

of boat buyers may well re-
quire some creative thinking. 
Take my son, Will, for exam-

ple. At 27, college educated 
with an advanced degree in 
Physics, he probably has a 

good 10 to 15 years of stu-
dent loans to pay down be-
fore he can add a boat to the 

budget. He’s not alone. Forty-
two percent of college gradu-
ates have student loans aver-
aging $28,000.  

   There is no question Will 
has the water gene. But with 
no extra money, his boating 

dreams are just memories of 
summers gone by. 
   During his college years, 

our yard looked like a used 
boat lot. Now the tinkering 
has moved indoors and his 

reclaimed bedroom is a cross 
between Best Buy and Radio 
Shack. Blue emitting LEDs 
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Several times a year we send 

our partners a free marketing 
intelligence report. Our filing 
from the recent Consumer 
Electronics Show in Las Ve-

gas attended by 140,000 peo-
ple focused on the prolifera-
tion of “pads” coming to 

market and how phones and 
TVs as information-providing 
devices keep evolving. I 

thought BWI members 
would be interested in the 
trends and commentary 

about them we picked up.    
    After four days of elbow-
ing through crowds of con-

sumer electronics gour-
mands, I feel like taking two 
tablets for indigestion 

brought on by too many tab-
lets that all look like an iPad. 
Now I’m also really confused 

about which smart phone to 
buy – although Verizon is 
introducing the iPhone for 

CDMA, while Motorola’s 
Atrix handset and laptop 
dock is likely to score big 
along with Droid Bionic.  

    For business – and those 
who serve and/or write for 
them – the messages are 

clear: say goodbye to the era 
of the personal PC and wel-
come to the age of mobile 

computing. 
    More than 70 tablet-like 
devices were shown at CES. 

Most will never make it to 
market, thankfully, but sev-
eral stand out. Motorola 

Xoom won Best of Show. 
Running on Android Honey-
comb, due out in the first 

quarter of this year, the 10-
inch screen format sports a 
dual-core, 4G-compatiable 

network (Verizon’s) and in-
cludes HDMI out, and front 
and back facing cameras. Mo-
torola will offer this to other 

carriers as well. 

    Close seconds go to the 
Dell Streak for a nifty lap-
top-like computer with a 
screen that pirouettes and 

becomes a tablet. Other 
notables, Blackberry’s tablet 
for business enterprise and 

security, Samsung Galaxy, 
already established as the 
number two player in the 

market and, in the lower 
price category, Coby Kyros. 
See pictures and videos at 

www.ces.cnet.com/ces-
tablets-ebooks. 
    Bottom line, the Android 

platform from Google, with 
its growing App store, 
which powers all of these 

tablets, is the real winner. 
    With presentations from 
22 CEO’s of major compa-

nies this was an orgy for 
analysts who follow trends 
that drive consumer behav-

ior and loyalty. Verizon 
CEO Ivan Seidenberg, in his 
CES Keynote address, pre-
sented these nuggets:  

 

Your interaction with cus-

tomers must be seamless 
across device platforms as 
customers shed traditional 

business hours and geo-
graphic handcuffs in this 
“always on” world.  

There are two billion 
unique Internet users in the 
world. This connected 

planet seeks personalized 
experiences, partnerships 
and collaboration like 

never before.  

Broadband is now in 85 
million households and the 

speeds for downloads are 
so fast that the average 
length movie can be trans-

ferred in under four min-
utes. For business this sug-

gests that video-to-video in 

real time with no latency 
opens up savings in travel 
budgets and business-to-
consumer help centers on 

a much more personalized 
basis.  

 

    The 4G LTE network by 
Verizon is already on in one 
third of the country – pri-

marily the largest cities with 
a nationwide build out due 
in 18 months. All of the 

mobile phone execs in at-
tendance are clamoring for 
content relationships as this 

shift begins to Internet con-
nected TV. Sony, for exam-
ple, introduced 26 new 

models at CES, 16 of them 
with built-in Internet. While 
no one company stole the 

show with an easy to use 
set box that lets you create 
your own TV guide, clearly 

the technology is there. 
    As you can imagine, after 
four days of walking and 
seeing 2700 booths, we 

gathered an impressive 
stack of literature on new 
products and social trends. 

Got questions or want to 
brainstorm? Just call. 
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BWI Annual Election Results 

Alan Wendt  has been an 

active member of BWI for 

nearly two decades, is a 

current Director, and has 

served as writing contest 

judge and Innovations 

Awards judge. He is the 

editorial director for Ma-

rine CEO magazine and 

publisher of two custom 

lifestyle boating publica-

tions. Contact him at 

Alan@wendtproductions.

com.  

