
– I’ve seen his house and 

his boat and both are to 

be coveted). He has also 

decided to exit the indus-

try because he’s so 

“disgusted” with how 

certain publishers act 

when it comes to paying 

their freelancers. 

   This is a damn shame. 

To call the publisher’s 

behavior short-sighted 

would be accurate – los-

ing writers like this obvi-

ously degrades the quality 

of their content – yet it 

also belies the truly dis-

honest nature of their 

actions. So… what can 

we do about it? As an organi-

zation, not much. As individu-

als, not much. As a group of 

individuals, however, we can 

have an impact.  

   Writers who are denied 

timely payment need to let 

their editors know exactly 

how they feel about it. And 

you editors who work for this 

publisher need to speak 

louder. Don’t forget, today’s 

staffer is tomorrow’s free-

lancer. This publisher and oth-

ers like it need to learn that in 

the long run, they’re shooting 

themselves in the foot.  
   You can reach me at ultan-

gler@aol.com. 

  

Lenny Rudow 

BWI President 

Hello fellow boating 

writers. I hope that 

those of you we saw 

in Miami had a great 

show, and thanks to 

everyone who at-

tended the first BWI 

meeting ever to be 

held on a floating 

dock with no walls 

and barely acceptable 

coffee service. Okay, 

the coffee line was 

beyond the pale – I 

promise we’ll make 

copious and readily 

available caffeine a 

priority next year. 

   For anyone who 

missed it, our Newsmaker 

section of the meeting was 

more or less an open-mic 

session which covered several 

different topics. One has insti-

gated quite a bit of discussion 

and emails: the failure of pub-

lishers to make payments to 

freelancers in a timely manner. 

Actually, it all boiled down to 

one publisher in particular, 

which happens to be one of 

the largest in the marine in-

dustry. I won’t name names in 

the interest of political cor-

rectness, but any seasoned 

writer reading this right now 

knows who we’re talking 

about – it’s not exactly a se-

cret.     

   This particular publisher 

commonly pays at 90 days, 

often stretches it to 120 days, 

and regularly goes beyond 

that. Their well-intentioned 

editors are caught between a 

rock and a hard place, trying 

to field the freelancer’s com-

plaints while also badgering 

the bean-counters to get the 

checks cut. 

   This issue came to the fore 

after we received a note from 

a 15-year veteran boating 

writer who was active in the 

industry in other capacities 

prior to writing. He had been 

through five- to six-month 

delays in getting paid by this 

particular publisher. This per-

son is knowledgeable, a good 

writer, and an asset to the 

marine industry. He doesn’t 

need cash and wrote as much 

out of love for boating as he 

ever did for money. (Trust me 
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Several times a year we send 

our partners a free marketing 

intelligence report. Our filing 

from the recent Consumer 

Electronics Show in Las Ve-

gas attended by 140,000 peo-

ple focused on the prolifera-

tion of “pads” coming to 

market and how phones and 

TVs as information-providing 

devices keep evolving. I 

thought BWI members 

would be interested in the 

trends and commentary 

about them we picked up.    

    After four days of elbow-

ing through crowds of con-

sumer electronics gour-

mands, I feel like taking two 

tablets for indigestion 

brought on by too many tab-

lets that all look like an iPad. 

Now I’m also really confused 

about which smart phone to 

buy – although Verizon is 

introducing the iPhone for 

CDMA, while Motorola’s 

Atrix handset and laptop 

dock is likely to score big 

along with Droid Bionic.  

    For business – and those 

who serve and/or write for 

them – the messages are 

clear: say goodbye to the era 

of the personal PC and wel-

come to the age of mobile 

computing. 

    More than 70 tablet-like 

devices were shown at CES. 

Most will never make it to 

market, thankfully, but sev-

eral stand out. Motorola 

Xoom won Best of Show. 

Running on Android Honey-

comb, due out in the first 

quarter of this year, the 10-

inch screen format sports a 

dual-core, 4G-compatiable 

network (Verizon’s) and in-

cludes HDMI out, and front 

and back facing cameras. Mo-

torola will offer this to other 

carriers as well. 

