
Fales retired at Motor Boating 
& Sailing, he convinced Peter 
Janssen, the Publisher/EIC, that 
I could be Senior Editor, living 
and working from Annapolis, 
Maryland. 
   I have been fortunate to 
know a host of others too 
numerous to name in this 
space. Today I’m looking out 
at a wide expanse of the 
Chesapeake Bay, and owe all a 
debt of thanks. I also owe my 
wife, Peggy, who when I would 
talk of putting aside freelanc-
ing, which barely paid the bills, 
always responded, “Oh, why! 
You love what you do!” 
   On the following page, you’ll 
find a piece from Tom 
Richardson, who I met fishing 
off Punta Gorda, when he 
worked for Salt Water Sports-
man. Tom went on to Offshore 
for several years then launched 
BoatingLocal with Dave Dauer. 
Their efforts at establishing a 
readable, visually interesting 
online webazine have paid off 
handsomely. 
   Which all leads me to solicit 
stories from you, our mem-
bers, about how you have sur-
vived, and thrived, in this field. 
Please consider sending us a 
couple of paragraphs, which 
we’ll gather in coming issues. 
   You can reach me at 
jwooldridge@aimmedia.com. 
 

John Wooldridge 
BWI President 

My first editing job in the rec-
reational marine arena found 
me in Chicago in the late 
1970s, where I was the editor 
of Inland Sea Magazine, the 
Midwestern regional edition of 
the umbrella title then owned 
by CBS. There were four re-
gional editions - Western, 
Southeastern, Northeastern, 
and mine. A core section of 
boat and gear tests was wrap-
ped around the regional edit, 
plus national and regional ads. 
   It was an innovative idea at 
the time, but production 
costs, including numerous 
plate changes, caught up with 
us, and the suits in New York 
closed the Midwestern and 
Southeastern offices. Sud-
denly, I was out of work, with 
no prospects, and a less than 
one-year-old son and wife 
(working, thank goodness) to 
provide for. I knew hardly 
anyone at competitive maga-
zines, so freelancing opportu-
nities were scarce. 
   Luckily, a host of friends I 
did know, like Greg Proteau, 
Bob Black, Ab Geer and Dan 
Fales, kept my dream alive, 
and I moved West editing a 
small magazine called Pacific 
Skipper, owned by Petersen 
Publishing. My mission was 
simple: take a small-circulation 
SoCal/Mexico/South Pacific 
sailing magazine and reposition 
it to be a West Coast re-
gional, which we did. Ulti-

mately, Petersen purchased 
Sea from CBS, and since we 
already owned Lakeland Boat-
ing in the Midwest, I found 
myself involved with a na-
tional audience. I came to 
know better many colleagues 
in marine publications, which 
proved to be a godsend when 
the next small publication 
closed in the next national 
economic downturn. 
   Over the next 15 years, I 
survived on freelance writing, 
public relations and market-
ing, substitute teaching, part-
time editorial positions and 
some boat deliveries. I ex-
panded professional contacts, 
with assignments for marine 
and non-marine titles. 
   I snagged my first telecom-
muting job with Andre Con-
rad, then Editorial Director at 
Southern Boating, as the editor 
of Marine Business Journal. 
That led to Lakeland, when 
Bing O’Meara decided he’d 
try working with an editor 
who wasn’t in the adjoining 
office. And in 1998, when Dan 
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Publications of Cape Cod to 
help launch a high-end, desti-
nation-based annual boating 
magazine. At the same time, 
BoatingLocal.com was tapped 
to serve as the print maga-
zine's ‘website of affiliation,’ 
allowing the sales team to 
create ad/marketing packages 
involving a digital component. 
   “As an editorial and mar-
keting boon, the use of QR 
codes in the print magazine 
allowed us to direct readers 
to related videos and other 
content that existed on Boat-
ingLocal and tied in with the 
New England focus. It ended 
up working out well for both 
companies, in numerous 
ways, which prompted Light-
house to propose the acquisi-
tion in early 2013. 
   “Frankly, it wasn't easy 
giving up control of ‘our 
baby,’ and the decision led to 
many sleepless nights, but we 
realized it was the best thing 
for expediting the growth of 
the company. Plus we would 
be involved with the direc-
tion of the site, the print 
magazine, and related pro-
jects. 
   “In the end, the BoatingLo-
cal experience taught us a lot 
about starting and running a 
business — and the chal-
lenges involved. We managed 
to ‘stay viable and visible’ in 
the marine industry during a 
time when there were few 
options for content provid-
ers. The lesson, I guess, is 
something that veteran boat-
ing writers to portfolio man-
agers have been preaching 
for years: diversification of 
assets is the key to survival in 
lean times.” 

