
results from the 

2017 Contest Win-

ners section (http://

www.bwi.org/best-

boating-journalism-

recognized-for-25th

-year/). There, 

you'll find a link to 

every story that 

won a cash award 

last year. Also, con-

sider entering a 

story in categories 

with less competi-

tion. Last year, the 

fewest entries were 

in Boat Mainte-

nance, Boating Busi-

ness, Boating Life-

styles, The Environ-

ment and most surprising to 

me, Boating Photos. 

   I've been getting some great 

feedback from those members 

who have ordered the high-

end Bluetooth earbuds that 

were donated to BWI from 

Yamaha Marine, and we still 

have some left. They have a 

retail value of $60 and I will 

send you not one pair but two 

if you are the first 20 to email 

me and cover shipping ($5). 

See the box on page two on 

how to do that. 

    You can reach me at boat 

scribe@comcast.net.  

  

Alan Jones 

BWI President 

If you don't start 

thinking about the 

BWI Writing 

Contest until you 

glance at the cal-

endar and realize 

you only have 

seven shopping 

days until Christ-

mas, you're 

probably costing 

yourself some 

money and recog-

nition. Ideally, you 

should start 

thinking about 

next year's en-

tries shortly after 

submitting those 

from last year.  

   If you are writing full time, 

you are probably cranking out 

lots of articles and the pres-

sure to churn out stories 

doesn't lend itself to writing 

award-winning pieces. But to 

consistently win, take the time 

to really polish your strongest 

stories. 

   Several of our recent win-

ners have some great advice 

how to improve your chances 

in this year's contest. 

   Past BWI President Lenny 

Rudow: "Start looking for op-

portunities to take good arti-

cles and turn them into 

GREAT ones - potential prize-

winners - right now. Too 

many people don't think about 

the contest until it's too late 

to do some extra tweaking 

and cajoling to give an article 

that something special. Now 

is the time to be thinking 

about it!" 

   Ron Ballanti: “Compelling 

subject matter is key to mak-

ing an article ‘award-worthy.’ 

Whether it’s a fresh new idea 

or a different angle on a topic 

that’s been done (even many 

times) before. The next best 

piece of advice I can offer is 

to come up with a lead that is 

impossible to put down. If a 

magazine reader (or judge, for 

that matter) can read your 

opening sentence without 

dying to know what happens 

next … you still have work to 

do.” 

   To get a better idea of what 

it takes to win, take a look at 

Writing With Eye to Contest 
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Several times a year we send 

our partners a free marketing 

intelligence report. Our filing 

from the recent Consumer 

Electronics Show in Las Ve-

gas attended by 140,000 peo-

ple focused on the prolifera-

tion of “pads” coming to 

market and how phones and 

TVs as information-providing 

devices keep evolving. I 

thought BWI members 

would be interested in the 

trends and commentary 

about them we picked up.    

    After four days of elbow-

ing through crowds of con-

sumer electronics gour-

mands, I feel like taking two 

tablets for indigestion 

brought on by too many tab-

lets that all look like an iPad. 

Now I’m also really confused 

about which smart phone to 

buy – although Verizon is 

introducing the iPhone for 

CDMA, while Motorola’s 

Atrix handset and laptop 

dock is likely to score big 

along with Droid Bionic.  

    For business – and those 

who serve and/or write for 

them – the messages are 

clear: say goodbye to the era 

of the personal PC and wel-

come to the age of mobile 

computing. 

    More than 70 tablet-like 

devices were shown at CES. 

Most will never make it to 

market, thankfully, but sev-

eral stand out. Motorola 

Xoom won Best of Show. 

Running on Android Honey-

comb, due out in the first 

quarter of this year, the 10-

inch screen format sports a 

dual-core, 4G-compatiable 

network (Verizon’s) and in-

cludes HDMI out, and front 

and back facing cameras. Mo-

torola will offer this to other 

carriers as well. 

    Close seconds go to the 

Dell Streak for a nifty lap-

top-like computer with a 

screen that pirouettes and 

becomes a tablet. Other 

notables, Blackberry’s tablet 

for business enterprise and 

security, Samsung Galaxy, 

already established as the 

number two player in the 

market and, in the lower 

price category, Coby Kyros. 

See pictures and videos at 

www.ces.cnet.com/ces-

tablets-ebooks. 

    Bottom line, the Android 

platform from Google, with 

its growing App store, 

which powers all of these 

tablets, is the real winner. 

