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Recent news that the
Annapolis Boat Shows
had been sold to local
businesses was met with
enthusiasm in the community where I live, work
and sail, and I expect also
welcomed across the
industry. Back in 1970
when Jerry Wood pioneered the routine to
display sailboats in the
water, and two years later
followed with power boats,
few imagined the lasting impact such events would have.
Many show producers
adopted, or added, the inwater feature to their events,
and the boating public embraced them.
Over time, these and other
shows proliferated becoming
local fixtures in boating communities large and small. Many
of the new and expanding
exhibitions became economic
dynamos driving not only the
marine business, but every
business around and en route
to them. Many producers
shared their good fortune
with boating businesses, other
local firms and governments.
Operators of the Annapolis
shows report they contribute
$50 million dollars annually to
the local economy and help to
ensure the success of many
not-for-profits in the community. In the past year, they say
this support has benefitted

dozens of local charities, elementary schools and
churches, and included use of
the barge for the city’s fireworks. The new ownership
has said it is committed to
continuing and expanding that
reach in the community.
The model isn’t unique to
Annapolis. Boat shows benefit
most notably big venues like
Fort Lauderdale and Miami
Beach where producers like
to say they bring the equivalent of a Super Bowl to town
every year. Funds flow to marine industry associations,
consumer and volunteer boating groups, charities, etc., and
into the pockets of boat businesses. Shows in smaller metros may not equate to global
sports events, but their impact is relative. Fair all around
I think most would agree.
Traditional meeting places
for many in the industry, the
Annapolis Powerboat (October 3 – 6) & Sailboat (October 10 – 14) Shows have pro-

vided a fall focus for media
and the overall power and
sail communities. Shows
everywhere are fertile
ground for freelancers and
masthead scribes alike.
Two events in Annapolis
should be of particular
interest to writers:
- Sail America's annual
industry breakfast is open
to all sailing industry professionals at no charge. It
starts at 7:45 am on Friday,
October 11 at the Marriott
Waterfront in Annapolis. Included will be an association
update and outlook, an America's Cup presentation, and
Best in Show awards. Attendees must provide a business
card to enter the breakfast. To
learn more, visit www.Sail
America.com/sa-industrymeeting.asp.
- The BoatUS Foundation and
Offshore Sailing School are
hosting a reception to unveil
their new “Online Learn To
Sail Course," and jump start
the School’s 50th Anniversary
coming in 2014. Date is Friday
October 11 from 6:30 p.m. 7:30 p.m. Writers should RSVP
to boatingsafety@boatus.com
by October 8.
I’ll look forward to seeing
you there. Reach me at
jwooldridge@aimmedia.com.

John Wooldridge
BWI President
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Look at Reality TV, Video at FLIBS
The prospect of using reality
television such as Bravo's
new hit series, Below Deck,
as a creative outlet, platform
to grow boating, and advertising and marketing vehicle
for marine businesses will be

The Below Deck crew.

explored on Oct. 31 from
noon to 2 p.m. opening day
of the Fort Lauderdale International Boat Show (FLIBS).
A takeoff on the British
television series Downton
Abbey and Upstairs, Downstairs, Below Deck chronicles
the adventures of the crew of
the 164-ft. M/Y Honor and
their charter guests. The
audience for this eightepisode reality series climbed
from 1.1 million viewers
when it was first launched to

1.8 million viewers during its
last episode. Based on the
success of the first season,
the show has been renewed.
Co-produced by Marine
Marketers of America (MMA)
and BWI, the luncheon event
will feature a presentation by
author and digital-media marketing expert, Julie Perry.
Her yachting-career guidebook, "The Insiders' Guide to
Becoming a Yacht Stewardess," was a must-read resource for members of the
Below Deck crew during
filming. Below Deck star and
chief stewardess, Adrienne
Gang, is slated to be on hand.
Perry, who is the groundbreaking anchor for the
online video series and podcast, The Boaters TV, will
focus on cost-effectiveness of
cable television serving targeted markets with relatively
low-budget reality shows tied
to integrated websites with
full-episode repeats of original programming. Now a
digital-media marketing consultant after spending over
three years as VP of digital

