
helps arrange free trips 
aboard a schooner for sick 
children. Board member 
Alan Wendt suggested that 
perhaps there is a way for 
BWI to become involved 
with the Ronald McDonald 
House, Make a Wish Foun-
dation or other charity. In 
these tough economic times, 
donation money is tight eve-
rywhere but perhaps there is 
a more creative way for BWI 
to get involved and give 

back.  After all, we work in an 
environment envied by many. 
Alan will be posting on 
LinkedIn to start the ball roll-
ing so please share your 
ideas. Read more on his quest 
on page three. 
    Finally, if you’re reading 
this newsletter and you have-
n’t paid your 2011 dues, well, 
what can I say? It’s well past 
time and BWI depends on 
members like you. See more 
information on page six.   
    As much as I’d like to say 
I’ll see you on the water this 
weekend, it’s more accurate 
that I might see someone on 
the dock as that’s where I’m 
heading with my can of var-
nish. At least it’s on a boat.   
   As always, you can send me 
comments, suggestions, or 
questions at totemgroup@ 
msn.com.  
 

Zuzana Prochazka 
BWI President 

We’re well into summer 
now, I know, it’s hard to 
believe. But even if many of 
us may be wishing we were 
on the water, most boating 
writers are hard at work at 
their keyboards. So let me be 
no exception and update you 
on a few things BWI has go-
ing on. 
    My first point highlights 
two more educational webi-
nars on the horizon. The first 
will be on June 29, when 
BWI Board member, Alan 
Jones, will lead an informa-
tional online presentation on 
how the press and marine 
manufacturers can work bet-
ter together. Since this will be 
of benefit to our associate 
members but also to marine 
businesses, we are opening 
attendance up to marine 
manufacturers and boat build-
ers who would like to learn 
how to communicate with the 
press for more comprehen-
sive and effective coverage for 
their boats and products. I 
have reached out to the 
NMMA and they have in-
cluded the information in their 
online newsletter Currents, and 
we welcome all who want to 
join.   
    The second webinar is 
scheduled for mid-September 
and will focus on legal issues 
facing writers in today’s envi-
ronment. Kim Kavin has 
brought us a legal resource 

from her association with 
the American Society of 
Journalists and Authors who 
has graciously agreed to 
share his expertise.  Milton 
Toby will be presenting on a 
variety of topics including the 
negotiation of contracts. But 
other subjects will be cov-
ered as well. 
   For example, my question 
is:  “Does a writer’s LLC 
really protect his/her assets 
when written copy leads to 
litigation?” I’m sure there are 
many others out there. 
Please forward me your 
questions so that we may 
have a more prepared 
speaker and therefore a 
more effective educational 
session for our membership.   
    My second point today 
focuses on charity. I read this 
week how Design Awards 
METS is working with a 
Dutch charity called Stichting 
Sailing Kids Foundation that 
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BWI’s next webinar, designed 
to bring writers and vendors 
together to improve press 
coverage of new marine prod-
ucts and boats, is set for June 
29 at 2 p.m. Eastern time (1 
p.m. Central, 11 a.m. Pacific). 
    The idea for the presenta-
tion emerged from a meeting 
of the BWI Directors where 
concern was expressed over 
the high volume of news con-
ferences and product intro-
ductions at boat shows mak-
ing it difficult for writers to 
participate and glean all they 
needed from marine manufac-
turers. Better planning as well 
as plain-speak leads to effec-
tive presentations. 
    BWI’s LinkedIn member 
forum produced suggestions 
from more than 20 writers on 
the best ways to get mind-
share for new products. In 
addition to show-based con-
ferences, the writers offered 
suggestions and critiques of 
destination press trips, hands-
on boat tests, and product 
reviews.  
    That input led to the out-

line of the webinar: 
• The need to keep presen-

tations brief, focused, fac-
tual, useful, and if appro-
priate, quantitative. 

• Learning to test the con-
cept from a reader/
subscriber perspective and 
ask, “Is this helpful or in-
teresting?" 