    With presentations from 

22 CEO’s of major compa-

nies this was an orgy for 

analysts who follow trends 

that drive consumer behav-

ior and loyalty. Verizon 

CEO Ivan Seidenberg, in his 

CES Keynote address, pre-

sented these nuggets:  

 

Your interaction with cus-

tomers must be seamless 

across device platforms as 

customers shed traditional 

business hours and geo-

graphic handcuffs in this 

“always on” world.  

There are two billion 

unique Internet users in the 

world. This connected 

planet seeks personalized 

experiences, partnerships 

and collaboration like 

never before.  

Broadband is now in 85 

million households and the 

speeds for downloads are 

so fast that the average 

length movie can be trans-

ferred in under four min-

utes. For business this sug-

gests that video-to-video in 

real time with no latency 

opens up savings in travel 

budgets and business-to-

consumer help centers on 

a much more personalized 

basis.  

 

    The 4G LTE network by 

Verizon is already on in one 

third of the country – pri-

marily the largest cities with 

a nationwide build out due 

in 18 months. All of the 

mobile phone execs in at-

tendance are clamoring for 

content relationships as this 

shift begins to Internet con-

nected TV. Sony, for exam-

ple, introduced 26 new 

models at CES, 16 of them 

with built-in Internet. While 

no one company stole the 

show with an easy to use 

set box that lets you create 

your own TV guide, clearly 

the technology is there. 

    As you can imagine, after 

four days of walking and 

seeing 2700 booths, we 

gathered an impressive 

stack of literature on new 

products and social trends. 

Got questions or want to 

brainstorm? Just call. 

 

 

Page 2 February 2011 

BWI Annual Election Results 

Alan Wendt  has been an 

active member of BWI for 

nearly two decades, is a 

current Director, and has 

served as writing contest 

judge and Innovations 

Awards judge. He is the 

editorial director for Ma-

rine CEO magazine and 

publisher of two custom 

lifestyle boating publica-

tions. Contact him at 

Alan@wendtproductions.

com.  
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dent pursuing a career 

in boating media, in-

cluding writing, pho-

tography, video, broad-

casting, film or art. The 

plan is to make an an-

nouncement of the 

winner (or winners) 

during the BWI Annual 

Breakfast Meeting at 

the 2019 Miami Inter-

national Boat Show in 

February. 

   I recently had a 

chance to spend a day 

on the water with the 

very type of person 

this program is meant 

to assist. Parker Martin 

is a sophomore at 

Salisbury State Univer-

sity in Maryland, and 

he recently sought out past 

BWI President and FishTalk 

Magazine Editor Lenny Ru-

dow to intern for the maga-

zine and “learn the ropes” 

from one of the best in the 

business. Parker is a great 

young man who recently 

switched his major from Mu-

sic to Journalism to be more 

in line with his obvious pas-

sion for boating and fishing.  

   We spent the day on the 

Chesapeake aboard Rudow’s 

powercat Writeaway, chasing 

down striped bass and later 

doing an install for an upcom-

ing product test. I think we 

both enjoyed playing the griz-

zled veteran role, as we of-

fered Parker advice on a 

range of things like setting up 

fishing action shots, how to 

take proper notes and what 

to expect at boating press 

events. 

   As we fished and boated 

our way across the bay, 

Lenny and I both shared sto-

ries about what it’s like to  

 

make a living in this crazy 

business. We were honest 

and up front about the highs 

and the lows — and I don’t 

think we put even a small 

dent in his infectious enthusi-

asm. I think Parker could see 

through our good-natured 

ribbing and tell right away 

that neither one of us regret-

ted our career choice one 

bit, nor would we change a 

thing if given a do-over in life. 

   I walked off the boat think-

ing, “that was exactly the 

type of person who could 

carry the torch as a boating 

writer of the future.” Now, 

we all have a chance to help 

make that happen for men 

and women like him all 

around the country. 

Time to Give to the Scholarship Fund 
By Ron Ballanti 
 

The BWI Scholarship Fund is 

up and running and ready to 

receive donations. While cor-

porate/BWI Supporting Mem-

ber sponsorships are being 

lined up, it’s important to note 

that donations of any size are 

now welcomed from all who 

wish to support this great 

cause and help educate the 

next generation of boating 

writers. In fact, several BWI 

active members have already 

contributed or pledged contri-

butions to the fund. 

   Members of the BWI Schol-

arship Fund committee are 

setting up the process for peo-

ple to donate electronically. 

