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What started as a very challenging environment with a
named storm blowing bad
vibes into the Fort Lauderdale
Boat Show on October 24
and 25, evolved into a comeback weekend for the event as
it played out with a flourish.
"After being down 30 percent
during the first two days because of Hurricane Sandy,
attendance was very strong
the last three days and finished down just two percent
from last year for the show
overall," Skip Zimbalist III,
CEO of show producer Show
Management, told the media
in a recap statement.
He added that boats in the
water were up 10 percent,
with new boats up 14 percent
and brokerage up four percent. Boats under 80 feet
were strong, up 13 percent
from 2011, as were brokerage
boats over 126 feet, 15 percent ahead of last year.
From my perspective, this
replicates the trend of the
2012 model year which
started more upbeat than a
few previous years, gained

momentum in the second
quarter and held on over the
summer, finishing about level
or only cooling slightly for the
balance of the boating season.
Our BWI and Marine Marketers of America combined
luncheon panel at the show,
ably emceed by Director Michael Sciulla, brought further
support for a reading of boat
market firming.
Thom Dammrich, president
of NMMA, cited a new study
showing Americans, after a
decade of decline, are returning to the great outdoors, a
plus for the entry level of
boating participation. Dammrich suggests if we all do a
better job promoting the lifestyle to a diversifying U.S.
consumer, engaging more of
our youth in boating through
school and club programs, and
providing hands-on training
for new owners, we could
recover to pre-recession levels of 350,000 new boats a
year over the next five years.
Jack Ellis, managing director
at Info-Link Technologies, Inc.,
pointed to new boat sales
gains for the
past two
years, although these
have been
from historical lows. The
lion’s share
of sales,

about 900,000 units annually,
continue on the used boat
side. This has eliminated the
late model new boat inventory
hangover creating a scarcity of
pre-owneds on the market,
pushing those who want to
buy back to new product.
The challenge for new product is that it is more expensive
and shows no sign of slowing
price increases. Laurent Fabre,
newly appointed president of
Beneteau America, suggests a
“new buyer” may understand
that the premium paid for a
new boat equates to a luxury
lifestyle. An example, he offered, was that the new buyers
are less concerned if the boat
has gas or diesel power than
creature comforts such as
sound systems, overall design
or new materials reducing
maintenance hassles. Even so,
Fabre agrees new boat pricing
needs to be addressed perhaps
moving away from customization to industrial production.
It was good to hear these
diverse perspectives that we
continue on a path of recovery, even with a lot of challenges ahead. I hope you are
experiencing similar gains in
your business. You can reach
me at jwooldridge@aimmedia.
com.

John Wooldridge
BWI President
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Tips, Ideas, Cautions for Contest
BWI has officially opened its
20th Annual Writing Contest
that recognizes excellence in
boating, fishing and travel

2012 Contest Sponsors
Boating Columns – sponsored by KVH Industries, Inc.
Boating Lifestyles – sponsored by Discover Boating
Boating Profiles – sponsored by ZF Marine
Boating Travel or Destinations – sponsored by
Martin Flory Group
Boating Adventures – sponsored by Yamaha Marine
Boat/Engine Care and Maintenance – sponsored by
Interlux Yacht Finishes
Electronics – sponsored by Jeppesen Marine
Ethics and Environment – sponsorship open
Fishing – sponsored by Suzuki Motor Corporation
Boating Issues, News and Analysis – sponsored by
Mercury Marine
The Business of Boating – sponsored by
Home Port Marine Marketing
Seamanship, Rescue & Safety – sponsored by
Sea Tow Services International
Technical Writing – sponsored by Dometic Marine
Boat Tests – sponsored by Volvo Penta
Gear, Electronics and Product Tests – sponsored
by Xantrex Technology Inc.
Megayachts – sponsored by Awlgrip North America
Original Online Content – sponsored by
National Marine Electronics Association.