• Writer preference for 
take-away formats - paper 
releases, flashdrives, or 
other packaging to 
best disseminate news. 

• The practice of handing 
out “chotzskies” and if so, 
what’s appropriate? 

• A reminder to focus on 
video and how to prepare 
to “be recorded.” 

• Honoring appointments 
and allowing enough time 
for reviews or tests. 

• When enough informa-
tion is enough and how 
to minimize the 
"marketing speak" for 
better results. 

     
    BWI Director, commen-
tator, and columnist, Alan 
Jones, will lead the webinar 
based on long-term experi-
ence of reviewing and writ-
ing about boats, new prod-
ucts, and the boating and 
fishing lifestyles. Jones is the 
executive editor for Boating 
World Magazine and a con-
tributing editor for Sea 
Magazine, a photographer 
and videographer. He has 
served as a judge for 
NMMA’s Innovation Awards 
and been recognized seven 
times in the annual writing 
contest. 
    All BWI members are 
invited to the webinar. To 
sign up, click here: www1. 
gotomeeting. com/register/ 
159740849.info@ bwi.org.  
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Webinar: Improving News Events 

BWI’s first two 
 webinars, “How to 

Set Up a Blog” by 
Kim Kavin and 

“Drive Traffic with 
Social Media” by 
Diane Byrne are 

now posted under 
the “webinar” tab 

at www.bwi.org. 

BWI will be accepting adver-
tising in the BWI Annual 
Directory and reference 
guide published this summer. 
The Directory is distributed 
to all current Active, Associ-
ate and Supporting members, 
numbering approximately 
400, with another 50 to 70 
copies distributed during the 
year as new members sign 
on. 
    In addition to complete 

details provided for all mem-
bers in both alphabetical and 
geographical listings, addi-
tional material covers BWI’s 
Code of Ethics, Writing 
Contest Winners, members 
joining in the past year and 
more. 
    The Directory has moved 
to a PDF format to save pro-
duction and distribution 
costs. As such, pricing has 
also been reduced to $250 

per full page (7w- x 10h-
inches) or $150 per horizon-
tal half-page 7w- x 5h-
inches), available in those 
units only. These prices are 
only available to Supporting 
Members. Materials will be 
needed in early August. To 
reserve space or for more 
information, contact Execu-
tive Director Greg Proteau 
at info@bwi.org, 847/736-
4142. 

Advertising Offered in Directory 
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by Alan Wendt 
 
One of life’s ageless pleasures 
is blowing the horn on a 
boat.  When my kids were 
pre-schoolers, permission to 
press the little red button on 
the helm proved better than 
the promise of ice cream for 
being quiet. Later they were 
in awe as three short blasts 
signaled the bridge tender for 
an opening. Oh, the power of 
halting traffic on a busy Satur-
day morning!  
    I may still be slightly deaf 
from the backup handheld air 
horn my son used to signal 
his appreciation following a 
raucous 4th of July water-
front fireworks show.  
 

Outbidding to Blow 
 
    This summer, my 27 year 
old daughter, Ryan, stepped 
up the competition by out-
bidding fellow passengers 
aboard Royal Caribbean’s 
Voyager of the Seas for the 
privilege of blowing the ship’s 
horn. The donations to the 
Make a Wish Foundation 
helped raise money to ex-
tend a weeklong vacation at 
sea for the family of a child 
with a life threatening illness.  
   Every year at METS in Am-
sterdam, the entry fees for 
the DAME (Design Awards), 
go to a charity. This year 
Stichting Sailing Kids (SK) - a 
Netherlands based charity 
that organizes sailing holidays 
for seriously ill children and 
their families - will receive 
the DAME donation. 
    SK, arranges free of charge 
six-day trips aboard either a 
rented vintage schooner or 
clipper and in addition to 

offering optional on-board 
activities and full catering, 
provides a fully qualified vol-
unteer medical team to care 
for the seriously or chroni-
cally ill children on board. 
 
