
recent advances in 
coatings and safety 
gear, along with a 
host of images to 
illustrate each. 
I’ve known Eric 
Colby for a number 
of years, and have 
followed his work at 
Boating. I’ve long 
appreciated his infor-
mative, entertaining 
style and his ability 

to handle a broad range of 
general and technical boating 
topics. And I’ve been in the 
audience in numerous years as 
he walked up to receive 
awards for his BWI writing 
contest entries. So have many 
of you, I am sure. 
    My point is that Eric stands 
out not only for his excellent 
work, but also for his willing-
ness to volunteer, and to help 
grow this organization. There 
are countless numbers of ter-
rific writers among us, many 
with specialized capabilities 
and the depth of experience to 
help advance our sport, to see 
boating grow and prosper. 
Service to your fellow writers 
may not always mean direct, 
measureable results, but it is 
one of the best ways of staying 
connected, making BWI a 
stronger organization over the 
coming years. 
 

John Wooldridge 
BWI President 

In January, while my 
editorial staff at Pas-
sagerMaker magazine 
and I worked dili-
gently on the April, 
2012 issue, I experi-
enced one of those 
problems many an 
editor in our field has 
encountered. Two 
freelancers backed 
away from assign-
ments that were due 
within three weeks of their 
deadlines. I’m pretty sure I felt 
several individual hairs turn 
gray. 
    The timing could not have 
been worse, as we were also 
neck deep in preparations for 
the educational program at 
the first-ever TrawlerPort 
program at the Miami Yacht & 
Brokerage Show on Collins 
Avenue. And on top of that, I 
was the chair for the Seaman-
ship, Rescue and Safety judging 
committee for the annual 
writing contest, with a com-
mitment to coordinate the 
final results in a timely fashion 
prior to the BWI meeting at 
the Miami International Boat 
Show. The very last thing I 
wanted, or had the available 
time to do, was write both 
pieces myself. 
    In the past, I might have 
retrieved my most recent 
copy of the BWI Membership 
Directory & Reference Guide 
and started frantically search-

ing for a writer or two that I 
could count on to produce 
two entirely different stories 
in an authoritative manner 
and meet the old deadline. It 
then dawned on me that the 
opt-in directory is now avail-
able online at the BWI web-
site, and that I hadn’t ever 
taken advantage of this new, 
convenient resource. Surely, I 
thought, this was about to 
make my job finding a quali-
fied writer much easier. 
    And then Fate, or one of 
the three of them, dealt me 
an interesting card. One of 
my writing contest judges, 
Eric Colby, emailed his results 
to me and, in closing, asked if 
I would keep him in mind for 
freelance work. You can imag-
ine the speed with which I 
replied, wondering if his 
schedule might allow comple-
tion of two features in the 
next three weeks. Twenty-
one days later, I had two well-
written features on the most 
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An additional benefit of “going 
digital” in the latest BWI An-
nual Writing Contest is that 
all of the top three honored 
articles and posts can be re-
viewed via links at bwi.org/
bwicontest/2012 winners.htm 

and on the Contest page. A 
listing by category, writer 
and publication/site of dollar-
winning entries can be ac-
cessed in list form there. A 
click then downloads the 
PDFs that were submitted by 
entrants; as such, the images 
do not include author or 
publication identification. 
    Members often requested 
access to the winners via the 
website, but availability was 
often limited simply because 
posts were not made by the 
publishers. Now the winning 
selections can be used by 

colleagues interested in craft 
improvement or as guides to 
content submitted for future 
contest entries. 
    In addition to the Annual 
Awards, information and 
links to recent “Grand Prize 
Awards” are on the Contest 
page. For those who may 
have missed it, the recent 
Miami Award presentation 
was covered by Soundings 
Trade Only including a video 
that at www.tradeonly to-
day.com/home/518719-miami
-soundings-writers-honored-
at-bwi-awards. 
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All 2011 Contest Winners Now Posted 

sport and industry (to view 
the awards, go to http://
waterskihalloffame.com/
aodbook.html?
pageNumber=2). He was an 
active member of St. John's 
United Methodist Church in 
Winter Haven and involved 
in helping build an orphan-
age in the Dominican Re-
public in the 1980s. 
    “Tom, described as a 
gentle and gracious man by 
colleagues, offered a ready 
smile and help to tender-
foot boating writers and to 
his established peers,” ob-
serves BWI Executive Di-
rector Greg Proteau. “He 
included visits to the Miami 
Boat Show through the 90s 
and was a regular partici-

pant in our meetings there. In 
his day, Tom served mod-
estly and effectively as a 
goodwill ambassador be-
tween journalists and both 
the water ski and boating 
industries.” 

