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Activity at the Fort
Lauderdale Boat
Show provided
more evidence that
the industry and
media serving it
continue a long,
slow crawl back to
some level of recovery. Spirits
were higher for a number of
reasons, not least the memory
that a year earlier Hurricane
Sandy took a glancing blow at
Florida’s southeast coast causing some show damage, before heading north to cause
real trouble in New Jersey,
New York and surroundings.
Show organizers reported
that gate attendance for the
entire show was up 28 percent from the prior year and
the highest since the 2006
show, and that exhibit space
was the largest it has ever
been, with returning exhibitors expanding their show
presence over 2012. Another
notable category of growth
came from a 15.9 percent
increase in the number of
boats under 80 feet on display,
a very important market sector. This year saw the largest
number of boats under 80 feet
ever on display at the show.
"Exhibitors have reported a
very strong show," said Efrem
"Skip" Zimbalist III, CEO of
Show Management, the company that manages and pro-

duces the show. "The commitment made by the Marine
Industry Association of South
Florida and Show Management to bring enhancements
to our exhibitors and guests,
coupled with fantastic
weather and confident buyers,
made for a very successful
weekend."
Your BWI Board convened
for one of two face-to-face
meetings of the year (see
photo inside). We heard positive reports about fine tuning
categories for the annual writing contest and that all of the
previous year’s sponsors had
signed on again (thank you!).
The upcoming election was
discussed with a motion to
revamp the way officers are
elected to address a flaw in
the process -- which members
will have a voice in considering with an upcoming bylaw
change proposal. Looking
ahead, we reaffirmed plans for
the annual meeting during the
Miami Boat Show and began
discussion on a newsy subject
to be presented there. And

yes, free continental
breakfast will be
served.
We continue looking
for useful and timely
topics for our webinar
series. Cancellation of
the most recent one to
discuss the ins-and-outs
of the changing healthcare landscape seemed almost
prescient. We were too early,
and it turns out the entire
“affordable health care” routine wasn’t ready for prime
time. If you have an idea for a
webinar that would interest
you and other writers, please
share it with us.
The explosion of social media and it’s spillover into more
traditional media is an area we
should try to keep up with,
painful though it is to many.
Director Lenny Rudow has
created a BWI Facebook page
to start related discussions
there – so add to it when you
can. And our shared event in
Lauderdale with the Marine
Marketers provided some instructive education in the
growing electronic content
arena. Links to that presentation are on page 3.
Have a bountiful, safe and
Happy Thanksgiving. Reach me
at jwooldr715@gmail.com.

John Wooldridge
BWI President
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Writing Contest Open for Entries
BWI is accepting entries to
its 21st Annual Writing Contest that recognizes excellence in boating, fishing and

2013 Contest Sponsors
Boating Columns – sponsored by KVH Industries, Inc.
Boating Lifestyles – sponsored by Discover Boating
Boating Profiles – sponsored by ZF Marine
Boating Travel or Destinations – sponsored by
Martin Flory Group
Boating Adventures – sponsored by Yamaha Marine
Boat/Engine Care and Maintenance – sponsored by
Interlux Yacht Finishes
Electronics – sponsored by Jeppesen Marine
Ethics and Environment – sponsored by West Marine
Fishing – sponsored by Suzuki Motor Corporation
Boating Issues, News and Analysis – sponsored by
Mercury Marine
The Business of Boating – sponsored by
Home Port Marine Marketing
Seamanship, Rescue & Safety – sponsored by
Sea Tow Services International
Technical Writing – sponsored by Dometic Marine
Boat Tests & Reviews – sponsored by Volvo Penta
Gear and Product Tests – sponsored by
Xantrex Technology Inc.
Boat Projects, Renovations & Retrofits – sponsored by
Awlgrip North America
Online Excellence – sponsored by
National Marine Electronics Association.

travel journalism. A new
category has been added –
“Boat Projects, Renovations
& Retrofits” – while several
other categories were adjusted to provide a place for
everyone who has entered in
the past. “Boat Tests & Reviews” is now the place for
“Megayacht” articles; “Gear
& Product Tests” is clarified
so that tests of “Electronics”
are directed to that category;
and a new name, “Online
Excellence,” opens that category to a wider range of submissions.
For those unsure of which
category to enter, a useful
resource is last year’s winning stories that are available
on line at www.bwi.org/
bwicontest/2013winners.htm.
By checking these, the subject matter can be reviewed
as well as the quality of writing that gained the judges
attention.
What hasn’t changed is that
each of the 17 categories will
award $500 for first place,
$300 for second place, and
$200 for third place to a total

of 51 recipients – and all have
been funded (see related
sponsor listing). Last year's
contest attracted 142 participants submitting 370 entries.
Each category will be judged
by four
active
journalists
in the first
few weeks
of 2014.
Awards and plaques are presented to the winners at the
Miami International Boat
Show in February 2014.
BWI members are allowed
two submissions to the contest without charge; additional entries are $25 apiece.
A digital contest brochure
has been distributed to the
BWI members with notice
sent to additional major
writer groups who cover
boating and fishing. It provides contest details and
rules. Deadline for entries is
Dec. 31, 2013. The entry
process can be found at:
www.bwi.org/downloads/
BWI2013WritingContest.pdf.