Member Input Wanted 
 
    As the BWI Board of Di-
rectors looks for ways to call 
attention to our organization 
and Annual Writing Compe-
tition, I wonder if there is a 
charity tied to the marine 
industry that members could 
get behind and support. We 
all have a voice, some in ink, 
others digital, where we can 
make a significant impact, and 
at the same time, extol the 
virtues of boating. Certainly 
our industry needs the help. 
    One cause to consider is 
the Ronald McDonald Chil-
dren’s Charities in 52 coun-
tries and in particular the 306 
Ronald McDonald Houses 
(RMH). Their website mis-
sion statement is succinct: 

“Many families travel far from 
home to get treatment for 
their seriously ill or injured 
children. Often, it can be a 
long time to be away from 
home, or to divide a family. 
And, for children facing a 
serious medical crisis, noth-
ing seems scarier than not 
having their mom and dad 
close by for love and sup-
port.” RMH provides hotel 
like accommodations, family 
rooms, meals for families, 
and emotional support when 
their children need them the 
most. 
 

Tying in to Industry 
 
   One RMH fundraiser dupli-
cated in many markets is a 
fishing tournament. Fishing + 
boating + kids, what’s not to 
like? I know there are many 
other worthwhile charities 
and I hope you’ll share them 
with the BWI Board. 
    BWI needs to blow our 
own horn, and adopting a 

cause for the right reasons 
may be one of the most 
rewarding ventures we 
consider.   
 
Alan Wendt has been a boat 
owner and active member of 
BWI for nearly two decades, 
is a current Director, and has 
volunteered his time as a 
writing contest judge and 
Innovations Awards judge. He 
is the editorial director for 
Marine CEO magazine and 
publisher of two custom life-
style boating publications, 
Adventures and Getaways! 
Contact him at 
Alan@wendtproductions.com.  
 

Blowing Our Own (& BWI’s) Horn 
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Several times a year we send 
our partners a free marketing 
intelligence report. Our filing 
from the recent Consumer 
Electronics Show in Las Ve-
gas attended by 140,000 peo-
ple focused on the prolifera-
tion of “pads” coming to 
market and how phones and 
TVs as information-providing 
devices keep evolving. I 
thought BWI members 
would be interested in the 
trends and commentary 
about them we picked up.    
    After four days of elbow-
ing through crowds of con-
sumer electronics gour-
mands, I feel like taking two 
tablets for indigestion 
brought on by too many tab-
lets that all look like an iPad. 
Now I’m also really confused 
about which smart phone to 
buy – although Verizon is 
introducing the iPhone for 
CDMA, while Motorola’s 
Atrix handset and laptop 
dock is likely to score big 
along with Droid Bionic.  
    For business – and those 
who serve and/or write for 
them – the messages are 
clear: say goodbye to the era 
of the personal PC and wel-
come to the age of mobile 
computing. 
    More than 70 tablet-like 
devices were shown at CES. 
Most will never make it to 
market, thankfully, but sev-
eral stand out. Motorola 
Xoom won Best of Show. 
Running on Android Honey-
comb, due out in the first 
quarter of this year, the 10-
inch screen format sports a 
dual-core, 4G-compatiable 
network (Verizon’s) and in-
cludes HDMI out, and front 
and back facing cameras. Mo-
torola will offer this to other 

carriers as well. 
    Close seconds go to the 
Dell Streak for a nifty lap-
top-like computer with a 
screen that pirouettes and 
becomes a tablet. Other 
notables, Blackberry’s tablet 
for business enterprise and 
security, Samsung Galaxy, 
already established as the 
number two player in the 
market and, in the lower 
price category, Coby Kyros. 
See pictures and videos at 
www.ces.cnet.com/ces-
tablets-ebooks. 
    Bottom line, the Android 
platform from Google, with 
its growing App store, 
which powers all of these 
tablets, is the real winner. 
    With presentations from 
22 CEO’s of major compa-
nies this was an orgy for 
analysts who follow trends 
that drive consumer behav-
ior and loyalty. Verizon 
CEO Ivan Seidenberg, in his 
CES Keynote address, pre-
sented these nuggets:  
 
•Your interaction with cus-
tomers must be seamless 
across device platforms as 
customers shed traditional 
business hours and geo-
graphic handcuffs in this 
“always on” world.  