Motorola Xoom 
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While the annual writing con-

test draws hundreds of entries 
each year, not a year goes by 
when there aren’t a few ques-
tions regarding proper proce-

dures. That said, more inquir-

ies are anticipated this year as 
BWI rolls out the entirely 
new Boating Photography 
category and simplified 

Online Expression submis-
sions which include videos. 
Remember that both catego-

ries are “works in progress.” 
   For the new definitions, see 
page 3 of the Contest bro-

chure, www.bwi. org/down 
loads/BWI-Contest-14.pdf.  
   For Photography specifi-

cally, questions can be di-
rected to category chair Mi-
chael Sciulla at msciulla@ 

gmail.com. For other ques-
tions, email info@bwi.org. 
 

Boating Photography 

Details 
 

Definition: Boating Photogra-
phy will recognize excellence 

in still photography that en-
hances the written word, 
captures the beauty of rec-
reational boating, or portrays 

the exhilaration and chal-
lenges that make boating such 
a unique recreational lifestyle.  

 
First Year Scope: As this is a 
new category and photogra-

phy is so complex in terms of 

where and how it is used, the 
contest during this first year 
will be limited to photographs 
that are part of a published 

article (either print or 
online), cover or photo 
spread. BWI hopes to expand 

this category to include a 
wider array of photographs. 
 

   Remember the Contest 
Rules: “Public relations, mar-
keting and promotional mate-

rials are ineligible. Any story 
written about a product in 
which the author has a per-

sonal, professional or financial 
stake will be disqualified.”  
 

Submissions: When submit-
ting a photograph that is part 
of an article, place a check 

mark if possible next to the 
appropriate photo if there 
are others on the page. De-

scribe the photo on the entry 
form by subject matter or 
location on the page espe-
cially if it is part of a photo 

spread. If it is a cover photo, 
send the entire page but de-
lete the name of publication 

while retaining cover lines.  

Writing Contest Tips, Photog Details 

2014 Contest Sponsors 

Boating Columns – sponsored by KVH Industries, Inc. 

Boating Lifestyles – sponsored by Discover Boating 

Boating Profiles – sponsored by  ZF Marine 

Boating Travel or Destinations – sponsored by 

 Martin Flory Group 

Boating Adventures – sponsored by Yamaha Marine  

Boat/Engine Care and Maintenance – sponsored by 

  Interlux Yacht Finishes 

Boating Photography – sponsored by  

 Freedom Boat Club 

Ethics and Environment – sponsorship open  

Fishing – sponsored by Suzuki Motor Corporation 

Boating Issues, News and Analysis – sponsored by 

 Mercury Marine 

The Business of Boating – sponsored by  

 Home Port Marine Marketing 

Seamanship, Rescue & Safety – sponsored by 

 Sea Tow Services International 

Technical Writing – sponsored by Dometic Marine 

Boat Tests & Reviews – sponsored by Volvo Penta 

Gear, Electronics & Product Tests – sponsored by  

 Xantrex/Schneider Electric 

Boat Projects, Renovations & Retrofits – sponsored by 

 Awlgrip North America 

Online Expressions – sponsored by  

 Boat Owners Association of the United States 

Free Subscription to Soundings “TOT” 
BWI has negotiated a 

"Corporate Subscription" to 
Trade Only Today which allows 
dues-paying association mem-
bers unlimited access to this 

robust news site for free - a 
$29 annual value. Media is 
known to use the site exten-

sively for keeping up with the 
latest industry news, commen-
tary and opinion by Soundings' 

team of editors and reporters. 

The paywall access charge 

was imposed in mid-2014. 
   Sign up now for the free 
BWI corporate subscription 
and gain full access to the 

web site including its pre-
mium content!  
   Click the link or paste into 

a browser (www.tradeonly 
today.com/account/join/?
passcode=cWVS3TkalhM62 

Bn), log-in and Join the Cor-

porate subscription invitation 

now available as a BWI mem-
ber benefit. (If you are not 
currently registered, do so and 
when prompted, paste 

“cWVS3TkalhM62Bn” in the 
passcode box to join.) 
   Note: the earlier links dis-

tributed to members were 
incorrect. If you have difficulty, 
send an email to webmas-

ter@tradeonlytoday.com.  
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Byrne Enhances 

MegaYacht News Site 
Diane Byrne’s MegaYacht 
News, the independent 
website devoted to luxury 

yachts, has a new look and a 
new URL. Re-launched to 
provide a contemporary, 

dynamic design, waterfall 
menus on every page make 
it easier to access both cur-

rent and archival content, 
grouped under intuitive 
categories like ‘Yachts’, 

‘Builders’, ‘People’, and 
‘Events’. A slideshow di-
rectly beneath these menus 

on the homepage offers top 
stories of the day, with links 
leading to full articles. Its 

new URL is www.megayacht 
news.com (previously .org). 
    Bryne says her site has 

excelled in capitalizing on 
the growing use of internet 
based news and story ex-
change. It was named in The 

Helium Report’s (now Halo-
gen Guides) best yacht blogs 
list, received third place in 

the Original Online Content 
Category for BWI’s annual 
awards in 2009, and is the 

go-to yachting source for 
Reuters, CNBC, 
Forbes.com, The Wall Street 

Journal, Vanity Fair, The Sun-
day Times, CNN.com, and 
others. One story per week 

is syndicated by Superyacht 

Business magazine in its e-

newsletter. In 2010, the full 
daily Megayacht News feed 
was also syndicated by 
YachtWorld. com and 

Boats.com.  
 

