
find a few mem-

bers who have 

the know-how 

and the willing-

ness to jump 

onboard, join a 

committee, and 

help make this a 

reality. I’ll get 

the ball rolling 

right now, by 

offering to join 

as our board’s 

representative 

and help out 

however I can. 

Who else out there is willing 

to raise their hand? 

   If you’re interested in par-

ticipating, please send me an 

email and let me know ASAP. 

We could address the issue at 

our upcoming board meeting 

at the Miami show, form some 

parameters and (assuming a 

few of you step forth) name a 

committee. Let’s see if we can 

get a BWI scholarship fund off 

the ground, and assist some 

future members get a real edu-

cation – one that helps trump 

all the fake news out there. 

   Plan to join us for our An-

nual Meeting and Awards pres-

entation in Miami; details in-

side. I hope to see you there. 

   You can reach me at ultan-

gler@aol.com. 

  

Lenny Rudow 

BWI President 

Unfortunately our 

BWI web site has 

been hacked 

again, but at least 

this time we 

know who did it: 

the Russians. I’m 

pretty sure board 

member Zuzana 

Prochazka was 

involved, because 

she has a foreign-

sounding name, a 

doctorate in com-

puter hacking 

from Stanford, 

and a close personal relation-

ship with Vladimir Putin. 

   Now one little tweet and 

this’ll be some juicy fake news, 

bolstered by solid alternative 

facts. Or maybe it’ll still be a 

bunch of BS, but these days 

it’s so hard to tell the differ-

ence that it doesn’t matter 

much anymore, right? Which 

is exactly why we, as an or-

ganization, should be looking 

for ways to ensure that we 

retain our credibility and pro-

fessionalism. 

   That makes this the ideal 

time to raise an issue brought 

to the fore by member Daniel 

Armitage, who has offered to 

help start a BWI scholarship 

fund. The idea would be to 

create an annual writing con-

test for students interested in 

studying towards a career in 

the marine journalism field. 

The winner would get the 

scholarship, to help that stu-

dent further an education that 

would add to the credibility 

we strive to bring to our writ-

ing, and to BWI as a whole. 

To make this happen we’d 

have to take on the tasks of 

organizing the contest, and of 

raising funds to award to the 

student who won it. 

   What do you think? Do any 

of you BWI-ers have any ex-

perience with a project like 

this? We have a member 

who’s willing to spearhead it 

and provide a bit of seed 

money to get the fund off the 

ground, and everyone I’ve 

spoken with personally thinks 

this is a great idea.  

   The BWI board investigated 

a similar routine in the past, 

so we recognize the need to 
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Several times a year we send 

our partners a free marketing 

intelligence report. Our filing 

from the recent Consumer 

Electronics Show in Las Ve-

gas attended by 140,000 peo-

ple focused on the prolifera-

tion of “pads” coming to 

market and how phones and 

TVs as information-providing 

devices keep evolving. I 

thought BWI members 

would be interested in the 

trends and commentary 

about them we picked up.    

    After four days of elbow-

ing through crowds of con-

sumer electronics gour-

mands, I feel like taking two 

tablets for indigestion 

brought on by too many tab-

lets that all look like an iPad. 

Now I’m also really confused 

about which smart phone to 

buy – although Verizon is 

introducing the iPhone for 

CDMA, while Motorola’s 

Atrix handset and laptop 

dock is likely to score big 

along with Droid Bionic.  

    For business – and those 

who serve and/or write for 

them – the messages are 

clear: say goodbye to the era 

of the personal PC and wel-

come to the age of mobile 

computing. 

    More than 70 tablet-like 

devices were shown at CES. 

Most will never make it to 

market, thankfully, but sev-

eral stand out. Motorola 

Xoom won Best of Show. 

Running on Android Honey-

comb, due out in the first 

quarter of this year, the 10-

inch screen format sports a 

dual-core, 4G-compatiable 

network (Verizon’s) and in-

cludes HDMI out, and front 

and back facing cameras. Mo-

torola will offer this to other 

carriers as well. 

    Close seconds go to the 

Dell Streak for a nifty lap-

top-like computer with a 

screen that pirouettes and 

becomes a tablet. Other 

notables, Blackberry’s tablet 

for business enterprise and 

security, Samsung Galaxy, 

already established as the 

number two player in the 

market and, in the lower 

price category, Coby Kyros. 