wrote, edited and learned 
video production (thank God 
for iMovie) while Dave took 
care of loading content onto 
the site. 
   “Then it was time for this 
editor and writer to play 
publisher and salesman, as 
our revenue model was ad-
vertising-based. No easy mat-
ter convincing economically 
strapped marine businesses 
to spend on banner ads 
(many still don't understand 
SEO, pageviews, unique visi-
tors, etc.), but we included 
lots of value-added features 
with the packages and at-
tracted some intrepid clients. 
   “At the same time we part-
nered with other websites 
and swapped banners to 
grow visibility. We held 
product giveaways and were 
a presence at boat shows. 
Videos became a big part of 
our site, and many have re-
ceived thousands of views on 
YouTube. Traffic grew largely 
organically, and last summer 
we hit a high of 37,000 visi-
tors (32K unique) over a 30-
day period (this number fluc-
tuates with the season). 
    “In summer 2012, I was 
approached by Lighthouse 

The recent announcement by 
Lighthouse Publications of 
the acquisition of BoatingLo-
cal.com reveals an inspiring 
saga in boating electronic and 
print publishing. The Journal 
asked longtime member Tom 
Richardson to share details of 
the new arrangement, where 
he sees it headed and how 
other writers might be en-
couraged by it. He continues 
as director and host of Boat-
ingLocal, creating original 
written content and videos, 
and will serve as editor of 
New England Boating maga-
zine. BL’s cofounder, Dave 
Dauer, remains director of 
marketing and website devel-
opment. Here’s the story: 
   “Dave and I started Boatin-
gLocal.com after the demise 

of Offshore maga-
zine (where we 
both worked) at 
the end of 2009. 
We thought there 
might be a niche 
for a regional, daily 
online magazine 
focused on local 
boating destina-
tions, fishing, 
news, and videos 
that embraced all 
types of boaters 
and took advan-

tage of the immediacy offered 
by the web and social media 
interaction. We found a great 
developer to build the site on 
a shoestring budget and spent 
six months prior to launch 
filling it with content, assisted 
by our network of talented 
writers and photographers. 
We established a very active 
Facebook and Twitter pres-
ence, and started a monthly e
-newsletter. I gathered, 

Media Journey: Print to Web to Both 

BL founders Dave Dauer (l.) 
and Tom Richardson. 
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port: The recreational marine 
industry has a total economic 
impact of $121.5 billion in 
the U.S., with 35,000 boating-
related businesses that pro-
vide more than 338,000 jobs. 
Americans spend more than 
$51 billion each year on 
products and services related 
to more than 12 million reg-
istered recreational boats. 
   The full report, whose de-
tails are valuable for inclusion 
in all correspondence with 
state and federal officials and 
agencies, can be downloaded 
here www.nmma.net/assets/
cabinets/Cabinet432/NMMA_ 
ecoimpact_booklet_ opti-
mized.pdf. Contact Lauren 
Dunn at ldunn@nmma.org. 