Kenton Smith Adds 

Legendary Marine 
Wanda Kenton Smith of 
Kenton Smith Marketing will 

head up strategic dealership 
marketing efforts for Legen-
dary Marine. She will serve 

as both agency of record 
and the dealership’s official 
in-house director of market-

ing, overseeing marine mar-
keting for four dealership 
locations in Destin, Panama 

City and Ft. Walton Beach, 
FL, as well as Gulf Shores, 
AL. Contact Kenton Smith 

at wanda@kentonsmith 
marketing.com.  
 

Two Members Serve 

BoatUS Issue Council 
BoatUS has made new ap-
pointments to its National 

Advisory Council including 
Bob Adriance, editor of 
Seaworthy magazine. He 

joins Dean Travis Clarke, 
executive editor, Sport Fish-
ing and Marlin magazines 

who continues service. Both 
are BWI members. 
    The current 13-member 

Council was created over 

30 years ago to advise and 

guide the over half-million-
member association on fed-
eral and state issues critical 
to recreational boaters. 

Throughout the years it has 
debated policy topics rang-
ing from unfair fees and 

taxes to today's hot-button 
issues such as the increasing 
levels of ethanol in gasoline, 

mandatory life jacket wear, 
marine protected areas and 
homeland security.  

 

DeMartini Gains 

Performance Account 
Marilyn DeMartini’s PR 
Power has been preparing 
to promote a new client, 

Ditec USA, at the Miami 
Boat Show. She discovered 
the company when she pur-

chased an Audi and wanted 
protection for the light col-
ored car and convertible 
top. After experiencing 

what she calls "The Ditec 
Difference" -- a finish that 
makes dirt, dust and con-

taminants a non-issue for 
'clean freak' vehicle and 
vessel owners -- she sought 

the company as a client for 
the marine industry.  
    DeMartini booked the 

deal in early January at the 
Palm Beach International 
Speedway where, “It was 

really fun to drive my car 
around the road course at 
the raceway!" Contact her 

at md@prpower.biz. 

Active & Associate Member News 
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BoatUS’s Podlich Is 

“Woman of Year” 
Margaret Podlich, president 
of BoatUS, was named the 
2014 Darlene Briggs Woman 

of the Year, an award pre-
sented annually to an out-
standing woman in the ma-

rine industry during the Ma-
rine Dealer Conference & 
Expo. For the past 20 years,  

 

Podlich has served in various 
capacities for BoatUS, work-
ing up to the presidency in 

2011. She has been active 
with the Recreational Boating 
Leadership Council, Ameri-

can Boat & Yacht Council, 
and served on the U.S. Coast 
Guard’s Boating Safety Advi-

sory Council. Podlich has 
raced globally, including being 
a member of the womens’ 

sailing crew that competed 
for a place on the U.S. Olym-
pic Sailing Team in 2008. 

Contact Scott Croft, 
SCroft@BoatUS.com.  
 

Mercury Casts  

2.5 Millionth Propeller 
Mercury Marine in early De-

cember reported casting of 
its 2,500,000th stainless steel 

propeller in Fond du Lac, WI. 

Simultaneously, the company 
is celebrating its investment 
cast facility's 40th year since 
opening in 1974. "This is a 

remarkable and important 
milestone in Mercury's his-
tory," said John Pfeifer, presi-

dent. "We lead the propeller 
industry because we have the 
best people, the best designs 

and the best materials.” Mer-
cury's stainless steel propel-
lers are designed for out-

board engines ranging from 
9.9 to 300 horsepower, and 
all sterndrive engines. Con-

tact Steve Fleming, steve. 
fleming@mercmarine.com. 
 

KVH Offers Video  

On Ebola Safety 
With the global nature of the 

maritime industry, KVH says 
seafarers need to know 
about Ebola and how to pro-
tect themselves from the 

deadly disease. The company 
is offering an Ebola safety 
training package of Videotel’s 

newly released video: “Ebola 
– Staying Safe” and accompa-
nying digital workbook free. 

Videotel, a KVH company, 
produced the video with 
Steamship Mutual P&I Club 

and a panel of medical ex-
perts. It’s said to be the de-
finitive maritime safety train-

ing package on the health 
threat. Access the informa-
tion at http://landing.kvh. 

com/estkvh. Contact Jill Con-
nors, jconnors@kvh.com.  
 