President in the 1970s and 
was a member of the Ameri-
can Water Ski Educational 
Foundation. AWSEF pre-
sented its first “Award of 
Distinction” to him in 1991 
for years of service to the 

BWI recently learned that 
former President and Life 
Member Tom Hardman 
died in April, 2007 at the 
age of 91, it was reported in 
the Lakeland (FL) Ledger. 
(Thanks to Tammy Sapp of 
BWI Supporting member 
Boat Ed - Kalkomey Enter-
prises who uncovered the 
information while searching 
for writers in the BWI data-
bases.) 
    Hardman had a lifelong 
and varied writing career, 
serving as editorial director 
of Air Force Magazine during 
World War II (he rose to 
the rank of Lt. Colonel), as 
associate editor of Cosmo-
politan Magazine in New 
York, editor and publisher 
of the Outboard Magazine and 
Boating Progressor. He 
wrapped up his career in 
1982 after 20 years as editor 
of The Water Skier in Winter 
Haven, FL. 
   Hardman served as BWI 

  Life Member Hardman Has Died 

Tom Hardman 
Photo: Water Ski Hall of Fame  
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Lee County 
also will 
launch 
droid and 
iPhone apps 
for its Boat-
ers Guide 
and its Arti-
ficial Reef 
Guide in 
late 2012. 
The apps 
are funded 
via a grant 
from the 
West Coast 
Inland Navi-
gation Dis-
trict. Contact Clayton at 
bclayton@leegov.com. 

Navigation App Debuted by Member 
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coordinates and navigation, 
interactive trail map 
with places of interest identi-
fied, boating tips and regula-
tions, a brief history of 
Mound Key inhabitants and a 
key to the island’s flora, fauna 
and wildlife. More informa-
tion and a link to download 
the app is at 
www.LeeParks.org/
BluewayApp.html and 
www.calusablueway.com. 
    Future plans include ex-
panding the app to encom-
pass the entire 190-mile 
Calusa Blueway as well as 
creating an application for 
droid versions of smart 
phones for the whole trail. 

Betsy Clayton shared the 
new smartphone application 
she developed for the Great 
Calusa Blueway Paddling Trail 
at the International Boating 
and Water Safety Summit in 
San Diego in early March. 
The app helps canoeists, kay-
akers and Stand-Up Paddle-
boarders glide through Es-
tero Bay, home to Florida’s 
first aquatic preserve and 50 
miles of the Trail. It’s also 
designed to improve safety 
and convenience and avail-
able at no charge at the Ap-
ple app store.  
    Clayton believes it’s a first
-of-its-kind navigational aid, 
which provides real-time GPS 

Cruisers Aiding Sea Bird Counts 
From the frigid waters of 
Maine and Antarctica to the 
warm tropical Caribbean 
seas, boaters focused their 
binoculars and cameras on 
seabirds to participate in the 
2011-12 inaugural SeaBC 
SeaBird Count. The SeaBC is 
a citizen science project or-
ganized by eight long-distance 
birdwatching voyagers from 

around the world including 
BWI members Beth Leonard 
on Hawk and Wendy Clarke 
on Osprey. 
    This year’s inaugural Sea 
BC was promoted by three 
long-distance cruising rallies: 
ARC (Atlantic Rally for 
Cruisers, Canary Islands to 
St. Lucia, 200 boats); Baja Ha-
Ha  (San Diego to Cabo San 

Lucas, 200 boats); and 
Caribbean 1500(Hampton, 
VA to Tortola, 70 boats). 
    Citizen science projects 
are experiencing explosive 
growth as volunteerism 
adapts to technology. “It’s 
a new generation with 
new tools,” states Diana 
Doyle, founder of the pro-
ject. “We’re taking envi-
ronmental social projects 
like Earth Day cleanups to 

the next level. The Face-
book, Flickr, and Google 
generation can now partici-

pate in their area of special 
interest by collecting and 
photographing geo-refer- 
enced data and uploading it 
to scientists for study.” 
    Research projects such as 
migration and nesting, climate 
change, and beach erosion 
are improved and accelerated 
by including a larger observa-
tion and data-gathering pool. 
SeaBC seabird count data 
goes to Cornell University’s 
eBird database, where boat-
ers’ sightings become a re-
source for scientists world-
wide.  
    Boating birders can share 
sightings, receive identifica-
tion help, and review a list of 
recommended paper and 
digital field guides at the 
community page: www.face 
book.com/Birding.Aboard. 
Contact Diana Doyle, me-
dia@birdingaboard.com. 