However, anyone who would 

like to give now can do so 

simply by mailing a check (for 

any amount they feel comfort-

able giving) to: BWI Scholar-

ship Fund, 4599 Deep River 

Place, Jacksonville, FL 32224. 

The Fund is recognized as tax-

exempt by the IRS under Sec-

tion 501(c)(3) so qualified do-

nations are deductible to in-

come. 

   The goal of the program is 

to award its first scholarship to 

an undergraduate college stu-

With camera in hand, Parker 

Martin, a sophomore at Salis-

bury State University, is hop-

ing to have a career as a boat-

ing writer and is interning this 

summer with FishTalk Maga-

zine. Photo: Lenny Rudow. 

 
Earbud Giveaway Reminder 

 
Last month’s offer for “high fidelity” earbuds for BWI 
members courtesy of Yamaha Marine got a good 
response, but there are some pairs left over (see 
complete details on the front page of the last news-
letter by clicking here).  
   To get yours, email Alan Jones at 
boatscribe@comcast.net and pay shipping by send-
ing him $5 on PayPal.com. Click on "send money" 
then enter his email address, the amount and then 
click "continue." Click the "Sending to a friend" tab 
or so BWI doesn’t get charged a fee. 
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Byrne Enhances 

MegaYacht News Site 
Diane Byrne’s MegaYacht 

News, the independent 

website devoted to luxury 

yachts, has a new look and a 

new URL. Re-launched to 

provide a contemporary, 

dynamic design, waterfall 

menus on every page make 

it easier to access both cur-

rent and archival content, 

grouped under intuitive 

categories like ‘Yachts’, 

‘Builders’, ‘People’, and 

‘Events’. A slideshow di-

rectly beneath these menus 

on the homepage offers top 

stories of the day, with links 

leading to full articles. Its 

new URL is www.megayacht 

news.com (previously .org). 

    Bryne says her site has 

excelled in capitalizing on 

the growing use of internet 

based news and story ex-

change. It was named in The 

Helium Report’s (now Halo-

gen Guides) best yacht blogs 

list, received third place in 

the Original Online Content 

Category for BWI’s annual 

awards in 2009, and is the 

go-to yachting source for 

Reuters, CNBC, 

Forbes.com, The Wall Street 

Journal, Vanity Fair, The Sun-

day Times, CNN.com, and 

others. One story per week 

is syndicated by Superyacht 

Business magazine in its e-

newsletter. In 2010, the full 

daily Megayacht News feed 

was also syndicated by 

YachtWorld. com and 

Boats.com.  

 

Kenton Smith Adds 

Legendary Marine 
Wanda Kenton Smith of 

Kenton Smith Marketing will 

head up strategic dealership 

marketing efforts for Legen-

dary Marine. She will serve 

as both agency of record 

and the dealership’s official 

in-house director of market-

ing, overseeing marine mar-

keting for four dealership 

locations in Destin, Panama 

City and Ft. Walton Beach, 

FL, as well as Gulf Shores, 

AL. Contact Kenton Smith 

at wanda@kentonsmith 

marketing.com.  

 

Two Members Serve 

BoatUS Issue Council 
BoatUS has made new ap-

pointments to its National 

Advisory Council including 

Bob Adriance, editor of 

Seaworthy magazine. He 

joins Dean Travis Clarke, 

executive editor, Sport Fish-

ing and Marlin magazines 

who continues service. Both 

are BWI members. 

    The current 13-member 

Council was created over 

30 years ago to advise and 

guide the over half-million-

member association on fed-

eral and state issues critical 

to recreational boaters. 

Throughout the years it has 

debated policy topics rang-

ing from unfair fees and 

taxes to today's hot-button 

issues such as the increasing 

levels of ethanol in gasoline, 

mandatory life jacket wear, 

marine protected areas and 

homeland security.  

 

DeMartini Gains 

Performance Account 
Marilyn DeMartini’s PR 

Power has been preparing 

to promote a new client, 

Ditec USA, at the Miami 

Boat Show. She discovered 

the company when she pur-

chased an Audi and wanted 

protection for the light col-

ored car and convertible 

top. After experiencing 

what she calls "The Ditec 

Difference" -- a finish that 

makes dirt, dust and con-

taminants a non-issue for 

'clean freak' vehicle and 

vessel owners -- she sought 

the company as a client for 

the marine industry.  

    DeMartini booked the 

deal in early January at the 

Palm Beach International 

Speedway where, “It was 

really fun to drive my car 

around the road course at 

the raceway!" Contact her 

at md@prpower.biz. 