    Close seconds go to the 

Dell Streak for a nifty lap-

top-like computer with a 

screen that pirouettes and 

becomes a tablet. Other 

notables, Blackberry’s tablet 

for business enterprise and 

security, Samsung Galaxy, 

already established as the 

number two player in the 

market and, in the lower 

price category, Coby Kyros. 

See pictures and videos at 

www.ces.cnet.com/ces-

tablets-ebooks. 

    Bottom line, the Android 

platform from Google, with 

its growing App store, 

which powers all of these 

tablets, is the real winner. 

    With presentations from 

22 CEO’s of major compa-

nies this was an orgy for 

analysts who follow trends 

that drive consumer behav-

ior and loyalty. Verizon 

CEO Ivan Seidenberg, in his 

CES Keynote address, pre-

sented these nuggets:  

 

Your interaction with cus-

tomers must be seamless 

across device platforms as 

customers shed traditional 

business hours and geo-

graphic handcuffs in this 

“always on” world.  

There are two billion 

unique Internet users in the 

world. This connected 

planet seeks personalized 

experiences, partnerships 

and collaboration like 

never before.  

Broadband is now in 85 

million households and the 

speeds for downloads are 

so fast that the average 

length movie can be trans-

ferred in under four min-

utes. For business this sug-

gests that video-to-video in 

real time with no latency 

opens up savings in travel 

budgets and business-to-

consumer help centers on 

a much more personalized 

basis.  

 

    The 4G LTE network by 

Verizon is already on in one 

third of the country – pri-

marily the largest cities with 

a nationwide build out due 

in 18 months. All of the 

mobile phone execs in at-

tendance are clamoring for 

content relationships as this 

shift begins to Internet con-

nected TV. Sony, for exam-

ple, introduced 26 new 

models at CES, 16 of them 

with built-in Internet. While 

no one company stole the 

show with an easy to use 

set box that lets you create 

your own TV guide, clearly 

the technology is there. 

    As you can imagine, after 

four days of walking and 

seeing 2700 booths, we 

gathered an impressive 

stack of literature on new 

products and social trends. 

Got questions or want to 

brainstorm? Just call. 
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Alan Wendt  has been an 

active member of BWI for 

nearly two decades, is a 

current Director, and has 

served as writing contest 

judge and Innovations 

Awards judge. He is the 

editorial director for Ma-

rine CEO magazine and 

publisher of two custom 

lifestyle boating publica-

tions. Contact him at 

Alan@wendtproductions.

com.  
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editor, and photographer 

who has worked in marine 

for more than 25 years, the 

last 15 in publishing where his 

writing and photography 

regularly appear in several 

periodicals and online. The 

vacancy was created by the 

departure of Michael Vatalaro 

of Boat/US who recently 

changed jobs in the consumer 

organization. Vatalaro was 

recognized for his service to 

BWI at the annual meeting 

held at the Miami Boat Show. 

   Officers elected to one-

year terms are Boats Group  

Senior Editor Lenny Rudow, 

President; Alan Jones, 1st Vice 

President; and Editor/

Publisher of FishTrack.com, 

Charlie Levine, 2nd Vice Presi-

dent. 

   Continuing as Directors 

are: Immediate Past President 

Alan Wendt, a freelance 

writer and communication 

agency executive; Chris 

Woodward, Editor of Sport 

Fishing Magazine; and Michael 

Sciulla, a Soundings Trade Only 

columnist and communica-

tions strategist. BWI Execu-

tive Director Greg Proteau 

serves as secretary/treasurer 

of the board. 

BWI Elects 3, Names 1 New Director 
BWI members have re-elected 

three Directors and its Board 

appointed a new Director to 

fill a vacancy and elected three 

Officers. The returning Direc-

tors, who serve three-year 

terms, are: Alan Jones, editor 

for Boating World Magazine; 

Zuzana Prochazka, a freelance 

writer and photographer who 

contributes to a number of 

boating titles; and Lindsey 

Johnson, Director of Commu-

nications for West Marine. 