Boating’s Economic Impact Updated 
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value of recreational boating, 
the number of recreational 
boating businesses, total jobs 
and annual recreational boat-
ing-related spending. 
   Some highlights of the re-

NMMA released updated 
economic data about the U.S. 
boating retail market and 
industry at the recent Ameri-
can Boating Congress held in 
Washington. The 281-page 
report has been formatted as 
an easy-to-use “infographic” 
that reflects the data in a 
highly visual way. The highly 
visual report contains infor-
mation about boating's posi-
tive impact in each U.S. con-
gressional district 
   The 2013 version updates 
the “2008 Economic Value of 
Recreational Boating at the 
State and Congressional Dis-
trict Level." Each state and 
district datasheet includes 
the total annual economic 

On-Water Safety Improves in 2012 
The U.S. Coast Guard re-
leased its 2012 Recreational 
Boating Statistics in mid-May, 
revealing that boating fatali-
ties that year totaled 651, the 
lowest number of boating 
fatalities on record. From 
2011 to 2012, deaths in boat-
ing-related accidents de-
creased 14.1 percent from 
758 to 651; injuries de-
creased from 3,081 to 3,000, 
a 2.6 percent reduction; and 
the total reported recrea-
tional boating accidents de-
creased from 4,588 to 4,515, 
a 1.6 percent decrease. 
   The fatality rate for 2012 
of 5.4 deaths per 100,000 
registered recreational ves-
sels reflected a 12.9 percent 
decrease from the previous 
year's rate of 6.2 deaths per 
100,000 registered recrea-
tional vessels. Property dam-

age totaled approximately 
$38 million. 
   "We will continue to stress 
the importance of life jacket 
wear, boating education 
courses and sober boating," 
said Capt. Paul Thomas, di-
rector of Inspections and 
Compliance at USCG head-
quarters. Alcohol use was 
the leading contributing fac-
tor in 17 percent of fatal 
boating accidents. Operator 
inattention, operator inexpe-
rience, improper lookout, 
machinery failure and exces-
sive speed ranked as the top 
five primary contributing 
factors in accidents.  
   Almost 71 percent of all 
fatal boating accident victims 
drowned, with 84 percent of 
those victims not reported as 
wearing a life jacket. Ap-
proximately 14 percent of 

deaths occurred on vessels 
where the operator had re-
ceived boating safety instruc-
tion. The most common 
types of vessels involved in 
accidents were 
open motor-
boats, personal 
watercraft and 
cabin motor-
boats. 
   The Coast 
Guard reminds 
all boaters to 
boat responsi-
bly while on 
the water: 
wear a life jacket, take a 
boating safety course, get a 
free vessel safety check and 
avoid alcohol consumption. 
To view the 2012 statistics, 
go to www.uscgboating.org/
statistics/accident_ statis-
tics.aspx. 
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Several times a year we send 
our partners a free marketing 
intelligence report. Our filing 
from the recent Consumer 
Electronics Show in Las Ve-
gas attended by 140,000 peo-
ple focused on the prolifera-
tion of “pads” coming to 
market and how phones and 
TVs as information-providing 
devices keep evolving. I 
thought BWI members 
would be interested in the 
trends and commentary 
about them we picked up.    
    After four days of elbow-
ing through crowds of con-
sumer electronics gour-
mands, I feel like taking two 
tablets for indigestion 
brought on by too many tab-
lets that all look like an iPad. 
Now I’m also really confused 
about which smart phone to 
buy – although Verizon is 
introducing the iPhone for 
CDMA, while Motorola’s 
Atrix handset and laptop 
dock is likely to score big 
along with Droid Bionic.  
    For business – and those 
who serve and/or write for 
them – the messages are 
clear: say goodbye to the era 
of the personal PC and wel-
come to the age of mobile 
computing. 
    More than 70 tablet-like 
devices were shown at CES. 
Most will never make it to 
market, thankfully, but sev-
eral stand out. Motorola 
Xoom won Best of Show. 
Running on Android Honey-
comb, due out in the first 
quarter of this year, the 10-
inch screen format sports a 
dual-core, 4G-compatiable 
network (Verizon’s) and in-
cludes HDMI out, and front 
and back facing cameras. Mo-
torola will offer this to other 