Active & Associate Member News 
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Jeff Napier, the first president 

of the National Marine Manu-

facturers Association, died at 

his home in Italy after suffer-

ing from Parkinson’s disease. 

He was 78. He had a pro-

found and positive effect on 

the vitality of the boating 

industry, spending his entire 

working life serving it and, 

ultimately, benefiting his col-

leagues and the boating pub-

lic. In a career that spanned 

30 years, Napier held numer-

ous roles to support pleasure 

boating. 

   Selected to serve as the 

first president of the newly-

formed NMMA in 1980, 

Napier recorded a long list of 

accomplishments. In addition 

to growing the impact and 

industry ownership of boat 

shows, he created the origi-

nal boating industry political 

action committee in the 

1970’s. He created the Inter-

national Marine Certification 

Institute (IMCI), gaining rec-

ognition by the European 

Union, which led to certifica-

tion of U.S, marine products. 

He promoted the concept of 

the affordability of boating 

through financing helping 

create the National Marine 

Bankers Association, spread-

ing the slogan that “boats run 

on financing as well as fuel.” 

   As a consensus builder, 

Napier helped establish the 

direction for the Uniting the 

Industry for Growth cam-

paign, which provided dealers 

an open forum to meet with 

manufacturers to discuss 

sensitive issues. He also con-

vinced NMMA’s board to 

fund extensive research pro-

grams, which exposed chal-
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bean and Gulf waters. NOAA 

scientists recently and 

"quietly" upped the estimated 

spawning numbers per female 

from 2-million to 6-million 

eggs a year.   

   Quick to clean off reefs of 

over 125 species of fish, 

these voracious eaters have 

no predators in these waters 

except for divers with spears. 

In 2009 lobster trappers in 

the Florida Keys reported 

increasing numbers of lionfish 

bycatch and offers to help 

trap them were ignored. A 

"proof of concept" contain-

ment project presented to 

NOAA in 2014 has also met 

with resistance with four-plus 

years of multi-agency bureau-

cratic red tape. 

   Interested in spreading the 

word about this ecological 

disaster? For more details 

and materials contact John-

son at 480/951-3654 

or johnsoncom@aol.com. 

lenges the industry was facing 

and identified the steps that 

needed to be taken to turn it 

around. These have since 

grown into the Grow Boating 

efforts underway today. 

   Those who worked with 

Napier, including BWI Execu-

tive Director Greg Proteau, 

former NMMA Public & Fi-

nancial Relations Director, 

have said he mentored many 

people to improve their live-

lihoods, was a champion of 

fair workplace practices and 

became a reliable and engag-

ing friend to industry leaders, 

politicians and global marine 

executives. 

   For additional information 

on Napier’s life, see www. 

tradeonlytoday.com/post-

type-feature/jeff-napier-first-

president-of-nmma-dies-at-

age-78/,  

Eating Lionfish Won’t Stop Spread 
With wildfires, oil spills and 

other environmental disasters 

the federal government and 

media move in quickly, as-

serts BWI member Pete 

Johnson. But in his view, 

that’s not happening regard-

ing controlling the invasion of 

lionfish. Charged with “doing 

something,” the National 

Oceanic and Atmospheric 

Administration has created a 

program and catchy slogan: 

“Eat Lionfish,” though it’s not 

enough to stop their spread. 

  It's believed in 1985 a South 

Florida aquarium owner re-

leased a few of these ornate 

invasive fish into the Atlantic. 

Since then they've rapidly 

multiplied and spread along 

the Atlantic seaboard, Carib-

Jeff Napier.  

Photo: Cathy Rick-Joule 

Since 1985, a single dot 

near Fort Lauderdale has 

exploded into the inva-

sion of lionfish seen on 

this map in 2017. 
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Several times a year we send 

our partners a free marketing 

intelligence report. Our filing 

from the recent Consumer 

Electronics Show in Las Ve-

gas attended by 140,000 peo-

ple focused on the prolifera-

tion of “pads” coming to 

market and how phones and 

TVs as information-providing 

devices keep evolving. I 

thought BWI members 

would be interested in the 

trends and commentary 

about them we picked up.    

    After four days of elbow-

ing through crowds of con-

sumer electronics gour-

mands, I feel like taking two 

tablets for indigestion 

brought on by too many tab-

lets that all look like an iPad. 