journalism. Again this year 17
categories have been maintained that each will award
$500 for first place, $300 for
second and $200 for third
place winners. For the second year the contest will be
“all electronic,” meaning submissions need to be uploaded
to a designated holding site.
Entries must be received
by December 31, 2012.
Over the past several
years some categories didn’t
qualify for judging due to low
entries (each category requires 10). Now in place is
system to alert participants
before the contest deadline
that they can still enter those
shortfall categories with either a new or additional entry (each category may be
entered twice by the same
entrant). If the cash is in the
treasury, the goal is for it to
be awarded to the top stories in every category, for the
benefit of members and the
sponsors.
Categories that typically
have lower entries – and thus
greater chances for winning

by those entering them –
have included Megayachts,
Gear & Product Tests, Ethics
& Environment, Electronics,
and Original Online Content.
Consider an entry in these
when submitting stories.
For those unsure of which
category to enter, a useful
resource is last year’s winning stories that are available
on line at bwi.org/bwicon
test/2012winners.htm. By
checking these the subject
matter can be reviewed as
well as the quality of writing
that gained the judges attention.
BWI members are allowed
two submissions to the contest without charge; additional entries are $25 apiece.
Each category will be judged
by four BWI members in the
first few weeks of the New
Year. Cash awards and
plaques are presented to the
winners at the Miami International Boat Show in February,
2013. To access the contest
brochure and entry details go
to www.bwi.org/downloads/
BWI2012WritingContest.pdf.

Volunteers Needed As Contest Judges
With 17 categories in this
year's contest, 68 judges will
be needed in early January.
Each member of BWI's Board
of Directors volunteers to
chair a category, but that
means seven more chairs are
needed. While last year's
judges will be contacted, additional judges will be needed,
plus a handful of alternates.
Judging is a great way to keep

up on all the subjects, ideas
and great writing that have
taken place during the year.
Rules are simple:
- A BWI member cannot
judge a category in which he
or she has entered.
- You cannot judge an entry if you have a conflict of
interest (if you played a part
in editing the copy, or if the
writer is a close associate).

- You can recuse yourself
from judging an entry without penalizing the writer,
since scores of the other
three judges are averaged.
Want to volunteer? Send
an email with Categories
interested in judging to
Lindsey Johnson at ljohnson@lakelandboating.com,
or Greg Proteau at
info@bwi.org.
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Next Webinar: Work Beyond Boating
BWI Director Lenny Rudow
is planning the next educational webinar titled How to
Score Work Outside the
Boating Industry. It will be
held the week of December
10th with exact day and time
to be set – members will
receive advance notification
and how to sign up.
Rudow plans to quarterback the session, but is looking for additional input and/
or those who might serve as
a presenter. “If you’ve had
success in this regard and
some tips, tricks, or tactics,

we hope you’ll be willing to
share them with your fellow
boating writers as a webinar
leader or contributor.
“The idea isn’t merely on
how to get more and different work – although thoughts
on this certainly are welcome
– but specifically on how to
grow your boating writing in
general market publications
and get assignments on boating-oriented topics with
magazines or web sites serving other segments of society. For example, how to get
a boating story in a local

newspaper or general travel
magazine. If we can do this
effectively, it’s a win-win for
both us and the industry as a
whole, so everyone stands to
benefit.” Those with interest
or thoughts on the issue are
asked to contact Rudow by
email at ultangler@aol.com.
This will mark the seventh
BWI Educational webinar
made available through the
continued support of
Dometic Marine which recently agreed to fund an additional three presentations.