Call for 68 (!) Contest Judges, Chairs
With 17 categories in this
year's contest, 68 judges will
be needed in early January.
Each member of BWI's Board
of Directors volunteers to
chair a category, but that
means eight more chairs are
needed. Last year's judges will
be contacted, but new readers
are always needed - Associate
Members welcome. Judging is
a great way to keep up on all

the subjects, ideas and great
writing that have taken place
during the year. Rules are
simple:
- A BWI member cannot
judge a category in which he
or she has entered.
- You cannot judge an entry if you have a conflict of
interest (if you played a part
in editing the copy, or if the
writer is a close associate).

- You can recuse yourself
from judging an entry without penalizing the writer,
since scores of the other
three judges are averaged.
Want to volunteer? Send
an email with Categories
interested in judging to
Lindsey Johnson at ljohnson@lakelandboating.com,
or Greg Proteau at
info@bwi.org.
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Members Network in Lauderdale

Julie Perry (second from r.) was the featured speaker at
a BWI and Marine Marketers luncheon, shown with
Dometic Marine’s Doug Curtis (from l.) and Jester
Communication’s Philip Burckhalter and Jared Jester.
Lunchgoers included (photo below from l.) Betty
Bauman, Wanda Kenton Smith and MarineMax’s Mark
Kellum. Perry said "reality TV” is a platform to generate content for media and can help to grow boating.

ZF Marine hosted its second annual
BWI member breakfast on Friday
morning during the show. The spread
of vealwurst, pretzels and more
(photo far right, above) is attended to
by ZF’s Nicolai Heinzelmann. ZF
team members (in white shirts) and
writers mingle including (photo right,
from l.) Sabrina Muench, Katie D'Antonio, Martin Meissner, Steve D'Antonio, Wolfgang Schmid, Tom Serio,
Mathias Benz, Robin Coles and Alberto Kullovitz.

Video of the session is posted at www.youtube.com/
watch?v=RQg7aHkE-KQ; presentation slides can be found
on Slideshare: www.slideshare.net/JuliePerry/.
BWI Directors pose after meeting (above from l.) John
Wooldridge, Lenny Rudow, Zuzana Prochazka, Michael
Sciulla, Alan Wendt, Alan Jones and Greg Proteau.
Center Photo Below, “Below Deck” star Adrienne Gang
(from l.) with Michael Sciulla and Julie Perry.
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Set To Expand
The National Marine Electronics Association's (NMEA)
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Elections Held in January
Elections for BWI Directors
will be held in January. Several
Director seats (that carry
three-year terms) are coming
open. Active and Associate
members may run for Directors spots, but only active
members may serve as Officers. Active and Associate
members vote in the election.
Those who think they'd like
to serve are encouraged to
run. Duties include participation in two in-person director
meetings a year (no expenses
paid), usually held in conjunc-

tion with Miami and Ft.
Lauderdale boat shows, availability for as-needed conference calls, and volunteering
for assignments such as
Committee chairperson, new
product or writing contest

category chair, etc. For
more information, contact
Greg Proteau, info@bwi.org.
Candidates need to provide a brief summary, by December 13, of their experience, qualifications and ideas
to help BWI grow. Summaries are reviewed by the
nominating committee which
consists of the President,
Immediate Past President and
Executive Director. These
are provided to the members
a month in advance of the
voting.

BWI DIRECTORS
Michael Sciulla (’15)
msciulla@gmail.com

Calendar & Events

Alan Jones (’13)
boatscribe@comcast.net

Miami Innovations
Due Mid-January

Roger McAfee (’13)
skeenaboss@telus.net
Lenny Rudow (’14)
ultangler@aol.com
Heather Steinberger (’14)
heather@writeonllc.com
Zuzana Prochazka
BWI Past President
totemgroup@msn.com
Greg Proteau
Executive Director
info@bwi.org

Innovative boats and consumer products will be recognized at the Miami International Boat Show. Produced
by NMMA and judged by
BWI, The 2014 Innovation
Awards will be presented
during the show's annual
Industry Breakfast on Thursday, February 13. Categories
include consumer electronics, mechanical & electrical
systems, personal gear, soft
goods, watersports and fishing equipment, pontoon and

deck boats, power boats (25'
to 60' including fishing craft),
marine engines, PWC and jet
boats, runabouts and fishing
craft to 24’.
Visit www.miamiboatshow.
com/exhibitors/promotions/
awards.aspx. Deadline to
submit entries is January 13,
2014. Contact Melissa Hall,
mhall@nmma.org.

Marina & Boatyard
Conference in January
Registration for the International Marina & Boatyard
Conference (IMBC) is now

available at www.marinaasso
ciation.org/imbc/registration.
The conference is produced
by the Association of Marina
Industries (AMI) and will take
place January 29-31, 2014, at
the Greater Fort Lauderdale/
Broward County Convention
Center in Fort Lauderdale,
FL. Described as the leading
marina and boatyard conference, it is geared specifically
toward marina and boatyard
owners, operators, and managers as well as dock masters, harbormasters, boat
builders and repairers, and
industry consultants.

The BWI Journal is produced by and for members of Boating Writers International, 108 Ninth Street, Wilmette, IL 60091. (847) 736-4142. www.bwi.org.
Send items to be considered for publication to Greg Proteau, info@bwi.org. All
information contained herein is meant for the use of members, is in their best
interest, and appears in as true and accurate a form as possible.
Membership in BWI is open to anyone involved in the recreational boating industry. Active members are generally writers, editors, photographers and broadcasters. Associate members are generally P.R. or communications firms. Supporting members are usually manufacturers or ad agencies.