Now I’m also really confused 

about which smart phone to 

buy – although Verizon is 

introducing the iPhone for 

CDMA, while Motorola’s 

Atrix handset and laptop 

dock is likely to score big 

along with Droid Bionic.  

    For business – and those 

who serve and/or write for 

them – the messages are 

clear: say goodbye to the era 

of the personal PC and wel-

come to the age of mobile 

computing. 

    More than 70 tablet-like 

devices were shown at CES. 

Most will never make it to 

market, thankfully, but sev-

eral stand out. Motorola 

Xoom won Best of Show. 

Running on Android Honey-

comb, due out in the first 

quarter of this year, the 10-

inch screen format sports a 

dual-core, 4G-compatiable 

network (Verizon’s) and in-

cludes HDMI out, and front 

and back facing cameras. Mo-

torola will offer this to other 

carriers as well. 

    Close seconds go to the 

Dell Streak for a nifty lap-

top-like computer with a 

screen that pirouettes and 

becomes a tablet. Other 

notables, Blackberry’s tablet 

for business enterprise and 

security, Samsung Galaxy, 

already established as the 

number two player in the 

market and, in the lower 

price category, Coby Kyros. 

See pictures and videos at 

www.ces.cnet.com/ces-

tablets-ebooks. 

    Bottom line, the Android 

platform from Google, with 

its growing App store, 

which powers all of these 

tablets, is the real winner. 

    With presentations from 

22 CEO’s of major compa-

nies this was an orgy for 

analysts who follow trends 

that drive consumer behav-

ior and loyalty. Verizon 

CEO Ivan Seidenberg, in his 

CES Keynote address, pre-

sented these nuggets:  

 

Your interaction with cus-

tomers must be seamless 

across device platforms as 

customers shed traditional 

business hours and geo-

graphic handcuffs in this 

“always on” world.  

There are two billion 

unique Internet users in the 

world. This connected 

planet seeks personalized 

experiences, partnerships 

and collaboration like 

never before.  

Broadband is now in 85 

million households and the 

speeds for downloads are 

so fast that the average 

length movie can be trans-

ferred in under four min-

utes. For business this sug-

gests that video-to-video in 

real time with no latency 

opens up savings in travel 

budgets and business-to-

consumer help centers on 

a much more personalized 

basis.  

 

    The 4G LTE network by 

Verizon is already on in one 

third of the country – pri-

marily the largest cities with 

a nationwide build out due 

in 18 months. All of the 

mobile phone execs in at-

tendance are clamoring for 

content relationships as this 

shift begins to Internet con-

nected TV. Sony, for exam-

ple, introduced 26 new 

models at CES, 16 of them 

with built-in Internet. While 

no one company stole the 

show with an easy to use 

set box that lets you create 

your own TV guide, clearly 

the technology is there. 

    As you can imagine, after 

four days of walking and 

seeing 2700 booths, we 

gathered an impressive 

stack of literature on new 

products and social trends. 

Got questions or want to 

brainstorm? Just call. 
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Alan Wendt  has been an 

active member of BWI for 

nearly two decades, is a 

current Director, and has 

served as writing contest 

judge and Innovations 

Awards judge. He is the 

editorial director for Ma-

rine CEO magazine and 

publisher of two custom 

lifestyle boating publica-

tions. Contact him at 

Alan@wendtproductions.

com.  
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Non-Boating Book  

Penned by Thompson 
Nonnie Thompson, now a 

BWI member, ran away from 

her parents’ home as she was 

coming of age in the 1970s 

amidst a cultural revolution. 

Her book, Time It Was, cap-

tures the youthful enthusiasm 

of those years while tracing 

the joys and sorrows of a 

woman who lived them 

deeply. For “boomers,” it’s a 

throwback to the “70s” says 

one reviewer. Details at 

https://www.nonnie-thomp 

son.com/.  

 

Dix Adding To  

Catamaran Plans 
U.S.-based South African de-

signer and writer Dudley Dix 

is reporting growing interna-

tional interest in computer 

numerical control cruising 

boat kits, including for a 

range of big catamaran de-

signs, it was reported in Inter-

national Boat Industry. Dix, 

told the magazine he is re-

ceiving numerous requests 

for bigger boats in his radius 

chine plywood design range 

including a new 65-footer. 

View his blog at http://

dudleydix.blogspot.com/.  

 

Ellison Has Updated 

Panbo.com Website 
Ben Ellison blogs that, “I am 

super excited that Panbo has 

an entirely new website with 

more and better ways to 

cover the ever-changing 

world of marine electronics.” 