   The Board voted to appoint 

Gary Reich to fill a Director 

vacancy. Reich is a Chesapeake 

Bay-based freelance writer, 

with the BWI judges selecting 

19 awardees and two honor-

able mentions in 16 categories 

for a total of 21 honorees. 

   Supporting Members of BWI 

recognized during the program 

included: 

- Torqeedo for its Cruise 

Fixed Pod System in the Elec-

tric Motor/ Battery Powered 

Propulsion category; 

- Volvo Penta’s Inboard Joy-

stick in Propulsion Equipment 

& Parts; 

- FLIR Maritime for the Ray-

marine Axiom Multi-Function 

Display in the Consumer Elec-

tronics, Mobile Applications 

and Software category. 

   In Miami eight BWI mem-

bers reviewed the Innovation 

entries, led by chair Zuzana 

Prochazka and co-chair Alan 

Wendt. They were joined by 

Nigel Calder, Alan Jones, Pete 

McDonald, Tim Murphy, Bill 

Pike, and Lenny Rudow. 

NMMA’s awards liason is Ra-

chel Timko, rtimko@nmma. 

org. For complete details on 

the awards and judges, go to 

www.nmma.org/press/

article/21148.  

21 Innovations Recognized at MIBS 
NMMA and BWI presented 

Miami Boat Show Innovation 

Awards recognizing new con-

sumer marine products during 

the Innovation Breakfast held 

at Miami Marine Stadium Park 

& Basin on February 17. This 

year’s program evaluated 63 

products across 23 categories 

Gary Reich 

Innovation Awardees pose 

for a group shot in Miami 

with Zuzana Prochazka front 

and center. 
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Byrne Enhances 

MegaYacht News Site 
Diane Byrne’s MegaYacht 

News, the independent 

website devoted to luxury 

yachts, has a new look and a 

new URL. Re-launched to 

provide a contemporary, 

dynamic design, waterfall 

menus on every page make 

it easier to access both cur-

rent and archival content, 

grouped under intuitive 

categories like ‘Yachts’, 

‘Builders’, ‘People’, and 

‘Events’. A slideshow di-

rectly beneath these menus 

on the homepage offers top 

stories of the day, with links 

leading to full articles. Its 

new URL is www.megayacht 

news.com (previously .org). 

    Bryne says her site has 

excelled in capitalizing on 

the growing use of internet 

based news and story ex-

change. It was named in The 

Helium Report’s (now Halo-

gen Guides) best yacht blogs 

list, received third place in 

the Original Online Content 

Category for BWI’s annual 

awards in 2009, and is the 

go-to yachting source for 

Reuters, CNBC, 

Forbes.com, The Wall Street 

Journal, Vanity Fair, The Sun-

day Times, CNN.com, and 

others. One story per week 

is syndicated by Superyacht 

Business magazine in its e-

newsletter. In 2010, the full 

daily Megayacht News feed 

was also syndicated by 

YachtWorld. com and 

Boats.com.  

 

Kenton Smith Adds 

Legendary Marine 
Wanda Kenton Smith of 

Kenton Smith Marketing will 

head up strategic dealership 

marketing efforts for Legen-

dary Marine. She will serve 

as both agency of record 

and the dealership’s official 

in-house director of market-

ing, overseeing marine mar-

keting for four dealership 

locations in Destin, Panama 

City and Ft. Walton Beach, 

FL, as well as Gulf Shores, 

AL. Contact Kenton Smith 

at wanda@kentonsmith 

marketing.com.  

 

Two Members Serve 

BoatUS Issue Council 
BoatUS has made new ap-

pointments to its National 

Advisory Council including 

Bob Adriance, editor of 

Seaworthy magazine. He 

joins Dean Travis Clarke, 

executive editor, Sport Fish-

ing and Marlin magazines 

who continues service. Both 

are BWI members. 

    The current 13-member 

Council was created over 

30 years ago to advise and 

guide the over half-million-

member association on fed-

eral and state issues critical 

to recreational boaters. 

Throughout the years it has 

debated policy topics rang-

ing from unfair fees and 

taxes to today's hot-button 

issues such as the increasing 

levels of ethanol in gasoline, 

mandatory life jacket wear, 

marine protected areas and 

homeland security.  