Beneteau Sponsors 

U.S. Sailing Team 
Groupe Beneteau recently 

announced its sponsorship of 
the U.S. Sailing Team Sperry 

Top-Sider and ISAF Sailing 

World Cup Miami. As a Silver 
Level supporter, the company 
will be a key contributor to 
the effort to get American 

sailors onto the podium in 
Rio 2016. The team is com-
prised of the top-performing 

sailors in ten Olympic and 
three Paralympic boat classes, 
and competes at major regat-

tas around the world on a 
four-year campaign for The 
Games. ISAF Sailing World 

Cup Miami annually draws 
top sailors, including Olympic 
and Paralympic medalists and 

hopefuls from around the 
world. Visit www.ussailing. 
org. Contact Maryline Oshea, 

m.oshea@beneteau.com.  
 

Volvo Penta Launches 

Total Tech Support 
Volvo Penta of the Americas 
recently launched round-the-
clock service support for its 

distributors, dealers and 
OEM customers. The new 24 
hour service provides access 

to experts for handling tech-
nical issues for the company's 
leisure marine, commercial 

marine and industrial prod-
ucts across the U.S., Mexico, 
Central America and the 

Caribbean. Said Ron Huibers, 
president, "Many of our deal-
ers and OEMs offer evening 

and weekend service to their 
customers, and that our ser-
vice area spans multiple time 

zones. Now they will have 
access to the same high level 
of factory support any time, 

including weekends and holi-
days.” Contact Lindsy 
Shrewsberry, lindsyshrews- 

berry@volvo.com.  

Supporting Member News 
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Marcia Kull (from l.) of Volvo 

Penta who presented award, 
Margaret Podlich and Kathy 

Johnson of award sponsor Boat-
ing Industry. 

Racing at ISAF Sailing 

World Cup Miami. 

Photo: Walter Cooper. 
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any company or organization 

producing and publishing 
marine industry marketing 
work in 2014. Entries will 

accepted for 12 current 
standing categories plus a 
new one recognizing diver-

sity marketing initiatives. 
Deadline is January 9. Details 
and official entry form, are 

posted at www.marine mar-
ketersofamerica.org. 
 

Miami Innovation 

Entries Due January 12 
Entries for the 2015 Miami 
International Boat Show® 

Innovation Awards, one of 
the industry’s most prestig-
ious honors for product ex-

cellence, are now being ac-
cepted. Product categories 
for the 2015 program have 

been revised, improvements 
have been made to the entry 
requirements and benefits 

NMEA Connect Fest 

at Toronto Boat Show 
Visitors to the Toronto Inter-
national Boat Show will get a 
close-up look at a "live" dem-

onstration that shows how 
the onboard networking stan-
dard NMEA 2000® operates. 

Attendees will be able to par-
ticipate in the free event, 
called ConnectFest, anytime 

during the nine-day show 
which opens on January 10. 
The NMEA 2000 network is 

nonproprietary and enables 
connection and disconnection 
of products from different 

manufacturers with no down-
time on the network. An in-
dustry-wide group of experts 

organized by the National 
Marine Electronics Associa-
tion developed the network 

standard. Contact: Mark 
Reedenauer, mreedenauer 
@nmea.org. 
 

Marine Marketers Set 

Award Entry Deadline 
Marine Marketers of America 

has issued an official call for 
entries for the 2014 Neptune 
Awards. The awards, which 

recognize outstanding work in 
the marine marketing field, 
will be presented at the Miami 

Boat Show in February 2015. 
The competition is open to 

have been added. New for 

2015: Entrants are required 
to submit a short video that 
demonstrates or explains the 
innovative nature of the 

product; all participants will 
get free inclusion and recog-
nition in the official show 

guide; Innovation Awards’ 
winner recognition on the 
Miami Boat Show website 

year round. Program details, 
requirements and benefits 
can be found at http://

www.miamiboatshow.com/
exhibitors/promotions/
awards.aspx. The deadline 

for entry is January 12, 2015. 
The Innovation Awards pro-
gram is managed by NMMA 

and judged by members of 
BWI. For more information 
contact Rachel Timko, 

rtimko@nmma.org.  
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The BWI Journal is produced by and for members of Boating Writers Interna-

tional, 108 Ninth Street, Wilmette, IL  60091. (847) 736-4142. www.bwi.org.  
 
Send items to be considered for publication to Greg Proteau, info@bwi.org. All 
information contained herein is meant for the use of members, is in their best 

interest, and appears in as true and accurate a form as possible.  
 
Membership in BWI is open to anyone involved in the recreational boating indus-

try. Active members are generally writers, editors, photographers and broad-
casters. Associate members are generally P.R. or communications firms. Sup-
porting members are usually manufacturers or ad agencies. 
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