The new Panbo is both a 

website redesign and reposi-

tory of 14 years of all the 

entries, comments and im-

ages (including 2,486 entries 

and 25,650 comments) that 

have lived in a CMS (content 

management system) now 

migrated into a WordPress 

format. Details at www. 

panbo.com/panbo-new-

website-2018-woooohoooo/.  

 

Virgin Islands End 

With Charter Gains 
The charter yacht industry in 

the U.S. Virgin Islands is ex-

periencing one of its strong-

est seasons despite a slow 

start following major hurri-

canes last September, reports 

writer and publicist Carol 

Bareuther. Limited damage to 

the marine environment, a 

nimble boutique-style indus-

try whose vessels were 

quickly ready for business 

and swift infrastructure assis-

tance from the federal gov-

ernment combined to facili-

tate the recovery. There was 

a 15 percent increase in char-

ters and 32 percent expan-

sion in the number of crewed 

yachts chartering from No-

vember 2017 to April 2018 

compared to the year prior 

period and pre-hurricanes, 

based on reports. Additional 

details from Bareuther at 

bareuther@ earthlink.net.  

 

Verdon Moves To 

Soundings Trade 
Former BWI President Mi-

chael Verdon has been 

named Editor in Chief at 

Soundings Trade Only. For the 

last 20 years, he was U.S. 

Editor of International Boat 

Industry. He was also a Senior 

Correspondent at Yachting 

magazine and regular con-

tributor to other mainstream 

publications on boats and 

yachts. He will begin the edit-

ing job with STO in June. Bill 

Sisson, who had been STO 

Editor, was recently pro-

moted to Vice President and 

Editorial Director of the par-

ent AIM Marine Group, 

which publishes seven maga-

zines.  

Fusion Entertainment drew a crowd of BWI mem-

bers at its recent introduction in Fort Lauderdale of 

a new Wi-Fi sound system for boats. Pictured are 

(from l.) Brady Kay, Zuzana Prochazka, Charlie Le-

vine, Fusion’s Chris Baird, Alan Jones and Jim Ful-

lilove. Others attending included Ben Ellison, Alan 

Wendt, Chris Woodward, Liz Pasch and Eric Colby 

who were covering the event. Photo: Alan Wendt. 
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Byrne Enhances 

MegaYacht News Site 
Diane Byrne’s MegaYacht 

News, the independent 

website devoted to luxury 

yachts, has a new look and a 

new URL. Re-launched to 

provide a contemporary, 

dynamic design, waterfall 

menus on every page make 

it easier to access both cur-

rent and archival content, 

grouped under intuitive 

categories like ‘Yachts’, 

‘Builders’, ‘People’, and 

‘Events’. A slideshow di-

rectly beneath these menus 

on the homepage offers top 

stories of the day, with links 

leading to full articles. Its 

new URL is www.megayacht 

news.com (previously .org). 

    Bryne says her site has 

excelled in capitalizing on 

the growing use of internet 

based news and story ex-

change. It was named in The 

Helium Report’s (now Halo-

gen Guides) best yacht blogs 

list, received third place in 

the Original Online Content 

Category for BWI’s annual 

awards in 2009, and is the 

go-to yachting source for 

Reuters, CNBC, 

Forbes.com, The Wall Street 

Journal, Vanity Fair, The Sun-

day Times, CNN.com, and 

others. One story per week 

is syndicated by Superyacht 

Business magazine in its e-

newsletter. In 2010, the full 

daily Megayacht News feed 

was also syndicated by 

YachtWorld. com and 

Boats.com.  

 

Kenton Smith Adds 

Legendary Marine 
Wanda Kenton Smith of 

Kenton Smith Marketing will 

head up strategic dealership 

marketing efforts for Legen-

dary Marine. She will serve 

as both agency of record 

and the dealership’s official 

in-house director of market-

ing, overseeing marine mar-

keting for four dealership 

locations in Destin, Panama 

City and Ft. Walton Beach, 

FL, as well as Gulf Shores, 

AL. Contact Kenton Smith 

at wanda@kentonsmith 

marketing.com.  

 

Two Members Serve 

BoatUS Issue Council 
BoatUS has made new ap-

pointments to its National 

Advisory Council including 

Bob Adriance, editor of 

Seaworthy magazine. He 

joins Dean Travis Clarke, 

executive editor, Sport Fish-

ing and Marlin magazines 

who continues service. Both 

are BWI members. 