See pictures and videos at 

www.ces.cnet.com/ces-

tablets-ebooks. 

    Bottom line, the Android 

platform from Google, with 

its growing App store, 

which powers all of these 

tablets, is the real winner. 

    With presentations from 

22 CEO’s of major compa-

nies this was an orgy for 

analysts who follow trends 

that drive consumer behav-

ior and loyalty. Verizon 

CEO Ivan Seidenberg, in his 

CES Keynote address, pre-

sented these nuggets:  

 

Your interaction with cus-

tomers must be seamless 

across device platforms as 

customers shed traditional 

business hours and geo-

graphic handcuffs in this 

“always on” world.  

There are two billion 

unique Internet users in the 

world. This connected 

planet seeks personalized 

experiences, partnerships 

and collaboration like 

never before.  

Broadband is now in 85 

million households and the 

speeds for downloads are 

so fast that the average 

length movie can be trans-

ferred in under four min-

utes. For business this sug-

gests that video-to-video in 

real time with no latency 

opens up savings in travel 

budgets and business-to-

consumer help centers on 

a much more personalized 

basis.  

 

    The 4G LTE network by 

Verizon is already on in one 

third of the country – pri-

marily the largest cities with 

a nationwide build out due 

in 18 months. All of the 

mobile phone execs in at-

tendance are clamoring for 

content relationships as this 

shift begins to Internet con-

nected TV. Sony, for exam-

ple, introduced 26 new 

models at CES, 16 of them 

with built-in Internet. While 

no one company stole the 

show with an easy to use 

set box that lets you create 

your own TV guide, clearly 

the technology is there. 

    As you can imagine, after 

four days of walking and 

seeing 2700 booths, we 

gathered an impressive 

stack of literature on new 

products and social trends. 

Got questions or want to 

brainstorm? Just call. 
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BWI Annual Election Results 

Alan Wendt  has been an 

active member of BWI for 

nearly two decades, is a 

current Director, and has 

served as writing contest 

judge and Innovations 

Awards judge. He is the 

editorial director for Ma-

rine CEO magazine and 

publisher of two custom 

lifestyle boating publica-

tions. Contact him at 

Alan@wendtproductions.

com.  
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run until 9 a.m., an hour be-

fore the show opens. 

 

Send in Media Events 
 

BWI collects and distributes 

media event information to 

members just before the Mi-

ami shows get underway. 

Though the list is not com-

prehensive, it does present an 

opportunity for Supporting 

and Associate members to 

get their events in the hands 

of BWI members who can 

then better plan their attack 

during the shows.  If you are 

holding a media conference 

or new product or service 

introduction, send details of 

the what, where and when by 

February 8 and it will be in-

cluded. Send it to info 

@bwi.org. 

   When scheduling events, 

BWI kindly requests planners 

to avoid an overlap with its 

Annual Meeting, on Thursday 

morning. To check on other 

press events being scheduled, 

contact the media relations 

staff at the Miami Interna-

tional & Strictly Sail and Yacht 

Miami Beach shows. 

BWI Miami Meet Moves to Thursday 
BWI is moving its Annual 

Meeting, Writing Contest 

Awards and “Newsmaker” 

presentation breakfast event 

to Thursday February 16, 

opening day of the Miami Boat 

Show. Timing will remain the 

same, from 8 to 9:30 a.m. Lo-

cation is the Belvedere 

Lounge, a new on-dock restau-

rant between Piers 3 and 4 

directly in front of the center 

of the Marine Stadium. Those 

planning to attend should take 

a cab or Uber or arrange to 

valet park on-site at the show. 

Buses and water taxis don’t 

Contest Categories & Sponsors 

Boating Columns – sponsored by KVH Industries, Inc. 

Boating Lifestyles – sponsored by Discover Boating 

Boating Profiles – sponsored by  ZF Marine 

Boating Travel or Destinations – sponsored by 

 Martin Flory Group 

Boating Adventures – sponsored by Yamaha Marine  

Boat/Engine Care and Maintenance – sponsored by   

 Interlux Yacht Finishes 

Boating Photography – sponsored by  

 Freedom Boat Club 

Environmental Awareness & Education  – sponsored by  

 American Boat & Yacht Council 

Fishing – sponsored by Suzuki Motor Corporation 
Boating Issues, News and Analysis – sponsored by 

 Mercury Marine 

The Business of Boating – sponsored by  

 Home Port Marine Marketing 

Seamanship, Rescue & Safety – sponsored by 

 Sea Tow Services International 

Technical Writing – sponsored by Dometic Marine 

Boat Tests & Reviews – sponsored by Volvo Penta 

Gear, Electronics & Product Tests – sponsored by  

 Xantrex/Schneider Electric 
Boat Projects, Renovations & Retrofits – sponsored by 

 Awlgrip North America 

Boating Videos – sponsored by  

 Boat Owners Assn. of the U.S. 

