
about 900,000 units annually, 
continue on the used boat 
side. This has eliminated the 
late model new boat inventory 
hangover creating a scarcity of 
pre-owneds on the market, 
pushing those who want to 
buy back to new product. 
   The challenge for new prod-
uct is that it is more expensive 
and shows no sign of slowing 
price increases. Laurent Fabre, 
newly appointed president of 
Beneteau America, suggests a 
“new buyer” may understand 
that the premium paid for a 
new boat equates to a luxury 
lifestyle. An example, he of-
fered, was that the new buyers 
are less concerned if the boat 
has gas or diesel power than 
creature comforts such as 
sound systems, overall design 
or new materials reducing 
maintenance hassles. Even so, 
Fabre agrees new boat pricing 
needs to be addressed perhaps 
moving away from customiza-
tion to industrial production. 
   It was good to hear these 
diverse perspectives that we 
continue on a path of recov-
ery, even with a lot of chal-
lenges ahead. I hope you are 
experiencing similar gains in 
your business. You can reach 
me at jwooldridge@aimmedia. 
com.  
 
John Wooldridge 
BWI President 

What started as a very chal-
lenging environment with a 
named storm blowing bad 
vibes into the Fort Lauderdale 
Boat Show on October 24 
and 25, evolved into a come-
back weekend for the event as 
it played out with a flourish. 
"After being down 30 percent 
during the first two days be-
cause of Hurricane Sandy, 
attendance was very strong 
the last three days and fin-
ished down just two percent 
from last year for the show 
overall," Skip Zimbalist III, 
CEO of show producer Show 
Management, told the media 
in a recap statement. 
   He added that boats in the 
water were up 10 percent, 
with new boats up 14 percent 
and brokerage up four per-
cent. Boats under 80 feet 
were strong, up 13 percent 
from 2011, as were brokerage 
boats over 126 feet, 15 per-
cent ahead of last year. 
    From my perspective, this 
replicates the trend of the 
2012 model year which 
started more upbeat than a 
few previous years, gained 

momentum in the second 
quarter and held on over the 
summer, finishing about level 
or only cooling slightly for the 
balance of the boating season. 
   Our BWI and Marine Mar-
keters of America combined 
luncheon panel at the show, 
ably emceed by Director Mi-
chael Sciulla, brought further 
support for a reading of boat 
market firming. 
   Thom Dammrich, president 
of NMMA, cited a new study 
showing Americans, after a 
decade of decline, are return-
ing to the great outdoors, a 
plus for the entry level of 
boating participation. Damm-
rich suggests if we all do a 
better job promoting the life-
style to a diversifying U.S. 
consumer, engaging more of 
our youth in boating through 
school and club programs, and 
providing hands-on training 
for new owners, we could 
recover to pre-recession lev-
els of 350,000 new boats a 
year over the next five years. 
   Jack Ellis, managing director 
at Info-Link Technologies, Inc., 
pointed to new boat sales 

gains for the 
past two 
years, al-
though these 
have been 
from histori-
cal lows. The 
lion’s share 
of sales, 
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With 17 categories in this 
year's contest, 68 judges will 
be needed in early January. 
Each member of BWI's Board 
of Directors volunteers to 
chair a category, but that 
means seven more chairs are 
needed. While last year's 
judges will be contacted, addi-
tional judges will be needed, 
plus a handful of alternates. 
Judging is a great way to keep 

up on all the subjects, ideas 
and great writing that have 
taken place during the year. 
Rules are simple: 
   - A BWI member cannot 
judge a category in which he 
or she has entered. 
   - You cannot judge an en-
try if you have a conflict of 
interest (if you played a part 
in editing the copy, or if the 
writer is a close associate). 

   - You can recuse yourself 
from judging an entry with-
out penalizing the writer, 
since scores of the other 
three judges are averaged. 
   Want to volunteer? Send 
an email with Categories 
interested in judging to 
Lindsey Johnson at ljohn-
son@lakelandboating.com, 
or Greg Proteau at 
info@bwi.org.  
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Volunteers Needed As Contest Judges 

by those entering them – 
have included Megayachts, 
Gear & Product Tests, Ethics 
& Environment, Electronics, 
and Original Online Content. 
Consider an entry in these 
when submitting stories. 
    For those unsure of which 
category to enter, a useful 
resource is last year’s win-
ning stories that are available 
on line at bwi.org/bwicon 
test/2012winners.htm. By 
checking these the subject 
matter can be reviewed as 
well as the quality of writing 
that gained the judges atten-
tion. 
    BWI members are allowed 
two submissions to the con-
test without charge; addi-
tional entries are $25 apiece. 
Each category will be judged 
by four BWI members in the 
first few weeks of the New 
Year. Cash awards and 
plaques are presented to the 
winners at the Miami Interna-
tional Boat Show in February, 
2013. To access the contest 
brochure and entry details go 
to www.bwi.org/downloads/
BWI2012WritingContest.pdf. 