    The current 13-member 

Council was created over 

30 years ago to advise and 

guide the over half-million-

member association on fed-

eral and state issues critical 

to recreational boaters. 

Throughout the years it has 

debated policy topics rang-

ing from unfair fees and 

taxes to today's hot-button 

issues such as the increasing 

levels of ethanol in gasoline, 

mandatory life jacket wear, 

marine protected areas and 

homeland security.  

 

DeMartini Gains 

Performance Account 
Marilyn DeMartini’s PR 

Power has been preparing 

to promote a new client, 

Ditec USA, at the Miami 

Boat Show. She discovered 

the company when she pur-

chased an Audi and wanted 

protection for the light col-

ored car and convertible 

top. After experiencing 

what she calls "The Ditec 

Difference" -- a finish that 

makes dirt, dust and con-

taminants a non-issue for 

'clean freak' vehicle and 

vessel owners -- she sought 

the company as a client for 

the marine industry.  

    DeMartini booked the 

deal in early January at the 

Palm Beach International 

Speedway where, “It was 

really fun to drive my car 

around the road course at 

the raceway!" Contact her 

at md@prpower.biz. 

Active & Associate Member News 

Page 5 February 2011 

BI Editors Choose 

Top New Products 
Boating Industry editors re-

cently chose 50 of the new-

est or updated products and 

services as their top picks for 

the past year. The following 

list of products are those of 

BWI Supporting members 

chosen for innovation and 

how they advance their prod-

uct category – or create 

something completely new. 

- Davis Instruments Snap 

Tool Multi-Key, newly up-

dated palm-sized version. 

- Dometic CFX-75DZW 

powered cooler, which can 

hook up to 12V, 24V or 

110V or use solar power. 

- Evinrude iDock, designed to 

make boats easy and intuitive 

to operate.  

- Glomex AGC TV Antennas, 

allow amplifier to be hidden 

inside the boat.  

- Honda 40, 65, 105 Jet Out-

boards, a lineup to improve 

boating in shallow waters.  

- Mercury Marine 3.4L V6 

Outboard, new large dis-

placement O/B, offers me-

chanical/digital controls, hy-

draulic/power steering, 

- MyTaskit Pro, updated with 

advanced scheduling, job de-

tailer, real-time interface and 

new training video library,  

- Sabre 45 Salon Express, 

includes a new utility space 

to add owner amenities. 

- Star brite Ultimate 

Magic Sponge removes tough 

grime, scuff marks and stains 

from most surfaces. 

- Suzuki DF350A, features a 

contra-rotating dual prop. 

- Volvo Penta D13-1000 

HP Engine and IPS1350, new 

diesel engine and pod drive is 

firm’s most powerful.  

- Yamaha Helm Master Set 

Point offers three modes: 

Stay, Fish, and Drift Point. 

Complete list and additional 

details are posted at http://

boatingindustry.com/news/ 

2018/05/01/boating-industrys

-2018-top-products/. 

 

Volvo Penta Engines 

Power World Race 
Volvo Penta is the official 

engine supplier for the sixth 

time for the Volvo Ocean 

Race 2017-18, the nine-

month round-the-world en-

durance contest that recently 

stopped in Newport, RI. Each 

of the identical one-class rac-

ing boats is equipped with a 

Volvo Penta D2-75 hp. diesel 

engine with S-Drive. The 

engines are used to produce 

electricity for the boats’ 

communications equipment, 

computers, watermakers, 

lighting and heating when 

underway. Contact Christine 

Carlson, christine.carlson@ 

volvo.com. 

 

Pettit and Marina  

Join for Customers 
Pettit Marine Paint and 

Suntex Marinas are partner-

ing to provide enhanced cus-

tomer experiences with tech-

nology, service, and support. 

The effort links Pettit’s 

“Perfect Pick” Bottom Paint 

Selector for boat owners and 

the “Certified Applicator” 

program to deliver training 

and service to yards. The 

new program will bring to-

gether elements of quality, 

training and warranty. For its 

participation, Suntex is said 

to provide its customers with 

the longest bottom mainte-

nance warranty in the busi-

ness. Contact Scott Town-

send, stownsend@pettit 

paint.com.  