All 17 categories in the 2016 

Writing Contest were valid 

(requiring at least 10 entries) 

this year. 

   Top categories in number of 

entries were Travel and Pro-

files while lowest were Videos 

and Technical Writing. Overall 

final count is 378 entries by 

151 entrants compared with 

317 entries by 127 entrants, 

respectively, last year. 

   First- to third-place scorers 

will receive presentation 

plaques and cash awards of 

$500, $300 and $200, respec-

tively, Thursday February 16 

during the Annual Meeting in 

Miami. Certificates of Merit 

will also be announced in the 

press release issued in concert 

with the ceremony.  

   Categories and entry num-

bers are as follow: 

Boat Projects, Renovations & 

Retrofits  27 

Boat Tests & Reviews  25 

Boat/Engine Care and Mainte-

nance  16 

Boating Adventures  15 

Boating Columns  18 

Boating Issues  20 

Boating Lifestyles  29 

Boating Photography  21 

Boating Profiles  34 

Boating Travel or Destina-

tions  35 

Boating Videos  13 

Business of Boating  15 

Environmental Awareness & 

Education  22 

Fishing   18 

Gear, Electronics & Product 

Tests  29 

Seamanship, Rescue and 

Safety  30 

Technical Writing  12 

 
   Cash awardees will be ad-

vised by email in early Febru-

ary that they “won something” 

and invited to retrieve it. 

Sponsors, noted nearby, will 

be invited as well to hand out 

the awards. 

Entries Spike for Writing Contest  
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Byrne Enhances 

MegaYacht News Site 
Diane Byrne’s MegaYacht 

News, the independent 

website devoted to luxury 

yachts, has a new look and a 

new URL. Re-launched to 

provide a contemporary, 

dynamic design, waterfall 

menus on every page make 

it easier to access both cur-

rent and archival content, 

grouped under intuitive 

categories like ‘Yachts’, 

‘Builders’, ‘People’, and 

‘Events’. A slideshow di-

rectly beneath these menus 

on the homepage offers top 

stories of the day, with links 

leading to full articles. Its 

new URL is www.megayacht 

news.com (previously .org). 

    Bryne says her site has 

excelled in capitalizing on 

the growing use of internet 

based news and story ex-

change. It was named in The 

Helium Report’s (now Halo-

gen Guides) best yacht blogs 

list, received third place in 

the Original Online Content 

Category for BWI’s annual 

awards in 2009, and is the 

go-to yachting source for 

Reuters, CNBC, 

Forbes.com, The Wall Street 

Journal, Vanity Fair, The Sun-

day Times, CNN.com, and 

others. One story per week 

is syndicated by Superyacht 

Business magazine in its e-

newsletter. In 2010, the full 

daily Megayacht News feed 

was also syndicated by 

YachtWorld. com and 

Boats.com.  

 

Kenton Smith Adds 

Legendary Marine 
Wanda Kenton Smith of 

Kenton Smith Marketing will 

head up strategic dealership 

marketing efforts for Legen-

dary Marine. She will serve 

as both agency of record 

and the dealership’s official 

in-house director of market-

ing, overseeing marine mar-

keting for four dealership 

locations in Destin, Panama 

City and Ft. Walton Beach, 

FL, as well as Gulf Shores, 

AL. Contact Kenton Smith 

at wanda@kentonsmith 

marketing.com.  

 

Two Members Serve 

BoatUS Issue Council 
BoatUS has made new ap-

pointments to its National 

Advisory Council including 

Bob Adriance, editor of 

Seaworthy magazine. He 

joins Dean Travis Clarke, 

executive editor, Sport Fish-

ing and Marlin magazines 

who continues service. Both 

are BWI members. 