journalism. Again this year 17 
categories have been main-
tained that each will award 
$500 for first place, $300 for 
second and $200 for third 
place winners. For the sec-
ond year the contest will be 
“all electronic,” meaning sub-
missions need to be uploaded 
to a designated holding site. 
    Entries must be received 
by December 31, 2012. 
    Over the past several 
years some categories didn’t 
qualify for judging due to low 
entries (each category re-
quires 10). Now in place is 
system to alert participants 
before the contest deadline 
that they can still enter those 
shortfall categories with ei-
ther a new or additional en-
try (each category may be 
entered twice by the same 
entrant). If the cash is in the 
treasury, the goal is for it to 
be awarded to the top sto-
ries in every category, for the 
benefit of members and the 
sponsors. 
   Categories that typically 
have lower entries – and thus 
greater chances for winning 

BWI has officially opened its 
20th Annual Writing Contest 
that recognizes excellence in 
boating, fishing and travel 

Tips, Ideas, Cautions for Contest 

2012 Contest Sponsors 
Boating Columns – sponsored by KVH Industries, Inc. 
Boating Lifestyles – sponsored by Discover Boating 
Boating Profiles – sponsored by  ZF Marine 
Boating Travel or Destinations – sponsored by 
 Martin Flory Group 
Boating Adventures – sponsored by Yamaha Marine  
Boat/Engine Care and Maintenance – sponsored by 
 Interlux Yacht Finishes 
Electronics – sponsored by Jeppesen Marine 
Ethics and Environment – sponsorship open  
Fishing – sponsored by Suzuki Motor Corporation 
Boating Issues, News and Analysis – sponsored by 
 Mercury Marine 
The Business of Boating – sponsored by  
 Home Port Marine Marketing 
Seamanship, Rescue & Safety – sponsored by      
 Sea Tow Services International 
Technical Writing – sponsored by Dometic Marine 
Boat Tests – sponsored by Volvo Penta 
Gear, Electronics and Product Tests – sponsored 
 by Xantrex Technology Inc. 
Megayachts – sponsored by Awlgrip North America 
Original Online Content – sponsored by  
 National Marine Electronics Association. 
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newspaper or general travel 
magazine. If we can do this 
effectively, it’s a win-win for 
both us and the industry as a 
whole, so everyone stands to 
benefit.” Those with interest 
or thoughts on the issue are 
asked to contact Rudow by 
email at ultangler@aol.com. 
  This will mark the seventh 
BWI Educational webinar 
made available through the 
continued support of 
Dometic Marine which re-
cently agreed to fund an addi-
tional three presentations. 
 

Next Webinar: Work Beyond Boating 
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BWI Director Lenny Rudow 
is planning the next educa-
tional webinar titled How to 
Score Work Outside the 
Boating Industry. It will be 
held the week of December 
10th with exact day and time 
to be set – members will 
receive advance notification 
and how to sign up. 
   Rudow plans to quarter-
back the session, but is look-
ing for additional input and/
or those who might serve as 
a presenter. “If you’ve had 
success in this regard and 
some tips, tricks, or tactics, 

we hope you’ll be willing to 
share them with your fellow 
boating writers as a webinar 
leader or contributor. 
   “The idea isn’t merely on 
how to get more and differ-
ent work – although thoughts 
on this certainly are welcome 
– but specifically on how to 
grow your boating writing in 
general market publications 
and get assignments on boat-
ing-oriented topics with 
magazines or web sites serv-
ing other segments of soci-
ety. For example, how to get 
a boating story in a local 