agency, BLASTmedia, Perry will
also cover other
digital-media marketing opportunities from placing
social media ads
on platforms like
Facebook to running pre-roll
video ad spots on Julie Perry
video sites such as
YouTube.
This gathering of the marine industry's top communications professionals will be
held in the Grandview Room
of the Bahia Mar Resort and
is co-sponsored by Info-Link
and FLIBS.
Advance registrations will
be available Oct. 1 at
www.marinemarketersofame
rica.org. Current BWI and
MMA members are eligible
for a reduced rate of $30
when paying in advance using
PayPal. The cost is $35 for
those paying at the door and
non-members. BWI and
MMA members who wish to
attend but skip lunch may do
so at a cost of $5.

Lauderdale Fri. Breakfast Repeats

At last year’s breakfast, Peter Swanson (from l.), ZF
host Martin Meissner, Zuzana Prochazka, John Wooldridge and Pete McDonald

Get a good start to the busy
second day of the Lauderdale
Show with breakfast courtesy
of ZF Marine from 8:30 –
9:30 a.m. Compare notes
with other BWI members,
share the buzz of the first
day, and have the chance for
some one on one discussion
about the industry from a
supplier’s perspective with
the ZF Marine executive
team. Enjoy a European

breakfast with all the trimmings in advance of appointments when the show opens
at 10 a.m. ZF Marine’s booth
is #1042, right beside the
Engine Tent and just inside
the South Gate entrance to
the show at Bahia Mar.
ZF Marine is a world leader
in marine propulsion systems
technology. The firm is a
BWI Annual Writing Contest
Sponsor.
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New Attractions Set for Lauderdale
2013 marks the 54th year for
the Fort Lauderdale International Boat Show® (FLIBS),
calling itself the largest inwater boat show in the
world, from October 31November 4. This year, the
show continues with its strategic plan of new enhancements, solidifying its position
as the lifestyle event where
interested people gather to
connect, learn, see, and buy
what is new.
The newest attraction is
the megayacht venue,
SeaFair, a 228-foot custom
yacht housing an art exhibit,
fine jewelry, a restaurant and
bar, the Active Interest Media Pavilion, and VIP lounges.
Located dockside at the Bahia Mar Fort Lauderdale
Beach Hotel and Marina,
SeaFair is specially designed
to provide a club-like environment where guests can
meet to relax or conduct
business.
At the Greater Fort
Lauderdale/Broward County
Convention Center show
location, the new Sailfish Pavilion will engage guests with
displays inside and out, including an offshore racing
boat, a fishing pond, a new
bar and food trucks.
Other exhibits include a
personal submarine, a flying
car, and an exotic auto dis-

play. The everything marine
experience includes worldfamous floating
cocktail lounges,
live musical entertainment, and
an exciting
schedule of fishing and boating
seminars and
workshops.
Making for
easier navigation
and an enhanced
show experience, themed
areas include the Performance Village, the Sportfish
Village, CruiserPort, the
Superyacht Builders Association (SYBAss) Pavilion, the
Yacht Builders Tent, and a
KidZone, located at the Convention Center.
The show's six locations
are connected by a land and
water transportation network. Boat show and media
headquarters are at the Bahia
Mar Fort Lauderdale Beach
Hotel & Yachting Center,
with additional exhibits at the
Hall of Fame Marina, Las Olas
Municipal Marina, Hilton Fort
Lauderdale Marina, Sails Marina, and the Convention
Center.
FLIBS is owned and sponsored by the Marine Industries Association of South

Florida, managed and produced by Show Management,
and sponsored by the AIM
Marine Group, among others.
Media contacts are Daniel
Grant, dgrant@piersongrant.
com and Marielle Sologuren,
msologuren@piersongrant.
com: 954/776-1999; http://
pressroom.showmanage
ment.com is the site where
writers can sign on for credentials to the show.