•There are two billion 
unique Internet users in the 
world. This connected 
planet seeks personalized 
experiences, partnerships 
and collaboration like 
never before.  

•Broadband is now in 85 
million households and the 
speeds for downloads are 
so fast that the average 
length movie can be trans-
ferred in under four min-
utes. For business this sug-

gests that video-to-video in 
real time with no latency 
opens up savings in travel 
budgets and business-to-
consumer help centers on 
a much more personalized 
basis.  

 
    The 4G LTE network by 
Verizon is already on in one 
third of the country – pri-
marily the largest cities with 
a nationwide build out due 
in 18 months. All of the 
mobile phone execs in at-
tendance are clamoring for 
content relationships as this 
shift begins to Internet con-
nected TV. Sony, for exam-
ple, introduced 26 new 
models at CES, 16 of them 
with built-in Internet. While 
no one company stole the 
show with an easy to use 
set box that lets you create 
your own TV guide, clearly 
the technology is there. 
    As you can imagine, after 
four days of walking and 
seeing 2700 booths, we 
gathered an impressive 
stack of literature on new 
products and social trends. 
Got questions or want to 
brainstorm? Just call. 
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BWI Annual Election Results 

Alan Wendt  has been an 
active member of BWI for 
nearly two decades, is a 
current Director, and has 
served as writing contest 
judge and Innovations 
Awards judge. He is the 
editorial director for Ma-
rine CEO magazine and 
publisher of two custom 
lifestyle boating publica-
tions. Contact him at 
Alan@wendtproductions.
com.  

Motorola Xoom 

Capt. Lou Marks 
1,000th Broadcast 
Capt Lou Gainor, host and 
creator of award winning 
"Nautical Talk Radio," an-
nounces the 1000th program 
on Boston-area radio station 
95.9FM WATD will broadcast 
11 a.m. to noon on Sunday 
July 3rd, 2011. For nearly 20 
years, listeners have heard 
what has happened in and on 
the ocean, in the region, and 
around the world. Every 
week, "Nautical Talk Radio" 
features the latest scuttlebutt 
and nautical news. Celebrity 
guests who have participated 
on the program include Billy 
Joel, Florence Henderson, 
Paul Sorvino, and Capt. Syg 
Hansen of TV's "Deadliest 
Catch." Also heard on the 
program are legislators and 
commercial fishermen. For 
details visit www.Nautical 
Talk.com. 
 
Triton Owner Works 
on KID Fundraiser 
Marine industry professionals 
joined more than 400 spinning 

enthusiast 
volunteer 
riders to raise 
more than 
$100,000 to 
support Kids 
In Distress of 
Broward and 
Palm Beach 
County (KID) 
recently. The 
Spin-A-Thon, 
now in its 
third year, has 
become the 
signature 

event for the newly formed 
Marine Industry Cares Foun-

dation which has pledged to 
raise $250,000 for KID this 
year. "The marine industry is 
dedicated to building a lasting 
connection with the commu-
nity, and we were motivated 
in no small part by our rela-
tionship with KID," said 
David Reed, owner of The 
Triton Newspaper. The paper 
and Show Management were 
sponsors recognized for their 
commitment to the event. 
 
Prizes for Ideas on 
Electrical Systems 
Xantrex is seeking content 
ideas for future columns of 
its “Tech Doctor” from BWI 
members and will award 
products for those resulting 
in articles: First Prize is a 
Prowatt SW Inverter 2000, 
Second Prize an XPower 
Powerpack 400, and 10 Third 
Prizes of TC2 USB Chargers. 
Writers are asked to email 
ideas of tech columns that 
they are interested in, or of 
interest to readers. Send 
these or questions to Wanda 
Kenton Smith, wanda@ 
kentonsmithmarketing.com. 
Tech Doctor articles are  
available online for reference 
at www.xantrex.com. 
 