Lauderdale Events Draw Members 
   

BWI members enjoyed two Lauderdale events. A breakfast social 
was hosted at the ZF Marine booth (above l.)  visited by (above 
from l.) Peter Swanson, ZF host Martin Meissner, Zuzanna Pro-
chazka, John Wooldridge and Pete McDonald. The BWI-Marine 
Marketers lunch heard panelists (left, from l.) Laurent Fabre and 
Jack Ellis; the event drew a crowd of about 75. See story first page. 
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Several times a year we send 
our partners a free marketing 
intelligence report. Our filing 
from the recent Consumer 
Electronics Show in Las Ve-
gas attended by 140,000 peo-
ple focused on the prolifera-
tion of “pads” coming to 
market and how phones and 
TVs as information-providing 
devices keep evolving. I 
thought BWI members 
would be interested in the 
trends and commentary 
about them we picked up.    
    After four days of elbow-
ing through crowds of con-
sumer electronics gour-
mands, I feel like taking two 
tablets for indigestion 
brought on by too many tab-
lets that all look like an iPad. 
Now I’m also really confused 
about which smart phone to 
buy – although Verizon is 
introducing the iPhone for 
CDMA, while Motorola’s 
Atrix handset and laptop 
dock is likely to score big 
along with Droid Bionic.  
    For business – and those 
who serve and/or write for 
them – the messages are 
clear: say goodbye to the era 
of the personal PC and wel-
come to the age of mobile 
computing. 
    More than 70 tablet-like 
devices were shown at CES. 
Most will never make it to 
market, thankfully, but sev-
eral stand out. Motorola 
Xoom won Best of Show. 
Running on Android Honey-
comb, due out in the first 
quarter of this year, the 10-
inch screen format sports a 
dual-core, 4G-compatiable 
network (Verizon’s) and in-
cludes HDMI out, and front 
and back facing cameras. Mo-
torola will offer this to other 

carriers as well. 
    Close seconds go to the 
Dell Streak for a nifty lap-
top-like computer with a 
screen that pirouettes and 
becomes a tablet. Other 
notables, Blackberry’s tablet 
for business enterprise and 
security, Samsung Galaxy, 
already established as the 
number two player in the 
market and, in the lower 
price category, Coby Kyros. 
See pictures and videos at 
www.ces.cnet.com/ces-
tablets-ebooks. 
    Bottom line, the Android 
platform from Google, with 
its growing App store, 
which powers all of these 
tablets, is the real winner. 
    With presentations from 
22 CEO’s of major compa-
nies this was an orgy for 
analysts who follow trends 
that drive consumer behav-
ior and loyalty. Verizon 
CEO Ivan Seidenberg, in his 
CES Keynote address, pre-
sented these nuggets:  
 
•Your interaction with cus-
tomers must be seamless 
across device platforms as 
customers shed traditional 
business hours and geo-
graphic handcuffs in this 
“always on” world.  
•There are two billion 
unique Internet users in the 
world. This connected 
planet seeks personalized 
experiences, partnerships 
and collaboration like 
never before.  
•Broadband is now in 85 
million households and the 
speeds for downloads are 
so fast that the average 
length movie can be trans-
ferred in under four min-
utes. For business this sug-

gests that video-to-video in 
real time with no latency 
opens up savings in travel 
budgets and business-to-
consumer help centers on 
a much more personalized 
basis.  

 
    The 4G LTE network by 
Verizon is already on in one 
third of the country – pri-
marily the largest cities with 
a nationwide build out due 
in 18 months. All of the 
mobile phone execs in at-
tendance are clamoring for 
content relationships as this 
shift begins to Internet con-
nected TV. Sony, for exam-
ple, introduced 26 new 
models at CES, 16 of them 
with built-in Internet. While 
no one company stole the 
show with an easy to use 
set box that lets you create 
your own TV guide, clearly 
the technology is there. 
    As you can imagine, after 
four days of walking and 
seeing 2700 booths, we 
gathered an impressive 
stack of literature on new 
products and social trends. 
Got questions or want to 
brainstorm? Just call. 
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Alan Wendt  has been an 
active member of BWI for 
nearly two decades, is a 
current Director, and has 
served as writing contest 
judge and Innovations 
Awards judge. He is the 
editorial director for Ma-
rine CEO magazine and 
publisher of two custom 
lifestyle boating publica-
tions. Contact him at 
Alan@wendtproductions.
com.  

Motorola Xoom 

Clarke Will Advise 
On Navigation Safety  
BWI member Dean Travis 
Clarke was named to the 
Navigation Safety Advisory 
Council by Homeland Security 
Secretary Janet Napolitano, it 
was reported in Soundings 
Trade Only Today. The Council 
is a 21-member advisory com-
mittee that provides advice 
and recommendations to the 
Homeland Security secretary 
via the Coast Guard comman-
dant on such matters as the 
prevention of maritime colli-
sions, groundings, rules of the 
road, navigation regulations 
and equipment and aids-to-
navigation systems. Clarke’s 
term expires in 2014. He also 
sits on the National Boating 
Safety Advisory Council and is 
in his second term. 
 