SeaBird counting off the Cape 
Verde Islands.  
Photo by Tom Wadlow 
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Several times a year we send 
our partners a free marketing 
intelligence report. Our filing 
from the recent Consumer 
Electronics Show in Las Ve-
gas attended by 140,000 peo-
ple focused on the prolifera-
tion of “pads” coming to 
market and how phones and 
TVs as information-providing 
devices keep evolving. I 
thought BWI members 
would be interested in the 
trends and commentary 
about them we picked up.    
    After four days of elbow-
ing through crowds of con-
sumer electronics gour-
mands, I feel like taking two 
tablets for indigestion 
brought on by too many tab-
lets that all look like an iPad. 
Now I’m also really confused 
about which smart phone to 
buy – although Verizon is 
introducing the iPhone for 
CDMA, while Motorola’s 
Atrix handset and laptop 
dock is likely to score big 
along with Droid Bionic.  
    For business – and those 
who serve and/or write for 
them – the messages are 
clear: say goodbye to the era 
of the personal PC and wel-
come to the age of mobile 
computing. 
    More than 70 tablet-like 
devices were shown at CES. 
Most will never make it to 
market, thankfully, but sev-
eral stand out. Motorola 
Xoom won Best of Show. 
Running on Android Honey-
comb, due out in the first 
quarter of this year, the 10-
inch screen format sports a 
dual-core, 4G-compatiable 
network (Verizon’s) and in-
cludes HDMI out, and front 
and back facing cameras. Mo-
torola will offer this to other 

carriers as well. 
    Close seconds go to the 
Dell Streak for a nifty lap-
top-like computer with a 
screen that pirouettes and 
becomes a tablet. Other 
notables, Blackberry’s tablet 
for business enterprise and 
security, Samsung Galaxy, 
already established as the 
number two player in the 
market and, in the lower 
price category, Coby Kyros. 
See pictures and videos at 
www.ces.cnet.com/ces-
tablets-ebooks. 
    Bottom line, the Android 
platform from Google, with 
its growing App store, 
which powers all of these 
tablets, is the real winner. 
    With presentations from 
22 CEO’s of major compa-
nies this was an orgy for 
analysts who follow trends 
that drive consumer behav-
ior and loyalty. Verizon 
CEO Ivan Seidenberg, in his 
CES Keynote address, pre-
sented these nuggets:  
 
•Your interaction with cus-
tomers must be seamless 
across device platforms as 
customers shed traditional 
business hours and geo-
graphic handcuffs in this 
“always on” world.  
•There are two billion 
unique Internet users in the 
world. This connected 
planet seeks personalized 
experiences, partnerships 
and collaboration like 
never before.  
•Broadband is now in 85 
million households and the 
speeds for downloads are 
so fast that the average 
length movie can be trans-
ferred in under four min-
utes. For business this sug-

gests that video-to-video in 
real time with no latency 
opens up savings in travel 
budgets and business-to-
consumer help centers on 
a much more personalized 
basis.  

 
    The 4G LTE network by 
Verizon is already on in one 
third of the country – pri-
marily the largest cities with 
a nationwide build out due 
in 18 months. All of the 
mobile phone execs in at-
tendance are clamoring for 
content relationships as this 
shift begins to Internet con-
nected TV. Sony, for exam-
ple, introduced 26 new 
models at CES, 16 of them 
with built-in Internet. While 
no one company stole the 
show with an easy to use 
set box that lets you create 
your own TV guide, clearly 
the technology is there. 
    As you can imagine, after 
four days of walking and 
seeing 2700 booths, we 
gathered an impressive 
stack of literature on new 
products and social trends. 
Got questions or want to 
brainstorm? Just call. 
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Alan Wendt  has been an 
active member of BWI for 
nearly two decades, is a 
current Director, and has 
served as writing contest 
judge and Innovations 
Awards judge. He is the 
editorial director for Ma-
rine CEO magazine and 
publisher of two custom 
lifestyle boating publica-
tions. Contact him at 
Alan@wendtproductions.
com.  

