
lenges that writers, editors 

and publishers face as they 

try to monetize the content 

they make available to read-

ers online. 

     The format for this panel 

will be a fiveð to seven-

minute introduction by each 

panelist, followed by an ex-

tended question-and-answer 

session with a moderator.  

     There will be a projection 

screen connected to a laptop 

computer, so all attendees 

will be able to see and under-

stand each of the panelistsõ 

websites as they discuss their 

various features and formats. 

     Anyone interested in the 

panel is welcome to attend. 

This is a good opportunity for 

writers and editors to invite 

their publishers and market-

ing managers to our annual 

meeting, as most of us share 

a common goal in trying to 

leverage our existing skills 

into new online platforms. 

 

Kim Kavin 

BWI President 

Iõm thrilled to announce the 

panelists weõve put together for 

our òNew Media Success Sto-

riesó panel, which will begin 

after the 2007 Writing Contest 

awards are doled out at 8 a.m. 

Friday, February 15, in room 

A101-102 of the Miami Con-

vention Center 

     First up is BWI member Ben 

Ellison, who writes the marine 

electronics blog online at 

www.panbo.com. After almost 

three years, Benõs daily blog has 

a readership ofñhold onto 

your seatñmore than 50,000 

unique visitors per month.  

     Ben has advertisers and 

sponsorsñincluding boating 

magazinesñ coming to him, 

instead of the other way 

around. We chose Ben for our 

òSuccess Storiesó panel because 

he is an example of what an 

individual writer can accomplish 

online, working alone.  

    Our second panelist will be 

BWI member Glen Justice, a 

former New York Times staffer 

and longtime boater who cre-

ated and edits the online maga-

zine www.MadMariner.com. You 

might recognize Glenõs name 

from this newsletter, where he 

writes an occasional column 

offering tips for making the 

most of the Internet. 

     MadMariner.com has had 

almost 300,000 unique visitors 

and about 1.5 million page 

views since its launch in June 

2007. We chose Glen for our 

panel because he can speak to 

the issues surrounding online-

only content, marketing, and 

trends.  

     Our third panelist will be 

Ian Atkins, group general man-

ager for www.YachtWorld.com 

and www.Boats.com.  

     YachtWorld.com is the 

premier online sales channel 

for yacht brokers around the 

world. Its primary content is a 

listing of new and used boats 

for sale. As of this writing, it 

had more than 115,000 paid 

listings, making it the largest 

collection of brokerage boats 

available via the Internet.  

     Its sister site, Boats.com, 

has a mixture of boat listing 

and dynamic articles. The com-

pany is working on a new strat-

egy to more effectively inte-

grating e-commerce with pro-

fessional content, which is why 

we chose Ian as a panelist. He 

can discuss trends and chal-

òNew Mediaó Panelists Ready for Miami 
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