Bob Armstrong Died 
in Early November 
Bob Armstrong, a long-time 
boating captain and journalist, 

died at his Miami home 
on November 3. He 
grew up on the coast 
of Maine where he 
learned to sail, devel-
oped a production 
company where he 
expanded his literary 
and photography tal-
ents by writing, pro-
ducing and directing, 
then became a licensed 
captain (Ocean Opera-
tor). He turned to 
freelancing, both in 

print and video and as a 
charter captain. 
   Armstrong also helped de-
velop a boating education pro-
gram, wrote a couple books, 
and taught seamanship and 

boat handling in the class-
room and on the water. His 
articles appeared in several 
national and regional boating 
magazines, including the an-
nual Florida Cruising Direc-
tory, and he launched the 
publication’s web site, 
www.florida cruising.com. 
Family and friends say they 
will remember “Captain 
Bob’s” expertise as a seaman, 
teacher and artist and his 
pleasant, gracious and 
friendly manner. Among sur-
vivors are a son and three 
stepchildren. 
 
Martin Flory Gains 
Waveblade Account 
Martin Flory Group has been 
retained by Wavecraft USA 
to expand its presence in 
North America and gain pub-
licity for its new portable 
barnacle removal tool, the 
Waveblade.  The agency is 
celebrating its 50th anniver-
sary this year. Contact info@ 
martinflory.com; www.martin 
flory.com. 
 
Adams Earns Award 
From Sail Industry 
Josh Adams, US Sailing’s new 
Managing Director of U.S. 
Olympic Sailing and former 
publisher of SAIL Magazine, 
was awarded the SAIL Indus-
try Leadership Award during 
the recent U.S. Sailboat Show 
in Annapolis, MD. “Through 
the years, SAIL’s Industry 
Leadership Award has recog-
nized great leaders of all 
kinds - sailboat and gear 
manufacturers, marketers 
and influential sailboat deal-
ers,” said Editor, Peter Niel-
sen. "Josh has worked tire-

lessly not 
just to pro-
mote the 
sailing in-
dustry, but 
to attract 
new blood 
into sailing 
itself."  
    Adams 
joined the 
magazine in 
1996 as a 
member of 
the edito-
rial team 
and was 
named pub-
lisher in 2006. In addition to 
being an executive commit-
tee member of US Sailing’s 
Olympic Sailing Committee 
since 2005, he has served on 
the board of the sailing in-
dustry trade association, Sail 
America, since 2007, most 
recently as its president. 
 
Home Port Marketing 
Signs 4 New Clients 
Marine products consultancy 
Home Port Marine Marketing 
has signed four new clients 
for its global product distri-
bution network development 
and product PR services. The 
new firms are: Bad Elf which 
offers Apple-approved, ex-
ternal, plug-and-play GPS 
accessories; Dolphinite, a 
supplier of gelcoat, boat care 
and maintenance products;  
MMLJ Manufacturing, offering 
an eco-friendly Dustless 
Blasting System; and Phantom 
Services, providing yacht 
security, anti-piracy training 
and vessel recovery services. 
Visit www.homeport  
marine.com. 
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Capt. Bob Armstrong 

Josh Adams; 
Photo 
Meredith Laitos 
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Byrne Enhances 
MegaYacht News Site 
Diane Byrne’s MegaYacht 
News, the independent 
website devoted to luxury 
yachts, has a new look and a 
new URL. Re-launched to 
provide a contemporary, 
dynamic design, waterfall 
menus on every page make 
it easier to access both cur-
rent and archival content, 
grouped under intuitive 
categories like ‘Yachts’, 
‘Builders’, ‘People’, and 
‘Events’. A slideshow di-
rectly beneath these menus 
on the homepage offers top 
stories of the day, with links 
leading to full articles. Its 
new URL is www.megayacht 
news.com (previously .org). 
    Bryne says her site has 
excelled in capitalizing on 
the growing use of internet 
based news and story ex-
change. It was named in The 
Helium Report’s (now Halo-
gen Guides) best yacht blogs 
list, received third place in 
the Original Online Content 
Category for BWI’s annual 
awards in 2009, and is the 
go-to yachting source for 
Reuters, CNBC, 
Forbes.com, The Wall Street 
Journal, Vanity Fair, The Sun-
day Times, CNN.com, and 
others. One story per week 
is syndicated by Superyacht 

Business magazine in its e-
newsletter. In 2010, the full 
daily Megayacht News feed 
was also syndicated by 
YachtWorld. com and 
Boats.com.  
 