Motorola Xoom 

By Lisa Overing 
 

I’ve been meaning to write 
this particular column on pro-
crastination and best deadline 
excuses for a while now, but, 
for some reason, I kept put-
ting it off. I’m sure there’s a 
really good reason for pro-
crastination that I may pon-
der…tomorrow.  
    I’m not sure why I procras-
tinate. I just know I’ve done it 
off and on for a long time. I 
think I get it from my mother 
as my father was always very 
punctual. Daddy was never 
late unless Mama and I were 
running behind scheduled 
ETD. Inevitably, he would say, 
“Lisa’s almost ready. All she 
has left to do it start.” 
    Procrastination hits every-
one from time to time. Yes, I 
have heard that procrastina-
tion and perfection go hand in 
hand  and I think it stems 
from the combination of a lack 
of self-discipline and anxiety 
over a perceived lack of the 
text’s impressiveness. In any 
case, if you are going to put 
off until tomorrow what 
should have been done last 
week and fry everyone’s last 
nerve, you had better have 
some good excuses ready.  
    (Feel free to generously 
sprinkle tried and true pro- 
crastination modifiers like: 
“please; don’t worry; thanks 
for your patience while wait-
ing for this latest masterpiece; 
mea culpa.” Mix in a dose of 
humility while you hope and 
wait.) 
 
• Rest assuredly, (insert editor 
name), I’ll be e-mailing that 
draft in about an hour or so. 
• It’s raining out; I’m sure I’ll 

get a lot done today. 
• I’m out of ink and can’t 
send an e-mail right now. 
• I’ve got an incredible block. 
I’m going to take a long walk. 
• You know what, I still have 
that block. But I’m coming 
along nicely in spite of it. 
• I have to fact check a quote 
from a persnickety source 
and then I’ll send this right 
off. I know you are waiting. 
Thank you. 
• Yoohoo! I sent that draft. 
Are you sure you didn’t re-
ceive it? (Very brazen and 
only works once unless your 
editor is a complete idiot.) 
• You still didn’t get it? 
Sorry. (You could spend ex-
tra days in purgatory for 
this one.) 
• Oh, wow, that’s due today? 
News to me. I think I got 
your deadline confused with 
the one from XYZ Magazine. 
But, don’t worry, I’m on the 
case and it shouldn’t take 
long at all now.  
• I’m almost done. Hang on, 
loosely. Please. 
• Yikes! There was a power 
surge in my condo. I’m sure I 
hit save in time. Not to 
worry. Standby.  
• Great news. My draft is 

complete. However, I just 
noticed the weirdest thing. I 
wrote my story upside down 
and I need to move my nut 
graph up from the end to 
somewhere up north that 
makes more sense. Hang on.  
• My puppy/child/vindictive 
ex ate/destroyed my notes/
office. I’m regrouping as we 
speak. Please standby. 
• My cat jumped on my lap-
top and inexplicably locked it 
out. Anyhoo, now I’m at Best 
Buy with the Geek Squad 
dealing with his cleverness. 
(Testament of freelance 
writer Suzi Durant.) 
• I had a big fight with my 
significant other and I just 
can’t concentrate on any-
thing.  
• I was contemplating the 
time-space continuum and 
became distracted.  
• Did you say you extended 
my deadline? I don’t quite 
remember (and surely don’t 
want to be late). 
• I realize you’ve been out of 
the office and frankly, I was 
wondering if you were going 
to read this tomorrow? If 
not, I surely would like an 
extra day or two.  
•  I know you are waiting. I’m 
almost done. Please standby. 
• Ernest Hemingway was 
terrified by a blank sheet of 
paper, but I am not. I am 
fearless and almost done! 
 
Lisa Overing has been a free-
lance writer and photographer 
dedicated to meeting every 
single, solitary deadline since 
2002. She is a former BWI 
Director and previously wrote 
under the byline Lisa Hooger-
werf Knapp. Contact her at 
LisaMediaLLC@aol.com.  
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Byrne Enhances 
MegaYacht News Site 
Diane Byrne’s MegaYacht 
News, the independent 
website devoted to luxury 
yachts, has a new look and a 
new URL. Re-launched to 
provide a contemporary, 
dynamic design, waterfall 
menus on every page make 
it easier to access both cur-
rent and archival content, 
grouped under intuitive 
categories like ‘Yachts’, 
‘Builders’, ‘People’, and 
‘Events’. A slideshow di-
rectly beneath these menus 
on the homepage offers top 
stories of the day, with links 
leading to full articles. Its 
new URL is www.megayacht 
news.com (previously .org). 
    Bryne says her site has 
excelled in capitalizing on 
the growing use of internet 
based news and story ex-
change. It was named in The 
Helium Report’s (now Halo-
gen Guides) best yacht blogs 
list, received third place in 
the Original Online Content 
Category for BWI’s annual 
awards in 2009, and is the 
go-to yachting source for 
Reuters, CNBC, 
Forbes.com, The Wall Street 
Journal, Vanity Fair, The Sun-
day Times, CNN.com, and 
others. One story per week 
is syndicated by Superyacht 

Business magazine in its e-
newsletter. In 2010, the full 
daily Megayacht News feed 
was also syndicated by 
YachtWorld. com and 
Boats.com.  
 
