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All Writing Contest Categories Valid
All 17 categories in the annual Writing Contest were
valid (requiring at least 10
entries) this year, thanks to a
final call for entries in those
falling short and a flurry of
emails from entrants to colleagues to get something in.
Overall final count was 337
entries by 131 entrants,
down a bit from 370 and 142,
respectively, last year.
Newly-added category Projects, Renovations & Retrofits
attracted a respectable 17
entries in its first showing,
while the revamped Boat
Tests & Reviews pulled in 8
more articles than a year
before. Electronics, Gear &
Product Tests, Online and
Fishing will be examined by
the Contest Committee for
adjustments to improve their

2013 Contest Sponsors
Boating Columns – sponsored by KVH Industries, Inc.
Boating Lifestyles – sponsored by Discover Boating
Boating Profiles – sponsored by ZF Marine
Boating Travel or Destinations – sponsored by
Martin Flory Group
Boating Adventures – sponsored by Yamaha Marine
Boat/Engine Care and Maintenance – sponsored by
Interlux Yacht Finishes
Electronics – sponsored by Jeppesen Marine
Ethics and Environment – sponsored by West Marine
Fishing – sponsored by Suzuki Motor Corporation
Boating Issues, News and Analysis – sponsored by
Mercury Marine
The Business of Boating – sponsored by
Home Port Marine Marketing
Seamanship, Rescue & Safety – sponsored by
Sea Tow Services International
Technical Writing – sponsored by Dometic Marine
Boat Tests & Reviews – sponsored by Volvo Penta
Gear and Product Tests – sponsored by
Xantrex Technology Inc.
Boat Projects, Renovations & Retrofits – sponsored by
Awlgrip North America
Online Excellence – sponsored by
National Marine Electronics Association.

In last year’s Writing Contest presentations, Pete McDonald
(from l.) took home an award in the Boat Test category
from sponsor Ron Huibers of Volvo Penta as BWI President
John Wooldridge managed plaque distribution.

scope and appeal to more
entrants.
The third year for the alldigital format worked
smoothly with few problems
in loading entries. The routine allows the contest to
remain open to the final hour
of the year and saves participants the hassle of making
multiple copies and shipping
costs. It also saves BWI the
re-shipping costs and speeds
entries to judges who now
simply access them online.
Categories and entry numbers are as follow:
- Boating Columns - 26
- Boating Lifestyles - 21
- Boating Profiles - 24
- Boating Travel or Destinations - 31
- Boating Adventures - 21
- Boat/Engine Care and Maintenance - 18
- Electronics - 10
- Ethics and Environment - 16
- Fishing - 12
- Boating Issues, News and
Analysis - 22
- The Business of Boating 18

- Seamanship, Rescue &
Safety - 28
- Technical Writing - 19
- Boat Tests & Reviews 33
- Gear and Product Tests 10
- Boat Projects, Renovations
& Retrofits - 17
- Online Excellence - 11
As the entry deadline
passed on December 31, the
judging phase of the contest
took flight with 68 members
volunteering to handle the
reading and scoring. Results
were due for the top three
cash award entries and merit
certificates by January 23.
This deadline allows time to
produce and create the
award plaques to be ready
for presentation February 14
during the Annual Membership Meeting in Miami. Cash
awardees will be advised by
email in early February that
they “won something” and
invited to retrieve it. Sponsors, noted nearby, will be
invited as well to hand out
the awards.
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BWI Annual Meeting on Friday 14th
A trio of interesting
presentations are on
tap for BWI’s annual
Awards and Newsmaker gathering during
the Miami Boat Show.
A marine industry panel
tackles “How to Make
Boating More Affordable and Attractive,”
Annual Writing Awards
will be presented for top
boating stories of 2013, and a
new resource for marine
electronics consumers and
media will be unveiled during
the program Friday, February
14.
Some of the boating industry’s most innovative thinkers
will share their insights on
the affordability and attractiveness boating. Panel participants will include Brunswick Chairman and CEO
Dusty McCoy, SunTrust Bank
SVP Don Parkhurst, Legendary Marine Managing Partner Fred Pace and Freedom

Boat Club CEO John Giglio.
A lively and productive
discussion is expected as the
event will be moderated by
Soundings Editor-in-Chief
William Sisson and BWI
Board Member Michael
Sciulla who is producing the
program.
“While there has been
much talk within the industry
about what needs to be done
to grow boating, this event
should enable us to drill
down and get some answers,” said Sciulla.
Newly-elected Chairman of
the National Marine Elec-

tronics Association
(NMEA), Johnny Lindstrom, a design engineer at Westport Shipyard, will introduce his
group’s new portal to
help consumers choose
the right electronic
equipment and offer
guidance on proper
installation. NMEA is
the breakfast sponsor for the
morning.
$17,000 will be presented
to writers of over 50 boating
and fishing focused stories,
reports, how-tos, travelogues
and blogs in print and on line
judged by their peers as being
the best in 2013.
BWI’s annual meeting,
awards ceremony and panel
is scheduled for 8:00 to 10:00
a.m. in rooms B 118-119 at
the Miami Beach Convention
Center. The event is open to
the marine community and
requires no ticket for admission.