YachtWorld Supports 
SeaKeeper Efforts 
The International SeaKeepers 
Society reports that the 
YachtWorld Foundation is 
on track to deliver their 
pledge of $100,000+ in expo-
sure on www.Yacht 
World.com for SeaKeepers 
during 2011. The Foundation 
has assigned $100,000 of 
their pledge to banner ads, 
showing measurable results – 

reported to be approxi-
mately 1.7 million impres-
sions per month and 50,000+ 
impressions a day. Says 
YachtWorld.com founder 
Jessica Muffett, “We’ve all 
heard the alarms from mari-
ners around the world who 
have observed firsthand the 
declining conditions of the 
oceans. It is up to us who 
love and rely on the seas for 
our recreation, adventure, 
and livelihood to focus as a 
team on this problem.”  
 
Trawler Fest Success 
in Pacific Northwest 
PassageMaker Magazine’s 
Trawler Fest concluded its 
fourth Anacortes, WA event 
with participation records - 
1,470 attendees - and the 
highest number of exhibitors 
to date for the show’s Pacific 
Northwest location held at 
the Cap Sante Boat Haven in 
May. For the first time since 
its inception, Trawler Fest 
University sold out while 
educational seminars offered 
twice daily reached maximum 
capacity. The next Trawler 
Fest will take place October 
6–9. Details at www.  
trawlerfest.com. 
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Mole Telfer (left), Chairman of the 
Marine Industry Cares Foundation and 
David Reed. (Photo: Dan Rakofsky.) 

SeaKeepers Chairman Mi-
chael Moore (from l.), Jessica 
Muffett, and YachtWorld.com 
and Dominion Marine Media 
VP and GM Ian Atkins. 
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Byrne Enhances 
MegaYacht News Site 
Diane Byrne’s MegaYacht 
News, the independent 
website devoted to luxury 
yachts, has a new look and a 
new URL. Re-launched to 
provide a contemporary, 
dynamic design, waterfall 
menus on every page make 
it easier to access both cur-
rent and archival content, 
grouped under intuitive 
categories like ‘Yachts’, 
‘Builders’, ‘People’, and 
‘Events’. A slideshow di-
rectly beneath these menus 
on the homepage offers top 
stories of the day, with links 
leading to full articles. Its 
new URL is www.megayacht 
news.com (previously .org). 
    Bryne says her site has 
excelled in capitalizing on 
the growing use of internet 
based news and story ex-
change. It was named in The 
Helium Report’s (now Halo-
gen Guides) best yacht blogs 
list, received third place in 
the Original Online Content 
Category for BWI’s annual 
awards in 2009, and is the 
go-to yachting source for 
Reuters, CNBC, 
Forbes.com, The Wall Street 
Journal, Vanity Fair, The Sun-
day Times, CNN.com, and 
others. One story per week 
is syndicated by Superyacht 

Business magazine in its e-
newsletter. In 2010, the full 
daily Megayacht News feed 
was also syndicated by 
YachtWorld. com and 
Boats.com.  
 
Kenton Smith Adds 
Legendary Marine 
Wanda Kenton Smith of 
Kenton Smith Marketing will 
head up strategic dealership 
marketing efforts for Legen-
dary Marine. She will serve 
as both agency of record 
and the dealership’s official 
in-house director of market-
ing, overseeing marine mar-
keting for four dealership 
locations in Destin, Panama 
City and Ft. Walton Beach, 
FL, as well as Gulf Shores, 
AL. Contact Kenton Smith 
at wanda@kentonsmith 
marketing.com.  
 