Kenton Smith Adds 
Legendary Marine 
Wanda Kenton Smith of 
Kenton Smith Marketing will 
head up strategic dealership 
marketing efforts for Legen-
dary Marine. She will serve 
as both agency of record 
and the dealership’s official 
in-house director of market-
ing, overseeing marine mar-
keting for four dealership 
locations in Destin, Panama 
City and Ft. Walton Beach, 
FL, as well as Gulf Shores, 
AL. Contact Kenton Smith 
at wanda@kentonsmith 
marketing.com.  
 
Two Members Serve 
BoatUS Issue Council 
BoatUS has made new ap-
pointments to its National 
Advisory Council including 
Bob Adriance, editor of 
Seaworthy magazine. He 
joins Dean Travis Clarke, 
executive editor, Sport Fish-
ing and Marlin magazines 
who continues service. Both 
are BWI members. 
    The current 13-member 
Council was created over 

30 years ago to advise and 
guide the over half-million-
member association on fed-
eral and state issues critical 
to recreational boaters. 
Throughout the years it has 
debated policy topics rang-
ing from unfair fees and 
taxes to today's hot-button 
issues such as the increasing 
levels of ethanol in gasoline, 
mandatory life jacket wear, 
marine protected areas and 
homeland security.  
 
DeMartini Gains 
Performance Account 
Marilyn DeMartini’s PR 
Power has been preparing 
to promote a new client, 
Ditec USA, at the Miami 
Boat Show. She discovered 
the company when she pur-
chased an Audi and wanted 
protection for the light col-
ored car and convertible 
top. After experiencing 
what she calls "The Ditec 
Difference" -- a finish that 
makes dirt, dust and con-
taminants a non-issue for 
'clean freak' vehicle and 
vessel owners -- she sought 
the company as a client for 
the marine industry.  
    DeMartini booked the 
deal in early January at the 
Palm Beach International 
Speedway where, “It was 
really fun to drive my car 
around the road course at 
the raceway!" Contact her 
at md@prpower.biz. 
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AuCoin Alerts to 
Gear Writing Contest  
Bill AuCoin, who provides 
media relations for apparel 
maker Wrangler®, is spread-
ing the word on the "Get 
Inspired for the Great Out-
doors" contest for profes-
sional outdoor writers and 
photographers designed to 
encourage others to spend 
more time enjoying the great 
outdoors. Outdoor or boat-
ing communicators in the 
U.S. or Canada are invited to 
submit images or essays of 
150 to 200 words for consid-
eration. Winning photos and 
essays will be featured online 
at the company’s websites 
and winners will also receive 
apparel. Entries will only be 
accepted from current mem-
bers of outdoor or boating 
communications groups in-
cluding BWI. For contest 
details including requirements 
and how to enter, visit 
Wrangler Rugged Wear and 
Wrangler ProGear online. 
Contact AuCoin at 
wmaucoin@verizon.net. 
 
Martin Flory Adds 
Two More Clients 
Northern Marine and CMP 
have hired Martin Flory 
Group to handle North 
American public rela-
tions. Based in Anacortes, 
Washington, Northern Ma-
rine manufactures long range 
cruisers and luxury yachts 
from 57' to over 150'. Based 
in Canada, CMP manufac-
tures anodes, anchors, chain, 
autopilots and related equip-
ment. Celebrating its 50th 
anniversary, Martin Flory has 
been involved in pleasure-

craft, commercial marine and 
outdoor recreation publicity 
since 1962.  It focuses on 
working with editors and 
writers worldwide to pro-
mote clients' products, ser-
vices and activities. Contact 
info@martinflory.com; 
 
Fish Lady U Partners 
with Fishound.com 
"Ladies, Let's Go Fish-
ing!" Fishing University series 
for women (LLGF) recently 
announced a partnership 
with Fishhound.com, the 
online fishing community and 
provider of real-time fishing 
reports. The joint marketing 
relationship will enhance 
promotions for each part-
ner's membership organiza-
tions, online endeavors as 
well as acquaint Fishhound 
fans to how women can learn 
fishing. LLGF has three more 
dates set for 2012: in Ft. 
Lauderdale: April 20-22, 
Treasure Coast/Stuart May 
18-20, and Florida Keys/
Islamorada Nov. 9-11. Con-
tact Betty Bauman, 
info@ladiesletsgofishing.com, 
www.ladiesletsgofishing.com. 
 