    The current 13-member 

Council was created over 

30 years ago to advise and 

guide the over half-million-

member association on fed-

eral and state issues critical 

to recreational boaters. 

Throughout the years it has 

debated policy topics rang-

ing from unfair fees and 

taxes to today's hot-button 

issues such as the increasing 

levels of ethanol in gasoline, 

mandatory life jacket wear, 

marine protected areas and 

homeland security.  

 

DeMartini Gains 

Performance Account 
Marilyn DeMartini’s PR 

Power has been preparing 

to promote a new client, 

Ditec USA, at the Miami 

Boat Show. She discovered 

the company when she pur-

chased an Audi and wanted 

protection for the light col-

ored car and convertible 

top. After experiencing 

what she calls "The Ditec 

Difference" -- a finish that 

makes dirt, dust and con-

taminants a non-issue for 

'clean freak' vehicle and 

vessel owners -- she sought 

the company as a client for 

the marine industry.  

    DeMartini booked the 

deal in early January at the 

Palm Beach International 

Speedway where, “It was 

really fun to drive my car 

around the road course at 

the raceway!" Contact her 

at md@prpower.biz. 

Active & Associate Member News 
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For its second year at Vir-

ginia Key, the Miami Interna-

tional Boat Show is bringing 

more boats, large yachts, 

more transportation options, 

and dining. More than 

100,000 boating enthusiasts 

from around the globe are 

expected to attend at the 

Miami Marine Stadium Park & 

Basin February 16 to 20. Or-

ganizers anticipate more than 

1,300 new boats on display 

with many new model de-

buts. The number of boats in-

water is expanding 35 per-

cent to an estimated 550 

boats and yachts – located in 

the show’s expanded marina. 

   Strictly Sail Miami is return-

ing to Miamarina at Bayside 

and showcasing approxi-

mately 130 sailboats, a selec-

tion of sailing and power 

catamarans, dozens of daily 

seminars, and sailing gear. 

   Parking and transportation 

options have been beefed up. 

The number of water taxis 

will increase by close to 50 

percent for 2017 with capac-

ity doubled. Shuttle Buses 

will circulate at all times 

though from fewer locations 

than in 2016 to provide a 

more efficient transportation 

experience – getting more 

people to and from the show 

in less time. There are four 

departure locations through-

out downtown Miami includ-

ing Bayfront Park (Strictly Sail 

location) with a fifth location 

that runs between the Miami 

Boat Show and the Yachts 

Miami Beach show on Collins 

Avenue. See details at http://

www.miamiboatshow.com/

free-shuttle-and-water-taxi-

services.  

   BWI 

members 

attending 

the Show 

again can 

have cre-

dentials 

mailed in 

advance, 

expedit-

ing access 

as badges 

are required to board water 

taxis (but not required for 

shuttle buses). To get the 

badge by regular mail, send 

this information by January 30 

to Ellen Hopkins at ehopkins 

@nmma.org: Name, Media 

outlet/s, Dates attending the 

show, Mailing address, Email 

address and Phone number. 

Others may register online: 

www.miamiboatshow.com/

mediacenter/badge. 
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MIBS Enhanced at Virginia Key 

Yachts Miami Beach Gets Gated 
The 29th annual Yachts 

Miami Beach, the in-water 

yacht show, will introduce 

a new look and layout de-

signed to enhance guest 

and exhibitor experiences at 

the 2017 event and is becom-

ing gated and requiring a $20 

ticket for public entry. The 

show takes place from Febru-

ary 16-20 across from the 

Fontainebleau and Eden Roc 

hotels on Collins Avenue 

from 41st to 54th streets. 

   Yachts Miami Beach re-

ports attracting thousands of 

people from around the 

world to a display including 

more than 500 new and bro-

kerage yachts and an array of 

marine technology and acces-

sories, valued at more than 

$1 billion. In addition to the 

display of yachts, the show 

offers floating cocktail 

lounges, food and live musical 

entertainment. For the sec-

ond year, a display of super-

yachts will locate at Island 

Gardens Deep Harbour on 

Watson Island located on I- 

395/MacArthur Causeway; 

this invitation-only "show 

within a show," is known as 

Super Yacht Miami. 

   Bus shuttle and water taxi 

service serves the event 

while buses also run all day 

between the Miami Beach 

event and the Miami Inter-

national Boat Show on Vir-

ginia Key. “Yachts” is man-

aged, produced and co-

owned by Show Management 

and co-owned and sponsored 

by the International Yacht 

Brokers Association. 