Jobs Listings Moved
To LinkedIn Pages
Due to technical challenges on the BWI website and that the
BWI LinkedIn pages are regularly visited by members, Job
Postings are now being carried on the LI site. Click on “Jobs”
at www.bwi.org or sign in directly on LinkedIn. Only members
of BWI have access to the LinkedIn pages, so those who
have not signed on can do so by sending a request from
there or to info@bwi.org. Please post your listings below the
BWI frame or they will be directed to the overall LI pages.
To start the process, here’s a recent post …

SeaFair will dock in Lauderdale with a range of attractions
from meeting space to eateries to art exhibits.

Looking for Mid-America Cruising Stories
HeartLand Boating magazine is seeking submissions to fill
out its 2014 editorial calendar. Specifically, it is looking for
stories by and about people who have cruised in the midAmerica region. Destination pieces, travelogues, cruise
guides / itineraries, etc. Send queries to
brad@heartlandboating.com.
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Present BWI
2013 Annual
IBEX Innovation
Awards
Election Results

Motorola Xoom

Alan Wendt has been an
active member of BWI for
nearly two decades, is a
Volvo’s
Glass Cockpit
current
Director,
and has
served as writing contest
judge and Innovations
Awards judge. He is the
editorial director for Marine CEO magazine and
publisher of two custom
lifestyle boating publications. Contact him at
Alan@wendtproductions.
com.
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Supporting
MemberMember
News News
Active & Associate
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Calendar & Events
West Marine Continues
Green Product Focus
West Marine has opened its
fifth annual “Green Product of
the Year Award” for submissions. Entries will be accepted
from the U.S., Puerto Rico
and Canada (with the exception of Quebec). “We want to
encourage and support sustainable innovation in the marine industry," said Matt Hyde,
CEO.
The winner will
be presented an
award of
$10,000
at the
Miami
International Boat Show.
Competition is free and open
to individuals, manufacturers,
distributors and inventors of
boating products. Winner will
be selected based on the
product’s effectiveness, cost-

competitiveness to similar
products, environmental impact, degree of innovation,
and timing to market. The
technological claims must also
be verifiable by independent
test results. Entries will be
accepted through November
22. Details at Green Product
of Year.

Naval Architects To
Air Industry Issues
Industry experts will discuss a
range of industry issues at the
Special Panel Sessions and the
Young Professionals & 50
Year Member Panel during
the Society of Naval Architects and Engineers (SNAME)
2013 Annual Meeting and
Expo, November 6-8 at the
Hyatt Regency Bellevue in
Bellevue, Washington. Sessions include energy efficiency, China’s maritime industry, fluid dynamics and
other technical offerings. To

register, view the conference schedule, get expo
information and learn about
sponsorship opportunities,
visit www.sname.org/ 2013
AnnualMeeting.

Freedman Award
Nominations Due
Nominations are being accepted for the 2013 Alan J.
Freedman Award. Recipients are individuals who, in
the course of their careers,
have made outstanding contributions to the marine
accessories industry
through leadership, creativity, and personal motivation.
Nominees may be an accessory manufacturer, representative, member of the
media, dealer, distributor,
or an association staff person. Due date for nominations is November 1. Contact Bryan Welsh, bwelsh
@nmma.org.

Welcome New Members
Active Members

Supporting Member

•Jonathan Lee, Editor/
Website Content Provider,
Oakville, Ontario

•Lisa Almeida, Director Franchise/Marina Development,
Freedom Boat Club, Venice,
FL

•Jim Ramsey, Editor & Publisher, Daniel Island, SC

The BWI Journal is produced by and for members of Boating Writers International, 108 Ninth Street, Wilmette, IL 60091. (847) 736-4142. www.bwi.org.
Send items to be considered for publication to Greg Proteau, info@bwi.org. All
information contained herein is meant for the use of members, is in their best
interest, and appears in as true and accurate a form as possible.
Membership in BWI is open to anyone involved in the recreational boating industry. Active members are generally writers, editors, photographers and broadcasters. Associate members are generally P.R. or communications firms. Supporting members are usually manufacturers or ad agencies.