Two Members Serve 
BoatUS Issue Council 
BoatUS has made new ap-
pointments to its National 
Advisory Council including 
Bob Adriance, editor of 
Seaworthy magazine. He 
joins Dean Travis Clarke, 
executive editor, Sport Fish-
ing and Marlin magazines 
who continues service. Both 
are BWI members. 
    The current 13-member 
Council was created over 

30 years ago to advise and 
guide the over half-million-
member association on fed-
eral and state issues critical 
to recreational boaters. 
Throughout the years it has 
debated policy topics rang-
ing from unfair fees and 
taxes to today's hot-button 
issues such as the increasing 
levels of ethanol in gasoline, 
mandatory life jacket wear, 
marine protected areas and 
homeland security.  
 
DeMartini Gains 
Performance Account 
Marilyn DeMartini’s PR 
Power has been preparing 
to promote a new client, 
Ditec USA, at the Miami 
Boat Show. She discovered 
the company when she pur-
chased an Audi and wanted 
protection for the light col-
ored car and convertible 
top. After experiencing 
what she calls "The Ditec 
Difference" -- a finish that 
makes dirt, dust and con-
taminants a non-issue for 
'clean freak' vehicle and 
vessel owners -- she sought 
the company as a client for 
the marine industry.  
    DeMartini booked the 
deal in early January at the 
Palm Beach International 
Speedway where, “It was 
really fun to drive my car 
around the road course at 
the raceway!" Contact her 
at md@prpower.biz. 
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Awlgrip Coats 
Best Rebuilt of Year 
The Attessa IV, formerly 
known as Evergreen (launched 
in 1999), was declared the 
Best Rebuilt Yacht of 2011 at 
the World Superyacht 
Awards in May. Her transfor-
mation in North Vancouver 
at the Washington Yachting 

Group yard took 3½ years 
to complete, which included 
lengthening the vessel from 
300- to 330-feet.  As a part 
of the extensive re-fit, the 
existing coatings were tested 
for integrity and in many 
cases removed, before appli-
cation of approximately 
15,000 Gallons of Awlgrip 
products, including 4500 gal-
lons of primers, and use of 
the Awlfair® mixing machine 
to prepare a epoxy fairing 
compound. Contact Elenor 
Ekman, elenor.ekman@ 
akzonobel.com. 
 
Towing App Helps  
Locate Lost Boaters 
When a boater gave an inac-
curate location of his break-
down to a towing service 
recently, he was advised to 
download the BoatUS Smart 
Phone App which then pro-

vided the dispatcher the ves-
sel's precise latitude and lon-
gitude information. The app 
reduces towboat response 
times by using GPS technol-
ogy built into smart phones, 
and also adds helpful location 
and tracking features. Since 
its launch in February, over 
36,000 boaters, sailors and 
anglers have downloaded it. 
It can also work with a float 
plan, allows texting, and gives 
smart phone users the op-
tion of seeing their own loca-
tion on Google maps (when 
their cell phone's Internet 
connection is operable). 
Contact Scott Croft, 
SCroft@ BoatUS.com. 
 
KVH Explains New 
Info System Regs 
KVH Industries is alerting 
large vessel owners of the 
International Maritime Or-
ganization’s new Electronic 
Chart and Display Informa-
tion System (ECDIS) regula-
tions that begin taking effect 
in 2012. KVH is offering a 
free white paper, “ECDIS and 
mini-VSAT Broadband – 
Next-generation SATCOM 
for Next-generation Naviga-
tion” that explains the new 
regulations, and the benefits 
offered by KVH’s SATCOM 
solution, in detail. To 
download, visit www.kvh. 
com/ECDIS. Contact Chris 
Watson, cwatson@kvh.com.  
 