   For media credentials visit 

http://media. showmanage 

ment.com/yachts-miami-

beach-2017/media-credentials

-2/ by Wednesday, February 

8. Direct registration ques-

tions to boatshowcreden-

tials@piersongrant.com. For 

more information visit the 

newsroom at http://media. 

show management.com/.  
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Several times a year we send 

our partners a free marketing 

intelligence report. Our filing 

from the recent Consumer 

Electronics Show in Las Ve-

gas attended by 140,000 peo-

ple focused on the prolifera-

tion of “pads” coming to 

market and how phones and 

TVs as information-providing 

devices keep evolving. I 

thought BWI members 

would be interested in the 

trends and commentary 

about them we picked up.    

    After four days of elbow-

ing through crowds of con-

sumer electronics gour-

mands, I feel like taking two 

tablets for indigestion 

brought on by too many tab-

lets that all look like an iPad. 

Now I’m also really confused 

about which smart phone to 

buy – although Verizon is 

introducing the iPhone for 

CDMA, while Motorola’s 

Atrix handset and laptop 

dock is likely to score big 

along with Droid Bionic.  

    For business – and those 

who serve and/or write for 

them – the messages are 

clear: say goodbye to the era 

of the personal PC and wel-

come to the age of mobile 

computing. 

    More than 70 tablet-like 

devices were shown at CES. 

Most will never make it to 

market, thankfully, but sev-

eral stand out. Motorola 

Xoom won Best of Show. 

Running on Android Honey-

comb, due out in the first 

quarter of this year, the 10-

inch screen format sports a 

dual-core, 4G-compatiable 

network (Verizon’s) and in-

cludes HDMI out, and front 

and back facing cameras. Mo-

torola will offer this to other 

carriers as well. 

    Close seconds go to the 

Dell Streak for a nifty lap-

top-like computer with a 

screen that pirouettes and 

becomes a tablet. Other 

notables, Blackberry’s tablet 

for business enterprise and 

security, Samsung Galaxy, 

already established as the 

number two player in the 

market and, in the lower 

price category, Coby Kyros. 

See pictures and videos at 

www.ces.cnet.com/ces-

tablets-ebooks. 

    Bottom line, the Android 

platform from Google, with 

its growing App store, 

which powers all of these 

tablets, is the real winner. 

    With presentations from 

22 CEO’s of major compa-

nies this was an orgy for 

analysts who follow trends 

that drive consumer behav-

ior and loyalty. Verizon 

CEO Ivan Seidenberg, in his 

CES Keynote address, pre-

sented these nuggets:  

 

Your interaction with cus-

tomers must be seamless 

across device platforms as 

customers shed traditional 

business hours and geo-

graphic handcuffs in this 

“always on” world.  

There are two billion 

unique Internet users in the 

world. This connected 

planet seeks personalized 

experiences, partnerships 

and collaboration like 

never before.  

Broadband is now in 85 

million households and the 

speeds for downloads are 

so fast that the average 

length movie can be trans-

ferred in under four min-

utes. For business this sug-

gests that video-to-video in 

real time with no latency 

opens up savings in travel 

budgets and business-to-

consumer help centers on 

a much more personalized 

basis.  

 

    The 4G LTE network by 

Verizon is already on in one 

third of the country – pri-

marily the largest cities with 

a nationwide build out due 

in 18 months. All of the 

mobile phone execs in at-

tendance are clamoring for 

content relationships as this 

shift begins to Internet con-

nected TV. Sony, for exam-

ple, introduced 26 new 

models at CES, 16 of them 

with built-in Internet. While 

no one company stole the 

show with an easy to use 

set box that lets you create 

your own TV guide, clearly 

the technology is there. 

    As you can imagine, after 

four days of walking and 

seeing 2700 booths, we 

gathered an impressive 

stack of literature on new 

products and social trends. 

Got questions or want to 

brainstorm? Just call. 
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BWI Annual Election Results 

Alan Wendt  has been an 

active member of BWI for 

nearly two decades, is a 

current Director, and has 

served as writing contest 

judge and Innovations 

Awards judge. He is the 

editorial director for Ma-

rine CEO magazine and 

publisher of two custom 

lifestyle boating publica-

tions. Contact him at 

Alan@wendtproductions.

com.  