 

DeMartini Gains 

Performance Account 
Marilyn DeMartini’s PR 

Power has been preparing 

to promote a new client, 

Ditec USA, at the Miami 

Boat Show. She discovered 

the company when she pur-

chased an Audi and wanted 

protection for the light col-

ored car and convertible 

top. After experiencing 

what she calls "The Ditec 

Difference" -- a finish that 

makes dirt, dust and con-

taminants a non-issue for 

'clean freak' vehicle and 

vessel owners -- she sought 

the company as a client for 

the marine industry.  

    DeMartini booked the 

deal in early January at the 

Palm Beach International 

Speedway where, “It was 

really fun to drive my car 

around the road course at 

the raceway!" Contact her 

at md@prpower.biz. 
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Writing Awards Presented in Miami 

 

Annual Writing Contest award presentations in Mi-

ami included (above from l.) Freedom Boat Club’s 

John Giglio and Bill Sisson; Dennis Mullen, Interlux/

Awlgrip’s Matt Anzardo and Lenny Rudow; Chris 

Landry and Yamaha’s Heidi Weber; Martin Flory 

Group’s Kelly Flory with Tim Murphy. 

    Below: Rich Armstrong (from l.), Reagan Haynes, 

Home Port Marine Marketing’s David Pilvelait and 

Michael Verdon; Sea Tow International’s Kristen 

Frohnhoefer and Pete McDonald; John Stefancik, 

 Jim Flannery and ABYC’s Shannon Aronson. 

    Bottom: John Burnham (from l.), BoatU.S.’s Scott 

Croft and Rudow; Alan Wendt and Marilyn Mower; 

Suzuki’s Dean Corbisier, Rudow and Sisson; and 

Dometic’s Ned Trigg with Jennifer Brett. 

    Complete details of the Award presentations in-

cluding links to the winning and merit selections are 

posted at http://www.bwi.org/top-boating-journalism-

gets-recognized/. 
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Several times a year we send 

our partners a free marketing 

intelligence report. Our filing 

from the recent Consumer 

Electronics Show in Las Ve-

gas attended by 140,000 peo-

ple focused on the prolifera-

tion of “pads” coming to 

market and how phones and 

TVs as information-providing 

devices keep evolving. I 

thought BWI members 

would be interested in the 

trends and commentary 

about them we picked up.    

    After four days of elbow-

ing through crowds of con-

sumer electronics gour-

mands, I feel like taking two 

tablets for indigestion 

brought on by too many tab-

lets that all look like an iPad. 

Now I’m also really confused 

about which smart phone to 

buy – although Verizon is 

introducing the iPhone for 

CDMA, while Motorola’s 

Atrix handset and laptop 

dock is likely to score big 

along with Droid Bionic.  

    For business – and those 

who serve and/or write for 

them – the messages are 

clear: say goodbye to the era 

of the personal PC and wel-

come to the age of mobile 

computing. 

    More than 70 tablet-like 

devices were shown at CES. 

Most will never make it to 

market, thankfully, but sev-

eral stand out. Motorola 

Xoom won Best of Show. 

Running on Android Honey-

comb, due out in the first 

quarter of this year, the 10-

inch screen format sports a 

dual-core, 4G-compatiable 

network (Verizon’s) and in-

cludes HDMI out, and front 

and back facing cameras. Mo-

torola will offer this to other 

carriers as well. 

    Close seconds go to the 

Dell Streak for a nifty lap-

top-like computer with a 

screen that pirouettes and 

becomes a tablet. Other 

notables, Blackberry’s tablet 

for business enterprise and 

security, Samsung Galaxy, 

already established as the 

number two player in the 

market and, in the lower 

price category, Coby Kyros. 

See pictures and videos at 

www.ces.cnet.com/ces-

tablets-ebooks. 

    Bottom line, the Android 

platform from Google, with 

its growing App store, 

which powers all of these 

tablets, is the real winner. 