carriers as well. 
    Close seconds go to the 
Dell Streak for a nifty lap-
top-like computer with a 
screen that pirouettes and 
becomes a tablet. Other 
notables, Blackberry’s tablet 
for business enterprise and 
security, Samsung Galaxy, 
already established as the 
number two player in the 
market and, in the lower 
price category, Coby Kyros. 
See pictures and videos at 
www.ces.cnet.com/ces-
tablets-ebooks. 
    Bottom line, the Android 
platform from Google, with 
its growing App store, 
which powers all of these 
tablets, is the real winner. 
    With presentations from 
22 CEO’s of major compa-
nies this was an orgy for 
analysts who follow trends 
that drive consumer behav-
ior and loyalty. Verizon 
CEO Ivan Seidenberg, in his 
CES Keynote address, pre-
sented these nuggets:  
 
•Your interaction with cus-
tomers must be seamless 
across device platforms as 
customers shed traditional 
business hours and geo-
graphic handcuffs in this 
“always on” world.  
•There are two billion 
unique Internet users in the 
world. This connected 
planet seeks personalized 
experiences, partnerships 
and collaboration like 
never before.  
•Broadband is now in 85 
million households and the 
speeds for downloads are 
so fast that the average 
length movie can be trans-
ferred in under four min-
utes. For business this sug-

gests that video-to-video in 
real time with no latency 
opens up savings in travel 
budgets and business-to-
consumer help centers on 
a much more personalized 
basis.  

 
    The 4G LTE network by 
Verizon is already on in one 
third of the country – pri-
marily the largest cities with 
a nationwide build out due 
in 18 months. All of the 
mobile phone execs in at-
tendance are clamoring for 
content relationships as this 
shift begins to Internet con-
nected TV. Sony, for exam-
ple, introduced 26 new 
models at CES, 16 of them 
with built-in Internet. While 
no one company stole the 
show with an easy to use 
set box that lets you create 
your own TV guide, clearly 
the technology is there. 
    As you can imagine, after 
four days of walking and 
seeing 2700 booths, we 
gathered an impressive 
stack of literature on new 
products and social trends. 
Got questions or want to 
brainstorm? Just call. 
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BWI Annual Election Results 

Alan Wendt  has been an 
active member of BWI for 
nearly two decades, is a 
current Director, and has 
served as writing contest 
judge and Innovations 
Awards judge. He is the 
editorial director for Ma-
rine CEO magazine and 
publisher of two custom 
lifestyle boating publica-
tions. Contact him at 
Alan@wendtproductions.
com.  

Motorola Xoom 

Adriance Gains ABYC 
Life Service Award 
Bob Adriance, the recently 
retired editor of the damage 
avoidance publication Seawor-
thy, was honored with an 
American Boat & Yacht Coun-
cil Lifetime Achievement 
Award. It recognized, 
"Lifelong  service to the ma-
rine industry and his profound 
contributions to boating 
safety, design and the advance-
ment of recreational boating."  
Adriance developed the first 
national hurricane symposium 
for marina operators, and 
published groundbreaking 
studies on why boats sink and 
catch fire. He was among the 
first to publicize the negative 
effects of ethanol in gas on 
boats and a story on electric 
shock drowning in 2009.  
 
Midwest Publishers 
Fete Bree with Honor 
Marlin Bree, author and boat-
ing book publisher, was hon-
ored in early May by the Mid-
west Publishers Association. 
He and his late wife, Loris, 
were presented with the an-
nual Pat Bell Award, which 
"recognizes those who have 
worked tirelessly to further 
the success of independent 
publishing," and is MIPA's high-

est honor. Bree’s Marlor 
Press has published books 
including The Boat Log & 
Record (4th edition), Wake 
of the Green Storm, In the 
Teeth of the Northeaster, 
Call of the North Wind, Bro-
ken Seas and Heavy Weather 
Boating Emergencies. Find 
additional background at 
www.marlinbree.com. 
 