Lauderdale Events Draw Members

BWI members enjoyed two Lauderdale events. A breakfast social
was hosted at the ZF Marine booth (above l.) visited by (above
from l.) Peter Swanson, ZF host Martin Meissner, Zuzanna Prochazka, John Wooldridge and Pete McDonald. The BWI-Marine
Marketers lunch heard panelists (left, from l.) Laurent Fabre and
Jack Ellis; the event drew a crowd of about 75. See story first page.
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DeMartini Gains
Performance Account

Marilyn DeMartini’s PR
Power has been preparing
to promote a new client,
Ditec USA, at the Miami
Boat Show. She discovered
the company when she purchased an Audi and wanted
protection for the light colored car and convertible
top. After experiencing
what she calls "The Ditec
Sea Scout -Ship
41 winner
Difference"
a finish
that of the 2012 Interlux
Waterfront
Challenge
makes dirt, dust and contaminants a non-issue for
'clean
freak'
vehicle
and winThree
other
regional
vessel
owners
-- she
sought
ners will
receive
checks
of
the
company
a client
for
$4,500
each.asPaddle
Without
the
marineorganized
industry. paddlers
Pollution
booked
the
toDeMartini
pick up trash
and monitor
deal
in early
January
the
water
conditions
ofatPittsPalm
Beach
burgh,
PA’sInternational
three rivers.
Speedway
where,
“It was
South River
Federation
really
fun to drive
car
(Edgewater,
MD) my
removed
around
the road
at of
trash from
a keycourse
tributary
the
Contact
her Sea
theraceway!"
Chesapeake
Bay. The
atScavenger
md@prpower.biz.
Conservancy (San
Francisco, CA), organized a
children’s environmental education program and cleanup
day to remove trash from
the Mission Bay shoreline.
Contact Jim Seidel,
jim.seidel@akzonobel.com.
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Elections Held in January
Elections for BWI Directors
and Officers will be held in
January. One Director seat
(that carries a three-year
term) comes open this year as
do all officer positions
(President, 1st V.P. and
Second V.P. are one-year
terms). Active and Associate
members may run for
Directors spots, but only
active members may serve as
officers. Active and Associate
members vote in the election.
Those who think they'd like
to serve are encouraged to

run. Duties include
participation in two inperson director meetings a
year (no expenses paid),
usually held in conjunction
with Miami and Ft.
Lauderdale boat shows,
availability for as-needed
conference calls, and
volunteering for assignments
such as Committee
chairperson, new product or
writing contest category
chair, etc. For more
information, contact Greg
Proteau, info@bwi.org.

Candidates need to
provide a brief summary, by
December 10, of their
experience, qualifications and
ideas to help BWI grow.
Summaries are reviewed by
the nominating committee
which consists of the
President, Immediate Past
President and Executive
Director. They are also
provided to the members a
month in advance of the
voting.

BWI DIRECTORS
Michael Sciulla (’12)
msciulla@gmail.com

Welcome New Members

Alan Jones (’13)
boatscribe@comcast.net

Actives/Associates

Lenny Rudow (’14)
ultangler@aol.com

•Nina Ullrich, Public
Relations Counselor,
Annapolis, MD

•John Adey, Writer/

Magazine Staff, Annapolis,
MD

•Sam Watson, Website

Content Provider,
Staffordshire, UK

Heather Steinberger (’14)
heather@writeonllc.com

•Lynne DeBeer, Public

Relations Counselor,
Portsmouth, RI

Supporting

Zuzana Prochazka
BWI Past President
totemgroup@msn.com

•Bruce Hadley, Freelance

Greg Proteau
Executive Director
info@bwi.org

Writer, St. Louis, MO
•Michael Helton, Public

Relations Counselor,
Gainesville, GA

•Abner Kingman, Photog-

rapher/Freelance Writer,
Tiburon, CA

•Steven Tilders, Global
Director, Marine Sales,
Xylem Inc., Beverly, MA

•Tom Pamperin, Writer/

Author, Chippewa Falls,
WI

The BWI Journal is produced by and for members of Boating Writers International, 108 Ninth Street, Wilmette, IL 60091. (847) 736-4142. www.bwi.org.
Send items to be considered for publication to Greg Proteau, info@bwi.org. All
information contained herein is meant for the use of members, is in their best
interest, and appears in as true and accurate a form as possible.
Membership in BWI is open to anyone involved in the recreational boating industry. Active members are generally writers, editors, photographers and broadcasters. Associate members are generally P.R. or communications firms. Supporting members are usually manufacturers or ad agencies.