Motorola Xoom 

Page 4 January 2017 

testing throughout the year 

and have expertise in marine 

products and equipment. 

  The committee is co-chaired 

by Zuzana Prochazka and 

Alan Wendt, the former a 

boating and travel journalist 

and photographer who writes 

for a dozen magazines, and 

the latter a freelance marine 

writer and former newspaper 

and broadcast reporter. 

  Others judging this year are:  

- Niger Calder, author of 

hundreds of articles in nu-

merous boating magazines 

and boat owner manuals cov-

ering mechanical and electri-

cal systems and engines. 

- Alan Jones, a full-time writer 

and editor for Boating 

World Magazine for 20 years 

and also a contributing editor 

for Sea Magazine. 

- Tim Murphy, a lifelong 

sailor, award-winning marine 

journalist, and independent 

book editor; he is a Cruising 

World Editor-at-Large, and 

BoatUS Contributing Editor.   

- Bill Pike is the Executive 

Editor of Power & Motoryacht 

magazine and has sea-trialed 

literally thousands of boats 

over the years. 

- Lenny Rudow is current 

President of BWI, and a boat-

ing writer for two-plus dec-

ades; he is Senior Editor for 

Dominion Marine Media and 

Contributing Editor for 

BoatUS and Texas Fish & 

Game. 

   Contact Rachel Timko, 

rtimko@nmma.org for more 

information.  

BWI-ers Judge Miami Innovations 
NMMA has reworked and 

changed the date for its tradi-

tional All-Industry event held 

during the Miami Boat Show, 

to become the Innovation 

Breakfast. It moves to the sec-

ond day of the show, Friday, 

February 17, at a new Center 

Courtyard area at Miami Ma-

rine Stadium. Media covering 

the breakfast should contact 

Ellen Hopkins, ehopkins@ 

nmma.org, to determine ticket 

availability; others can pur-

chase these for $30 at https://

secure.interactiveticketing. 

com/1.15/051815/#/select. 

   NMMA and BWI have an-

nounced the panel of judges 

for the Miami Innovation 

Awards. The judges’ commit-

tee is comprised of BWI mem-

bers who perform product 

Boat Sales Should Grow Thru ‘18 
NMMA has predicted unit 

sales of new powerboats to 

increase between six and 

seven percent in 2016, reach-

ing an estimated 250,000 

boats sold, as consumer con-

fidence firms and manufactur-

ers introduce products at-

tracting younger boaters. 

“Looking ahead, 2017 is likely 

to bring new dollar and unit 

sales gains on par with or 

better than 2016, and this 

trend will likely continue 

through 2018," said NMMA 

President Thom Dammrich. 

   The association also point-

ed to four boating trends ex-

pected in 2017: 

- Big boats are back: New 

yachts and cruisers are ex-

pected to see gains between 

one and three percent in 

2016, and that trend is likely 

to continue into 2017.  

- Manufacturers are making 

smaller boats (watersports 

boats, pontoons, day boats, 

etc.) that are more affordable 

and versatile to attract new, 

younger boaters.  

- The industry has embraced 

new intuitive technology from 

docking a boat with a joystick 

reminiscent of video games 

to creating wake surf waves 

from a wristwatch.  

- Shared experiences: 

Growth in boat rentals to 

shared boat ownership are 

helping beginners find ways to 

get on the water. 

   Annual U.S. sales of new 

and pre-owned boats, marine 

products and services totaled 

$36 billion in 2015 and are 

expected to climb three per-

cent in 2016 to $37 billion. 

- Annual U.S. retail sales of 

new boats, marine engines 

and marine accessories to-

taled $17.4 billion in 2015 

and are expected to grow to 

$19.1 billion in 2016. 

- There were approximately 

238,000 new power boats 

sold in 2015; this number to 

expected to grow to more 

than 250,000 in 2016. 

- The recreational boating 

industry in the U.S. has an 

annual economic impact of 

more than $121.5 billion 

(includes direct, indirect and 

induced spending), supporting 

650,000 direct and indirect 

American jobs and nearly 

35,000 small businesses.  