    With presentations from 

22 CEO’s of major compa-

nies this was an orgy for 

analysts who follow trends 

that drive consumer behav-

ior and loyalty. Verizon 

CEO Ivan Seidenberg, in his 

CES Keynote address, pre-

sented these nuggets:  

 

Your interaction with cus-

tomers must be seamless 

across device platforms as 

customers shed traditional 

business hours and geo-

graphic handcuffs in this 

“always on” world.  

There are two billion 

unique Internet users in the 

world. This connected 

planet seeks personalized 

experiences, partnerships 

and collaboration like 

never before.  

Broadband is now in 85 

million households and the 

speeds for downloads are 

so fast that the average 

length movie can be trans-

ferred in under four min-

utes. For business this sug-

gests that video-to-video in 

real time with no latency 

opens up savings in travel 

budgets and business-to-

consumer help centers on 

a much more personalized 

basis.  

 

    The 4G LTE network by 

Verizon is already on in one 

third of the country – pri-

marily the largest cities with 

a nationwide build out due 

in 18 months. All of the 

mobile phone execs in at-

tendance are clamoring for 

content relationships as this 

shift begins to Internet con-

nected TV. Sony, for exam-

ple, introduced 26 new 

models at CES, 16 of them 

with built-in Internet. While 

no one company stole the 

show with an easy to use 

set box that lets you create 

your own TV guide, clearly 

the technology is there. 

    As you can imagine, after 

four days of walking and 

seeing 2700 booths, we 

gathered an impressive 

stack of literature on new 

products and social trends. 

Got questions or want to 

brainstorm? Just call. 
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Alan Wendt  has been an 

active member of BWI for 

nearly two decades, is a 

current Director, and has 

served as writing contest 

judge and Innovations 

Awards judge. He is the 

editorial director for Ma-

rine CEO magazine and 

publisher of two custom 

lifestyle boating publica-

tions. Contact him at 

Alan@wendtproductions.

com.  
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"Nautical Talk Radio" has 

been broadcast on radio sta-

tion 95.9FM WATD from 

Hull, MA, one of the longest 

continuous talk shows on the 

station. Gainor said, "I never 

thought the show would be 

so popular or controversial. 

People want to know what is 

going on out there … what 

fish is safe to eat and why 

farm raised fish is bad … sto-

ries about maritime history, 

shipwrecks, treasure hunting, 

and search and rescues … or 

sailing around the world." 

The program also features 

the latest nautical news, inter-

views with authors, celebri-

ties, politicians, and environ-

mentalists. Contact Captain 

Lou at NauticalTalk@aol. 

com; the show's web site is 

www. NauticalTalk.com.  

 

Home Port Marine 

Adds Video PR Service 
Marine products consultancy 

Home Port Marine Marketing 

has launched a new public 

relations service, Product 

Video of the Week. "By now 

most everyone knows that 

video is one of the most ef-

fective ways to illustrate the 

features and benefits of ma-

rine products. But promoting 

a product video through so-

cial media really only goes as 

far as your connections," said 

Home Port COO David 

Pilvelait. The new service will 

distribute product video di-

rectly to the more than 7,000 

marine industry decision-

makers and influencers in the 

firm's proprietary database, 

worldwide. Contact Pilvelait 

at david@homeportmarine. 

com.  

 

Martin Flory & Client 

Have 20-Year History 
Twenty years ago, Sea-Fire 

Marine hired Martin Flory 

Group to handle its public 

relations. To celebrate two 

decades of success, agency 

general manager Kelly Flory 

made a presentation to Ernie 

Ellis, her client’s president. 

"It's been quite fulfilling to 

help Sea-Fire grow and ex-

pand into the market leader 

it is today," said Flory. In a 

new affiliation, to support its 

product expansion into 

North America, Life Cell Ma-

rine Safety has hired Martin 

Flory to promote its line of 

safety equipment in the US 

and Canada. Contact 

news@martinflory.com. 

Active & Associate Member News 
Sparano Unveils  

Complete Boat Guide 
Vin Sparano has complied the 

“Complete Guide to Boating 

and Seamanship” for both be-

ginners and experienced boat-

ers and sailors. His extensive 

coverage of the subject is 

packaged in 336 pages coupled 

to 600 applicable photographs, 

diagrams, and illustrations. 

