
the new feature online in the 

first few months of 2008. 

     The online directory will 

not replace your printed BWI 

directory. Instead, it will be 

an additional place for you to 

list your contact information 

(including live links to web-

sites), specialties, and the like. 

Youñand only youñwill 

determine what, if anything, 

gets listed under your name. 

Itõs a free marketing tool. 

     Our goal in creating the 

online directory is to connect 

BWI members with anyone 

and everyone seeking great 

marine journalists. As with so 

many things nowadays, those 

searches most often start 

online. Thatõs where we want 

BWI members to be, so 

weõre creating a way to help 

you get there as yet another 

benefit of annual membership. 

 

 
    Kim Kavin, BWI President 

I know that everyone is desper-

ately trying to get through the 

holiday and contest season this 

month, but I thought Iõd take 

this opportunity to look for-

ward to the new yearñand to a 

few ònew mediaó initiatives that 

weõre taking here at BWI. 

 

M I A M I  P A N E L  

First up will be a panel discus-

sion during our annual member-

ship meeting at the Miami Inter-

national Boat Show in February. 

The panel will be called òNew 

Media Success Stories,ó a 

phrase coined by BWI Director 

Mike Sciulla, chairman of the 

Speaker Committee.  

     Our idea is to have leading 

online writers, editors and pub-

lishers give a presentation and 

respond to questions about 

whatõs working in terms of ma-

rine journalism online, where 

opportunities exist, and how 

publications and individuals alike 

can get into the online game.  

     This is no small shakes for 

the marine journalism commu-

nity. Some online outfits are 

paying $1 per word to writ-

ersñbetter than many printed 

magazines these days. Some 

writers have launched their 

own sites that are now compet-

ing with magazines for circula-

tion and advertising revenue. 

(One BWI member alone has 

nearly 50,000 readers a month.) 

As a freelancer, I am getting 

nearly as many calls from online 

editors as from printed maga-

zine editors these days.       

     Itõs quickly becoming appar-

ent that in the online world, 

content is king. And that is 

good news for all BWI mem-

bers, provided we learn about 

current trends and technology. 

     Thatõs exactly what our 

February panel will be designed 

to address. Weõll have more 

details in an upcoming edition 

of the BWI Journal, just as soon 

as the panelists are set.  

      

O N L I N E  D I R E C T O R Y  

Iõd also like to give you an up-

date on one of BWIõs initiatives 

for 2008: the creation of an 

online membership directory.  

     Iõm pleased to report that, 

with the help of BWI support-

ing member David Pilvelait of 

Home Port Marine Marketing, 

our contractor has already 

begun creating the database 

framework within the existing 

BWI website. We hope to have 
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