   For additional detail, con-

tact Ellen Hopkins, ehop-

kins@nmma.org. 
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Byrne Enhances 

MegaYacht News Site 
Diane Byrne’s MegaYacht 

News, the independent 

website devoted to luxury 

yachts, has a new look and a 

new URL. Re-launched to 

provide a contemporary, 

dynamic design, waterfall 

menus on every page make 

it easier to access both cur-

rent and archival content, 

grouped under intuitive 

categories like ‘Yachts’, 

‘Builders’, ‘People’, and 

‘Events’. A slideshow di-

rectly beneath these menus 

on the homepage offers top 

stories of the day, with links 

leading to full articles. Its 

new URL is www.megayacht 

news.com (previously .org). 

    Bryne says her site has 

excelled in capitalizing on 

the growing use of internet 

based news and story ex-

change. It was named in The 

Helium Report’s (now Halo-

gen Guides) best yacht blogs 

list, received third place in 

the Original Online Content 

Category for BWI’s annual 

awards in 2009, and is the 

go-to yachting source for 

Reuters, CNBC, 

Forbes.com, The Wall Street 

Journal, Vanity Fair, The Sun-

day Times, CNN.com, and 

others. One story per week 

is syndicated by Superyacht 

Business magazine in its e-

newsletter. In 2010, the full 

daily Megayacht News feed 

was also syndicated by 

YachtWorld. com and 

Boats.com.  

 

Kenton Smith Adds 

Legendary Marine 
Wanda Kenton Smith of 

Kenton Smith Marketing will 

head up strategic dealership 

marketing efforts for Legen-

dary Marine. She will serve 

as both agency of record 

and the dealership’s official 

in-house director of market-

ing, overseeing marine mar-

keting for four dealership 

locations in Destin, Panama 

City and Ft. Walton Beach, 

FL, as well as Gulf Shores, 

AL. Contact Kenton Smith 

at wanda@kentonsmith 

marketing.com.  

 

Two Members Serve 

BoatUS Issue Council 
BoatUS has made new ap-

pointments to its National 

Advisory Council including 

Bob Adriance, editor of 

Seaworthy magazine. He 

joins Dean Travis Clarke, 

executive editor, Sport Fish-

ing and Marlin magazines 

who continues service. Both 

are BWI members. 

    The current 13-member 

Council was created over 

30 years ago to advise and 

guide the over half-million-

member association on fed-

eral and state issues critical 

to recreational boaters. 

Throughout the years it has 

debated policy topics rang-

ing from unfair fees and 

taxes to today's hot-button 

issues such as the increasing 

levels of ethanol in gasoline, 

mandatory life jacket wear, 

marine protected areas and 

homeland security.  

 

DeMartini Gains 

Performance Account 
Marilyn DeMartini’s PR 

Power has been preparing 

to promote a new client, 

Ditec USA, at the Miami 

Boat Show. She discovered 

the company when she pur-

chased an Audi and wanted 

protection for the light col-

ored car and convertible 

top. After experiencing 

what she calls "The Ditec 

Difference" -- a finish that 

makes dirt, dust and con-

taminants a non-issue for 

'clean freak' vehicle and 

vessel owners -- she sought 

the company as a client for 

the marine industry.  

    DeMartini booked the 

deal in early January at the 

Palm Beach International 

Speedway where, “It was 

really fun to drive my car 

around the road course at 

the raceway!" Contact her 

at md@prpower.biz. 
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Westerbeke Marks 

80th Anniversary 
Westerbeke Corporation, 

founded in 1937 by the late 

John H. Westerbeke, Sr., is 

celebrating its 80th anniver-

sary as manufacturer of ma-

rine engines and generators. 

The firm points to pioneering 

of low-CO EFI (electronic 

fuel injected) gasoline genera-

tor sets as well as NMEA 

2000® certified electronic 

diesel generator sets (D-

NET™), and the company is 

a recipient of two consecu-

tive NMMA Innovation 

Awards. Westerbeke is also a 

supplier of diesel and gasoline 

generators for U.S. Navy 

vessels such as Riverine 

Command Patrol and Coastal 

Command Boats, and has 

designed and built engines 

and generators for highly-

specialized, non-marine appli-

cations. Contact Tom Suth-

erland, tsutherland 

@westerbeke.com.  

 

Mercury Launches 

Global Brand Promo 
Mercury Marine has an-

nounced a new brand mes-

sage and global advertising 

campaign focused on enhanc-

ing the boating experience. 

