
ensure no non-members 

sneak their information in. 

     You will soon receive an e

-mail from BWI that tells you 

the page URL for entering 

your own information into 

the database. Please keep the 

URL confidential, and do click 

over to it and add your infor-

mation to the database 

sooner rather than later. 

     Once we have a good 

number of BWI members 

listed in the database, we will 

begin to promote it to edi-

tors, marketing companies, 

boatbuilders, and other peo-

ple who need the services of 

the worldõs best marine writ-

ers, editors, and marketers. 

Kim Kavin 

BWI President 

Iõm thrilled to announce that 

the new BWI Writerõs Data-

base is online and ready for 

members to use as a free mar-

keting tool. 

     The database is separate 

from our printed membership 

directory, which will continue 

to be published. The idea be-

hind the database is that BWI 

members can create online re-

sumes for themselvesñlinking 

to their own blogs and web-

sites, promoting their books, 

and more. When an editor, 

publisher, boatbuilder, or any-

one else is searching online for 

a great marine journalist, the 

BWI Writerõs Database will be 

a place where they can find our 

members. 

     I was the first guinea pig to 

test the database, so you can 

see how it works by using me 

as an example. Go to 

www.bwi.org, click on the link 

that says òWriterõs Directory,ó 

and type in my last name, Kavin. 

Youõll see my entry come up. 

You can also search for me by 

typing òcharteró into the 

òsubject specialtiesó field. As 

youõll see, there are lots of 

ways to search for meñas 

there will be for you. My listing 

is something you can use as a 

guide to see how the database 

works before you enter your 

own information into it. 

     Only BWI members will be 

able to use this new tool. To 

access the data-entry forms 

online, you will need to go to a 

page on the BWI website that 

is not highlighted with links, 

and that is not going to be pub-

lished here, since this newslet-

ter is available to the public on 

the website. Weõre keeping the 

data-entry page URL out of the 

public domain so that random 

people canõt just type their own 

information into the database. 

We want the database to be 

exclusively for BWI members, 

and we will be monitoring it to 

Log On Now for BWI Writerõs Database  
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Miami Show Highlights Writers & BWI 
It was a busy Miami show for all 

BWI members: active writers, pub-

licists and supporters. From the 

Annual Writing Awards and prod-

uct introductions to press events 

and other show meetings, there 

was a widespread BWI presence.  

 

BWI Writing Contest  

Awards $16,000 in Prizes  

Top marine journalists in the U.S. 

and beyond were recognized Feb-

ruary 15 in BWIõs annual writing 

contest, with results announced 

during the annual membership 

meeting.  Presentations in 16 con-

test categories representing 

$16,000 in awards were made to 

first- ($500), second- ($300) and 

third- ($200) place scorers. Each 

recipient also took home a recog-

nition plaque noting their 

òExcellence in creating compelling 

stories about the boating lifestyle 

through entertaining, educational 

and inspiring journalism."  

     All winners move into a "Phase 

II" competition that culminates in a 

single selection honored with the 

West Marine Writer's Award and 

$5,000 grand prize at the Ft. 

Lauderdale Boat Show. 

In its 15th year, the BWI 

contest attracted 200 partici-

pants submitting 521 entries. 

In addition to cash awards, 

Certificates of Merit were 

presented to writers of an-

other 38 articles that scored 

within 95 percent of third-

place tallies in each category.  

All submissions were pub-

lished in 2007. Each of the 16 

categories was judged by four 

active journalists in the first 

few weeks of the New Year. Re-

sults can be found through a link on 

the www.bwi.org homepage. 

 

Richardson Cited for  

Editorial Excellence  

Northeast Boating magazine Editor 

Tom Richardson was honored by 

BoatU.S. with the 2007 Moulton H. 

"Monk" Farnham Award for Excel-

lence in Editorial Commentary. The 

award recognizes editors who have 

a passion for boating and fishing, a 

crusading spirit, and a willingness to 

use their editorial page to lead the 

debate on issues facing the recrea-

tional boating community. 

      "This year's award goes to an 

editor who has used his soapbox to 

rail against the senselessness of 

promoting the use of ethanol in our 

fuel, which leads to nitrification of 

our waterways and oxygen-

depleted 'dead zones,' " said Michael 

Sciulla of BoatU.S. about Richard-

sonõs column, "From the Helm.ó  

     In its 12th year, the award in-

cludes a hand-crafted trophy and 

check for $1,000. 

Web Awards Include 

BWI Membersõ Sites 

Boats.com and NMMA an-

nounced winners of the fourth 

annual North American Marine 

Industry Web Awards. An Ac-

tive and a Supporting member 

of BWI won awards for their 

drive toward higher standards 

in design and content. 

Judges honored www.    

MadMariner.com, a web-based 

magazine, for Outstanding 

Contribution to the Online 

Marine Industry. Said Sharon 

Davison, one of the judges and 

CEO of Web design firm Red 

Sky Blue Water, "Our vote 

went to MadMariner.com be-

cause it's clear that the site's 

number one goal is to offer 

useful, inspiring content about 

boats, boaters and boating. 

With a diversity of image-

supported content, this sub-

scription-based site serves a 

broad boating audience."  

Mercury Marine (www.-

mercurymarine.com) won for 

Best Marine Equipment Site. 

Davison said, òWith the 

Mercury site, I believe I 

could make an informed 

decision about the right 

motor for my needs. The 

site is exceptionally de-

signed and leverages tech-

nology well. Side-by-side 

comparisons were particu-

larly engaging, and Mer-

cury's passion for engines 

comes through with a 

wealth of information made 

easily accessible through intui-

tive functionality.ó 
Mike Sciulla (left) and Tom Richardson  