Ballanti’s Strike-Zone 
to Rep GPS Store 
The GPS Store has partnered 
with marine market special-
ists Strike Zone Communica-
tions to launch a communica-
tions effort targeting the 
boating public, marine jour-
nalists and the boating/mar- 
ine electronics industry. A 
full range of marine electron-
ics products from all major 
manufacturers are offered at 
a showroom in Ocean Isle 
Beach, NC and website 

www. The GPSStore.com. 
“We plan on leveraging the 
fact that The GPS Store is a 
valuable resource of informa-
tion not only for consumers, 
but for marine journalists as 
well,” said agency principal 
Ron Ballanti. “As a first step, 
The GPS Store has joined 
Boating Writers International 
as an industry supporting 
member. Contact Ballanti at 
strikezne@earthlink.net, 
www.strike-zone.net. 
 
Home Port Adds 
Trailer/Stand Client 
Brownell Trailers™ of Fair-
haven, MA, manufacturer of 
hydraulic boat trailers and 
ROK® Boat Stands, has cho-
sen Home Port Marine Mar-
keting to provide product 
distribution network devel-
opment and publicity for its 
brands and product lines. 
HPM celebrated its 10th an-
niversary in 2011. The ma-
rine products consultancy is 
headed by former BoatU.S. 
product marketing executives 
Jim Georgiadis and David 
Pilvelait. Contact Pilvelait at 
david@homeportmarine. 
com. 
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technical personnel will be 
attending the completely 
redesigned 2012 NMEA In-
ternational Marine Electron-
ics Conference & Expo, to be 
held September 26-29 at the 
Loews Royal Pacific Resort in 
Orlando, FL. Three technical 
tracks will anchor the event: 
a “Designer Track,” 
“Installing to the Standards” 
and “Business Training - Busi-
ness Growth.” The Expo will 
showcase marine electronics 
in 11,000 square feet of ex-
hibit area and highlight manu-
facturers' product introduc-
tions for 2013. Also new this 
year, the 2012 RTCM Annual 
Assembly Meeting and Con-
ference has been scheduled 
to coincide on September 26
-29 at the same resort. 
    Expo will continue to offer 
numerous networking 
events. For complete details 
and to register, see 
www.NMEA.org.  

Industry DC Meeting 
The American Boating Con-
gress, to be held in Washing-
ton, DC on April 24-25, is the 
industry’s legislative confer-
ence, bringing participants 
together to help influence 

public 
policy 
and 
pre-
sent a 

unified front on issues that 
impact the recreational boat-
ing industry. ABC offers atten-
dees an opportunity to discuss 
and learn about state and fed-
eral legislation, get first-hand 
insight from policymakers and 
network with other industry 
leaders. To learn more about 
ABC visit http://www.nmma. 
org/government/abc. 
 
NMEA Expo Undegoes 
Redesign for 2012 
Marine electronics dealers and 

National Fishing & 
Boating Week 
National Fishing and Boating 
Week (NFBW) June 2 - 10, 
2012, is a national celebra-
tion of fishing and boating 
coordinated by the Recrea-
tional Boating & Fishing 
Foundation (RBFF). Coincid-
ing with most states' free 
fishing days, NFBW occurs 
the first full week of June. 
RBFF encourages fishing and 
boating businesses and re-
lated organizations to be part 
of this national effort by 
hosting or sponsoring a 
NFBW event. They feel it's a 
great way to promote the 
joys of boating and fishing 
and increase awareness. An 
Event Planning Kit is available 
to help organizers. All mate-
rials are free and customiza-
ble and available at 
www.rbff.org/page.cfm?
pageID=46.  

Calendar & Events 
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Active Members 
 
•Kevin Counts, Editor/
Writer, Grosse Ile, MI 

 

•Jack Klang, Freelance 
Writer, Suttons Bay, MI 

 

•Anne Maclachlan, Free-
lance Writer, San Diego, 
CA 

Supporting Member 
 
•The GPS Store, Scott 
Heffernan, Sales Manager, 
Ocean Isle Beach, NC 
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