Dubbed “Go Boldly,” its goal is 

to inspire confidence while 

capturing the high level of 

excitement and energy 

around the brand. To pro-

mote the effort is a new 

video and enhanced web 

presence that shows off the 

spirit of self-assurance the 

company brings to boaters 

around the world. The new 

creative assets will be fea-

tured in various forms of 

media and have been inte-

grated into displays for the 

2017 boat show season. View 

the new video at www.you 

tube. com/watch?v=JlTXF 

zlqTJg &feature=youtu.be. 

Contact Lee Gordon, Lee. 

gordon@mercmarine.com. 

 

San Antonio's Barges 

Get Electric Power 
In 2018, San Antonio, TX 

turns 300. To celebrate its 

Tricentennial and commit-

ment to a sustainable future, 

the city is reimagining its fleet 

of water taxi, tour and char-

ter barges that service its 

world-famous River Walk. 

Each of the 43 boats will be 

powered by quiet, emission-

free Torqeedo Cruise 10.0 

motors and high-capacity 

lithium batteries. The search 

for a new look began in 2015 

with a national design compe-

tition. Torqeedo's motors 

will provide power for the 42 

passenger, 27.5' aluminum 

vessels. Batteries are said to 

provide up to 11-hour days 

before requiring recharging. 

Contact Kelly Flory, 

news@martinflory.com. 

 

50K Boaters Return 

With RBFF Program 
The Recreational Boating & 

Fishing Foundation (RBFF) 

announced its 2016 Boat 

Registration Marketing Pro-

gram brought over 50,000 

lapsed boaters back to the 

water. The program, now in 

its fifth year, generated a high 

response rate and lift with 

direct marketing pieces deliv-

ered to nearly 460,000 

households in 18 states with 

lapsed boat registrations. To 

access media and marketing 

information and images, go to 

www.takemefishing.org/

corporate/resource-center/

marketing-materials/. Contact 

Stephanie Vatalaro, svatalaro 

@rbff.org. 
 

ABYC's Adey Joins 

Broker Advisory Team 
The national Certified Profes-

sional Yacht Broker (CPYB) 

program, supported and 

sponsored by seven broker 

associations in North Amer-

ica, recently welcomed John 

Adey, President of the 

American Boat and Yacht 

Council (ABYC) as a member 

of their Certification Advi-

sory Council. Adey is the first 

non-broker to be invited to 

serve, bringing his expertise 

and industry insights to the 

CAC. For details, visit www. 

cpyb.net. Contact: Shannon 

Aronson, saronson@ aby-
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ing reception and fundraisers, 

classes, hands on practice and 

more. Guided fishing on Sun-

day is additional. Visit www. 

ladiesletsgofishing.com.  

 

Salty Dawgs Plan 

Spring Rally to Cuba 
The nonprofit Salty Dawg™ 

Sailing Association (SDSA) 

will launch a new cruising rally 

to Cuba this spring. It’s been 

organized to comply with 

current U.S. government visi-

Waterway Cleanup 

Scheduled in March 
Broward County's biggest and 

longest-running environmental 

event 

celebrates 

its 40th 

anniver-

sary on 

March 4, 

2017. A 

community-wide event, the 

event seeks volunteers to help 

clean up the waterways, and 

promote and sponsor it. The 

Cleanup is organized by the 

Marine Industries Association 

of South Florida and Marine 

Industry Cares Foundation. 

Details at www.waterway 

cleanup.org; contact Nicole 

Hoekstra, nicole@miasf.org. 

 

Fishing Ladies U  

Returns to Gulf 
The nonprofit Ladies, Let's Go 

Fishing Foundation will host 

their Gulf Coast Fishing Uni-

versity March 11-12, 2017 at 

the Greater Pine Island Elks 

Lodge, Bokeelia, FL. Women, 

men and teens can learn and 

practice fishing at several 

hands-on skill stations on Sat-

urday, then have an option to 

fish inshore from charter 

boats and kayaks on Sunday. 

Registration includes network-
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tor requirements for vessels 

and those from other coun-

tries are also welcome to 

participate in this unique 

event. The Rally will depart 

Virgin Gorda in the BVI in 

late March and will be in 

Cuba April 5 – 20, 2017. 

While most vessels will be 

cruising to Cuba from the 

BVI, others will cruise from 

the U.S. East Coast and the 

Bahamas. For details, visit 

www.saltydawgsailing.org. 
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