Black Prevails in 
Latest Health Bout 
The ever-resilient Bob Black, 
marine marketer, promoter, 
scribe and former executive 
director of BWI, advises he 
had another run-in with lung 

cancer 
earlier this 
year after 
a seven 
year hia-
tus. The 
most re-
cent read-
ing indi-
cates the 
tumor has 

gone away. “Another bullet 
dodged. Things haven't been 
this good since I got out of 
Korea and onto Stars & 
Stripes in Tokyo. We'll go 
back in three months for 
another checkup, but by then 
I'll be 84 and much too old 
to get cancer again.” Contact 
him at rgblack@verizon.net. 
 
Neales Chart Hazards 
On Eastern Seabord 
A complimentary "East Coast 
Alert" email service has been 
established by liveaboards 
and authors Tom and Mel 
Neale available at www.Boat 
US.com/eastcoastalert. East 
Coast sailors for over 28 

years, the Neales have an 
extensive network of reliable 
resources, including fellow 
boat owners, marina and 
waterfront businesses, bridge 
tenders, etc. Recent warnings 
include shifted buoys and 
shoals, dredging activities, 
changes to drawbridge oper-
ating hours, and others tied 
to GPS coordinates. Divided 
by region, the alerts are 
emailed bi-weekly or imme-
diately if of critical concern. 
 
Marine Golfers Group 
Launched on Linkedin 
A Marine Industry Golfers 
(MIGs) group has been 
launched on LinkedIn to pro-
vide opportunities for indus-
try enthusiasts to network in 
a more casual environment 
hosted by David Pilvelait and 
Jim Georgiadis, avid golfers 
and partners in Home Port 
Marine Marketing. "Many of 
us in don't see each other 
outside of organized industry 
events like trade or con-
sumer shows, or confer-
ences.” MIGs members can 
post where and when avail-
able to play, promote partici-
pation in tournaments or 

start discussions about golf. 
Join the group at 
www.linkedin.com/groups/
Marine-Industry-Golfers-
4980736. 
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ABYC Technical Board 
Chair David Marlow 
(from l.), Bob Adriance 
and ABYC President 
John Adey. 
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Byrne Enhances 
MegaYacht News Site 
Diane Byrne’s MegaYacht 
News, the independent 
website devoted to luxury 
yachts, has a new look and a 
new URL. Re-launched to 
provide a contemporary, 
dynamic design, waterfall 
menus on every page make 
it easier to access both cur-
rent and archival content, 
grouped under intuitive 
categories like ‘Yachts’, 
‘Builders’, ‘People’, and 
‘Events’. A slideshow di-
rectly beneath these menus 
on the homepage offers top 
stories of the day, with links 
leading to full articles. Its 
new URL is www.megayacht 
news.com (previously .org). 
    Bryne says her site has 
excelled in capitalizing on 
the growing use of internet 
based news and story ex-
change. It was named in The 
Helium Report’s (now Halo-
gen Guides) best yacht blogs 
list, received third place in 
the Original Online Content 
Category for BWI’s annual 
awards in 2009, and is the 
go-to yachting source for 
Reuters, CNBC, 
Forbes.com, The Wall Street 
Journal, Vanity Fair, The Sun-
day Times, CNN.com, and 
others. One story per week 
is syndicated by Superyacht 

Business magazine in its e-
newsletter. In 2010, the full 
daily Megayacht News feed 
was also syndicated by 
YachtWorld. com and 
Boats.com.  
 