Kenton Smith Adds 
Legendary Marine 
Wanda Kenton Smith of 
Kenton Smith Marketing will 
head up strategic dealership 
marketing efforts for Legen-
dary Marine. She will serve 
as both agency of record 
and the dealership’s official 
in-house director of market-
ing, overseeing marine mar-
keting for four dealership 
locations in Destin, Panama 
City and Ft. Walton Beach, 
FL, as well as Gulf Shores, 
AL. Contact Kenton Smith 
at wanda@kentonsmith 
marketing.com.  
 
Two Members Serve 
BoatUS Issue Council 
BoatUS has made new ap-
pointments to its National 
Advisory Council including 
Bob Adriance, editor of 
Seaworthy magazine. He 
joins Dean Travis Clarke, 
executive editor, Sport Fish-
ing and Marlin magazines 
who continues service. Both 
are BWI members. 
    The current 13-member 
Council was created over 

30 years ago to advise and 
guide the over half-million-
member association on fed-
eral and state issues critical 
to recreational boaters. 
Throughout the years it has 
debated policy topics rang-
ing from unfair fees and 
taxes to today's hot-button 
issues such as the increasing 
levels of ethanol in gasoline, 
mandatory life jacket wear, 
marine protected areas and 
homeland security.  
 
DeMartini Gains 
Performance Account 
Marilyn DeMartini’s PR 
Power has been preparing 
to promote a new client, 
Ditec USA, at the Miami 
Boat Show. She discovered 
the company when she pur-
chased an Audi and wanted 
protection for the light col-
ored car and convertible 
top. After experiencing 
what she calls "The Ditec 
Difference" -- a finish that 
makes dirt, dust and con-
taminants a non-issue for 
'clean freak' vehicle and 
vessel owners -- she sought 
the company as a client for 
the marine industry.  
    DeMartini booked the 
deal in early January at the 
Palm Beach International 
Speedway where, “It was 
really fun to drive my car 
around the road course at 
the raceway!" Contact her 
at md@prpower.biz. 

Active & Associate Member News 
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Sea Tow Helps Vets 
Called To Serve   
On Veterans Day, Sea Tow 
Services inaugurated a Mem-
bership Freeze Program for 
the U.S. military. This special 
program is available to any 
member of the military who 
is deployed during his\her Sea 
Tow membership. To receive 
the benefits of the program, 
service members send their 
deployment papers and Sea 
Tow will freeze their mem-
bership without penalty until 
they return. Upon their arri-
val back home, the member-
ship will be activated again 
with full access to services 
and benefits. Contact Cindy 
McCaffery, cindymccaffery@ 
seatow.com. 
 
Back Cove Reaches 
500-Yacht Mark 
Back Cove Yachts will launch 
its 500th yacht on December 
5th. The company, estab-
lished in 2003, has been 
building composite hard top 
express powerboats for 
nearly a decade. It began with 
the Back Cove 29 and the 
firm’s desire to build a pro-
duction downeast powerboat 
of the highest quality, while 
offering an unmatched own-
ership experience. The com-
pany currently manufactures 
three models; the Back Cove 
30, 34 and 37. The celebra-

tion will take place at the 
shop with the team (almost 
100 employees and their 
family members). To attend, 
contact Sarah Stern, sstern@ 
backcoveyachts.com. 
 
Beneteau Leader 
Cited for Achievement 
Active Interest Media (AIM) 
Marine Group honored Ma-
dame Annette Bénéteau-
Roux with the Lifetime 
Achievement Award during 
its Inaugural Editor’s Choice 
Awards during the Fort 
Lauderdale Boat Show. Béné-
teau-Roux is the granddaugh-
ter of the founder of the 
nearly 130-year old shipyard. 
Today, she leads the com-
pany as supervisory board 
vice president of parent com-
pany Groupe Beneteau. Bé-
néteau-Roux stated, “The 
marine industry has come a 
long way since my beginnings 
in 1964.” She acknowledged 
the support of industry part-
ners and competitors for 
their contributions toward 
advancing the world of pleas-
ure cruising. Contact 
Maryline O'Shea, moshea@ 
beneteau-group.com. 
 