Subjects range from boat con-

struction, motors, trailers, and 

boat maintenance to preparing 

for winter storage or spring 

launching, and safety proce-

dures, first-aid advice and sea-

manship. Sparano is the author 

of “Complete Outdoors Ency-

clopedia,” editor emeritus of 

Outdoor Life and has written 

and edited eighteen books. 

Sparano was awarded a Life-

time Achievement Award from 

the National Fisherman’s Con-

servation Association and in-

ducted into the Freshwater 

Fishing Hall of Fame. The book 

is available from www.rizzoli 

usa.com; contact Sparano at 

vsparano@comcast.net.  

 

Captain Lou Marks 

25 Years in Radio 
This February marks the 25th 

year Captain Lou Gainor's 

Dick DeBartolo shares a recent, typically 

distorted view of his take on the movie 

“Sully” in MAD Magazine … “My boat and I 

made into the two-page splash of my ‘Silly’ 

satire in the current issue – look middle 

right edge.” After visiting the recent New 

York Boat Show, he’s pretty sure he’s buy-

ing up to a new 250 h.p. Yamaha Four 

Stroke. Illustration by Tom Richmond; used 

with permission, MAD Magazine. 

http://www.ces.cnet.com/ces-tablets-ebooks
http://www.ces.cnet.com/ces-tablets-ebooks
mailto:Alan@wendtproductions.com
mailto:Alan@wendtproductions.com
mailto:NauticalTalk@aol.com
mailto:NauticalTalk@aol.com
http://www.nauticaltalk.com/
mailto:david@homeportmarine.com
mailto:david@homeportmarine.com
mailto:news@martinflory.com
http://www.rizzoliusa.com
http://www.rizzoliusa.com
mailto:vsparano@comcast.net


Byrne Enhances 

MegaYacht News Site 
Diane Byrne’s MegaYacht 

News, the independent 

website devoted to luxury 

yachts, has a new look and a 

new URL. Re-launched to 

provide a contemporary, 

dynamic design, waterfall 

menus on every page make 

it easier to access both cur-

rent and archival content, 

grouped under intuitive 

categories like ‘Yachts’, 

‘Builders’, ‘People’, and 

‘Events’. A slideshow di-

rectly beneath these menus 

on the homepage offers top 

stories of the day, with links 

leading to full articles. Its 

new URL is www.megayacht 

news.com (previously .org). 

    Bryne says her site has 

excelled in capitalizing on 

the growing use of internet 

based news and story ex-

change. It was named in The 

Helium Report’s (now Halo-

gen Guides) best yacht blogs 

list, received third place in 

the Original Online Content 

Category for BWI’s annual 

awards in 2009, and is the 

go-to yachting source for 

Reuters, CNBC, 

Forbes.com, The Wall Street 

Journal, Vanity Fair, The Sun-

day Times, CNN.com, and 

others. One story per week 

is syndicated by Superyacht 

Business magazine in its e-

newsletter. In 2010, the full 

daily Megayacht News feed 

was also syndicated by 

YachtWorld. com and 

Boats.com.  

 

Kenton Smith Adds 

Legendary Marine 
Wanda Kenton Smith of 

Kenton Smith Marketing will 

head up strategic dealership 

marketing efforts for Legen-

dary Marine. She will serve 

as both agency of record 

and the dealership’s official 

in-house director of market-

ing, overseeing marine mar-

keting for four dealership 

locations in Destin, Panama 

City and Ft. Walton Beach, 

FL, as well as Gulf Shores, 

AL. Contact Kenton Smith 

at wanda@kentonsmith 

marketing.com.  

 

Two Members Serve 

BoatUS Issue Council 
BoatUS has made new ap-

pointments to its National 

Advisory Council including 

Bob Adriance, editor of 

Seaworthy magazine. He 

joins Dean Travis Clarke, 

executive editor, Sport Fish-

ing and Marlin magazines 

who continues service. Both 

are BWI members. 

    The current 13-member 

Council was created over 

30 years ago to advise and 

guide the over half-million-

member association on fed-

eral and state issues critical 

to recreational boaters. 