Kenton Smith Adds 
Legendary Marine 
Wanda Kenton Smith of 
Kenton Smith Marketing will 
head up strategic dealership 
marketing efforts for Legen-
dary Marine. She will serve 
as both agency of record 
and the dealership’s official 
in-house director of market-
ing, overseeing marine mar-
keting for four dealership 
locations in Destin, Panama 
City and Ft. Walton Beach, 
FL, as well as Gulf Shores, 
AL. Contact Kenton Smith 
at wanda@kentonsmith 
marketing.com.  
 
Two Members Serve 
BoatUS Issue Council 
BoatUS has made new ap-
pointments to its National 
Advisory Council including 
Bob Adriance, editor of 
Seaworthy magazine. He 
joins Dean Travis Clarke, 
executive editor, Sport Fish-
ing and Marlin magazines 
who continues service. Both 
are BWI members. 
    The current 13-member 
Council was created over 

30 years ago to advise and 
guide the over half-million-
member association on fed-
eral and state issues critical 
to recreational boaters. 
Throughout the years it has 
debated policy topics rang-
ing from unfair fees and 
taxes to today's hot-button 
issues such as the increasing 
levels of ethanol in gasoline, 
mandatory life jacket wear, 
marine protected areas and 
homeland security.  
 
DeMartini Gains 
Performance Account 
Marilyn DeMartini’s PR 
Power has been preparing 
to promote a new client, 
Ditec USA, at the Miami 
Boat Show. She discovered 
the company when she pur-
chased an Audi and wanted 
protection for the light col-
ored car and convertible 
top. After experiencing 
what she calls "The Ditec 
Difference" -- a finish that 
makes dirt, dust and con-
taminants a non-issue for 
'clean freak' vehicle and 
vessel owners -- she sought 
the company as a client for 
the marine industry.  
    DeMartini booked the 
deal in early January at the 
Palm Beach International 
Speedway where, “It was 
really fun to drive my car 
around the road course at 
the raceway!" Contact her 
at md@prpower.biz. 
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Safety Courses Spike 
In Boating Season 
While efforts to increase 
boater awareness of state 
safety guidelines grow at the 
onset of boating season and 
May’s National Safe Boating 
Week, boating accident trends 
underscore the need for eas-
ier access to safety courses 
and other educational materi-
als. "Education and awareness 
are key factors in preventing 
accidents. The purpose of any 
boating safety course or train-
ing material is to prepare 
boaters for a variety of sce-
narios in and out of the wa-
ter," said Kurt Kalkomey, 
president of Kalkomey Enter-
prises, Inc. His firm encour-
ages boaters to take a course, 
regardless of state require-
ments, before taking to the 
water. Its Boat Ed® branch 
offers official, state-specific e-
books that cover boating laws 
and safety information, avail-
able at www.bookstore. kalko-
mey.com/collections/boating. 
Contact Tammy Sapp, tsapp@ 
kalkomey.com. 

Sea Tow 30th Year 
Starts with Gifting 
In honor of its 30th Anniver-
sary, and to help kick off the 
boating season, Sea Tow Ser-
vices International has 
launched “30 Days of 30 Gifts 
Giveaway” beginning May 1. 
To participate, “Like” Sea Tow 
on Facebook for a chance to 

gain gifts ranging from a full-
year membership to boating 
safety equipment and more. 
“We’re pleased to offer this 
exciting promotion as part of 
our year-long celebration of 
the founding of Sea Tow and 
the non-emergency, on-water 
marine assistance industry,” 
said Kristen Frohnhoefer. 
”This also is a great way for 
boaters – whether or not 
they’re Sea Tow members – 
to get the jump on another 
summer of family boating fun.” 
Contact Cindy McCaffery,  
cindymccaffery@seatow.com. 
 