Discover Boating 
Gains Gold “Effie” 
The recreational boating 
industry's national marketing 
campaign, Discover Boating, 
took home the top honor in 
early June in the Small Budg-

ets-Products category of the 
2011 North American Effie 
Awards. Recognized was the 
interactive Facebook cam-
paign, “Making Waves,” de-
signed to put at-home boat-
ing enthusiasts in the virtual 
captain's chair to experience 
the joys of life on the water. 
More than 28,000 people 
entered the Making Waves 
sweepstakes, with more than 
9,000 opting in to receive the 
“Get Started in Boating” 
DVD; and, Discover Boating's 
Facebook fans grew from 
7,000 to more than 39,000 
throughout the campaign's 
eight-month run in 2010. 
Effie Awards recognize and 
encourage effectiveness 
among the marketing com-
munications industry. Con-
tact Kelly Kaylor, kkay-
lor@nmma.org.  
 
Merc Anglers 
Take Top Honors 
Mercury’s Kevin VanDam has 
won the 2011 B.A.S.S. Angler 
of the Year title – his seventh 
such honor – and Ott DeFoe 
topped Rookie of the Year 
standings to cap another sea-
son on the B.A.S.S. Elite Trail 
which ended June 21 on 
Wheeler Lake in Decatur, 
AL. VanDam of Kalamazoo, 
MI, became the first angler to 
take both the Angler of the 
Year and Bassmaster Classic 
titles in two consecutive 
years. He finished ahead of 
runner up Edwin Evers, also 
sponsored by Mercury. Mer-
cury anglers took four of the 
top five spots and six of the 
top 10 in Angler of the Year 
standings. Contact Lucas 
Lauderback, lucas.lauderback 
@mercmarine.com.  

Supporting Member News 
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access available to the mem-
ber LinkedIn networking site 
and newsletter notification 
system. Members have been 
reminded about the deadline 
both by regular mail and 

All BWI members must have 
paid 2011 dues to remain in 
good standing and to be listed 
in the upcoming annual direc-
tory being produced this sum-
mer. Dues payment also keeps 

email; a final reminder will be 
emailed shortly. Those un-
sure about their status can 
send an inquiry to 
info@bwi.org. 
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Calendar & Events 
Superyacht Awards 
Nominations Due 
The International Superyacht 
Society is seeking nominations 
from the yachting industry and 
yachting public by August 19 
for its annual Awards of Dis-
tinction in the areas of busi-
ness person of year, distin-
guished crew, innovations, 
environment, and leadership. 
Nomination forms at 
www.superyachtsociety.org. 
  
Waterfront Challenge 
Grant Applications 
August 31 is the deadline for 
community organizations to 
apply for a 2011 Interlux Wa-
terfront Challenge grant. The 
company will award $50,000 
in grants in October 2011 to 
organizations to create sus-
tainable waterfront environ-
mental improvements in their 
communities. Eight grants 
from $4,500 to $20,000 will 
be awarded to groups in the 

U.S., Canada and the Carib-
bean. Awards will be made at 
the Ft. Lauderdale Interna-
tional Boat Show in October. 
To apply, visit www.water 
frontchallenge.com. 
 
IBEX Redux in Louisville 
Following a successful show in 
2010, the 2011 International 
BoatBuilders' Exhibition and 
Conference (IBEX), will again 
take place at the Kentucky 
Exposition Center in Louis-
ville. This year, the show will 
run October 17-19, 2011, and 
host a seminar series with the 
largest selection of course 
material in the show's 21-year 
history. More than 100 indus-
try authorities will conduct 91 
different educational seminars, 
a 30 percent increase com-
pared to 2010. The show's 
Technical Series returns, and 
the Management, Services and 
Operations Series is expand-
ing with four new course 
tracks. Registration is open 

along with seminar informa-
tion at IBEXShow.com. 
 
Family Friendly Fishoffs 
Billed as a new family-
friendly, outboard-only tour-
nament series, the Marine-
Max Outboard Invitational 
Series will be held in four 
Gulf Coast locations: July 2, 
Destin, 
FL; July 
30, Pa-
nama 
City, FL; 
August 
13, Gulf 
Shores, 
AL; and 
August 
27, Pensa-
cola, FL. 
Entry fees will be donated to 
the Fisher House which 
supports America’s military 
personnel in their time of 
need. For details, see 
www.marine 
maxoutboardseries.com. 
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