Throughout the years it has 

debated policy topics rang-

ing from unfair fees and 

taxes to today's hot-button 

issues such as the increasing 

levels of ethanol in gasoline, 

mandatory life jacket wear, 

marine protected areas and 

homeland security.  

 

DeMartini Gains 

Performance Account 
Marilyn DeMartini’s PR 

Power has been preparing 

to promote a new client, 

Ditec USA, at the Miami 

Boat Show. She discovered 

the company when she pur-

chased an Audi and wanted 

protection for the light col-

ored car and convertible 

top. After experiencing 

what she calls "The Ditec 

Difference" -- a finish that 

makes dirt, dust and con-

taminants a non-issue for 

'clean freak' vehicle and 

vessel owners -- she sought 

the company as a client for 

the marine industry.  

    DeMartini booked the 

deal in early January at the 

Palm Beach International 

Speedway where, “It was 

really fun to drive my car 

around the road course at 

the raceway!" Contact her 

at md@prpower.biz. 

Active & Associate Member News 

Page 5 February 2011 

Indmar Expands 

At Tennessee HQ 
Indmar Marine Engines has 

announced a 25,000 sq. ft. 

expansion of its headquarters 

in Millington, TN (shown 

above). The expansion stems 

from introduction of new 

product categories, extending 

into new segments and in-

creasing activity due to a new 

Raptor Series and partner-

ship with Ford Motor Com-

pany and Roush Performance. 

The new facility houses fabri-

cation, research and develop-

ment, emissions dyno testing, 

corporate offices, as well as 

training rooms, conference 

facilities, distribution and the 

addition of new employees. 

“At Indmar we dream up 

new ways to further what’s 

possible in marine engine 

technology and ways to ex-

pand our boat building part-

ners potential,” said Chuck 

Rowe, President. Contact 

Natalie Carrera, ncarrera@ 

indmar.com. 

 

BoatUS Urges Fix  

For Ethanol Mess  
BoatUS has asked its more 

than half-million members – 

and others concerned with 

having a safe fuel supply – to 

petition the Trump admini-

stration and Congress to 

reform the ethanol mandate, 

also known as the Renewable 

Fuel Standard (RFS). Its com-

munication stressed that 

gasoline with more than 10 

percent ethanol has been 

shown to damage boat en-

gines, according to a study by 

the National Renewable En-

ergy Laboratory. Go to 

www.BoatUS.com/gov/rfs.asp 

for more information on RFS. 

Contact Scott Croft, SCroft 

@BoatUS.com. 

 

Top Fish-Boat Spots 

Returns for 4th Year 
For three years, the Recrea-

tional Boating & Fishing Foun-

dation has produced a list of 

the Top 100 Family Fishing & 

Boating Spots in America to 

help families and newcomers 

to the sport find a great spot 

to get on the water. This 

year, RBFF is introducing a 

new method of creating the 

list to include a wide variety 

of industry experts, media, 

state representatives, social 

media fans and influential 

celebrities. Instead of ranking 

the places based on con-

sumer voting, the best will be 

identified according to ex-

perts and influencers. Con-

tact Stephanie Vatalaro, 

svatalaro@rbff.org.  

Torqeedo Wins 4th 

Sail Innovation Award 
Torqeedo has received a 

fourth SAIL Magazine Pittman 

Innovation Award for its 

Cruise Fixed Pod system. In 

2016, the company was rec-

ognized for its Deep Blue 

Hybrid system, in 2012 for its 

Cruise 2.0/4.0 and in 2007 for 

its Travel 801 outboard. 

Working with Hanse Yachts 

and rudder builder Jefa Ma-

rine, Torqeedo adapted its 4 

kW/8 h.p. equivalent Cruise 

4.0 FP with folding propeller 

to allow its integration into 

the foil's trailing edge on the 

new Hanse 315 e-motion. 

Contact Tess Smallridge, tess. 

smallridge@torqeedo.com.  