NJ Sponsor of Year 
Awarded to Interlux 
Interlux® received a Sponsor 
of the Year Award at the re-
cent annual dinner of the Ma-
rine Trades Association of 
New Jersey (MTANJ). The 
award was established to 
show appreciation and recog-
nize leading supporters of the 
Association. “Having manufac-
tured our paints in Union, 
New Jersey for more than 100 
years, the people at Interlux 
are extremely proud to be 
named as a sponsor of the 
year”, said Jim Seidel, Interlux 
North America Marketing 
Manager. “The marine trades 
will also be an integral part of 
rebuilding after superstorm 
Sandy, helping to keep the 
Jersey Shore not only a great 
place to go boating but also a 
great place to live.” 
 
Sabre Designer 
Profiled in Maine Home 
Sabre Yacht's vice president of 
Design and Product Develop-
ment, Kevin Burns, is featured 
in the May Maine Home and 

Design Magazine. 
Titled, The Life 
Aquatic," Burns 
says in the piece 
his design insight 
has a lot to do 
with the fact that 
the shop where 
his boats are built 
is just a few sec-
onds' walk from 
the desk where he 
dreams them into 
life. "Good de-
sign," he says, "requires dili-
gence on every level. It's 
about minimization and effi-
ciency. If I draw something up, 
I can bring it downstairs, and 
my guys can tell me if it's go-
ing to work. If not, back to 
the table." Read the article at  
www.sabreyachts. com/news/
in-the-news. 
 
Content Provider 
Acquired by KVH 
KVH Industries, Inc. has ac-
quired Headland Media Lim-
ited, a media and entertain-
ment services company, pro-
vider of commercially licensed 
news, sports, movies, and 
music content for maritime, 
hotel, and retail markets. 
Headland’s broad content 
range, which KVH intends to 
deliver over the mini-VSAT 
Broadband network, will also 
enable KVH to bring Internet 
Protocol television (IPTV) 
technology to the maritime 
market. The initiative is ex-
pected to bring customers 
multimedia content available 
onshore they have been un-
able to receive because of 
high costs or protocol block-
ing. Contact Peter Rendall, 
prendall@kvh.com. 

Supporting Member News 
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are being encouraged; the 
Power Squadron will be offer-
ing safety demonstrations and 
free boat safety checks. It’s 
the first time all facets of the 
industry have joined together 
on a single day with a goal of 
participation at 500 marinas. 
The link to the full news re-
lease and website dedicated 
to this event is www.national 
marinaday.org. 
 
Dry Water Effort  
Focuses on ‘BUI” 
With boating under the influ-
ence continuing to be a major 
factor in accidents and deaths 
on the nation’s waterways, 
thousands of officers with 
local, state and federal agen-

Fishing & Boating 
Week Is June 1 to 9 
National Fishing and Boating 
Week, a national celebra-
tion of fishing and boating, 
takes place June 1-9. It high-
lights the importance of rec-
reational boating and fishing in 
enhancing peoples' quality of 
life and preserving the coun-
try's natural beauty. Re-
sources and links to find fish-
ing and boating spots, learn to 
fish or improve skills, sharing 
big catch photos or talking 
with other anglers can be 
found at www.takemefishing. 
org/nfbw. 
 
Welcome to Water 
Day Set for June 8 
Welcome to the Water on 
National Marina Day, is Satur-
day, June 8, 2013. More than 
just marinas, retail dealers will 
be hosting open houses and 
demo days. Hands on classes 

cies will again team up for 
Operation Dry Water 
(ODW) in a coordinated 
effort to provide enforce-
ment and awareness 
about the dangers of 
boating while using drugs 

or alcohol. ODW takes 
place June 28-30, just before 
the Fourth of July, a holiday 
known for drinking and 
boating, and deadly acci-
dents. The nationwide edu-
cation and enforcement 
initiative is a project of the 
National Association of 
State Boating Law Adminis-
trators partnering with the 
U.S. Coast Guard. For infor-
mation: www.  operation-
drywater.org. 
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Active Members 
•Craig Barnett, Editor-in-
Chief, Dubai, UAE 
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keter/Web Content Pro-
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