Marketers Plan Digi-Tech Update
Marine marketers and communicators grappling to understand SEO (search engine
optimization), SEM (search
engine marketing), PPC (payper-click), CPC (cost-perclick) and Google Adwords,
among other newer digital
technologies, will learn how
to get underway quickly after
attending an MSWSE (Mobile/
Social/Web/Search/Email)
presentation at the Miami
Boat Show on Thursday, February 13 from 3:30 - 5 p.m.
Presented by Marine Marketers of America (MMA),
the seminar “Practical Digital

Marketing Strategies and
Techniques” will feature two
of the marine industry’s
noted social media experts,
Gaspare Marturano and
Courtney Chalmers.
Marturano is Managing Director, Digital Marketing and
Social Media at Fastlane, a
strategic communications and
engagement firm. He is the
author of “Socialize With Me
or Someone Else Will” and
brings more than 20 years of
experience to this event,
including serving as a Flotilla
Staff Officer in the U.S. Coast
Guard Auxiliary.

Chalmers is Director of
Marketing at Dominion Marine Media and as a member
of the senior management
team, created and launched
an integrated brand strategy
to drive global demand for
the Boat Trader, YachtWorld
and boats.com products.
The event takes place in
Convention Center Room B
118-119 and is free to members and industry trade
guests; no registration is required. Details at
www.marinemarketersofame
rica.org.
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Bylaw Amendment Approved

Alan Wendt has been an
active member of BWI for
nearly two decades, is a
current Director, and has
served as writing contest
judge and Innovations
Awards judge. He is the
editorial director for Marine CEO magazine and
publisher of two custom
lifestyle boating publications. Contact him at
Alan@wendtproductions.
com.

•Your interaction with customers must be seamless
across device platforms as
customers shed traditional
business hours and geographic handcuffs in this
“always on” world.
•There are two billion
unique Internet users in the
world. This connected
planet seeks personalized
experiences, partnerships
and collaboration like
never before.
•Broadband is now in 85
million households and the
closes
thedownloads
end of January,
speedsatfor
are
will
bring
all
elected
into curso fast that the average
rent
conformance.
Because
length
movie can be
transthe
bylaws
call
for
staggered
ferred in under four minutes. For business this sug-

elected to terms expiring in
2016. This will bring the
"current" Director total to
nine.
An additional approved
change in the bylaws provides for election of Officers
by a majority of the Board of
Directors voting at the first
Board meeting held in conjunction with the Annual
Meeting. Their term of office
is one year and shall commence at the close of the
Board meeting at which
elected.
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Member
Active &News
Associate Member News
Dean Clarke Joins
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will receive a rebate of up to
$1,500. More details are
available from participating
dealers or Lucas Lauderback,
lucas.lauderback@merc marine.com.

Auto Radio Check
Expanded by Sea Tow
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Send in Media Info for Miami
BWI collects and distributes
media event information to
members just before the Miami shows open. Though the
list is not comprehensive, it
does present an opportunity
for Supporting and Associate
members to get their events
in the hands of BWI members
who can then better plan their
attack during the shows. If you
are holding a media conference or new product or service introduction, send details
of the what, where and when
by February 7 and it will be

included. Send it to info@
bwi.org.
When scheduling events,
BWI kindly requests planners
to avoid an overlap with its
Annual Meeting, Writing
Contest Awards Presentation and Newsmaker Event
which has a long history of
being held on Friday morning
from 8 to 10 a.m. in the Miami Beach Convention Center. To check on other press
events being scheduled, contact the media relations staff
at the Miami International &

Strictly Sail
and Yacht &
Brokerage
shows.
For writers,
it’s always
prudent to
check on last
minute additions to the
events list as
well as double-check times and locations. This can be done in the
respective media rooms at
various show locations.

BWI DIRECTORS
Michael Sciulla (’15)
msciulla@gmail.com
Alan Jones (’13)
boatscribe@comcast.net
Roger McAfee (’13)
skeenaboss@telus.net
Lenny Rudow (’14)
ultangler@aol.com
Heather Steinberger (’14)
heather@writeonllc.com
Zuzana Prochazka
BWI Past President
totemgroup@msn.com
Greg Proteau
Executive Director
info@bwi.org

Welcome New Members
Active Members
•Beth Browne, Freelance
Writer, Garner, NC
•Ev Collier, Writer/Author,
Lynnfield, MA
•Barry Gibson, Freelance
Writer, East Boothbay, ME
•Lon Haber, PR Counselor/
Filmmaker, Rolling Bay, WA
•Carl Hansen, Writer/
Author, Sandwich, NH
•Zachary Harvey, Freelance
Writer, Essex, CT
•Eleanor Lawson, Editor,
Middletown, RI

•Jack Sherwood, Freelance
Writer, Severna Park, MD
•Peter Vassilopoulos,
Writer/Publisher, Delta, BC
•Earl MacKenzie, Freelance
Writer, Islesboro, ME
•Janice Marois, Writer/
Blogger, Pensacola, FL
•Art Pine, Contributing
Writer, Alexandria, VA
•Meredith Powlison, Managing Editor, Middletown, RI
•David Shaw, Freelance
Writer, Essex, CT

•Tom Zydler, Writer/
Author, Ft. Lauderdale, FL

Supporting Members
•Jaclyn Baumgarten, CEO,
Cruzin.com, Dania Beach,
FL
•David Wollard, Director
Marine Division, Webasto
Thermo & Comfort, Fenton, MI

The BWI Journal is produced by and for members of Boating Writers International, 108 Ninth Street, Wilmette, IL 60091. (847) 736-4142. www.bwi.org.
Send items to be considered for publication to Greg Proteau, info@bwi.org. All
information contained herein is meant for the use of members, is in their best
interest, and appears in as true and accurate a form as possible.
Membership in BWI is open to anyone involved in the recreational boating industry. Active members are generally writers, editors, photographers and broadcasters. Associate members are generally P.R. or communications firms. Supporting members are usually manufacturers or ad agencies.