 

Freedom Featured  

As Top Franchise 
Freedom Boat Club was fea-

tured for the fourth time and 

ranked 398 in Entrepreneur 

magazine’s Franchise 500® 

list for 2017 as published in 

its January/February 2017 

issue. Key factors con-

sidered for evaluation 

include costs and fees, 

size and growth, sup-

port, brand strength, 

and financial strength 

and stability. The 500 

franchises with the high-

est cumulative scores 

are profiled. Freedom 

President and CEO 

John Giglio noted, “We 

have enjoyed significant fran-

chise growth this past year as 

well as robust new member 

acquisition. And, 2017 is al-

ready shaping up as a block-

buster.” Contact Wanda 

Kenton Smith, wanda@free 

domboatclub.com.  
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2017 with plans for a scenic 

coastal and mountain boating 

and motorcycling extrava-

ganza throughout New Eng-

land, appropriately dubbed 

“The Lobster Roll.” Scheduled 

for July 15 to 22, sponsors 

are Freedom Boat Club, 

Soundings Trade Only, and Re-

Palm Beach Boat Show  
The 32nd annual Palm Beach 

International Boat Show is set 

to take place from March 23-

26 along Flagler Drive in 

Downtown West Palm Beach, 

directly across the Intracoastal 

Waterway from Palm Beach 

Island. It will feature more 

than $1.2 billion worth of 

yachts and accessories, includ-

ing boats from small inflatables 

and up. Details including me-

dia registration at www.media. 

showmanagement.com/. Con-

tact Danny Grant, dgrant@ 

piersongrant.com.  

 

IBEX Adds Pavilion  

For Marinas & Yards 
A new Marina & Yard Pavilion 

at the International BoatBuild-

ers' Exhibition & Conference 

(IBEX) will serve the hundreds 

of marina and yard profession-

als who attend the event. The 

2017 IBEX is scheduled to 

take place at the Tampa (FL) 

Convention Center, Septem-

ber 19 – 21. For information, 

visit www.ibexshow.com. 

Contact Amy Riemer,  amy@ 

riemercommunications.com. 

 

Boat & Biker Tour 

Heads to New England 
Boaterz n Bikerz of America 

Hull of a Tour 4 is back in 

Calendar & Events 
BWI OFFICERS 

President  

Lenny Rudow (’17)  

ultangler@aol.com  

 

1st Vice President  

Alan Jones (’19)  

boatscribe@comcast.net 

 

2nd Vice President  

Charlie Levine (’18) 

clevine@fishtrack.com 

 

BWI DIRECTORS 

Michael Sciulla (’18) 

msciulla@gmail.com 

 

Gary Reich  (’17)  

garyreich@gmail.com  

 

Zuzana Prochazka  (’19)  

totemgroup@msn.com 

 

Chris Woodward (’18) 

chris.woodward@bonniercorp.com  

 

Lindsey Johnson (’19) 

iamlindseyjohnson@gmail.com 

 

BWI Past President 

Alan Wendt  

Alan@WendtPro.com 

 

Executive Director 

Greg Proteau 

info@bwi.org 

Boating Writers International                       February 2017 

The BWI Journal is produced by and for members of Boating Writers Interna-

tional, 108 Ninth Street, Wilmette, IL  60091. (847) 736-4142. www.bwi.org.  

 

Send items to be considered for publication to Greg Proteau, info@bwi.org. All 

information contained herein is meant for the use of members, is in their best 

interest, and appears in as true and accurate a form as possible.  

 

Membership in BWI is open to anyone involved in the recreational boating indus-

try. Active members are generally writers, editors, photographers and broad-

casters. Associate members are generally P.R. or communications firms. Sup-

porting members are usually manufacturers or ad agencies. 

gal Boats with Kenton Smith 

Marketing as event producer 

and publicist. Contact Wanda 

Kenton Smith, wanda@free 

domboatclub.com. 

 

BVI To U.S. Sail Rally 

Takes Place in May 
The nonprofit Salty Dawg™ 

Sailing Association (SDSA) 

has opened registration for its 

Spring Rally from the British 

Virgin Islands to the U.S. The 

rally will depart the British 

Virgin Islands on May 15 after 

several days of social activities 

and boat preparations. Details 

at www.salty dawgsailing.org; 

Contact Hank George, 

hank@saltydawgsailing.org.  
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