Waterfront Projects 
Gain Interlux Awards  
2012 Interlux Waterfront 
Challenge Awards, presented 
to community groups for 
creating sustainable water-
front environmental im-
provements, were made dur-
ing the Fort Lauderdale Boat 
Show. The national winner, 
to receive a $20,000 check, 
is Sea Scout Ship 41 of Bay 
Village, OH, which re-
searched the significant prob-

lem of harmful algae blooms 
in Lake Erie and developed 
O’Tumbler, a vertical wind 
turbine that circulates oxy-
gen-rich water to help stimu-
late the growth of plankton 
and provide a food rich habi-
tat for fish. “The goal of the 
Interlux Waterfront Chal-
lenge is to encourage com-
munity participation in sus-
tainable projects to protect 
and preserve our marine 
environment,” said Jim Seidel, 
North America marketing 
manager. 

   Three other regional win-
ners will receive checks of 
$4,500 each. Paddle Without 
Pollution organized paddlers 
to pick up trash and monitor 
water conditions of Pitts-
burgh, PA’s three rivers. 
South River Federation 
(Edgewater, MD) removed 
trash from a key tributary of 
the Chesapeake Bay. The Sea 
Scavenger Conservancy (San 
Francisco, CA), organized a 
children’s environmental edu-
cation program and cleanup 
day to remove trash from 
the Mission Bay shoreline. 
Contact Jim Seidel, 
jim.seidel@akzonobel.com. 

Supporting Member News 
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Back Cove 34 

Sea Scout Ship 41 winner of the 2012 Interlux 
Waterfront Challenge 
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The BWI Journal is produced by and for members of Boating Writers Interna-
tional, 108 Ninth Street, Wilmette, IL  60091. (847) 736-4142. www.bwi.org.  
 
Send items to be considered for publication to Greg Proteau, info@bwi.org. All 
information contained herein is meant for the use of members, is in their best 
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run. Duties include 
participation in two in-
person director meetings a 
year (no expenses paid), 
usually held in conjunction 
with Miami and Ft. 
Lauderdale boat shows, 
availability for as-needed 
conference calls, and 
volunteering for assignments 
such as Committee 
chairperson, new product or 
writing contest category 
chair, etc.  For more 
information, contact Greg 
Proteau, info@bwi.org. 

Elections for BWI Directors 
and Officers will be held in 
January. One Director seat 
(that carries a three-year 
term) comes open this year as 
do all officer positions 
(President, 1st V.P. and 
Second V.P. are one-year 
terms). Active and Associate 
members may run for 
Directors spots, but only 
active members may serve as 
officers. Active and Associate 
members vote in the election. 
    Those who think they'd like 
to serve are encouraged to 

    Candidates need to 
provide a brief summary, by 
December 10, of their 
experience, qualifications and 
ideas to help BWI grow. 
Summaries are reviewed by 
the nominating committee 
which consists of the 
President, Immediate Past 
President and Executive 
Director. They are also 
provided to the members a 
month in advance of the 
voting. 

Elections Held in January 

 

BWI OFFICERS 

President  
John Wooldridge (’12)       
jwooldridge@aimmedia.com 
 
1st Vice President  
Alan Wendt (’12) 
awendt@wendtproductions.com 

 
2nd Vice President  
Lindsey Johnson (’12) 
ljohnson@lakelandboating.com 

 

BWI DIRECTORS 

Michael Sciulla (’12) 
msciulla@gmail.com 
 
Alan Jones (’13)  
boatscribe@comcast.net 
 
Lenny Rudow (’14)  
ultangler@aol.com  
 
Heather Steinberger (’14)  
heather@writeonllc.com  
 
Zuzana Prochazka        
BWI Past President 
totemgroup@msn.com 
 
Greg Proteau 
Executive Director 
info@bwi.org 
 

Boating Writers International                       November 2012 

Welcome New Members 
Actives/Associates 
 
•John Adey, Writer/
Magazine Staff, Annapolis, 
MD 

 
•Lynne DeBeer, Public  
Relations Counselor, 
Portsmouth, RI 
 
•Bruce Hadley, Freelance 
Writer, St. Louis, MO 

 
•Michael Helton, Public 
Relations Counselor, 
Gainesville, GA 

•Abner Kingman, Photog-
rapher/Freelance Writer, 
Tiburon, CA 

 
•Tom Pamperin, Writer/
Author, Chippewa Falls, 
WI 

•Nina Ullrich, Public  
Relations Counselor,  
Annapolis, MD 
 
•Sam Watson, Website 
Content Provider,  

Staffordshire, UK 
 

Supporting 
 
•Steven Tilders, Global  
Director, Marine Sales, 
Xylem Inc., Beverly, MA 

http://www.bwi.org�
mailto:info@bwi.org�
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