 

Davis Helps School 

Navigate to Record 
O'Neill Sea Odyssey will 

reach a milestone this sum-

mer when it educates its 

100,000th student. The Santa 

Cruz, CA-based school, 

founded by wetsuit innovator 

Jack O'Neill in 1996, teaches 

4th to 6th graders ashore and 

aboard a 65' catamaran about 

the marine environment, pre-

serving it and how to navigate 

through it — without any 

cost to parents. Davis Instru-

ments donates Hand Bearing 

Compasses to help teach 

students the basic mathemat-

ics of navigation, along with 

an emphasis on marine sci-

ence and ecology. Its website 

is www. oneillseaodyssey.org. 

Contact Kelly Flory, news@ 

martinflory.com. 

 

BoatUS YouTubes 

Reach 10K Viewers 
BoatUS has reached a mile-

stone of 10,000 YouTube 

channel subscribers this 

spring. The most popular 

video, “How to Trim Your 

Boat,” has nearly 600,000 

views. Other popular topics 

include, “How to Repair Gel-

coat,” “5 Outboard Mainte-

nance Jobs People Forget,” 

“Beaching Your Boat So You 

Can Leave Again,” “How To 

Navigate Using a Smart-

phone,” and “How To Back 

Into a Slip.” All are posted at 

www.YouTube.com/BoatUS. 

Contact Scott Croft, 

SCroft@BoatUS.com. 
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Students lean navigation 

with the help of Davis 

hand-held compasses. 
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Yacht Show has a new loca-

tion just north of downtown 

Miami next to the Adrienne 

Arsht Center for the Per-

forming Arts and Sea Isle Ma-

rina. Info at MiamiBoat-

Show.com, and MiamiYacht-

Show.com. 

 

METS Builder Awards  
Nominations for MetsTrade 

Boat Builder Awards are open 

and will be awarded in Am-

sterdam this November. Initi-

ated by the show and Interna-

ICAST Returns in July 
The International Convention 

of Allied Sportfishing Trades 

(ICAST) is being held July 10 – 

13 at the Orange County 

Convention Center in Or-

lando, FL. It bills itself as the 

world’s largest sportfishing 

trade show, is a showcase for 

innovations in fishing gear, 

accessories and apparel. Edito-

rial badges are complimen-

tary for current members of 

bona fide outdoor media or-

ganizations like BWI. Registra-

tion details are at www.icast 

fishing.org/media/obtaining-

media-credentials/. Contact 

Mary Jane Williamson, mjwil-

liamson@asafishing.org. 

 

Miami Boat Shows  

Set Common Dates 
Dates have been announced 

for the 2019 Miami Interna-

tional Boat Show, owned and 

operated by the NMMA, and 

the 2019 Miami Yacht Show, 

managed and produced by 

Informa and co-owned by the 

International Yacht Brokers 

Association. The two shows 

will maintain their traditional 

President’s Day weekend 

schedule and run concurrently 

from Thursday, February 14 

through Monday, February 18, 

2019.  The 2019 edition of the 
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tional Boat Industry magazine, 

they recognize individual and 

team success within boat 

building companies globally. 

Nominees are acknowledged 

across ten categories of busi-

ness achievement. Nomina-

tions are open to all profes-

sionals in the leisure marine 

industry and available un-

til September 21. Details at 

www.metstrade.com/boat 

builderawards/.  

 

Women’s Sail Confab  
The National Women’s Sail-

ing Association (NWSA) 

holds its Annual Sailing Con-

ference, June 2 in Marblehead, 

MA. The event, which fea-

tures hands-on land- and wa-

ter-based workshops and 

seminars, offers women op-

portunity to learn or hone 

sailing skills, network with 

other women sailors and gain 

confidence. Details at https://

www.womensailing.org/

events-education/womens-

sailing-conference/. 

 
 
 
 
 
 

Associate Member 
 

Shari Arfons, Public Relations Counselor, Uniontown, OH  

http://www.miamiboatshow.com/
http://www.miamiboatshow.com/
http://www.miamiyachtshow.com/
http://www.miamiyachtshow.com/
http://www.icastfishing.org/media/obtaining-media-credentials/
http://www.icastfishing.org/media/obtaining-media-credentials/
http://www.icastfishing.org/media/obtaining-media-credentials/
mailto:mjwilliamson@asafishing.org
mailto:mjwilliamson@asafishing.org
http://www.bwi.org
mailto:info@bwi.org
http://www.metstrade.com/boatbuilderawards/
http://www.metstrade.com/boatbuilderawards/
https://www.womensailing.org/events-education/womens-sailing-conference/
https://www.womensailing.org/events-education/womens-sailing-conference/
https://www.womensailing.org/events-education/womens-sailing-conference/
https://www.womensailing.org/events-education/womens-sailing-conference/

